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Chicago  Daily  News  Sports  Event 

SELLS  OUT  Four  Days  in  Advance 


The  famed  Chicago  Daily  News  Relays, 
the  world’s  finest  indoor  track  meet,  had  its 
23rd  running  March  2S. 

Isvery  seat  had  l)een  sold  by  March  24. 
Hundreds  of  thousands  of  j)ersons  watched 
the  spectacle  on  television. 

The  event  was  .spon.sored  by  the  Daily 
News  as  a  public  service  and  as  a  l)enefit  for 
the  Daily  News  \'eterans  Fund. 

l^ong  known  as  one  of  the  outstanding  at¬ 
tractions  in  the  field  of  sports,  the  Relays 
showed  this  newspaper’s  talent  in  producing 
si)ecial  events  and  its  effectiveness  in  pulling 
an  audience. 


★  ★  ★■ 

CHICAGO  DAILY  NEWS 

Marshall  Field  Jr.,  Publisher 


JITILO  lU  LirL  in  the 

new  ’8.000.000  PLANT  of  the 


Baltimore  women  prefer  the  Sunpapers  for 
two  good  reasons.  Our  editorial  columns  give 
them  far  more  stimulating  and  varied  fare- 
ranging  from  our  exclusive  Women’s  Pages  to 
a  constant  exposition  of  the  many  civic  causes 
that  claim  their  interest. 


Our  advertising  columns  in  1958  carried  72.3%* 
of  all  the  department  store  linage  placed  in 
Baltimore  metropolitan  newspapers. 

Add  to  this  our  overwhelming  leadership  in 
home  delivery— and  you  know  where  to  reach 
Baltimore  women  most  effectively  with  your 
advertising  message. 

•Media  Records:  Year  1958 


^  For  Wcight-WaKhets 


With  Food 


The  Baltimore  Sunpapers 


ABO  9130158:  Combined  Morning  and  Evening  410,945 -Sunday  314,229 


National  Representatives:  Cresmer  &  Woodward,  Inc. — New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Meeker  &  Scott — Chicago,  Detroit 
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EDITOR  &  PUBLISHER  CALENDAR 


A  St.  Petersburg-Pinellas 
gained  $15,000,000  in 
Retail  Sales  in  1958  — 
is  now  a  half-billion 
dollar  market. 

^  The  St.  Petersburg  Times  is 
the  ONLY  paper  that  covers 
this  half-billion  dollar 
market. 

^  The  Times  circulation  now 
exceeds  100,000  daily. 


^t]^eterabur0 

FLORIDA'S  BEST  NEWSPAPER 


The  Branham  Company 

Notional  Representatives 


Wire  —  phone  —  vrrite  or  better  still 
visit  us  for  detailed  market  data 


I 


April  19-21 — Northern  States  Circulation  Managers  Association,  Curtis 
Hotel,  Minneapolis,  Minn. 

April  19-21 — Inter-State  Circulation  Managers'  Association,  Lord  Baltimore 
Hotel,  Baltimore,  Md. 

April  19-21  — Ohio  Circulation  Managers  Association,  Commodore  Perry  i 
Hotel,  Toledo. 

April  20 — Associated  Press,  membership  meeting,  Waldorf-Astoria  Hotel 
New  York.  ] 

April  20-23 — American  Newspaper  Publishers  Association,  73rd  annuel  • 
convention,  Waldorf-Astoria,  New  York. 

April  23-25— American  Association  of  Advertising  Agencies,  annual  meet-  'I 
Ing,  The  Greenbrier,  White  Sulphur  Springs,  W.  Va. 

April  24-25 — Iowa  Sigma  Delta  Chi  convention,  Des  Moines. 

April  27-May  2 — Journalism  Week,  School  of  Journalism  and  Communice-  u 
tions.  University  of  Florida,  Gainesville,  Fla. 

April  27-May  8 — American  Press  Institute  seminar.  Publishers,  Editors  end  | 

Chief  News  Executives  of  newspapers  under  50,000  circulation,  Columbia 
University,  New  York  City. 

April  28-29 — Mid-Atlantic  Circulation  Managers  Association,  spring  meat- 
ing,  Oregon  Hotel,  Greenwood,  S.  C. 

April  29-30— International  Advertising  Association,  llth  annual  convention, 

Hotel  Roosevelt,  New  York  City. 

April  30-May  1-2 — Illinois  Editor  and  Publisher  Highway  Traffic  Safety 
Seminar,  Hotel  St.  Nicholas,  Springfield,  III. 

May  1-2  — News  Executives  Conference,  School  of  Journalism,  University  of  0 
Minnesota,  Minneapolis.  E 

May  1-2 — Journalism  Institutes,  University  of  Wisconsin,  Madison. 

May  1-3  — ^Texas  Association  of  Sigma  Deita  Chi,  annual  convention.  Hotel 
Galvez,  Galveston,  Texas. 

May  1-3  — Florida  Press  Association  spring  convention.  School  of  Journal¬ 
ism  and  Communications,  University  of  Florida,  Gainesville,  Fla. 

May  2  — Minnesota  Associated  Press  newspapers  spring  meeting,  St.  Paul. 

May  2-3  — ^The  Associated  Press  Society  of  Ohio,  Columbus. 

May  3  — Northeast  Flat  Bed  Pressman's  Association,  annual  meeting.  Shore 
Lino  Times  plant,  Guilford,  Conn. 

May  3-4— loth  Annual  Iowa  Short  Course  on  Newspaper  Circulation,  State 
University  of  Iowa  School  of  Journalism,  Iowa  City,  Iowa. 

May  4-9— 6th  Caribbean  Area  Press  Seminar,  International  House,  New 
Orleans,  La.  » 

May  3-9 — University  of  Missouri  School  of  Journalism  Week,  Columbia,  Mo. 

May  8-9 — I  owa  Associated  Press  Telegraph  Editors  Association  annua' 
meeting,  Iowa  City,  Iowa. 

May  8-9—  Florida  Newspaper  Advertising  Executives,  Fort  Harrison  Hote'  f 
Clearwater,  Fla. 

May  10-11— Kansas  Associated  Press  Members,  Sallna,  Kansas. 

May  10-15— Aviation  Writers  Association,  Washington,  D.  C. 

May  13 — Associated  Press  Connecticut  Circuit,  Waterbury  Club,  Water- 
bury.  Conn. 

May  1^— University  of  Michigan  Advertising  Conference  annual  meeting 
Ann  Arbor,  Mich. 

May  I  5— United  Press  International  Newspaper  Editors  of  Massachusetts 
spring  meeting,  Somerset  Hotel,  Boston,  Mass. 

May  15— Canadian  Press  Ontario  Regional  meeting,  St.  Catharines.  Out. 

May  15 — Newspaper  Comics  Council  meeting.  Park  Lane  Hotel,  New  York 
May  15— United  Press  International  Editors  of  Pennsylvania,  annual  meet¬ 
ing,  NIttany  Lion  Inn,  University  Park,  Pa. 

May  15-16— Illinois  Press  Association,  Hotel  Pere-Marquette,  Peoria,  IH- 
May  15-16 — Missouri  AP  Members,  Hotel  Sheraton-Jefferson,  St.  Louis.  Mo. 

May  15-17— Pennsylvania  Press  Conference,  NIttany  Lion  Inn,  University 
Park,  Pa. 

May  15-17 — New  Jersey  Press  Association,  annual  advertising  conference 
Madison  Hotel,  Atlantic  City,  N.  J. 

May  16 — United  Press  International  Editors  of  Ohio,  Deshler-HIIton  HoW, 
Columbus. 

May  16-17 — Indiana  Associated  Press,  Hotel  Elkhart,  Elkhart,  Ind.  ^  of 

May  17 — United  Press  International  Newspaper  Editors  of  Texas,  spnn?  : 

meeting.  Press  Club  of  Dallas.  1  *  ' 

May  17-19 — Institute  of  Newspaper  Controllers  and  Rnance  Office”  I  hi 
National  Spring  Conference,  Hotel  PIck-Roosevelt.  Pittsburgh,  Pa.  t 
May  17-19 — Advertising  Managers  Bureau,  New  York  State  Dailies,  ennui  | 
meeting,  Baron  Steuben  Hotel,  Corning.  N.  Y. 
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From  the  Bay  of  Bengal 

fo  fhe  Brandenburg  Gate... 


EDGAR  ANSEl  MOWRER 

Brings  To  Newspaper  Readers  The  Keenest, 

Clearest  Analyses  of  World  AfFairs  Available  Today 


The  Dean  of  Foreign  Correspondents  .  .  .  Edgar  Ansel  Mowrer  has  an  unexcelled  background  in  world  affairs. 
Front  line  reporter  in  World  War  I  and  Berlin  news  bureau  boss  during  the  20’s  and  30’s,  he  has  witnessed  the 
rise  and  fall  of  dictators  .  .  .  international  upheavals  .  .  .  two  world  wars.  He  won  the  Pulitzer  prize  for  first  call¬ 
ing  the  .shot  on  the  Hitler  war  machine. 

Mr.  Mowrer’s  newspaper  columns  are  probably  read  into  the  Congressional  Record  more  frequently  than  those 
of  any  other  newspaper  writer.  Continuing  travels  around  the  world  .  .  .  important  and  secret  top  level  contacts 
•  .  .  digging  out  inside  information  .  .  .  extensive  research  .  .  .  close  association  with  influential  leaders  .  .  .  make 
his  columns  on  world  affairs  most  valuable  reading  indeed. 

I.«t  Mowrer  do  a  job  for  your  newspaper.  He  authors  two  features  .  .  .  one  three-times-per-^week  column  ON 
WORLD  AFFAIRS  and  a  Sunday  que.stion  and  an.swer  reader  forum  column. 

WRITE  OR  WIRE  FOR  SAMPLES  AND  RATES  TODAY 


The  World's  Leading  frulependent  Syndicate 

GENERAL  FEATURES  CORP 

aVE;,  N.  Y.  17.  N.  Y. 


Tel  Yukon  6  7625 
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There’s  somthini 


ru/in  d  l^olumn 


UBLisHER  E.  Tappan  Rodger,  Tiffin 


(Ohio)  Advertiser- 
Tribune,  has  managed  the  paper  60  years.  .  .  .  Thanb.: 
Clair  Johnson,  U.S.  News  &  World  Report,  for  suggestion 
this  stuff  retain  greater  legibility  by  sticking  to  10-point  type 
It  is  so  ordered  except  when  the  file  bulges  with  items.  .  . . 
Publisher  Peter  Nagury,  Weekly  Cranbury  (N.  J.)  Press,  Lv 
also  chief  of  police,  violations  clerk,  director  of  welfare,  fire 
man,  pressman,  typesetter,  reporter,  husband  and  father  oi 
three  children.  .  .  .  Bob  Conway,  Asheville  (N.  C.)  Citizen 
stopped  by  E&P  on  his  way  to  Europe,  where  he  will  free 
lance  for  a  few  years. 

— Edward  E.  Barsness,  editor-publisher,  Glenwood  (Minn.)  Popt 
County  Tribune  for  35  years  and  still  an  editorial  contributor,* 
author  of  . .  . . .  — 


(Exposition  Press) 

.  .  .  Marvin  L.  Kalb,  former  press  attache  to  the  U.  S.  Embast) 
in  Moscow,  brother  of  Bernard  Kalb,  New  York  Times  foreip 
correspondent,  is  author  of  “Eastern  Exposure,**  his  Russian  joiinii! 
(Farrar,  Straus  and  Cudahy).  .  .  .  The  fabulous  story  of  McCns 
Hill  is  told  by  Roger  Burlingame  ‘  ' 

Frontiers*’  (McCraw-Hill).  .  .  .  D  . 
professor  of  English  at  Trinity  College,  Hartford,  Conn.,  has  beet 
researching  for  a  book  on  history  of  the  ancient  Hartford  Couranil 

Newspaper  Glossary 

Everybody,  from  space  age  scientists  to  beat  generationists,  speak 
specialized  languages  of  shop  talk.  Sam  Stewart  offers  this  glo-'ary  fr 
newspapermen  in  his  “Bay  Window”  column  of  the  Redondo  Bear 
(Calif.)  Daily  Breeze: 

HEADLINES  —  Furrows  in  the  MAKEUP  RULE — Ifyoucan'ta: 
publisher’s  brow.  tend  at  your  own  club,  go  to  v 

PAGE  DUMMY — Hey,  tell  that  other;  as  in  Rotary, 
guy  he’s  wanted  on  the  phone.  FLAT  CAST  —  (Characters  in  ; 

SUBHEAD — A  headline  on  a  story  drama  of  gangland,  entitled  “T!: 
about  the  Nautilus.  St.  Valentine’s  Day  Massacre.” 

CREDIT  LINE — ^Trying  to  con-  MAGAZINE — Illustrated  period 
vince  the  friendly  loan  company  to  cal  read  by  stereotypers  dune 
say  Yes.  lunch  period;  hidden  during  Cc 

DEADLINE — One  they’ve  heard  Scout  tours, 
before.  NEWSPRINT  —  Contraction  f 


500-page  book,  “Endlet' 
Bard  McNulty,  associsk 


as  intimate  as 


secrets  whispered  across 


backfence,  however,  must  bow  to  your  LOCALnews  daily  as 


the  one  medium  which  excels  in  bringing  to  your  home  ALL 


the  LOCALnews  about  friends  and  neighbors  who  pilot  the 


social,  sports  and  civic  events  in  your  community. 


The  personal  quality  of  a  LOCALnews  daily  creates  a  perfect 
setting  for  selling  your  product.  Your  advertisement  scores 
through  this  intimate  atmosphere. 


Firm  advocate  since  1894 
of  the  fact  that  the  most  important 
element  in  making  an  advertising 
medium  is  LOCALnews. 


NEW  YORK  •  CHICAGO  •  PHIIADEIPHIA  •  OnuOIT  •  PinSBURCH  •  BOSTON  •  SYRACUSE  •  aEVElANO 


editorial 


What  Does  Future  Hold? 


^I^he  editors  meeting  in  Washington  and  the  publishers  gathering 
-*■  in  New  York  could  not  have  found  a  more  timely  topic  to  discuss 
at  their  annual  conventions  than  the  question  “What  Does  the  Future 
Hold  for  Newspapers?” 

There  may  be  as  many  answers  to  the  question  as  there  are  s|)eakers 
who  dare  to  stick  their  necks  out  and  the  answers  will  vary  according 
to  whether  they  contemplate  the  future  based  on  the  status  quo  or 
a  future  based  on  revolutionary  change. 

We  think  the  newspaper  business  must  look  to  a  future  that  is 
based  on  a  change  in  production  methods.  Newspapers  today  are 
tied  to  a  reproduction  system  that  is  basically  the  same  as  it  was  50 
years  ago.  No  other  industry  of  its  size  can  make  that  statement. 

In  our  opinion,  the  future  of  newspapers  lies  in  finding  and 
adopting  a  more  efficient  production  method  that  will  increase  speed 
and  reduce  costs.  Such  methods  and  techniques  are  on  the  drawing 
boards  and  in  experimental  stages.  It  will  take  the  combined  efforts 
of  newspaper  production  men  and  equipment  manufacturers  to  see 
that  success  is  achieved. 

Only  through  the  benefits  of  automation,  the  introduction  of 
shortcuts,  and  the  elimination  of  makework  practices,  can  news¬ 
papers  continue  to  produce  a  better  and  better  product  for  reader 
and  advertiser  at  a  price  within  range  of  all. 

The  only  alternative  is  to  charge  both  reader  and  advertiser  a 
price  more  in  keeping  with  actual  costs  which  might  mean  pro¬ 
ducing  half  as  many  copies  and  half  as  much  advertising  as  now 
but  at  double  the  income. 


Cause  and  Effect 

A  RESEARCH  firm,  Sindlinger  &  Company,  reports  that  average  daily 
readership  of  newspapers  and  readership  of  newspaper  depart¬ 
ment  store  ads  established  new  all-time  highs  during  the  pre-Easter 
Aveek. 

Average  daily  readership  of  newspap>ers  reached  84.5%  of  the  U.S. 
j>opulation  12  years  of  age  and  older  which  was  4%  greater  than 
the  average  a  year  ago.  At  the  same  time  the  number  of  pjeople  who 
read  department  store  advertising  at  that  time  represented  71%  of 
all  readers  and  86.7%  of  all  female  readers.  This  was  22%  higher 
than  the  year  before. 

It  is  interesting  to  note  that  during  the  pre-Easter  week  27% 
more  jx^ople  throughout  the  nation  went  shopping  than  did  the 
year  before,  according  to  Sindlinger.  And  the  Federal  Reserve  has 
rej)oi  led  a  sizeable  increase  in  department  store  sales  for  that  p>eriod. 

There  is  a  close  correlation  of  cause  and  effect  here — newspaper  ad¬ 
vertising  attracting  newspapjer  readers  thereby  increasing  store  traffic 
and  sales.  Better  economic  conditions  and  more  money  in  the  jeans 
probably  paved  the  way,  but  newspapers  certainly  can  claim  some 
credit.  Something  pushed  the  traffic  that  way  and  there  isn’t  much 
department  store  advertising  in  any  medium  but  newspap>ers. 
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But  the  manifettation  of  the  Spirit  k 
given  to  every  man  to  profit  withd^ 
Corinthians,  XII}  7. 

Editor  &  Publisher 

®  THE  FOURTH  ESTATE 

The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  hat  been  merged;  The  Joumtlir 
established  March  22,  1884;  Newspaperdoir 
established  March,  1892;  The  Fourth  Estati 
March  I,  1894;  Editor  &  Publisher,  June 
1901;  Advertising,  January  22,  1925. 

Chairman  of  the  Board 
James  Wright  Brown 

Publisher  and  Editor 
Robert  U.  Brown 

General  Manager 
James  W.  Brown,  Jr. 

Executive  Editor,  Jerome  H.  Walker;  Foetura 
James  L  Collings,  Ray  Erwin.  Philip  N 
Schuyler,  George  Thune;  Advertising  New 
Robert  B.  McIntyre,  Marketing  and  Reseerd 
Manager,  Albert  E  Weis;  Marketing  Coe 
sultant,  Ray  B.  Prescott;  Librarian,  Jonr 
Haslett. 

Treasurer,  Arline  Demar;  Advertising  Manege 
Leach  Laney;  Advertising  Production  Mie 
ager,  Bernadette  Borries;  Promotion  Mie 
agar,  George  Wilt;  Circulation  Direete 
George  S.  McBride;  Circulation  Mene^ 
George  H.  Strate;  Classified  Advertisitu 
Manager,  J.  C.  H.  Bollinger. 

General  Offices — Suite  1700,  Times  Towe 
1475  Broadway,  New  York  36.  N.  Y.  - 
BRyant  9-3052. 


Washington:  James  J.  Butler,  Manager,  H*- 
National  Press  Bldg.,  ME  8-0823. 

Chicago:  George  A.  Brandenburg,  Mid-'^**' 
Editor;  Horry  B.  Mullinix,  Western  Adverfi 
ing  Manager;  Grant  Biddle,  Ropresentotiw 
360  North  Michigan  Ave.  State  2-4898. 

Boston:  Guy  Livingston,  344  Little  Bldg-  ■ 
Boylston  St.  HA  6-8386. 

Detroit:  George  W.  Parker,  628  Free  l’f»‘ 
Building.  Woodward  1-6085. 

San  Francisco:  Campbell  Watson, 

Coast  Editor:  Duncan  A.  Scott,  Advertisi'J 
Representative;  85  Post  St.  Garfield  l-fl^ 

Los  Angeles:  Frederic  C.  Coonradt.  Com 
spondent,  School  of  Journalism,  Universe 
of  Southern  California,  3518  University  A»s 
Duncan  A.  Scott,  Advertising  Represen^f 
tive,  1901  West  8th  St.  Dunkirk  8-4151. 

London,  England:  Alan  Delafons,  Manager.  * 
Ethelbert  Road.  Birchington,  Kent.  Engls* 
Peter  Bostock,  correspondent.  58-a  Enniinw" 
Gardens,  London,  SW7. 

Paris,  France:  G.  Langelaan,  Correspondsr 
48  Avenue  de  Paris,  Vincennes  (Seine 
Charter  Mendser  Audit  Bureau  of 
Member  Aaeociated  Busineae 
ma.  average  net  paid  Dee.  SI,  ItSe—*'' 
Ranewala  to  April  30,  106S — 78.6S96. 
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Christmas  Island  was  discovered  by 
Capt.  James  Cook  on  Christmas  Day, 
17'77,  and  was  so  called  because  it  was 
discovered  on  Easter  Sunday,  1772.  — 
Wildwood-by-the-Sea  (N.  J.)  Leader. 

• 

The  new  queen  was  drowned  by  the 
1958  queen.  —  Worcester  (Mass.)  Daily 
Telegram. 

• 

Mrs.  Blank’s  steel  eyes  flashed  when 
she  talked  of  her  son.  —  Los  Angeles 
(Calif.)  Mirror-News. 


Lasting  peace  can  never  come  as  long 
as  almost  70%  of  the  world’s  people  are 
starving,  ill  housed  or  deceased.  —  Lynn 
(Mass.)  Telegram. 

• 

Egyptian  belly  dancers  cover  up  that 
part  of  her  which  other  is  that  Conrad 
Hilton  has  made  all  men  who  want  to 
work  at  his  new  Nile  Hilton  Hotel  shave 
off  their  moustaches.  —  Brownsville 
(Texas)  Herald. 
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CARTOON  IDEA  OF  THE  WEEK 


■GIT!' 

Fitchetfi,  NEA  Service 
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letters 


FEATHERBEDDING 

Your  suggestion  that  “featherbedding” 
may  have  started  in  Bermuda  is  to  be  in¬ 
vestigated.  In  Prof.  Mitford  M.  Mathews* 
“A  Dictionary  of  Americanisms”  (Uni¬ 
versity  of  Chicago  Press),  I  find  “feather¬ 
bedding”  listed  as  an  Americanism,  with 
quotes  showing  its  use.  Reference  is  on 
page  589  of  that  big  volume. 

Montgomery  Mulford 

Buffalo,  N.  Y. 


LIKES  (MANGE 

I 

j  The  1959  edition  of  Editor  &  Pub¬ 
lisher’s  International  Yearbook  hit  my 
j  desk  about  three  minutes  ago.  I  am  very 
I  pleased  with  your  new  format.  I  am  sure 
that  the  new  arrangement  is  going  to 
make  it  a  much  more  valuable  reference 
work  for  us.  1  congratulate  you  for  mak- 
I  ing  this  progressive  change, 
j  Edmund  C  Arnold 

Brooklyn.  \.  Y. 


I 
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STORY  SOURCES  SOUGHT 

Amos  Jay  Cummings  Post  of  the  Veter¬ 
ans  of  Foreign  Wars  is  named  in  honor  of 
1  the  New  York  newsman  who  among  other 
I  things  was  city  and  political  editor  of  the 
'  Tribune  under  Horace  Greeley,  and  editor 
and  Washington  correspondent  of  the  Sun 
'  under  Charles  A.  Dana,  and  the  repre¬ 
sentative  in  Clongress  of  four  different  dis- 
,  tricts. 

I  Cummings  Post  is  collecting  data  on  the 
life  of  its  namesake.  It  would  like  to  know 
the  sources  of  two  anecdotes  that  have 
been  repeated  by  Don  Seitz,  Henry  L. 
Stoddard,  Alfred  H.  Fenton  and  other 
biographers  of  Greeley  and  Dana. 

The  first  of  these  has  to  do  with  Cum- 
.  mings’  appearance  in  Greeley’s  office  in 
j  quest  of  a  job.  He  was  wearing  his  Union 
I  Army  overcoat,  and  Greeley  cried;  “Do 
you  expect  me  to  hire  the  whole  damned 
army?  .  . .  Have  you  any  other  reason  than 
that  of  having  been  a  soldier  for  asking 
employment?”  For  reply  the  applicant  did 
an  about-face,  separated  the  tails  of  his 
I  overcoat,  and  exhibited  a  threadbare 
trousers  seat. 

Anecdote  No.  2  has  it  that  when  Cum¬ 
mings,  three  or  four  years  later,  was  fired 
I  from  the  Tribune  because  of  “too  much 
I  profanity,”  he  was  welcomed  by  Dana  as 
'  “just  the  man  for  me”  and  immediately 
installed  as  managing  editor  of  the  Sun. 

We  will  be  grateful  to  any  reader  who 
can  give  the  original  source  of  either  or 
both  of  these  stories. 

Andrew  M.  Placente 

-Adjutant, 

Amos  Jay  Cummings  Post,  VFW 
192  N.  Clark  St. 

'  Chicago  1,  III. 

18,  1939 


PUBUOTY  PROTEST 

I  take  up  my  pen  in  bitter  protest  over 
continued  insults  to  the  intelligence  of 
newspaper  people  by  this  growing  army 
of  high-salaried  public  relations  person¬ 
nel  for  industry. 

This  particular  outrage  concerns  the  es¬ 
tablishment  of  a  new  book  publisher  in 
Chicago.  While  the  expectation  is  that 
the  newspapers  will  eagerly  print  this  free 
load,  please  note  the  paragraph  in  the 
news  release  which  reads:  “Pennington 
books  wiU  be  advertised  through  display 
cards,  in  buses  and  elevated  trains,  on 
radio  and  television,  and  even  on  bill¬ 
boards.” 

Was  newspaper  advertising  mentioned? 
It  was  not.  But  do  they  want  the  free 
newspaper  ride?  You  bet  they  do. 

How  long,  oh,  how  long,  will  the  news¬ 
papers  of  this  country  by  silent  tolerance 
encourage  this  continued  abuse? 

Edward  I..  Fire 

I.ewistown,  Mont. 


ADVICE  TO  YOUTH 

Many  youngsters  just  entering  the 
newspaper  field  come  to  me  for  advice — 
and  often  for  consolation.  The  former 
I  am  happy  to  offer,  while  warning  of 
my  inadequacy  as  an  advisor;  the  latter 
I  never  volunteer.  How  can  a  veteran 
writer  “console”  a  newcomer  for  the  mis¬ 
eries  of  being  a  city  room  office  boy  or 
cub  reporter,  except  with  the  bromide: 
“You  never  will  have  it  so  good 
again!”  .  .  .  ? 

I  write  this  to  you,  having  observed 
the  plaint  echoed  on  numerous  occasions 
in  your  letter  column.  Most  of  these 
bright  young  men  (naturally)  champ  at 
the  bit  of  their  ambitions,  annoyed  at 
low  starting  wages  and  a  multitude  of 
dull,  routine  jobs  which  they  don’t  feel 
give  them  “experience”. 

Well,  I  can  remember  when  I  first  went 
to  New  York  in  the  days  of  the  big  de¬ 
pression,  with  a  suitcase  full  of  “sure 
fire”  short  stories  (none  of  which  sold) 
and  a  conviction  of  my  own  invincibility. 
Do  you  know  how  I  made  enough  money 
to  keep  from  starving?  By  peddling  ad¬ 
vice  to  the  lovelorn  items  to  various  New 
York  newspapers.  I  would  have  given 
my  eye  teeth  for  a  nice  secure  job  as  an 
office  boy,  let  me  assure  you! 

Then,  after  I  succeeded  in  becoming 
solvent  by  writing  western  yarns  for  the 
magazines  and  book  publishers,  I  became 
an  absentee  owner  of  a  string  of  small 
Michigan  newspapers  —  and  practically 
went  bankrupt  in  so  doing.  I  only  hope 
that  some  of  those  papers  have  since  been 
inherited  (by  virtue  of  hard  work  and 
acceptance  of  early  slim  earnings)  by 
bright  young  men  who  were  just  starting 
out  at  that  time. 

If  there  is  a  moral  here  at  all,  I  pre¬ 
sume  it  must  simply  be  that  life  takes  a 
heap  of  living! 

Frank  Gruber 
521  North  Bristol  Avenue, 

Los  Angeles  49,  C!alif. 
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When  family  weekly  began  its  unprecedented 
RISE  to  a  position  of  prominence  among  leading 
Simday  magazines  more  than  five  years  ago,  its 
publishers  announced  a  policy  enabling  family 
WEEKLY  to  provide  the  most  complete  publishing 
service  possible  for  its  distributing  newspapers. 

Now,  five  years  later,  we  like  to  feel  that  family 
weekly’s  consistent  growth— from  28  newspapers 
to  181— is  the  result  of  strict  adherence  to  this  basic 
partnership  program. 

There  have  been  many  tangible  results  for 
FAMILY  WEEKLY  newspapers.  They  have  con¬ 
sistently  enjoyed  a  rate  of  circulation  gain  many 
times  that  of  the  national  average  for  all  Sunday 
newspapers.  Many  have  successfully  combatted 
vigorous  attempts  at  infiltration  by  larger  news¬ 
papers.  Many  have  been  able  to  increase  their 
subscription  rates  successfully  without  significant 
circulation  set-backs.  The  high  readership  of 
FAMILY  WEEKLY  has  increased  the  impact  of  its 
distributing  newspapers  and  their  sales-making 
influence  in  their  respective  markets. 


Newspaper 

FAMILY  weekly’s  extensive  advertising  pro¬ 
motion  has  attracted  new  attention  to  the  mer¬ 
chandising  and  national  sales  importance  of 
America’s  mighty  middle  markets.  Its  merchan¬ 
dising  and  publisher’s  service  bureau  has  been  a 
big  factor  in  producing  millions  of  tie-in  adver¬ 
tising  lines  for  its  newspapers.  In  one  Advertising 
Checking  Bureau  audit  alone,  97  tie-in  oppor¬ 
tunities  produced  over  lour  million  fines  of  local 
advertising  for  family  weekly  newspapers.  One 
newspaper  sold  in  just  one  week  over  15,500  lines 
of  tie-in  advertising  (co-op  money  was  available) 
on  a  single  family  weekly  advertised  product. 

In  addition,  distributing  newspapers  have  been 
alerted  to  millions  of  fines  of  co-op  advertising  by 
our  publishers’  service  bureau  and  its  field  men. 

Finally,  family  weekly’s  unique  Publisher’s 
Agreement  enables  its  distributing  newspapers  to 
share  in  family  weekly  revenue,  on  a  partner¬ 
ship  basis  that  presents  a  tremendous  potential 
for  even  greater  revenues  in  years  to  come. 

These  are  some  of  the  tangible  results  achieved 
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Partnership  Program 


to  date  because  of  the  family  weekly  concept 
which  makes  distributing  newspapers  vital  part- 
^  ners  in  the  entire  publishing  operation. 

What  about  the  future? 

In  recent  months,  FAMILY  WEEKLY  has  an¬ 
nounced  several  important  additions  to  its  pub¬ 
lishing  staff.  These  include  the  appointment,  as 
editorial  director,  of  Ernest  V.  Heyn,  one  of  the 
country’s  best-known  magazine  editors.  Form¬ 
erly  editor  and  vice-president  of  The  American 
Weekly,  Mr.  Heyn  will  direct  an  expansion  of 
•  FAMILY  WEEKLY’S  editorial  activities  made 
possible  by  a  greatly  increased  editorial  budget. 
This  is  part  of  a  continuing  effort  to  make 
FAMILY  WEEKLY  an  even  better  editorial  pack¬ 
age  for  its  distributing  newspapers  and  their 
'  readers. 

In  addition,  FAMILY  WEEKLY  has  increased 
i  the  staff  and  scope  of  its  publishers’  service 
,  bureau.  Top-flight  merchandising  men,  experi¬ 
enced  newspaper  people  working  with  expanded 
facilities  have  been  added  to  further  FAMILY 
1  WEEKLY’S  services  to  its  newspapers.  A  series 
of  publisher  forums  has  already  been  started 
throughout  the  country  in  locations  convenient 
^  to  key  personnel  of  distributing  newspapers. 


A  recent  revision  of  our  Publisher’s  Agree¬ 
ment  offers  distributing  newspapers  an  un¬ 
precedented  opportunity  to  share  in  the  FAMILY 
WEEKLY  profits  before  taxes.  This  extremely 
advantageous  participation  in  FAMILY  WEEKLY 
revenue  was  voluntarily  instituted,  and  is  a  good 
measure  of  FAMILY  WEEKLY’S  sincere  inten¬ 
tion  to  share  its  success  with  its  newspapers. 

These  are  but  a  few  of  the  ways  in  which  family 
WEEKLY  is  giving  tangible  expression  to  its  basic 
policy  of  providing  a  complete  publishing  service 
to  its  distributing  newspapers. 

The  success  of  family  weekly  to  date  is  the  re¬ 
sult  of  long  range  planning  for  expansion  and  im¬ 
provement  of  both  product  and  services.  The  181 
publishers  of  family  weekly’s  distributing  news¬ 
papers  are  assured  that  its  basic  partnership  policy 
will  continue  to  be  a  major  factor  in  its  plans  for 
the  future. 


Leonard  S.  Dovidow.  President  and  Publisher 

FAMILY  WEEKLY  MAGAZINE,  Ino. 
183  North  Michigan  AvanMO,  Chicago  1 
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ANPA  members  and  guests  -  Be  sure  to  visit  the  FAMILY  WEEKLY  suite 

at  The  Waldorf  and  our  display  on  The  Astor  Gallery. 
editor  at  PUBLISHER  for  April  18,  1959 
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SELLING  promotion  is  ready  now! 


It’s  not  too  early  to  start  planning  and  selling  in  your 
market.  The  first  move  is  to  order  your  BETTER  MEALS 
Sales  Kit,  now.  It  has  everything  you  need  to  organize  your 
campaign:  a  step-by-step  selling  plan;  promotional  ideas; 
contest  suggestions;  store  and  window  display  ideas;  sug¬ 
gested  newspaper  and  food  store  ads  and  ad  ideas;  and  a 
prepared  easel  presentation  ready  to  work  for  your  sales 
force.  GET  A  HEAD  START.  GET  YOUR  SALES  KIT  NOW. 
Available  at  our  cost  price-$20  each.  Extra  easels,  $1  each. 

i  bureau  of  ^Advertising,  anpa 

&  PUBLISHER  for  April  18,  1959 


FILL  OUT  AND  MAIL  COUPON  NOW! 

TO:  CREATIVE  DEPARTMENT 

BUREAU  OF  ADVERTISING,  ANPA 
485  LEXINGTON  AVENUE,  N.  Y.  17 

Please  rush _ copies  of  Better 

Meals  Sales  Kit  and _ extra 

easel  presentations.  At  $20  per  kit 
and  $1  per  extra  easel,  please  bill 
me  $- _ ,  plus  postage. 

Name _  _  _ 

Title _ _ _ _  _ 

Newspaper _ _ 

City- -  -  -  -  _  _ 

State _ _ 
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A  Message  from  HURLETRON  to  all 
CLINE-WESTINGHOUSE 
PRESS  DRIVE  USERS... 


The  Electric  Eye  Equipment  Company  has  acquired  all  engineering 
data  on  the  widely-used  and  accepted  Cline-Westinghouse  Press 
Drive,  including  the  equipment  in  your  plant. 

Our  already-established  close  relations  with  Westinghouse  will  en¬ 
able  us  to  give  you  prompt  service  on  your  orders  for  maintenance 
and  replacement  parts. 

If  you  are  thinking  of  expansion  or  modification  of  your  drive 
equipment,  it  can  be  done  properly  and  at  lowest  cost  only  by  the 
people  who  have  the  specifications  and  “know-how”  for  it. 

Write — or  phone — for  quick,  intelligent  counsel  on  any  press  drive 
problem. 


Electric  Eye  Equipment  Company 

1938  E.  FAIRCHILD  ST.  DANVILLE,  ILLINOIS  PHONE  DANVILLE  6-6S00 

HURLETRON  UNITIZED  DC  PRESS  DRIVES  Tht  Drivt  that's  10  years  ahtaJ 
HURLETRON- FLEX ITROL  UNIT  AC  PRESS  DRIVES 
HURLETRON  TWO -MOTOR  AC  PRESS  DRIVES 
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NEWSPAPERS 
REPRESENTED 
BY  CRESMER  & 
WOODWARD,  INC. 


Los  Angeles  Times ...  59  years  I 

Oakland  Tribune... 49  years  1 

Boston  Globe ...  46  years 
Baltimore  Sun . . .  45  years 
Cleveland  Plain  Dealer ...  41  years 
Stockton  Record... 31  years 
Dallas  Morning  News ...  30  years 
Spokane  Newspapers ...  25  years 
Chattanooga  Newspapers ...  25  years 
Santa  Barbara  News-Press ...  25  years 
Tucson  Newspapers...  17  years 
Son  Bernardino  Sun-Telegram...  1  year 
New  Haven  Register  and 
Journal  Courier ...  1  year 


HARDWARE 


APPLIANCES 


CLOTHING 


SHE  SHOPS  THE  WHOLE  MARKET... 


YOU  COVER 
THE  WHOLE  MARKET 


WITH 


MARKET  NEWSPAPERS 


Editor  &  publisher  for  April  is,  1959 


The  "Whole  Market”  today  includes  suburbs,  outlying 
housing  developments,  shopping  centers— even  small 
towns  within  the  influence  of  the  major  metropolitan  city. 

The  newspapers  which  are  most  in  tune  with  the  kind 
of  market  expansion  everyone  recognizes  in  recent  years 
are  the  "Market”  Newspapers. 

The  advertising  effectiveness  of  "Market”  Newspapers 
(as  contrasted  with  those  still  restricted  in  influence  to 
the  city  proper)  has  been  proved  by  the  advertisers 
themselves.  Year  after  year  they  are  giving  "Market” 
Newspapers  greater  advertising  gains. 

CRESMER  &  WOODWARD,  INC. 

NEW  YORK,  CHICAGO,  DETROIT,  ATLANTA,  SAN  FRANCISCO,  LOS  ANGELES 

Representing  Outstanding  Market  Newspapers  from  Coast  to  Coast  since  1888 
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For  40  years 

first  in  advertising 
in  the  world’s 
first  market  for 


advertised 
goods  and 
serviees 
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Every  Saturdey  Since  1884 


Editor  &  Publisher 

THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Suburban  Papers  Grow, 
‘Mets’  Decline,  ASNE  Told 

Editors  Hear  of  Trend  Away 
From  Entertainment  in  Press 


Washington 

A  panel  of  distinguished  edi¬ 
tors  agreed  at  the  opening  ses¬ 
sion  of  the  American  Society  of 
Newspaper  Editors  here  Thurs¬ 
day  morning  that  the  next  ten 
years  will  be  crucial  ones  for  the 
American  press ;  that  the  decline 
in  the  number  of  metropolitan 
newspapers  will  continue  with  a 
corresponding  increase  in  the 
number  and  influence  of  subur¬ 
ban  papers;  that  there  will  be  a 
trend  aw-ay  from  entertainment 
in  newspapers. 

Mrs.  Oveta  Culp  Tobby,  panel 
moderator,  felt  the  ten  years 
ahead  will  be  the  “most  exciting, 
most  exacting  and  most  difficult 
ones  in  our  professional  annals.” 
She  said  we  must  be  concerned 
with  the  editor’s  concept  of  a 
readable  paper  and  of  a  respon¬ 
sible  paper.  “We  must  compete 
for  the  reader’s  interest,  time 
and  continuity  of  interest,”  she 
said,  and  make  it  possible  for 
him  to  see  the  interrelationship 
of  the  news — to  produce  a  news¬ 
paper  that  will  enlighten  rather 
than  confuse,  which  is  not  easy'.” 

Crurial  Years 

The  ten  years  will  be  crucial 
years  internationally  which  will 
require  new  dimensions  in  re¬ 
porting  techniques,  she  said. 
Claimants  on  the  liter’s  time 
and  space  will  increase  and  his 
search  for  the  significant  will  be 
raore  intense.  Ability  of  the  re¬ 
porter  to  point  out  the  signifi¬ 
cant  will  be  more  Important. 

Alicia  Patterson  of  Newsday, 
Long  Island,  agreed  on  the  diffi- 
cnlty  of  interpreting  the  news 
and  the  need  for  better  report¬ 
ers.  The  wire  services  will  have 
to  do  a  better  job  for  us,  she 
said,  because  most  of  us  must 
<lepend  on  them. 

She  decried  the  “unfortunate 
trend  towards  monopoly”  in  the 
newspaper  business  and  said 
toat  although  her  fellow  panel¬ 
ists  who  were  in  that  position 
yere  men  of  integrity  and  honor 
*^®iKbt  not  always  be  that  way. 
She  hoped  for  a  new  process  by 

editor  8c  publisher 


which  more  people  with  “a  shirt- 
tail  full  of  type”  could  start 
new  newspapers. 

She  said  that  the  competition 
of  TV  need  not  be  feared  in  the 
future  if  newspapers  emphasize 
the  news  and  play  down  the 
syndicated  entertainment.  A 
newspaper  must  develop  its  own 
individuality  promoting  its  own 
personalities  and  tailoring  stor¬ 
ies  to  its  community,  she  said. 

Nothing  Vi'rong 

Norman  Chandler,  Loa  An¬ 
geles  Times,  said  his  crystal 
ball  is  hazy  but  he  is  sure  of  one 
thing — that  there  will  be  fewer 
newspapers  in  metropolitan 
areas.  He  said  there  are  only  10 
cities  now  that  have  three  or 
more  newspapers.  It  perturbs 
him  to  see  this  trend  (he  said 
he  prefers  the  Vi'ord  “non-com¬ 
petitive”  to  “monopoly”)  but  he 
sees  nothing  wrong  in  it  basic¬ 
ally.  It  depends  upon  the  type  of 
person  running  the  paper,  he 
said. 

Mr.  Chandler  thought  there 
would  be  more  suburban  papers. 
There  are  now  28  evening 
papers  in  the  suburbs  within  60 
miles  of  Los  Angeles.  A  large 
paper  cannot  compete  with  them 
on  local  news  and  they  ought  to 
do  very  well  in  the  future,  he 
said. 

Roy  Roberts,  Kansas  City 
Star,  said  that  nothing  wins  like 
getting  out  a  good  paper  and  he 
thought  the  next  ten  years  will 
be  the  toughest  competitive 
years  “we  have  ever  had  but 
competition  among  newspapers 
will  disappear.  The  very  tax 
structure  makes  it  necessary 
and  possible  for  the  big  to  get 
bigger  and  the  small  to  sell  out 
or  disappear.” 

Mr.  Roberts  reported  he  was 
just  beginning  to  see  again 
after  having  new  glasses  fitted 
following  the  removal  of  cata¬ 
racts  on  his  eyes.  He  said  there 
was  a  period  of  several  months 
during  which  he  was  “blanked 
out”  and  had  to  rely  on  radio 
and  television  for  news  or  have 
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someone  read  to  him.  “It  gave 
me  greater  faith  in  the  printed 
word  than  ever  before  as  the 
medium  that  others  can’t  possi¬ 
bly  beat.  I  couldn’t  be  informed 
without  them.” 

He,  too,  saw  the  decline  in 
number  of  metropolitan  papers 
accompanied  by  the  rennaissance 
of  suburban  papers. 

Charles  E.  Scripps,  Cincinnati 
Post  and  Scripps-Howard  news¬ 
papers,  felt  that  the  trend  of 
mergers  and  consolidations  is  not 
unique  to  the  newspaper  busi¬ 
ness.  It  has  been  going  on  in 
other  fields,  also,  and  is  an  eco¬ 
nomic  fact  of  life  although  in¬ 
creasing  costs  get  most  of  the 
blame.  He  said  it  is  due  more  to 
the  fact  that  newspapers  have 
not  kept  their  share  of  the  avail¬ 
able  market. 

Admitting  it  is  not  good  for 
journalism,  Mr.  Scripps  said  it 
is  “up  to  us”  to  do  something 
about  it.  Radio  and  television 
have  put  us  out  of  the  home  en¬ 
tertainment  business  which  is 
good,  he  said.  Newspaper  editors 
arc  now  giving  increased  atten¬ 
tion  to  their  primary  editorial 
function. 

Increased  Readership 

Noting  the  increased  reader- 
ship  of  magazines  which  com¬ 
pete  with  newspapers  for  a 
share  of  the  readers’  time,  he 
said  that  whether  you  agree 
these  magazines  are  doing  a 
good  job  or  not  it  is  a  fact  that 
people  think  they  are.  News¬ 
papers  must  learn  more  about 
interpreting  themselves  to  their 
readers,  he  said.  We  research 
endlessly  for  advertisers  but 
take  our  readers  for  granted.  He 
felt  that  in  the  future  a  bigger 
share  of  a  newspaper’s  income 
should  come  from  readers  and 
that  newspapers  should  increase 
their  economic  independence  on 
readers  rather  than  on  adver¬ 
tisers. 

In  the  question  period,  Jack 
Spalding,  Atlanta  Journal,  asked 
where  newspapers  are  going  to 
find  more  intelligent  and  able 
reporters  when  the  brighter 
young  people  are  going  into 
fields  that  offer  more  money  and 
security. 

Mr.  Chandler  said  newspapers 
have  to  go  beyond  “applicants” 
for  jobs.  They  should  raise  their 


sights  and  not  only  try  to  sell 
themselves  but  go  after  the  top 
college  graduates.  He  said  the 
Loa  Angeles  Times  now  has  a 
man  on  a  months  tour  of  col¬ 
leges  interviewing  applicants. 

John  S.  Knight  of  the  Knight 
Newspapers  who  did  not  make 
any  opening  statement  as  a 
member  of  the  panel,  remarked 
that  it  is  just  as  important  to 
raise  the  rate  of  pay  newspapers 
are  paying  for  this  talent.  His 
statement  was  applauded. 

Mr.  Roberts  thought  journal¬ 
ism  schools  are  doing  a  good  job 
in  training  journalists  but  that 
some  of  them  are  too  conserva¬ 
tive  and  conventional.  Mr. 
Scripps  saw  the  future  becoming 
so  complicated  and  difficult  to 
understand  that  a  man  in  the 
newspaper  business  will  have  a 
distinct  advantage  with  a  broad 
education. 

Statement  Concern 

Lester  Markel,  Sunday  editor 
of  the  New  York  Times,  said 
he  was  concerned  by  statements 
about  the  growth  of  suburban 
papers  which  concentrate  on 
local  news  and  supplements  to 
the  exclusion  of  foreign  news. 
He  asked  if  the  panel  really  be¬ 
lieved  there  is  a  trend  away 
from  entertainment  and  towards 
information  in  newspapers. 

Mr.  Knight  said  he  believed 
entertainment  will  be  lessened 
in  a  good  many  papers  but  he 
was  concerned  by  those  on  some 
papers  who  deprecate  the  lack 
of  attention  in  small  papers  to 
foreign  news.  He  noted  the  diffi¬ 
culties  of  the  editor  of  a  small 
newspaper  with  a  small  “news 
hole”  but  he  didn’t  think  there 
{Continued  on  page  135) 


Radio  and  Film  Pool 
For  Castro  Parley 

Washington 

Radio  and  film  coverage  of 
Dr.  Fidel  Castro’s  session  with 
the  editors  on  Friday  was  ar¬ 
ranged  on  a  pool  basis.  One 
live  microphone  and  one  film 
camera  were  to  be  allowed. 

Television  requested  positions 
for  five  cameras  but  this  was 
ruled  out  because  of  the  space 
limitations  and  security  regula¬ 
tions. 

Appearing  before  TV  cameras 
here  Thursday,  the  Cuban  lead¬ 
er  was  asked  to  comment  about 
communism.  He  declined,  say¬ 
ing  he  had  promised  to  answer 
such  questions  when  he  faced 
the  newspaper  editors  who  in¬ 
vited  him  here. 
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Pulitizer  Urges  End 
Of  Rival’s  Shutdown 


St.  Louis,  Mo. 

The  Post-Dispatch,  owned  by 
the  Pulitzer  Publishing  Com¬ 
pany,  expressed  a  hope  this  week 
that  the  guild’s  strike  against 
the  Globe-Democrat  would  not 


1  Globe  under  contract.  When  the 

AC  ^  G-D  resumes  publication  its  pa- 

L  pej-s  will  be  printed  in  the  pres- 

ent  P-D  building. 

—  —  Globe-Democrat  editorial  and 

business  offices  will  remain  in 
the  former  building,  under  a 

,  j  ,  .  „„  lease  agreement,  until  the  pa- 

Globe  shutdown  began  is  some  _  ^  J 


60,000,  the 
some  150,000. 


Q  •  vooco  P®’"  finds  a  new  location  for 

the  Sunday  increase 


Shutdown 
Continues 
In  San  Jose 


Special  Campaign 
The  P-D,  according  to  Fred 


ese  omces.  San  Jose,  Calif. 

Pay  Assessment  ^  The  complete  shutdown  of  the 

San  Jose  Mercury  ana  iVews, 
A  day’s  pay  assessment  col-  Ridder  newspapers  here,  con- 


eliminate  newspaper  competi-  Rowden,  advertising  manager,  P-D  guildsmen  to  tmued  this  week,  entering  the 

tion  in  St.  Louis.  la"- _ +  „o,v,’  assist  in  the  strike  will  be  re-  third  month  on  April  14. 


has  not  put  on  a  special  cam- 


As  the  moming-Sunday  Globe-  paign  for  advertising  and  cir 
Democrat,  owned  by  S.  1.  New--  culation  during  the  Globe  shut 
house,  remained  suspended  in  down.  “We  have  merely  at 
the  eighth  week,  the  evening-  tempted  to  supply  the  demanc 


executive 


ird  month  on  April  14. 
Pressmen  who  went  on  strike 


culation  during  the  Globe  shut-  committee  decided  to  return  the  with  the  stereotypers  Feb.  14 
down  “Wp  Lvp  merplv  at-  assessment  because  it  was  ob-  accepted  a  new  contract  last 
tempted  to  supply  the  demand  tained  by  general  meeting  vote  week,  but  the  sterw  group  re¬ 
in  both  categories,”  he  said.  referendum,  mained  out  and  other  workers 

The  Globe,  at  the  time  its  f"  Provided  in  the  unions  by-  obsei-ved  their  picket  line 
building  sale  was  announced,  laws.  Confessing  oversight  the  Sessions  with  the  stereo- 

said  it  would  publish  a  weekend  “‘ttee  asked  the  Pulitzer  typers’  union  represen  ativ^ 
edition  containing  Sunday  fea-  Publ'sh'^g  Co  to  refund  the  as-  were  adjourn^  subject  to  call 
tures  and  probably  selling  for  eSr^o^ApHlTo  SSr^^^  by  the  federal  mediator. 

checkoff  plan.  It  is  likely  the  Cximparable  to  S.F. 

Building  Plans  guild  will  conduct  a  referendum  Pressmen  and  stereotypers 

The  Post-Dispatch  will  be  un-  Amount ^ 

«  1  .  «  ainOunL.  e!r\w\£x  rvt*ir»foT»c  aro 


Sunday  Post-Dispatch  made  its 
first  editorial  comment  on  the 
situation.  Under  the  title,  “In 
the  Public  Interest,”  it  stated: 


“The  Post-Dispatch  is  not  a  edition  containing  Sunday  fea- 
party  to  the  dispute,  and  we  con-  tures  and  probably  selling  for 
sider  it  improper  to  inject  our  lOc. 
opinion  on  the  issues  involved. 

But  there  is  a  public  interest  Building  Plans 

in  the  publication  of  two  sepa-  -rup  Post-Disnatch  will  be  un- 


Plan  for  Economies  “T^e^P-D  ha^  howevV^^^  Strong  signs  of  an  upturn  in  the  pressmen  provides  a  $10.05 

“In  all  too  many  American  ceeded  w-ith  architectural  plans  newspaper  linage  were  seen  in  wage  increase,  with  $3.05  of  it 
cities,  newspaper  competition  for  rearranging  layout  of  the  the  March  consumption  of  news-  effective  Aug.  23,  bringing  the 
has  disappeared.  The  Post-Dis-  six  floors  of  the  building.  Also  print  as  reported  by  ANPA  this  Auy  scale  to  $123.10,  comparable 


in  both  categories,”  he  said. 

The  Globe,  at  the  time  its 
building  sale  was  announced, 
said  it  would  publish  a  weekend 


Sessions  with  the  stereo¬ 
typers’  union  representatives 


Comparable  to  S.F. 


in  tne  puoiication  oi  two  sepa-  ^he  Post-Dispatch  will  be  un- 
rate,  independent  newspapers  m  ^^le  to  make  any  physical 
this  community.  We  believe  the  changes  in  its  future  home  — 

public  interest  calls  for  an  early  former  Globe  -  Democrat  Newsprint  Usage 

settlement  of  the  strike.  building  -  until  the  end  of  the  u  5  Percent  In  March 

Plan  for  Economies  strike  and  the  picket  line  is  gone.  ^ 

The  P-D  has,  however,  pro-  Strong  signs  of  an 


Pressmen  and  stereotypers 
have  had  a  35-hour  week  here 
for  some  years.  The  printers  are 
obtaining  a  shorter  week  —  to 
35  hours  —  under  their  new 
contract. 

The  agreement  accepted  by 


patch  does  not  want  to  see  that  the  P-D  will  aircondition  the  week. 


to  the  San  Francisco  scale  as  of 


happen  here.  When  it  became 
necessary  for  both  St.  Louis 


six-story  building. 

The  P-D  is  tentatively  plan- 


The  457,697  tons  consumed  Aug.  23. 


last  month  was  5.4  percent  more 


newspapers  to  achieve  produc-  ning  on  six  rows  of  presses,  than  tonnage  used  in  March, 


Spokesmen  for  both  unions 
and  management  said  in  com- 


tion  economies  by  concentrating  utilizing  the  combined  presses  1958,  and  only  1.2  percent  under  ments  to  E&P  that  the  public 

publication  in  one  mechanical  of  both  papers.  The  arrange-  the  record  March  consumption  clamor  for  resumption  of  pub- 

plant,  the  Post-Dispatch  entered  ment  will  be  capable  of  a  96-  in  1957.  lication  of  the  newspapers 

into  an  agreement  for  that  pur-  page  collect  product,  whereas  In  the  first  quarter,  newsprint  ignored  the  basic  facts  of  the 
pose.  This  action  was  taken  in  the  P-D’s  present  maximum  is  consumption  ran  4.4  percent  labor  controversy.  The  public 

the  belief  that  the  economies  80.  ahead  of  last  year’s  figure.  Pro-  demand,  expressed  in  meetinp 


the  belief  that  the  economies  80.  ahead  of  last  year’s  figure, 

made  possible  by  a  joint  print-  Under  the  building  purchase  duction  of  North  American  1 
ing  plant  would  insure  the  sur-  contract,  the  P-D  will  print  the  continued  at  the  1958  rate, 
vival  of  separate  ownerships  and  ■  ■ 

distinct  editorial  personalities.  f 
“No  legislative  investigation  ! 
is  going  to  settle  this  strike.  No  j 
matter  how  much  investigating 
any  legislative  committee  does, 
the  Missouri  Legislature  has  no 
constitutional  power  to  control 
newspapers  and  ought  not  to 
have  such  power. 

“This  dispute  can  be  settled 
only  by  the  parties  to  it.  Both 
sides,  in  our  opinion,  owe  a  re¬ 
sponsibility  to  the  public  to 
reach  an  agreement  that  will 
permit  the  resumption  of  pub¬ 
lication  of  the  Globe-Democrat.” 

Linage  Soars 

During  March,  the  P-D  ad¬ 
vertising  volume  increased  a 
million  lines  over  that  of  March, 

1958.  This  increase  includes 
both  that  which  was  anticipated 
and  that  which  accrued  because 

of  the  Globe  shutdown.  SUR-PRIZED7 — UPl  President  Frank  H.  Bartholomew,  left,  gets  a 

_  .  ,  out  of  "Pancho’’  Whitmark's  cartoon  of  Seymour  Snaer,  San  Fra 

P-D  circulation  is  now  nearly  Examiner  photographer,  to  whom  he  has  presented  an  award  of  the  San 

500,000  daily  and  700,000  Sun-  Francisco  Press  &  Union  League  Club  for  best  photograph  of  1958. 

day.  Daily  increase  since  the  At  right  is  John  F.  Allen  of  the  Examiner,  winner  of  best  news  story  prize. 
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Under  the  building  purchase  duction  of  North  American  mills  and  advertisements  published  in 
intract,  the  P-D  will  print  the  continued  at  the  1958  rate.  the  guild-established  Reporter, 

-■  .  ■  .  vvas  for  “a  fair  and  just”  set- 

^  tlement,  but  there  were  sug¬ 
gestions  this  could  be  accom- 
,  pi  i  shed  after  the  paper.®  were 
I  back  in  business. 

The  Reporter  was  filling  in 
the  gap  in  news  and  advertis¬ 
ing  services  and  its  publishers 
said  the  press  imn  bad  reached 
22,000  at  10c  a  copy 

Publisher  Joseph  B.  Ridder 
expressed  appreciation  for  the 
public’s  concern  and  efforts  of 
individuals  to  effect  mediation. 
• 

New  Guild  Pact 

Chicago 

A  new  two-year  contract,  in' 
eluding  a  pension  plan  for  edi¬ 
torial  department  employees, 
has  been  signed  by  the  Chicago 
Sun-Times  and  the  Chicago 
Newspaper  Guild.  The  pension 
plan,  retroactive  to  Jan.  1, 

SUR-PRIZED7 — UPl  President  Frank  H.  Bartholomew,  left,  gets  a  smile  nf 'T^salarf 

out  of  "Pancho"  Whitmark’s  cartoon  of  Seymour  Snaer,  San  Francisco  I*®''  ^ 


increase  the  first  year.  The  con¬ 
tract  calls  for  a  $2  a  week  wag* 
increase  in  1960. 
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ANPA  Convention  Charts 
Study  of  Papers’  Future 


2  Cabinet  Members  to  Speak; 


Anti-Ad  Actions 

The  needs  and  nature  of  the 
newspaper  of  the  future  and  the 
launching  of  counter-attacks 
upon  enemies  of  advertising  will 
be  studied  by  the  American 
Newspaper  Publishers  Associa¬ 
tion  next  week. 

The  73rd  annual  convention  of 
the  ANPA  will  be  held  at  the 
Waldorf-Astoria  Hotel  in  New 
York  April  20-23. 

"Grow-ing  demands  by  city, 
state  and  even  the  federal  gov¬ 
ernments  to  prohibit,  limit,  con¬ 
trol  and  tax  advertising  will  be 
a  prime  subject  for  considera¬ 
tion  during  the  discussions,”  as¬ 
serted  Cranston  Williams,  gen¬ 
eral  manager  of  the  ANPA. 

“The  need  for  long-range 
planning  for  future  needs  in 
newspaper  plants  and  equipment 
will  be  another  pertinent  sub¬ 
ject  to  be  studied  by  the  pub¬ 
lishers,”  he  continued.  “The 
labor  situation  in  the  newspa¬ 
per  business  w-ill  command  min¬ 
ute  attention.  Then,  too,  there 
is  the  constant  problem  of  the 
narrow-ing  margin  between  in¬ 
come  and  expenses  to  be  consid¬ 
ered.” 

I.aI>or  Session 

The  ANPA  will  have  an  all¬ 
day  labor  conference  Monday 
for  full  discussion  of  labor  con¬ 
tracts.  (Details  on  page  18). 

Publishers’  Week  will  be  dis¬ 
tinguished  by  addresses  by  two 
I  members  of  President  Eisen- 

II  bower’s  Cabinet.  Secretary  of 
jthe  Treasury  Robert  B.  Ander- 
;  Son  will  be  the  speaker  at  the 
j  annual  luncheon  of  the  Associ¬ 
ated  Press  on  Monday.  Secre- 
ftary  of  Defense  Neil  McElroy 
will  be  the  speaker  at  the  an¬ 
nual  dinner  of  the  Bureau  of 
Advertising,  ANPA,  on  Thurs¬ 
day. 

D-  Tennant  Bi-yan,  Richmond 
(Ya.)  Timea-Dispafch  and  News 
is  finishing  his  first  one- 
y6ar  term  as  president  of 
ANPA.  It  is  customary  for  a 
president  to  be  re-elected  for  a 
^nd  term. 

TTie  first  national  meeting  of 
nmcers  of  the  United  Press  In- 
*rnational  regional  editors’  as¬ 
sociations  is  a  newcomer  to  Pub¬ 
lishers’  Week  activities.  Officers 
^the  various  associations  have 
l^n  invited  to  join  UPI  execu- 
'  Wes  at  a  breakfast  Monday  at 


Under  Fire 

the  University  Club,  1  West 
54th  Street. 

Benjamin  M.  McKelway, 
Washington  (D.  C.)  Star,  presi¬ 
dent  of  the  Associated  Press, 
will  preside  at  the  AP  all¬ 
day  membership  and  corporate 
meetings  on  Monday.  AP  bylaws 
restricting  membership  in  the 
Board  of  Directors  to  three  con¬ 
secutive  terms  of  three  years 
each  make  three  present  direc¬ 
tors  ineligible  for  renomination. 
They  are  Paul  Miller,  Rochester 
(N.  Y.)  Times-Union;  Robert 
B.  Choate,  Boston  (Mass.)  Her¬ 
ald;  Harry  F.  Byrd  Jr.,  TPin- 
chester  (Va.)  Star, 

Nominations 

Present  AP  directors  who 
have  been  renominated  are: 
Robert  McLean,  Philadelphia 
(Pa.)  Bulletin,  former  longtime 
president,  who  is  exempt  from 
the  bylaw  restriction;  Kenneth 
MacDonald,  Des  Moines  (Iowa) 
Tribune;  John  W.  Runyon,  Dal¬ 
las  (Texas)  Times-Herald. 

New  nominees  for  the  AP 
Board  are:  Frank  S.  Hoag  Jr., 
Pueblo  (Colo.)  Chieftain;  Mil¬ 
lard  Cope,  Marshall  (Texas) 
News-Messenger;  Robert  Bun- 
nelle,  Asheville  (N.  C.)  Citizen- 
Times;  Joseph  Pulitzer  Jr.,  St. 
Louis  (Mo.)  Post-Dispatch; 
Franklin  D.  Schura,  South  Bend 
(Ind.)  Tribune;  Alvin  H.  Chap¬ 
man  Jr.,  Savannah  (Ga.)  News 


HEADLINER  —  Secretary  of  De¬ 
fense  Neil  H.  McElroy,  former 
president  of  Procter  &  Gamble 
Co.,  will  speak  at  the  Bureau  of 
Advertising  dinner  Thursday. 


and  Press;  Buell  W.  Hudson, 
Woonsocket  (R.  I.)  Call.  Five 
will  be  elected  from  this  group. 

In  the  under-50,000  population 
class  in  AP  membership,  nomi¬ 
nees  for  director  will  be  Robert 
B.  Atwood,  Anchorage  (Alaska) 
Times,  and  Hugh  N.  Boyd,  New 
Brunswick  (N.  J.)  Home  News. 
One  will  be  elected. 

The  chairman  of  the  AP  Nom¬ 
inating  Committee  is  Charles  A. 
Storke,  Santa  Barbara  (Calif.) 
News-Press. 

AP  Panel 

A  panel  discussion  by  three 
analysts  and  reporters  of  the 
Associated  Press  will  be  a  high¬ 
light  of  the  news  cooperative’s 
meeting  Monday  afternoon. 

The  panel  will  be  made  up 
of  Harold  K.  Milks,  who  has 
just  arived  from  the  Soviet 
Union,  where  he  was  Moscow 
chief  of  bureau;  William  L. 
Ryan,  foreign  news  analyst 
whose  interpretive  columns  on 
Russia  and  the  Middle  East  have 
attracted  attention,  and  John 
Hightower,  diplomatic  reporter 
in  Washington,  who  has  covered 
the  State  Department  during  the 
terms  of  six  Secretaries  of  State. 
Kenneth  MacDonald,  Des  Moines 
(Iowa)  Register  and  Tribune, 
will  be  moderator. 

Mr.  Milks  was  recently  named 
chief  of  AP  services  for  the 
Caribbean  with  headquarters  in 
Havana,  a  post  he  assumes  next 
month.  Mr.  Ryan  has  toured 
more  than  50  countries,  includ¬ 
ing  six  Soviet  republics.  Mr. 
Hightower  won  a  Pulitzer  Prize 
in  1952  for  his  writing  on  in¬ 
ternational  affairs  and  he  also 
has  won  a  Sigma  Delta  Chi 
medal  and  the  Raymond  Clap¬ 
per  citation. 

Color  Problems 

Problems  ranging  from  re¬ 
cruiting  and  training  editorial 
staff  members  to  utilizing  new 
mechanical  production  processes 
are  scheduled  for  discussion  at 
the  ANPA  sessions  Tuesday. 
Topics  show  special  interest 
among  newspaper  publishers  in 
color  printing  for  both  advertis¬ 
ing  and  news,  protection  of  read¬ 
ers  from  misleading  or  other 
objectionable  advertising  copy, 
promotion  programs  to  develop 
more  intensive  advertising  sales, 
methods  of  promoting  downtown 
business  areas  and  suburban 
shopping  centers. 

Philip  S.  Weld,  Gloucester 
(Mass.)  Times,  is  chairman  of 
the  committee  in  charge  of  two 
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SPEAKER  at  AP  annual  luncheon 
Monday  will  be  Secretary  of  the 
Treasury  Robert  B.  Anderson. 


sessions  for  ANPA  members, 
one  for  under  10,000  circulation 
and  one  for  10,000  to  50,000 
circulation.  Other  members  of 
this  committee  are  Walter  R. 
Beaumier,  Lufkin  (Texas) 
News;  Paul  F.  C  h  a  1  f  a  n  t, 
Waynesboro  (Pa.)  Record  Her¬ 
ald;  Edwin  F.  Heame,  Salis¬ 
bury  (Md.)  Times;  Clyde  E. 
Moffitt,  Fort  Collins  (Colo.) 
Coloradoan;  John  H.  Perry  Jr., 
West  Palm  Beach  (Fla.)  Post 
and  Times;  Philip  T.  Rich,  Mid¬ 
land  (Mich.)  News;  Robert  M. 
Speidel,  Visalia  (Calif.)  Times- 
Delta;  Warren  L.  Taylor,  Mon¬ 
rovia  (Calif.)  News-Post;  Byron 
C.  Vedder,  Champaign-Urbana 
(Ill.)  Courier. 

Experts’  Panels 

The  panel  for  the  under-10,- 
000  group  includes:  Advertis¬ 
ing  —  A.  W.  Huckle,  Concord 
(N.  C.)  Tribune;  circulation  — 
Arthur  W.  Crosbie,  Willimantic 
(Conn.)  CfironiWe;  general  man¬ 
agement  —  Franklin  R.  Little, 
Ogdensburg  (N.  Y.)  Journal; 
mechanical — William  F.  Wright, 
Milford  (Mass.)  News;  news- 
editorial  —  Hoyt  Cater,  Bur¬ 
bank  (Calif.)  Revieiv. 

For  the  10-50,000  clinic,  the 
experts  will  be:  Advertising  — 
J.  Warren  McClure,  Burlington 
(Vt.)  Free  Press;  circulation  — 
James  A.  Gorman,  Gannett 
Newspapers,  Rochester;  man¬ 
agement  —  E.  A.  Brown,  Salem 
(Ore.)  Capital  Journal;  me¬ 
chanical —  H.  K.  Williams,  Dun¬ 
kirk  (N.  Y.)  Observer;  news- 
editorial  —  Dolph  Simons  Jr., 
Lawrence  (Kas.)  Journal- 
World. 

Richard  H.  Amberg,  St.  Louis 
(Mo.)  Globe-Democrat,  is  chair¬ 
man  of  the  committee  in  charge 
of  the  sessions  for  ANPA  mem¬ 
bers  with  more  than  50,000  cir¬ 
culation.  Other  members  of  the 
{Continued  on  page  124) 
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PUBLISHERS’  WEEK  TIME  TABLE 


(All  meetings  at  Waldorf-Astoria  unless 
otherwise  indicated.) 


WEDNESDAY 


SOCIAL  EVENTS 

(By  Invitation  Only) 


SUNDAY 


10:30  a.m. — American  Council  on  Education  for  Journal¬ 
ism.  Pillement  Suite. 

2:00  p.m. — Family  Weekly  conference  for  publishers 
and  newspaper  representatives.  Park  Lane. 


MONDAY 


8:30  a.m. — United  Press  International,  UPl  regional 
editors'  association  officers.  Breakfast  and 
discussion.  University  Club,  I W.  54th  Street 
10:00  a.m. — Labor  Relations  Conference  for  ANPA 
members.  Jade  Room.  All  day. 

1 1 :00  a.m. — Associated  Press  membership.  Serf  Room. 

1 :00  p.m. — AP  luncheon.  Secretary  of  Treasury  Robert 
B.  Anderson,  speaker.  Grand  Ballroom. 

2:00  p.m. — Flatbed  press  clinic,  ANPA  members.  4-F. 

2:30  p.m. — AP  meeting  resumes.  Serf  Room. 


9:00  a.m. — UPl  international  executives,  UPl  office. 

10:00  a.m. — ANPA,  general  session.  Grand  Ballroom. 

1 1 :00  a.m. — AP  Board  of  Directors.  AP  office. 

Noon — New  York  State  Publishers  Association, 
luncheon.  Louis  XVI  Suite. 

Noon — Pennsylvania  Newspaper  Publishers  Associa¬ 
tion,  luncheon.  West  Ballroom. 

Noon — Publishers  Bureau  of  New  Jersey,  luncheon. 
Queen's  Suite. 

1 :00  p.m. — ^AP  luncheon  for  former  directors.  AP  office. 

2:00  p.m. — Bureau  of  Advertising,  ANPA.  Grand  Ball¬ 
room. 

2:00  p.m. — Advisory  Council,  Syracuse  University 
School  of  Journalism.  Louis  XVI  Room. 


SUNDAY 


4:30  p.m. — Goss  Printing  Press  Com. 
pany.  Crystal  Room,  Park  Lane. 

5:00  p.m. — Parade  Publications.  Sfv. 
light  Ballroom,  Waldorf-Astoria. 
6:30  p.m. — Moloney,  Regan  &  Schmitt, 
dinner  for  publishers  of  MRS  papsn, 
Jansen  Suite. 


MONDAY 


Prw. 


THURSDAY 


TUESDAY 

9:00  a.m. — UPl  executives.  UPl  offices. 


9:30  a.m. — ^This  Week  publishers.  Jansen  Suite. 

10:00  a.m. — American  Newspaper  Publishers  Associa¬ 
tion,  73rd  convention.  Executive  session: 
Under  10,000  circulation,  Louis  XVI  Suite; 
10-50,000,  Jade  Room;  over  50,000,  Basil¬ 
don  Room.  All  day. 

10:00  a.m. — AP  adjourned  meeting.  AP  office. 

1 1:00  a.m. — AP  Board  of  Directors.  AP  office. 


9:00  a.m. — UPl  executives.  UPl  office. 

10:00  a.m. — ANPA,  general  session.  Grand  Ballroom. 

10:30  a.m. — American  Association  of  Newspaper  Rep¬ 
resentatives.  Executive  meeting.  Park  Ave¬ 
nue  Suite,  South. 

Noon — ANPA,  annual  meeting.  Grand  Ballroom. 

6:30  p.m. — Bureau  of  Advertising  dinner.  Address  by 
Secretary  of  Defense  Neil  McElroy.  Grand 
Ballroom. 


4:30  p.m.  —  Greater  Buffal 
Stork  Club. 

5:00  p.m. — Newsweek.  Louis  XVI  Suits. 
5:00  p.m. — Consolidated  Paper  Siln 
Co.  Trianon  Room,  Sheraton  East. 
5:00  p.m. — Wright  Company,  25th  in. 
nual  stag  party.  425  Park  Avenue. 
10:30  p.m. — American  Weekly  party. 
St.  Regis  Roof. 


TUESDAY 


FRIDAY 


All  day — Open  house  at  ANPA 
Laboratory,  Easton,  Pa. 


Research  Institute 


FEATHERBEDDING  AND  HIRING 


Labor  Discussions 
At  Monday  Session 


Bureau  Program 
In  Show  Format 


8:15  a.m. — Family  Weekly  brealdist 
Sert  Room. 

Noon — Banshees  luncheon-show.  Gren^ 
Ballroom 

4:00  p.m. — St.  Croix  Paper  Co.  Can. 
ad!  an  Club. 

4:30  p.m. — Bache  &  Co.  Suite  584. 
5:00  p.m. — Allen-Klapp  Company, 
57th  anniversary,  cocktails,  Hamilten 
Room,  Barclay  Hotel. 

5:00  pm. — Chicago  Sun-Times  Syndi¬ 
cate.  Waldorf  Towers. 

8:00  p.m. — National  Cartoonists'  So¬ 
ciety  dinner. 
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WEDNESDAY 


Recent  NLRB  decisions  that 
curb  newspaper  hiring  practices 
and  a  close  examination  of  work 
practices  that  increase  costs  are 
scheduled  for  emphasis  at  the 
ANPA  Labor  Relations  Confer¬ 
ence  Monday  in  the  Jade  Room 
of  the  Waldorf-Astoria. 

Presiding  at  the  all-day  ses¬ 
sion  will  be  George  N.  Dale, 
chairman  of  the  ANPA  Special 
Standing  Committee. 

Mr.  Dale  and  his  colleagues  — 
Richard  H.  Amberg  of  the  St. 
Louis  (Mo.)  Globe-Democrat,  E. 
C.  Bishop  of  the  Palo  Alto 
(Calif.)  Times,  W.  A.  Dyer  Jr. 
of  the  Indianapolis  (Ind.)  Star 
and  News,  R.  C.  Millar  of  the 
Jacksonville  Florida  Times-Un- 
ion,  Hugh  B.  Patterson  Jr.  of 
the  Little  Rock  Arkansas  Ga¬ 
zette,  and  Albert  Spendlove  of 
the  Philadelphia  (Pa.)  Bulletin 
—  have  selected  special  panels 
to  cover  these  subjects. 

J.  Handly  Wright,  vicepresi¬ 
dent  of  the  Association  of  Amer¬ 
ican  Railroads,  and  Mr.  Amberg 
will  report  on  featherbedding 
problems. 

William  K.  Todd,  business 
manager  of  the  Rockford  (Ill.) 
Star  and  Register-Republic,  and 
James  K.  Guthrie,  general  man¬ 
ager  of  the  San  Bernardino 
(Calif.)  Sun  and  Telegram,  will 


review  and  analyze  measures  for 
increasing  efficiency  and  har¬ 
mony  in  the  area  of  personnel 
relations. 

A  special  documentation  on 
the  NLRB  decisions  will  be  cov¬ 
ered  by  J.  Howard  Carter,  New 
York  News  attorney. 

To  cover  current  points  of  in¬ 
terest  to  newspaper  executives, 
there  will  be  a  panel  to  dis¬ 
cuss  general  labor  problems  and 
participate  in  a  question  and 
answer  period.  The  members 
are:  George  T.  Bertsch,  busi¬ 
ness  manager  of  the  Baltimore 
(Md.)  Sun;  J.  H.  Edmonds, 
personnel  manager  of  the  Chi¬ 
cago  Sun-Times;  Albert  N. 
Jackson,  vicepresident  of  the 
Dallas  (Tex.)  Times-Herald; 
Cleve  Rumble,  personnel  man¬ 
ager  of  the  Louisville  (Ky.) 
Courier-Journal  and  Times; 
Howard  A.  Looney,  executive 
vicepresident  of  the  California 
Publishers  Association  Indus¬ 
trial  Relations  Bureau;  Chester 
E.  Clark  and  Norman  J.  Chris¬ 
tiansen  of  ANPA  staff  in  Chi¬ 
cago. 


The  10th  annual  meeting  of 
members  of  the  Bureau  of  Ad¬ 
vertising,  ANPA,  scheduled  for 
Wednesday  will  be  presented  as 
a  Broadway-type  show  called 
“The  House  of  Total  Selling.” 
The  complete  progrram  follows: 

Overture,  Orchestra ;  Open¬ 
ing  of  Session,  D.  Tennant 
Bryan  President,  ANPA;  Pre¬ 
siding,  Louis  A.  Weil  Jr.  Pub¬ 
lisher,  Lafayette  (Ind.)  Journal 
&  Courier,  Chairman  of  the 
Board,  Bureau  of  Advertising; 
Membership  Committee  Report, 
Harry  S.  Bunker;  Nominating 
Committee  Report,  Joyce  A. 
Swan;  Treasurer’s  Report,  P. 
B.  Stephens. 

Introduction,  Louis  A.  Weil 
Jr.;  Special  Award,  Russ  Stew¬ 
art,  Chicago  Sun-Times,  Vice 
Chairman  of  the  Board,  to  Rob¬ 
ert  C.  Kirkwood,  President,  F. 
W.  Woolworth  Co. 

“The  House  of  Total  Selling” 
—  Total  Selling  and  the  Pub¬ 
lisher,  Louis  A.  Weil  Jr.;  The 
Total  Selling  Story,  Charles  T. 
Lipscomb  Jr.  President,  Bureau 
of  Advertising;  “That’s  Total 
Selling,”  Orchestra  and  Chorus; 
Total  Selling  and  ANPA,  Cran¬ 
ston  Williams  General  Manager, 
ANPA;  Total  Selling  and 
NAEA,  George  Lemons,  Greens 


8:30  a.m. — Connecticut  Daily  Nm 
papers  Association,  breakfast.  Hotii 
Barclay. 

1 1 :30  a.m. — John  W.  Cullen  Compiny 
annual  luncheon,  Crystal  Ballroom 
Park  Lane. 

4:00  p.m. — Perkins-Goodwin  Co.  Basil¬ 
don  Room. 

4:30  p.m. — Bache  &  Co.  Suite  584. 
5:00  p.m. — Mergenthaler  Linotype  Co 
Jade  Room. 

5:00  p.m. — Chicago  Tribune-New  Yori 
News  Syndicate.  Grand  Ballroom,  Ho¬ 
tel  Plaza. 

5:00  p.m. — Time,  Inc.  Louis  XVI  Suitf 


THURSDAY 


4:30  p.m. — Abitibi  Service,  Inc.  Sole 
Suite,  Sheraton  East. 

5:00  p.m. — Hearst  Advertising  Sen- 
ice.  Louis  XVI  Suite. 

5:00  p.m. — Ridder-Johns  and  Riddi'| 
Newspapers.  Carpenter  Suite. 

5:00  p.m. — O'Mara  &  Ormsbee,  Ine- 
Suite  579-81. 

5:30  p.m.  —  Cresmer  &  Woodward 
Inc.  Park  Avenue  Suite. 
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E&P  Booth  Open 
To  Help  Visitors 

Editor  &  Publisher  will  have 
its  customary  place  in  the  Aster 
Gallery  during  Publishers’  Weel 
All  those  attending  the  conven¬ 
tion  are  invited  to  drop  in. 

Copies  of  the  traditional  E4‘ 
Convention  Extra  edition  ^ 
be  available  Thursday  morning 
The  E&P  Convention  Nun- 


Address  List 

of  those  attending 
convention  .  .  .  begins 

on  Page 


boro  (S.  C.)  News  &  Record,  ,  ,  .  , 

President,  NAEA;  “It’s  Time  goes  to  pre^  Thui^, 

for  Total  Selling,”  Orchestra  l^y  night  at  the  conclusion  ^ 
and  Chorus.  convention  program, 


the  convention 
contain  the  complete  news  r«c- 
(  Continued  on  page  122)  ord  of  the  week’s  events. 
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tl66,000  FROM  NEWSPAPER 


Strike  Cuts  Sharply 
Into  N.  Y.  Times’  Net 


‘Narrowing  Profit  Margin’  of  50,000  Daily 


of  its  employees.  The  report  to 
stockholders  notes  the  receipt 
of  $282,000  from  the  Newspaper 
Strike  Insurance  Fund  of  the 
American  Newspaper  Publishers 
Association.  Without  this  in¬ 
come,  the  Times  would  have 
ended  the  year  with  a  deficit  on 
its  newspaper  operations. 

Reporting  as  Chairman  of  the 
Board  and  Publisher,  Mr.  Sulz¬ 
berger  had  this  comment  on  the 
strike; 

“I  would  not  for  a  moment 
deny  the  right  to  strike.  Collec¬ 
tive  bargaining  is  an  essential 
part  of  our  American  way  of 
life.  But  it  is  unfortunate  when 
the  voice  of  a  small  minority  of 
a  single  union  can  upset  an 
agreement  reached  around  the 
bargaining  table  by  their  author- 


Profit 

Vo  of  Total 

%  of  Total 

Year 

Before  Taxes 

Revenue 

Net .  Profit 

Revenue 

1958  .... 

.  $196,918 

6.83 

$  94,918 

3.29 

1957  .... 

.  264,584 

9.35 

125,684 

4.44 

1956  .... 

.  305,050 

1 1.09 

144,250 

5.25 

1955  .... 

.  271,770 

lO.CI 

128,870 

4.75 

1954  .... 

.  288,737 

1 1.00 

136,636 

5.20 

1953  .... 

.  407,551 

15.00 

190,551 

7.00 

1952  .... 

.  381,414 

15.09 

178,414 

7.06 

1951  .... 

.  398,716 

15.89 

201,816 

8.05 

1950  .... 

.  412,669 

17.37 

243,669 

10.25 

1949  .... 

.  387,287 

16.89 

227,287 

9.91 

1948  .... 

.  432,700 

20.48 

256,200 

12.13 

1947  .... 

.  425,166 

22.95 

255,166 

13.77 

1946  .... 

.  326,649 

21.78 

196,649 

13.11 

1945  .... 

.  329,826 

26.39 

191,826 

15.35 

‘50,000 

DAILY’ 

Revenue  Is  Higher, 
But  Profit  Descends 


By  virtue  of  dollar  gains  in 
local  advertising  and  circula¬ 
tion  revenue,  the  “typical  50,- 
ized  bargaining  agents  and  play  000  circulation”  daily,  which  has 


The  New  York  Times  Com¬ 
pany  earned  only  $166,052  from 
its  newspaper  last  year  while 
dividends  from  a  newsprint  mill 
contributed  $1,119,307  to  total 
net  profit.  It  was  the  61st  con¬ 
secutive  year  that  the  Times 
has  shown  a  net  profit. 

Business  recession  in  the  first 
half  of  the  year  and  a  strike 
shutdown  in  December  sent  the 
newspaper’s  ledgers  to  the  brink 
of  the  red  ink  bottle.  Cost  of  the 
strike,  during  which  the  Times 
published  limited  editions  for 
two  days  and  none  for  17  days, 
was  estimated  at  $1,500,000,  be¬ 
fore  taxes. 

$83.5  Million  Cross 

In  1957  the  Times  earned 
$1,462,814  from  publishing  a 
daily  and  Sunday  newspaper. 

Gross  operating  income  for  that 
year  was  $86,844,399.  For  1958 
the  gross  income  was  down  to 
$85,576,162,  a  drop  of  $1,268,237. 

The  newspaper  profit  was  slight¬ 
ly  more  than  one-fourth  of  one 
percent  of  the  gross. 

The  company  owns  42  percent 
stock  interest  in  the  Spruce  Falls 
Power  and  Paper  Company, 

Ltd.,  which  supplies  about  two- 
thirds  of  the  Times’  newsprint 
requirements.  The  book  value  of 
this  investment,  held  since  1926, 
was  given  as  $1,413,819.  The 
mill  paid  dividends  totalling 
$1,547,253,  after  income  taxes, 
to  the  Times  in  1957,  or  almost 
$100,000  more  than  the  company 
netted  from  the  newspaper  that 
year. 

As  an  indication  of  how  the 
December  shutdown  caused  a 
setback  in  the  Times’  recovery 

from  i-ecession  conditions.  Pub-  ^  ..  q  oo/y  ♦nfoi  vowonno 

lisher  Arthur  Hays  Sulzberger  $413,482  t^^  put  back  lowest,  ner- 

neported  that  the  newspaper  has 

put  into  the  books  for  1959  the  earnings  reinvested  in  the  busi- 
Wggest  first  quarter  in  adver-  ness  comes  to  $27,125,759. 
fising  and  circulation  in  its  The  Company  borrowed  $1,- 
history.  000,000,  the  first  taken  from 

a  $14  million  line  of  credit,  to 
cover  expenses  at  the  new  West 
End  Avenue  building,  in  which 
it  has  already  invested  $11.5 


such  havoc  upon  so  many  others 
as  well  as  their  own  member¬ 
ship.” 

The  reference  was  to  the  fact 
that  a  new  contract  proposal 
failed  of  ratification  by  a  margin 
of  105  votes  in  a  union  repre¬ 
senting  2,000  newspaper  work¬ 
ers. 

The  strike  was  settled,  Mr. 
Sulzberger  said,  for  the  same 


been  studied  by  Editor  &  Pub¬ 
lisher  every  year  since  1945, 
showed  a  gain  in  total  revenue 
for  1958. 

Losses  in  the  national  and 
classified  categories  produced  a 
slight  loss  in  total  ad  revenue 
which  w'as  offset  by  gains  in 
circulation  income. 

In  spite  of  the  highest  revenue 
in  its  history  and  because  op- 


package”  as  had  been  originally  costs  continued  to  rise 

at  a  fast  rate,  this  newspaper 
showed  the  smallest  profit  of 
any  year  since  ’45. 

Revenue  in  1958  was  1.77% 
ahead  of  ’57 ;  expenses  were 
4.45%  ahead  of  ’57;  net  profit 
was  24.48%  behind  the  previous 
year. 


offered.  It  was  merely  differently 
distributed,  he  said,  and  this 
solution  could  readily  have  been 
reached  around  the  table  by  the 
parties  concerned. 


Dividends  Paid 

In  the  distribution  of  its  prof¬ 
its,  the  Times  Company  paid 
dividends  on  the  Preferred  Stock 
at  8  percent  and  a  dividend  of 
$2  on  both  classes  of  Common 


$196,918  Before  Taxes 

Profit  before  taxes  of  $196,- 
918  last  year  was  6.83%  of  total 


1957.  Total  number  of  pages 
last  year  were  10,940  and  the 
number  of  columns  in  final  edi¬ 
tions  were  87,520.  These  com¬ 
pared  with  previous  year’s  fig¬ 
ures  of  11,455  and  91,640.  In 
1958  the  average  number  of 
pages  per  issue  were  35.6  and 
in  1957  it  was  37.3. 

Of  a  total  1,922,995  inches  of 
material  published,  57.72%  or 
1,109,891  inches  was  advertis¬ 
ing,  41.77%  or  803,354  inches 
was  reading  matter,  and  .51% 
or  9,750  inches  was  promotion. 
A  total  of  2,012,118  inches  was 
printed  in  1957  divided  as  fol¬ 
lows:  57.58%  advertising, 
42.12%  reading,  and  .29%  pix)- 
motion. 

Circulation  went  up  slightly 
during  the  year.  Net  paid  copies 
in  1958  averaged  60,127  com¬ 
pared  to  57,809  a  year  ago. 
Total  press  run  was  62,305  com¬ 
pared  to  59,677  the  previous 
year.  Unpaid  were  1,064  com¬ 
pared  to  864,  and  returns  were 


Stock,  for  a  total  of  $871,877.  compared  to  1,000. 


into  the  business.  The  total  of  Pf 

centages  in  years  and  the  de¬ 
scending  curve  of  the  “narrow¬ 
ing  profit  margin”  can  be  seen 
in  the  accompanying  tables. 

Practically  every  item  of  ex¬ 
pense  percentage-wise  showed 
increases  that  were  greater  than 
the  increase  in  income.  The  re¬ 
sult  was  that  $50,069  in  addi- 


Advertising  for  three  months 
this  year  totalled  14.5  million 
lines,  a  gain  of  nearly  2  million 

over  the  linage  for  the  first  quar-  _  _  _  _ _ 

of  1958.  Circulation  for  the  estimated  cost  tjonaj  revenue  was  more  than 

offset  by  $114,847  in  additional 
costs. 

The  10-year  record  of  reve¬ 
nues  and  expenses  reveals  in¬ 
come  increased  by  25.61%,  ex¬ 
penses  went  up  39.57%,  profit 
before  taxes  dropped  49.15%, 
and  net  profit  went  down 
58.24%. 

This  newspaper  printed  307 
issues  in  1958,  the  same  as  in 


six-months  period  ending  March 

31  averaged  673,974  daily,  up  Staff  of  the  Company  in- 
40,868  over  the  comparable  fig-  If* 

nreofayearago,  and  1,347,036 
Sunday,  a  gain  of  55,902. 

$282,000  Strike  Indemnity 

During  the  December  shut- 
caused  by  a  deliverers’ 

®lrike,  the  Times  retained  many 

editor  ac  PUBLISHER  for  April  18,  1959 


torial  employed  912,  Production 
and  Distribution  had  3,211  on 
the  payroll,  and  Business  and 
Administration  had  1,223.  Sal¬ 
aries  and  wages  totalled  $34,- 
746,488.  Present  and  retired  em- 
(Cmtinued  on  page  78) 


Ten  years  ago  1949  net  paid 
was  53,888  which  was  close  to 
the  point  when  this  daily  be¬ 
came  E&P’s  “typical  50,000  cir¬ 
culation”  newspaper  in  1946. 

Circulation  Revenue  Up 

Circulation  revenue  of  736,654 
in  1958  produced  revenue  per 
1,000  copies  of  $39.91.  In  1957 
this  figure  was  $38.03  and  in 
1949  it  was  $35.21. 

Paper  and  ink  costs  per  1,- 
000  copies  were  $32.12  last  year, 
$33.40  in  1957  and  $25.44  in 
1949.  (’The  ratio  of  ink  to  news¬ 
print  costs  is  roughly  1  to  50.) 

Paper  and  ink  costs  per  1,000 
eight-page  papers  was  $6.96  last 
year;  in  1967  it  was  $'7.10;  and 
10  years  ago  it  was  $5.90. 

{Continued  on  page  78) 
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Optometry 
Ad  ‘Rules’ 
Are  Voided 


Abbreviated 
Tax-Exempt 
List  Legal 


Madison,  Wk  | 
The  Wisconsin  State  Supreme 
Court  has  held  that  the  State 
Board  of  Examiners  in  Optonm- 
try  exceeded  its  authority  in 
suspending  the  license  of  a  Mil¬ 
waukee  optometrist  for  using  ad¬ 
vertising  in  his  business. 

The  opinion,  by  Justice  Grover 
Broadfoot,  affirmed  a  circuit 
court  decision  which  upset  the 
board’s  “rules”  regulating  ad¬ 
vertising.  The  ruling  also  upheld 
the  voiding  of  the  board’s  order 
suspending  the  license  of  Shel¬ 
don  0.  Stone,  Milwaukee,  who 
had  advertised  in  newspapers 
and  also  reportedly  violated 
board  “rules”  concerning  use  of 
signs  and  displays. 

The  newspaper  “rule”  barred 
“the  use  of  any  printed  adver¬ 
tisement  larger  than  20  square 
inches”  and  limited  text  to 
“name  or  names  of  the  optome¬ 
trist,  titles,  office  hours,  location, 
telephone  numbers,  and  one 
ictions,  was  the  San  Antonio  Light's  optometric  specialty  .  .  .”) 

lited".  Only  institutional  ads  were  t  i-  *.  i u 

was  the  largest  edition  ever  pub-  ..  Justice  Broadfoot  held  that 

Hearst  paper.  ^he  inference  is  clear  that  if  the 

_ i _  (state)  legislature  had  intended 

,  -1  j  i.-  -  to  prohibit  the  type  of  adver- 

rt  as  retail  advertising  man-  ^ 

:er.  Arnold  'Torsell  will  con-  the  Utometry)  board  it  would 
me  as  assistant  advertising  ^P 

Mr^  Gore  has  been  retail  ad  pointed  out  lawmakers  have 

Ml.  Gore  has  b^n  retail  ad  ^  ideally  outlined  limitations 

anager  of  the  Daily  News  since  ...  -  u  .i  i-  of, 

I-..-,  Prr.vinn«  thnf  hp  hnH  advertising  by  dentists. 
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The  majority  opinion  was  Daily  Recruiting 
written  by  Associate  Justice 
Philip  Halpem.  The  case,  he  College  Graduates 

noted,  hinges  on  construction  of  Chic.^go 

a  1904  law  which  has  been  the  Seniors  at  10  Midwestern  uni¬ 
subject  of  many  conflicting  versities  are  being  interviewed 
opinions.  He  held,  in  effect,  that  by  representatives  of  the  Chi- 
the  provision  requiring  clerks  cago  Tribune  editorial  and  ad- 
of  Boards  of  Supervisors  to  pre-  vertising  departments, 
pare  a  tabulated  statement  Recruitment  for  editorial  and 
means  preparation  of  a  sum-  reporting  positions  on  the  paper 
maiy  rather  than  a  detailed  list,  will  be  handled  by  Thomas  Fur- 

In  the  Lockport  case,  it  w’as  long,  city  editor,  and  Clayton 
argued  that  the  complete  list  Kirkpatrick,  day  city  editor, 
would  cost  $925  as  against  $18  Seniors  who  are  interested  in 
for  the  summarized  statement  in  the  business  side  of  publishing 
the  newspaper.  will  be  interviewed  by  James 

•  G.  Paddock,  an  assistant  adver- 

A  Correction 

In  story  in  E&P  for  April  11,  Uj  Hawaii 

page  13,  announcing  appoint¬ 
ment  of  W.  C.  Munnecke  as  vice-  The  Honolulu  (Hawaii)  Sun- 
president  of  the  corporate  divi-  Advertiser  will  begin  dis- 
sion  of  Field  Enterprises,  Inc.,  tributing  Family  Weekly,  with 
the  name  of  Arthur  E.  Hall  was  the  May  3,  issue.  The  Sunday 
omitted  and  Russ  Stewart  was  Advertiser  brings  Family 
incorrectly  identified  as  vice-  Weekly’s  total  circulation  to 
president  and  general  manager  4,581,086  through  181  papers, 
of  the  Chicago  Daily  Ne^vs.  Mr.  * 

Munnecke  will  work  vvith  Mr.  Budcl  Gore  Named 
Stevvart,  vicepresident  and  gen-  As  Ad  Manager 
eral  manager  of  the  Chicago  Chicago 

Sun-Times,  and  Arthur  E  Hall,  Arthur  E.  Hall,  Chicago  Daily 
vicepresident  and  general  man-  ;veics  vicepresident  and  general 
ager  of  the  Daily  News,  to  manager,  has  named  Budd  Gore 
achieve  maximum  efficiency  in  as  advertising  manager  of  the 
their  operations.  Daily  News;  and  LeRoy  G.  Tab-  to  go  beyond  respectable  limits. 


Diana 

New 

repor 


SDX  AWARD  WINNERS 


15  Cited  for  Work 
In  Press,  Radio-TV 


Chicago  KADIO 

annual  WINSTON  BURDETT,  Rome 
)elta  Chi  Awards  for  j  i.  o  i  u-  d  i 

shed  Sei-viee  in  Jour-  correspondent,  Columbia  Broad- 
.  ...  casting  System,  New  York  City, 

were  announced  this  , 

the  50th  anniversary  of  for  rad.o  reporting, 
u-nity.  Victor  E.  Blue-  ,  Columbia  Broadcasting  Sys- 
tional  director  of  the  t^m.  New  York  City,  for  public 
tic  awards,  posted  the 

TELEVISION 

PRESS  HAROLD  R.  MEIER,  assist- 

r-rkxjxT  •  ant  news  director,  KSTP-TV,  St. 

Minneapolis  (Minn.)  tolovs.on  news- 

'^‘WBBM-TV  News  Depart- 

/w  V  \  n  V  nient,  Chicago,  for  television  re¬ 
in  (W.  Va.)  Daily  Mail,  ^  ’ 

1  .f  porting. 

S Preston,  chief  of  Hollywood,  Calif.,  for 

,  .  .  T,  ’  X,  public  service, 

mington  Bureau,  Neiv  ' 

imes,  for  Washington  RESEARCH 

idence. 

STROHM,  author-edi-  .  C-  JOHN  MARTIN,  Univer- 
A  Seiwice,  Inc.,  New  of  Florida,  for  research 

ty,  for  foreign  corre-  about  joumalism. 

.Anurds  Set  for  May  14 
tEW  ST.  GEORGE,  .  .  ,  , 

;  photographer.  Look  Presentation  of  the  bronze 
p  New  York  Cifv  fnr  medalHons  and  accompanying 
Jures  plaques  will  be  made  at  the  an- 

7r\T>T\  tr  DATnmir  uual  ceremony  at  the  Ambas- 
-  ORD  H  BALDOW-  jjotel  in  Chicago  on 

rtoonist,  Atlanta  (Ga.)  S;  Chi’s 

tion,  for  editorial  car-  National  President,  James  A. 

Byron,  News  Director  of 
X  (Fla.)  Tribune,  for  WBAP  AM-FM,  Fort  Worth, 
■iwice  in  newspaper  jour-  Texas. 

The  Tampa  Tribune  won  the 
MAGAZINES  public  service  award  for  its  cam¬ 

paign  to  alleviate  the  distress  of 
f  L.  COBBS,  associate  migrant  workers  in  Florida  and 
g  editor.  Business  Week,  for  its  second  series,  both  of 
irk  City,  for  magazine  which  were  written  by  Sam 
Mase,  to  eliminate  the  “sweat- 
magazine,  New  York  boxes”  of  the  state’s  penal  sys- 
ir  public  service.  tern. 


,N.Y. 
iwnen 
guests 
ir  200, 
Gan- 
innual 
ntest 

to  23 


TiRST  we  CLoseo  au»  schools  , 

THSN  owe  THINS  Lto  TO  anothbr! 


Clifford  Baldowtki  and  one  of  prize  cartoons. 
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John  Strohm 

“Not  only  did  they  uncover 
pressing  injustices,  but  in  both 
cases  the  Tribune  followed 
through  until  definite  steps  had 
been  taken,”  the  citation  said. 
“It  is  worth  noting  that  once  the 
plight  of  the  migrants  was  re¬ 
vealed,  the  Tribune  not  only  pro¬ 
vided  them  with  food  and  cloth¬ 
ing  and  assistance  on  a  short 
term  basis,  but  carried  on  until 
better  housing,  better  sanita¬ 
tion,  better  schools  and  a  better 
statewide  approach  to  the  whole 
problem  was  achieved.” 

Education  Series  Cited 

Public  service  in  the  maga¬ 
zine  joumalism  went  to  Life 
magazine  for  its  series,  “Crisis 
in  Education,”  comparing  the 
educational  systems  in  United 
States  and  Russia. 

Radio  public  service  award 
went  to  Unit  No.  1,  CBS,  New 
York,  for  its  investigation  of 
juvenile  delinquency,  entitled, 
“Who  Killed  Michael  Farmer?” 

KNXT,  Hollywood,  won  the 
television  public  service  award 
for  its  program  dealing  with 
capital  punishment,  entitled 
“Thou  Shalt  Not  Kill.” 

3rd  Award  for  Cohn 

In  the  field  of  general  report¬ 
ing  for  newspapers,  Victor  Cohn 
won  his  thii’d  SDX  reporting 
award  for  his  detailed  evalua¬ 
tion  of  the  Soviet  Union’s  prog¬ 
ress  in  science.  “His  series  of 
stories  was  a  demonstration  of 
a  new  dimension  in  the  field  of 
general  reporting,”  said  the  ci¬ 
tation.  “Written  in  a  style  that 
made  a  difficult  subject  readily 
understandable,  the  articles 
were,  nonetheless,  scientifically 
accurate  and  singularly  author¬ 
itative.” 


J.  D.  Maurice 

Mr.  Maurice’s  editorial 
writing  in  the  Charleston  Daily 
Mail  won  his  battle  to  defeat 
the  setting  up  of  a  municipal 
censorship  board  and  a  munici¬ 
pal  Iward  of  review  to  decide 
what  motion  pictures,  books, 
pamphlets,  magazines  and  other 
publications  would  be  distributed 
in  Charleston.  “Mr.  Maurice 
lifted  the  question  from  the 
realm  of  prejudice  and  clearly 
revealed  it  as  another  of  those 
mistaken  moves  toward  cen.sor- 
ship  and  thought  control,”  said 
the  citation. 

Region’s  Vt  ork  Praiseil 

James  Reston’s  Washington 
correspondence  for  the  New 
York  Times  was  cited  as  con¬ 
sistently  of  high  quality  in  lioth 
the  reporting  of  hard  news  and 
in  interpretation  of  the  news. 
“Not  only  is  Re.ston  an  able 
reporter,  but  he  draws  upon  a 
wide  experience  and  background 
for  his  news  analyses,  which 
simplify  the  complex  and  place 
today’s  event  into  its  historical 
perspective,”  said  the  judges. 
“This  award  is  made  to  Reston 
for  no  one  story  or  stories,  but 
for  the  general  excellence  of  his 
day-to-day  perfonnance.” 

John  Strohm’s  dispatches,  syn¬ 
dicated  by  NEA,  dealt  with  Red 
China  and  marked  the  first  re¬ 
ports  by  a  U.  S.  newsman  to 
deal  with  conditions  inside  Red 
China.  “He  demonstrated  both 
.sympathy  for  the  problem  of  the 
people,  as  in  the  field  of  agricul¬ 
ture,  and  awareness  of  the  basic 
is.sues  between  Communism  and 
our  way  of  life,”  said  the  cita¬ 
tion. 

Andrew  St.  George,  freelance 
photographer,  won  first  honors 
(Continued  on  page  (>6) 
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THE  PRESS  AND  THE  PEOPLE' 


6  Major  Criticisms 
Of  Our  Press  Today 


Six  major  criticisms  of  United  as  expressed  by  Barbara  Ward, 
States  newspapers  and  broadcast  an  editor  of  the  London  Econo¬ 
media.  stand  out  in  a  review  of  mist,  by  the  “Socratic  dialogues 
“The  Press  and  the  People,”  the  of  the  columnists”; 
publicly  aired  appraisal  financed  2.  Failure  to  use  to  best  pos- 
by  the  Fund  for  the  Republic,  sible  advantage  the  great  Amer- 
All  six  stem  from  one  recur-  ican  potential  of  foreign  cor- 
ring  criticism,  failure  to  inform  respondents,  with  vast  expanses 
the  public  adequately.  All  six  of  the  world  still  uncovered  or 
were  brought  out  into  the  open  poorly  covered,  notably  the  Far 
by  newspaper  men  themselves  in  East  ( Red  China)  and  the  South 
frank  self-criticism  and  by  American  republics; 
prominent  citizens  interview-ed  3.  Lack  of  trained  writers  in 
by  Louis  Lyons,  curator  of  the  certain  areas,  chiefly  science  and 
Nieman  Fellowships  at  Harvard,  economics,  vital  to  national  sur- 
Mr.  Lyons  was  moderator  of  16  vival; 

weekly  TV  broadcasts  that  con-  4.  Paucity  of  interpretative 
eluded  March  26.  Originating  reporting; 

from  Station  WGBH-TV,  5.  Tendency  to  drop  the  “sus- 
Boston,  the  series  was  carried  tained  story,”  reporting  only 
by  50  stations  across  the  coun-  when  events  erupt  into  crises; 
try.  Joseph  P.  Lyford,  former  6.  Continued  anti-labor  atti- 
foreign  correspondent,  produced  tude,  although  newspapers  have 
the  shows;  Loyd  Brydon  was  made  “tremendous  strides  to- 
director.  ward  fairness  in  this  area.” 

“Newspapers  could  for  many  Newspapers  as  well  as  TV, 
reasons  be  doing  a  much  better  viewers  were  told,  have  not  re¬ 
job  than  they  are  today”  is  how  solved  the  question  of  whether 
Mr.  Lyford  summed  up  the  they  should  be  media  of  public 
major  criticisms:  information  or  entertainment 

IP  ,  primarily.  Striving  to  do  both, 

faults  _ j 


ONE  YEAR  LATER — Last  April  visiting  publishers  sew  only  a  big  hole 
In  the  ground  alongside  the  Daily  News  Building  on  42nd  Street.  This 
year  the  sightseers  will  observe  a  nearly-completed  addition  of  an  office 
tower. 


PROGRESS  REPORT— The  New  York  Times’ 


_  new  plant  is  rising  oa* 
West  Side  at  an  Initial  cost  of  about  $20  million.  At  the  beginning  ^ 
plant  will  produce  advance  sections  and  Sunday  sections. 
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Rocky  Mt.  News 
Still  Peppy  at  100 
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Denver 

Colorado’s  first  newspaper, 
itill  as  full  of  pep  and  energy 
as  the  day  it  started,  marks  its 
100th  birthday  April  23. 

But,  like  most  youngsters,  the 
Rocky  Mountain  News  is  treat¬ 
ing  its  friends  to  a  party  ahead 
of  time  with  a  Centennial  edi¬ 
tion  of  500  pages  in  six  sections 
Sunday,  April  19.  This  marks 
the  start  of  the  state’s  “Rush 
to  the  Rockies”  Centennial  year 
celebration  in  earnest. 

It  was  shortly  after  the  elec¬ 
tric  cry  of  “Gold”  rang  out  from 
the  banks  of  Cherry  Creek  that 
William  Newton  Byers,  23-year- 
old  U.  S.  surveyor  in  Omaha, 
Nebraska  Territory,  conceived 
the  idea  of  publishing  a  paper 
in  the  Pikes  Peak  region.  'The 
News  had  its  name  well  in  ad¬ 
vance  of  its  birth,  and  part 
of  the  folio  sheets  for  the  first 
edition  already  had  been  printed 
from  type  set  in  Omaha  before 
Byers  joined  the  ’59ers  in  Amer¬ 
ica’s  second  and  last  gold  rush. 

Hand  Pre,ss 

It  is  generally  conceded  that 
Byers’  wife,  Elizabeth,  named 
the  paper.  Byers’  associates  in 
the  venture  were  Thomas  Gib¬ 
son,  a  Cockney  Englishman  with 
some  newspaper  experience, 
from  Fontanelle,  Neb.  Terr.,  and 
Dr.  George  C.  Monell,  then 
owner  and  publisher  of  the  Ne¬ 
braska  Republican  in  Omaha. 

Byers  had  bought  the  Wash¬ 
ington  hand  press  from  a  de¬ 
funct  newspaper  in  Bellevue, 
nine  miles  south  of  Omaha.  By¬ 
ers  and  Gibson  packed  the  press, 
several  boxes  of  type  and  some 
paper  aboard  a  2-wagon  “train” 
and  headed  west  March  8,  1859. 

WTien  they  reached  Fort 
Kearney,  Byers  and  Gibson 
learned  another  printing  plant, 
bound  for  the  gold  fields,  had 
passed  that  way  eight  days 
earlier.  They  speeded  their  pace 
and  arrived  in  Denver  City  the 
morning  of  April  17.  The  press 
^ich  Byers  had  heard  of  al- 
w^y  was  there.  But  its  pro¬ 
prietor,  Jack  Merrick  of  St.  Jo¬ 
seph,  Mo.,  was  out  prospecting. 

After  surveying  the  area, 
Byers  made  up  his  mind  and 
®*88aged  Gibson,  who  was  wait- 
mg  at  Fort  St.  Vrain:  “Bring 
m  the  outfit  as  quickly  as  pos- 
Mble.”  Two  days  later  Gibson 
arrived  with  the  press  and 
•Qaipment. 

When  Merrick  heard  a  com- 
P*titor  had  arrived,  he  got  to 
*ork  quickly  on  the  first  issue 


of  his  Cherry  Creek  Pioneer. 
Byers  and  Gibson  had  set  up 
shop  in  the  attic  of  “Uncle  Dick” 
Wootton’s  general  store.  The 
News  printers  worked  most  of 
the  night  and,  when  the  next 
day  dawned  dark  and  snowy, 
they  continued  to  set  type  by 
candlelight. 

Spirited  Race 

A  close,  spirited  race  devel¬ 
oped  that  Friday,  April  22, 1859. 


For  lack  of  that  paper,  the 
News’  famous  extra  —  Denver’s 
first  —  was  printed  on  brown 
wrapping  paper.  It  told  of 
Gregory’s  gold  strike  near  Cen¬ 
tral  City.  Byers  had  distin¬ 
guished  associates  helping  him 
report  that  find.  Henry  Villard, 
then  special  corespondent  for 
the  Cincinnati  Daily  Commercial 
and  the  New  York  Herald,  was 
one.  That  was  May  6.  A  month 
later,  Horace  Greeley,  New  York 
Tribune  editor,  and  Albert  D. 
Richardson,  correspondent  for 
the  Tribune  and  the  Boston 
Journal,  arrived  to  check  the 
gold  strike  reports. 

When  the  News  was  only  16 
months  old,  Byers  “went  daily.” 

Although  the  News  continued 


REPLICA  of  the  first  edition  of  the  Rocky  Mountain  News  is  taken 
from  a  replica  of  original  press  and  examined  by  Robert  L  Perkin,  left, 
and  Editor  Jack  Foster.  The  printer  is  Alan  Flory.  Mr.  Perkin  was  editor 
of  the  Centennial  Edition. 


Bets  were  made  and  a  commit¬ 
tee  of  judges  “vibrated  actively 
between  the  two  offices.”  About 
10  p.m.,  paper  crunched  down 
on  type  to  print  the  first  sheet 
of  Volume  1,  Number  1  of  the 
Rocky  Mountain  News.  It  was 
20  minutes  later  before  Mer¬ 
rick’s  Cherry  Creek  Pioneer  was 
published.  The  long-planned 
Rocky  Mountain  News,  Colo- 
I'ado’s  first  newspaper,  was  a 
fact.  The  throng  that  jammed 
the  dimly-lit  attic  cheered. 

Byers  became  a  civic  leader 
of  the  new  community  and 
pressed  for  law  and  order  and 
statehood,  roughly  in  that  order. 

One  of  his  chief  targets  was 
the  “goback”  group  —  those  who 
left  the  new  territory  when  they 
didn’t  strike  gold  immediately. 
He  even  coined  the  word  of  scorn 
and  derision.  One  of  those  go- 
backs  was  his  partner.  Dr.  Mo¬ 
nell,  who  never  even  made  it  to 
Denver.  When  he  met  gobacks 
as  he  traveled  toward  Denver 
with  a  supply  of  paper  for  the 
News,  he  was  discouraged  by 
the  grim  stories  they  told.  He 
turned  back  for  Omaha. 


to  prosper  despite  the  Civil  War, 
it  suffered  an  almost  mortal 
blow  May  20,  1864,  in  the  great 
Cherry  Creek  flood. 

The  News  plant,  which  had 
been  built  on  stilts  on  the  sandy 
Cherry  Creek  bottoms,  was 
swept  away. 

Byers  scraped  together  $4,000 
and  bought  the  weekly  Com¬ 
monwealth  which  immediately 
ceased  publication.  The  News 
was  back  on  the  streets  June  27. 
From  then  until  the  close  of  the 
Civil  War  it  was  the  city’s  only 
newspaper. 

On  Feb.  5,  1867,  another  com¬ 
petitor  started  against  the  News 
—  L.  M.  Koons’  Denver  Daily 
Tribune.  It  was  famous  mostly 
for  its  poet-editor,  Eugene  Field. 
In  August,  1884,  the  Tribune 
merged  with  the  Denver  Repub¬ 
lican,  and  that  combined  paper 
later  was  absorbed  by  the  News. 

Bonfils  and  Tamnien 

Thomas  M.  Patterson,  a  law¬ 
yer  and  later  U.  S.  Senator,  had 
just  purchased  a  controlling  in¬ 
terest  in  the  News  when  in  1895, 
Frederick  G.  Bonfils  and  Harry 
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H.  Tammen  took  over  the  Eve¬ 
ning  Post,  and  the  circus  began. 
The  colorful  Bonfils-Tammen 
team  gave  Denver  a  brand  of 
journalism  that  set  the  town  on 
its  ear.  For  the  first  time,  the 
News  had  competition  it  could 
not  dispose  of  casually. 

In  October,  1913,  Sen.  Pat¬ 
terson  sold  out  to  John  C.  Shaf¬ 
fer,  owner  of  the  Chicago  Eve¬ 
ning  Post  who  also  bought  the 
Republican  aqd  merged  it  with 
the  News. 

Shaffer  had  poor  luck  trying 
to  make  headway  against  the 
booming  Denver  Post.  In  1926, 
he  sold  his  Denver  properties  to 
Scripps-Howard. 

Although  Harry  Tammen  died 
in  1924,  Bonfils  and  Scripps- 
Howard  proceeded  to  engage  in 
one  of  the  greatest  throat-cut¬ 
ting  battles  in  the  history  of 
American  journalism. 

Circulation  for  the  News  had 
ebbed  and  a  new  publisher, 
crackling  with  energy  and  ideas, 
had  taken  over  in  1926:  Roy 
W.  Howard,  the  Howard  part 
of  Scripps-Howard.  ’The  News- 
Post  battle  lasted  for  two  years. 

Gasoline  Premium  War 

Outstanding  among  the  inci¬ 
dents  of  this  competition  was 
the  gasoline  premium  war  in 
which  the  rival  papers  offered 
as  high  as  five  gallons  of  gaso¬ 
line  free  with  every  20-cent 
classified  ad  inserted  in  their 
Sunday  issues.  All  Denver  was 
riding  around  on  free  gasoline, 
the  Sunday  papers  went  to  more 
than  100  pages  —  stuffed  with 
classified  advertising  —  and  the 
Post  and  News  both  lost  money 
heavily.  In  1928,  they  signed  a 
truce  and  the  News  discontinued 
its  evening  edition  (the  Times) 
and  the  Post  dropped  its  morn¬ 
ing  issue,  which  had  been 
founded  for  the  fight  in  Janu¬ 
ary,  1927. 

More  spectacular  and  sounder 
progress  w;is  to  come  later.  In 
the  decade  from  1941-1951,  the 
News  grew  more  than  it  did  in 
the  preceding  83  years.  Figures 
tell  part  of  the  story.  In  1941, 
the  News’  circulation  stood  at 
42,700  daily  and  47,000  Sunday. 
In  1951,  the  figures  had  more 
than  trebled. 

The  News’  growth  since  1951 
is  reflected  in  the  current  daily 
circulation  of  160,155  and  a  Sun¬ 
day  circulation  of  165,039.  In 
advertising  linage,  the  growth 
has  been  to  a  total  of  23,291,809 
during  19.58. 

In  November,  1940,  the  pres¬ 
ent  editor  —  Jack  Foster  — 
arrived  to  take  over  the  reins. 
It  was  something  of  a  home¬ 
coming  for  him,  for  Foster  had 
been  on  the  News  staff  during 
those  hectic  gasoline-war  days 
{Continued  on  page  124) 
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El  Diario  Assists 
Spanish  Readers 

By  Ray  ErMin 


As  many  as  700  of  the  1,000,- 
000  Spanish-speaking  residents 
of  New  York  City  may  visit 
the  Human  Relations  Depart¬ 
ment  of  El  Diario  de  Nueva 
York,  Spanish-language  morn¬ 
ing  tabloid  newspaper,  in  a  sin¬ 
gle  day  to  seek  and  receive  ad¬ 
vice  on  personal  problems. 

The  department  averages  250 
inteiwiews  daily  and  from  600 
to  700  on  Saturdays.  It  receives 
an  average  of  1,000  letters  a 
day,  two  employees  being  re¬ 
quired  to  handle  this  mail,  en¬ 
tirely  sepai’ate  from  the  news¬ 
paper’s  regular  mail. 

The  heart-warming  vrork  of 
the  Human  Relations  Depart¬ 
ment  is  credited  in  learge  meas¬ 
ure  with  the  rehabilitation  of 
the  El  Diario. 

Rapid  Growth 

When  Stanley  Ross  became 
editor-in-chief  and  associate 
publisher  of  El  Diario  three 
years  ago,  the  paper  verged  on 
bankruptcy  and  had  been  sus¬ 
pended  for  five  weeks  by  a 
strike.  Mr.  Ross  and  the  pub¬ 
lisher,  Dr.  Porfirio  Dominici, 
borrowed  two  weeks’  payroll, 
settled  the  strike  and  within 
14  hours  had  the  paper  back 
on  the  streets.  The  circulation 
was  21,000.  It  is  now  60,000. 

There  are  only  tw’o  persons 
on  the  circulation  staff  in  New 
York,  as  there  are  only  about 
550  home  subscribers.  The  re¬ 
mainder  of  the  papers  are  picked 
up  at  the  plant  at  164  Duane 
Street,  where  PM  was  published 
before  its  suspension,  by  the 
Metropolitan  New^  Company, 
which  distributes  all  foreign- 
language  newspapers  in  New 
York.  Metropolitan  makes  de¬ 
livery  to  4,000  newsstands  daily. 
The  paper  maintains  one  cir¬ 
culation  man  in  Philadelphia 
and  another  in  Chicago. 

The  Human  Relations  Depart¬ 
ment  was  modelled  on  a  smaller 
scale  after  the  extensive  public 
service  programs  promoted  for 
many  years  by  La  Prensa  in 
Buenos  Aires,  Argentina. 

The  head  of  the  department, 
the  Rev.  Femando  Rivera,  as¬ 
signed  to  the  work  by  the  New 
York  Council  of  Protestant 
Churches,  asked  the  visitor  to 
step  out  into  the  marble-lined 
foyer  of  the  building  to  witness 
a  wedding.  A  dark-eyed  young 
couple,  in  Sunday  best,  nervous¬ 


ly  made  their  holy  vows.  An 
average  of  10  couples  are  mar¬ 
ried  there  each  week  without 
charge  of  any  kind.  Catholic 
couples  are  sent  to  their  respec¬ 
tive  pari.sh  churches. 

Two  Catholic  priests  assigned 
to  the  work  of  the  department 
are  away,  one  in  Colombia  and 
the  other  in  Central  America, 
but  they  will  return.  Miss  Feli- 
cita  Berrios,  a  Catholic  Chari¬ 
ties  trained  social  worker,  works 
in  the  Human  Relations  Depart¬ 
ment  and  is  paid  by  the  paper. 

Housing,  welfare  and  employ¬ 
ment  problems  constitute  the 
bulk  of  the  work.  Hundreds  of 
cases  involving  installment  buy¬ 
ing  are  referred  to  the  State 
Attorney-General’s  office,  which 
has  requested  a  large  increase 
in  staff  to  handle  these  matters. 
El  Diario  formerly  had  its  own 
Clinica  Legal  to  provide  volun¬ 
teer  lawyers  to  advise  readers 
but  now  all  such  cases  are  re¬ 
ferred  to  the  Legal  Aid  Society. 

One  of  the  w'orkers  in  the 
department,  Harry  Soloway, 
was  on  the  staff  of  former  Gov. 
Herbert  H.  Lehman. 

A  number  of  reporters  de¬ 
vote  almost  fulltime  to  the  Hu¬ 
man  Relations  Department  and 
its  work,  much  of  w’hich  pro¬ 
duces  news  pictures  and  stories. 
For  instance,  Jose  Lumen  Ro¬ 
man,  a  reporter,  gets  up  at  4 
a.m.  to  televise  over  NBC  Chan¬ 
nel  4  at  6  a.m.  “Aque  se  Habla 
Ingles”  —  “English  Is  Spoken 
Here.”  Then,  after  his  TV  Eng¬ 
lish  lesson,  he  goes  to  the  office 
to  devote  most  of  his  time  to 
human  relations  problems. 

Miscarriage  of  Justice 

.4nother  reporter,  John  I. 
Ortiz  Jr.,  has  just  returned  from 
Poughkeepsie,  N.  Y.,  where  he 
helped  to  rectify  an  apparent 
miscarriage  of  justice  involving 
two  young  Puerto  Rican  migrant 
farm  workers. 

A  man  complained  to  the  po¬ 
lice  that  two  “dark”  men  asked 
him  for  two  cigarettes  and  when 
he  refused  and  cursed  them,  they 
struck  him  in  the  mouth  and 
took  two  cigarettes,  leaving  the 
rest  of  the  pack  and  his  money. 

The  police  found  out  the  two 
Puerto  Ricans  had  been  in  town 
and  arrested  them.  The  plain¬ 
tiff  identified  them.  No  inter¬ 
preter  was  provided  the  Span¬ 
ish-speaking  defendants  but  the 


court  appointed  a  lawyer.  The 
youths  were  convicted  and  sen¬ 
tenced  to  from  10  to  30  years 
in  the  penitentiary. 

El  Diario  found  W’itnes.ses  to 
back  the  defendants’  story  that 
they  were  home  when  the  affair 
occurred,  paid  for  a  transcript 
of  the  court  testimony  and  got 
the  pair  out  on  $20,000  bail, 
pending  an  appeal. 

At  a  Puerto  Rican  parade  on 
Fifth  Avenue  last  Sunday,  Mr. 
Ross  said  Gov.  Nelson  A.  Rocke¬ 
feller  mentioned  to  him  the  pos¬ 
sibility  of  a  pardon.  The  editor 
told  him  they  did  not  want  a 
pardon  but  complete  vindica¬ 
tion  in  the  courts. 

In  addition  to  the  reporters, 
there  are  a  number  of  volun¬ 
teer  workers  in  the  department, 
such  as  Pedro  Delgado,  pi-esi- 
dent  of  the  Yauco  Social  Club. 

Politically  Powerful 

El  Diario  packs  a  political 
punch.  Its  readers,  many  of 
whom  speak  little  English,  look 
to  it  not  only  to  help  them  solve 
their  many  personal  problems 
but  to  suggest  their  political 
preferences. 

Even  in  health  matters,  many 
of  the  newcomers  from  Latin 
America  hesitate  to  go  to  health 
clinics  or  hospitals  until  they  are 
so  referred  by  the  newspaper 
that  is  quick  to  champion  their 
rights  or  advise  them.  Many  de¬ 
clined  to  take  their  children  to 
receive  Salk  innoculations 
against  polio  until  El  Diario  be¬ 
gan  having  the  shots  given  at 
its  office.  Then  they  flocked  in. 

Sporls  Sponsored 

Manolo  Rodriguez,  sports  edi¬ 
tor  and  former  Mini.ster  of  War 
and  police  chief  in  Costa  Rica, 
is  commissioner  of  30  baseball 
leagues  with  96  teams  and  ap¬ 
proximately  2,000  players,  spon¬ 
sored  by  the  newspaper.  His 
staff  also  oversees  Guantes  His- 
panos,  El  Diario’s  Golden  Gloves, 
for  which  2,400  Spanish-speak¬ 
ing  boys  train  for  boxing. 

Often  a  visitor  to  the  Human 
Relations  Department  has  been 
shunted  around  to  seven  or  eight 
city  offices  about  some  matter. 
The  newspaper  woikers  send 
them  with  a  note  in  English  to 
the  correct  official. 

Many  persons  sought  by  the 
police  for  questioning  surrender 
at  the  newspaper.  Dr.  Dominici, 
the  publisher,  is  a  physician  and 
gives  men  surrendering  a  phy¬ 
sical  examination  and  tells  the 
police  this  has  been  done.  This 
reassures  the  men  that  they 
will  not  be  given  third-degree 
treatment. 

A  special  citation,  with  high 
praise  from  high  police  officials, 
recently  was  made  to  El  Diario 
by  the  Schaefer  Brewing  Co. 
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for  its  help  to  the  police  in  re¬ 
covering  a  kidnapped  baby.  ^ 

The  newspaper  boasts  of  its 
readers’  loyalty  to  advertisers. 
The  A  &  P  stores  ran  an  ex¬ 
perimental  series  of  ads  in 
Spanish  in  the  paper  and  then 
decided  to  remain  out  a  few 
weeks.  Mr.  Ross  advised  readers 
who  wished  to  see  the  grocery 
ads  continue  in  their  newspaper 
to  write  the  advertising  director 
of  the  company  and  tell  him  so. 
Within  two  days,  he  telephoned 
El  Diario  he  had  received  6,000 
letters.  The  company  has  run 
one  full  page  of  advertising 
once  a  week  ever  since. 

The  paper  carries  about  four  ' 
pages  of  classified  advertising 
each  day,  with  a  big  volume  of 
help  wanted  ads. 

Editor  Ross,  an  ex-Associated 
Press  correspondent,  once  was 
editor  of  El  Diario  de  Puerit 
Rico,  owned  by  Gov.  Munoz 
Marin.  City  Editor  Sergio  San- 
telices  was  in  charge  of  Latin 
American  news  for  INS  for  11 
years. 

Publisher  Dominici,  who  also 
owms  El  Universal,  Caracas. 
Venezuela,  and  Editor  Ross  have 
announced  enlargement  of  the 
week-end  edition  (published  Sat¬ 
urday  with  Sunday  dateline)  of ' 
El  Diario,  w'hich  has  contracted 
with  King  Features  Syndicate 
for  eight  pages  of  colored 
comics.  With  the  issue  of  April 
19,  the  paper  adds  two  photog¬ 
raphers  to  its  staff,  bringing  the 
total  to  seven,  and  a  feature 
writer,  Mrs.  Lazara  Vega  of 
Cuba.  The  paper  has  sent  Ismael 
Fernandez  to  Puerto  Rico  to 
double  its  fulltime  staff  there. 
The  paper  has  a  leased  wire  to 
Puerto  Rico. 

Philip  Malkin,  director  of  ad¬ 
vertising,  says  1,000,000  Span¬ 
ish-speaking  people  live  in  New 
York,  and  675,000  are  fro®  i 
Puerto  Rico. 
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‘New  Kind’  Agency  Charges  ‘Ad  Waste’ 


By  Philip  N.  Schuyler 

Top  executives  of  a  new  kind 
of  advertising:  agency  charged 
this  week  that  conventional 
shops  were  responsible  for  mil¬ 
lions  of  dollars  of  wasted  ad¬ 
vertising  funds  every  year. 

“Advertisers  in  numerous  in¬ 
stances  are  not  being  given 
balanced  advertising  programs 
properly  related  to  their  corpo¬ 
rate  stnictures,”  Joseph  L. 
Packard,  president,  Wilbur- 
Ciangio,  Beekman  and  Packard 
Inc.  declared.  “Thus  consider¬ 
able  money  appropriated  for  ad¬ 
vertising  is  being  unnecessarily 
wasted. 

“One  cause  of  this  waste  is 
the  outmoded  system  of  agency 
compensation,  the  15%  commis¬ 
sion  from  media.  Many  agencies 
tend  to  favor  commissionable 
media  to  the  virtual  exclusion 
of  other  important  and  some¬ 
times  less  expensive  promotional 
devices. 

t'.liief  SufTerers 

“Chief  sufferers  are  the  mid¬ 
range  advertisers,  the  fimis  too 
large  for  local  promotion  and 
too  small  for  large  scale  .sus¬ 
tained  national  promotional  ef¬ 
forts,  particularly  TV.  Firms 
in  this  category  are  frequently 
sold  advertising  campaigns  that 
can  not  be  supported  by  the 
existing  corporate  sti-ucture. 

“Sooner  or  later  these  com¬ 
panies  are  forced  to  abandon 
such  programs  losing  not  only 
their  inve.stment  in  the  cam¬ 
paign  but,  equally  important, 
vital  pi-omotional  continuity. 

“TV  is  the  medium  chiefly 
gaining  from  these  wasteful 
practices.  It  is  today’s  glamor 
medium,  from  which  the  con¬ 
ventional  agencies  collect  big¬ 
gest  commissions  for  the  least 
work  when  talent  is  counted  as 
P^rt  of  the  cost  to  advertisers. 
TV  is  a  good  medium  in  itself, 
out  it  is  being  used  unwisely 
und  far  too  often  these  days. 
All  me<lia  suffers  as  a  result  of 
uny  failure.” 

Nicholas  G.  Ciangio,  creative 
di^tor  of  the  new  agency, 
join^  in  the  interview.  He 
specifically  charged  that  the 
wtomobile  industry  was  wast- 
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ing  millions  on  elaborate  pro¬ 
grams  and  silly  TV  commercials. 

I/O^t  Prufe!*!>ionali^iii 

“The  big  automobile  manufac¬ 
turers  seem  to  have  lost  their 
professionalism.  They  used  to 
tell  us  what  kind  of  car  we 
should  have,  now  they  ask  us 
to  tell  them  what  kind  of  car 
to  make.  This  is  fine  research 
hut  bad  sales  technique,”  he 
said.  “Their  advertising  mes¬ 
sages  on  TV  in  many  cases  are 
not  getting  across.  In  other  in¬ 
stances  and  for  other  advertis¬ 
ers  advertising  on  TV  has  lost 
its  veracity  and  forthrightness.” 

Criticized  by  Mr.  Ciangio  was 
a  recent  Pontiac  commercial 
which  had  a  man  “mentally  dis¬ 
turbed”  and  thinking  he  was  a 
new  Pontiac.  He  was  standing 
by  the  1959  model  crjdng  out 
“Beep-beep.”  Buying  a  new 
Pontiac  was  suggested  as  the 
only  “cure.” 

Mr.  Packard  pointed  out  that 
98%  of  new  product  introduc¬ 
tions  in  industry  today,  despite 
advertising  support,  are  not  suc¬ 
cessful.  Some  81%  of  the  prod¬ 
ucts  developed  by  the  top  200 
advertisers,  he  said,  were  simi¬ 
larly  unsuccessful.  He  com¬ 
mented  that  the  “conventional 
approach  of  the  present  adver¬ 
tising  agency  was  largely  re¬ 
sponsible,  because  commission- 
able  media  were  used  when  wis¬ 
dom  would  have  dictated  more 
emphasis  on  less  expensive  but 
equally  effective  approaches.” 

Mr.  Packard  is  a  management 
engineer.  In  the  capacity  of 
management  engineer  and  ex¬ 
ecutive,  he  has  worked  for  such 
leading  firms  as  Coty,  Warner- 
Lambert  Pharmaceutical  Co., 
Chas.  F.  Pfizer  and  Schering 
among  others  during  the  past  20 
years. 

He  sought  first  to  introduce 
his  idea  of  a  new  kind  of  ad¬ 
vertising  agency  to  some  of  the 
heads  of  the  larger  firms  in  the 
field,  and  finally  decided  best 
opportunities  existed  among 
smaller  agencies.  Together  with 
Mr.  Ciangio  and  H.  E.  Beekman 
he  helped  merge  Wilbur-Ciangio 
and  the  H.  E.  Beekman  Co.  into 
the  present  firm.  He  calls  it  “the 
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prototype  of  the  ad  agency  of 
the  ’60’s.” 

“What  we  seek  for  our  clients 
is  a  balanced  promotional  pro¬ 
gram  properly  related  to  the 
total  company  stmeture,”  Mr. 
Packard  explained.  “W’hile  still 
accepting  commissions  from  me¬ 
dia  —  I’m  sure  the  method  will 
continue  —  our  chief  compensa¬ 
tion  comes  from  man-hour 
charges  or  from  project  fees  in 
the  manner  of  mo.st  professional 
seiwices  including  management 
engineering.  In  many  instances 
experience  has  shown  that  this 
saves  the  client  both  time  and 
money.” 

Instead  of  a  media  depart¬ 
ment,  working  through  media 
and  account  supeiwisors  and  a 
planning  board  to  make  media 
selections  as  do  other  agencies, 
W-CB&P  holds  a  “management 
clinic”  for  its  clients  and  ad¬ 
vertising  is  discussed  in  rela¬ 
tion  to  other  promotional  efforts 
and  management  areas. 

Attending  such  clinics  are 
specialists  in  eight  major  fields 
of  sei-vice  the  agency  offers, 
namely  creative  advertising, 
public  relations,  .sales  promo¬ 
tion,  direct  mail,  sales  training, 
management  engineering,  mar¬ 
keting  and  technical  literature. 

Jame>  H.  Lang,  former  copy 
chief  at  Gray  Advertising  and 
Anderson  &  Cairns  was  media 
director  of  Wilbur-Ciangio  be¬ 
fore  the  merger.  While  he  re¬ 
tains  the  title,  the  eight  special¬ 
ists  determine  what  promotional 
methods  are  best  suited  to  the 
client’s  corporate  structure  and 
current  conditions.  No  media  or 
management  specialist  is  per¬ 
mitted  to  dominate  agency  think¬ 
ing,  says  Packard. 

Mr.  Packard  considers  that 
the  management  engineer  be¬ 
cause  of  his  overall  knowledge 
of  corporate  structures  and  re¬ 
quirements,  can  make  a  major 
contribution  to  the  agency  setup. 
The  agency  has  no  account  ex¬ 
ecutives,  only  “project  super¬ 
visors.” 

A  “four-step  approach”  to 
client  programs  has  been  de¬ 
veloped  (1)  fact  finding;  (2) 
analysis;  (3)  planning  and  (4) 
execution. 


Joseph  L.  Packard 


“Fact  finding  begins  with  a 
review  of  the  client’s  operation 
by  a  project  supervisor,”  he 
said.  “Analysis  is  handled  by 
the  management  clinic,  where 
the  client  has  the  opportunity  to 
sit  down  around  the  conference 
table  and  discuss  informally 
with  a  group  of  manageemnt 
experts  factors  which  directly 
or  indirectly  affect  his  promo¬ 
tional  capabilities  and  objec¬ 
tives. 

“Planning  is  carried  out  by 
the  heads  of  our  various  depart¬ 
ments  working  clo.sely  with  the 
client.  Execution  of  the  program 
is  the  direct  responsibility  of 
a  project  supervisor  assi.sted  by 
a  ‘management  specialist  team,’ 
composed  of  an  advertising  man, 
a  marketing  specialist,  and  a 
management  engineer.” 

$8-Million  BillingK 

The  agency  now  has  annual 
billings  totaling  approximately 
$8,000,000  including  fees  from 
all  collateral  services.  Some  50 
major  corporations  make  use 
of  some  of  the  individual  unit 
services  the  agency  offers,  ac¬ 
cording  to  Mr.  Packard.  There 
are  atout  12  regular  advertis¬ 
ing  clients.  Of  these,  60%  are 
industrial  and  40%  consumer. 

“You  don’t  have  to  be  a  big 
agency  to  be  a  profitable 
agency,”  Mr.  Packard  said.  “But 
we  expect  to  grow.  We  hope  to 
have  billings  in  excess  of  $20,- 
000,000  within  three  years.” 
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Gift,  Outdoor  Markets 
Goal  of  BoA  Drives 


Two  all-out  seasonal  sales 
drives  by  daily  newspapers  in 
the  U.S.  and  Canada,  concen¬ 
trating  on  the  $1.6  billion  May- 
June  family  gift  market  and  the 
fast-growing  Summer  sales  po¬ 
tential  in  outdoor  living  mer¬ 
chandise,  have  been  announced 
by  the  Bureau  of  Advertising, 
A.N.P.A. 

The  newspaper  industry,  as 
part  of  its  1959  “Total  Selling” 
program,  will  be  helping  retail¬ 
ers  capitalize  on  these  two  mar¬ 
kets  with  special  promotional 
material.  The  Bureau  has  pub¬ 
lished  folder-presentations  de¬ 
scribing  the  opportunities  avail¬ 
able  in  these  two  areas — 
“There’s  More  Room  For  Sales 
In  The  Family  Gift  Season”  and 
“Brighten  Your  Summer  Sales 
Picture  .  .  .  Through  Outdoor 
Living.”  They  are  available  to 
retailers  through  the  1,000  mem¬ 
ber  daily  newspapers  of  the 
Bureau. 

National  manufacturers,  trade 
associations  and  newspaper  mat 
services  are  cooperating  with 
the  nation-wide  drives  and  are 
offering  promotional  material 
for  the  gift  and  outdoor  living 
markets.  Much  of  this  will  be 
directly  tied-in  with  the  news¬ 
paper  campaigns. 

Spring  Gift  Sales 

The  gift  folder  outlines  the 
selling  opportunities  in  the  May- 
June  family  gift  events — Moth¬ 
er’s  Day,  Father’s  Day,  gradua¬ 
tions  and  brides.  The  total  gift 
list  potential  for  these  events 
during  May-June  are  estimated 
at  $1,622,000,000: 

Mother’s  Day — $900  million 
or  $17  per  family;  Father’s  Day 
— $350  million  or  $7  per  family; 
Brides — $350  million  or  $1003 
per  bride;  Graduation — $22  mil¬ 
lion  or  $10  per  grad. 

The  presentation  includes  a 
four-page  folder  with  a  May- 
June  calendar  worksheet  for 
scheduling  ads,  plus  four  insert 
sheets  describing  the  four  gift 
events.  Space  on  the  insert 
sheets  is  allotted  for  calculating 
a  local  sales  potential  for  each 
event. 

Outdoor  Living 

Opportunities  for  promoting 
a  wide  range  of  Summer  mer¬ 
chandise  tmder  the  banner  of 
“Outdoor  Living”  are  described 
in  the  second  folder-presenta¬ 
tion,  As  in  the  past  years,  the 
Bureau’s  1959  Summer  folder 
includes  charts  and  data  prov- 
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ing  the  myth  of  a  “slump”  in 
summer  sales,  showing  the 
stronger  summer  competition 
in  newspaper  advertising,  and 
pointing  out  the  constant  buy¬ 
ing  and  reading  of  newspapers 
all  year  round. 

In  addition,  the  growth  char¬ 
acteristics  of  Outdoor  Living  at 
home  and  Outdoor  Living  away 
from  home  are  explored  in  the 
presentation  —  outdoor  cookery, 
apparel,  lawn  and  garden,  sum¬ 
mer  furniture,  sports,  picnic  sup¬ 
plies,  camera  equipment  and 
travel  needs  are  retail  categories 
covered.  Space  for  calculating 
local  market  potentials  for  10 
store  types  is  included. 

Both  folder-presentations 
point  up  the  advantages  of  news¬ 
paper  advertising  to  reach  these 


specific  markets,  and  also  out¬ 
line  a  specific  plan  for  schedul¬ 
ing  advertising. 

A  Newspaper  Advertising 
Manager’s  Planbook  accompa¬ 
nied  the  folders  sent  to  newspa¬ 
per  management.  It  contains 
suggestions  for  organizing  sales 
drives,  a  list  of  37  prospective 
retail  classifications  that  have 
sales  potential  in  the  gift  and/or 
outdoor  living  markets,  and  mats 
and  promotion  material  availa¬ 
ble  from  manufacturers  and 
trade  associations. 

«  «  « 

“Giftime” — second  of  U.  S. 
Steel’s  Steelmark  Newspaper 
Services  produced  in  1959  in  co¬ 
operation  with  the  Bureau  of 
Advertising,  American  Newspa¬ 
per  Publishers  Assn.,  to  tie  in 
with  the  newspaper  industry’s 
“Total  Selling”  program — is  be¬ 
ing  mailed  to  advertising  man¬ 
agers  and  editors  of  daily 
papers. 

Steelmark  “Giftime”  Newspa¬ 
per  Ser\uce  (via  BBDO — Pitts¬ 
burgh)  offers  newspapers  sug¬ 


gested  complete  ads  and  ad  elt- 
ments,  plus  news  feature  pfc 
tures  and  stories,  for  the  four 
major  May-June  gift  occasions 
— Mother’s  Day,  Brides,  Gradua¬ 
tion  and  Fatheris  Day. 

For  what  is  believed  to  be  one 
of  the  first  times,  new  automo¬ 
biles  are  promoted  as  gifts  for 
mother,  bride  and  graduate.  An 
876-line  ad  bears  the  headline, 
“The  Best  Gift  of  All  is  a  Brand 
New  Car,”  with  the  subhead. 
“Widen  the  world  of  Mother, 
Bride  or  Graduate  with  one  gift 
that  everybody  wants  most!” 

The  “Giftime”  6-page  service 
proof  book  is  organized  for  use 
as  a  space  selling  presentation. 
Proof  books,  ad  mats,  news  fea¬ 
ture  picture  mats  and  news  fea¬ 
ture  photos  may  be  obtained 
free  of  charge  from  Robert  C. 
Myers,  Director  of  Market  De¬ 
velopment,  United  States  Steel 
Corp.,  Pittsburgh  30,  Pa. 

’The  Steelmark  “Giftime" 
Newspaper  Service  is  being  dis¬ 
tributed  also  to  Metro  Newspa¬ 
per  Service’s  4,000  subscribers. 


Story-Strip  Ads  Doing  Job  For  Ballrooms 


A  less-than-$5,000  budget  in- 
ve.sted  in  a  monthly  series  of 
five-column  x  35-line  stoiy-strip 
ads  across  the  bottom  of  the 
ballroom  page  of  the  Boston 
Rerord-American  is  paying  off 
for  a  group  of  13  New  England 
area  ballroom  opei’ators. 

John  J.  Dineen  president.  New 
England  Ballroom  Operators’ 
Association,  said  the  ad  series 
has  “attracted  public  attention 
to  our  group.” 

Ml’.  Dineen,  w’ho  is  owner- 
operator  of  the  Hampton  Beach 
Casino,  .said  response  from  the 
13  operators  who  contributed  to 
a  cooperative  advertising  fund 
last  summer  has  been  “most 
favorable.” 

Daniel  F.  Sullivan  Co.,  Inc., 
local  advertising  agency,  came 
up  with  the  story-strip  style  of 
ads  (see  cut)  designed  to  pro¬ 
mote  weekly  ballroom  dancing 
and  to  encourage  the  use  of  ball¬ 
rooms  for  celebration  of  holi¬ 
days,  birthdays  and  anniversa¬ 
ries.  The  phrase  “Go  Ballroom 
Dancing”  is  used  in  all  copy. 

According  to  Claude  A.  Hig- 

Midwest  Papers’ 

Ad  Cains  Noted 

Chicago 

Midwest  newspapers  in  the 
10,000  and  25,000  circulation 
ranges  had  average  gains  of 
3.3%  and  3.2%,  respectively,  in 
their  February  total  advertising 
linage,  compared  with  the  same 
month  last  year. 

These  figures  appear  in  the 
“Advertising  Index”  for  Febru- 
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DANCING  COPY — Two  typical  story-strip  ads  in  co-op  series  bein? 
run  on  ballroom  pege  of  Boston  Record-American  by  the  New  EngliM 
Ballroom  Operators'  Association. 


gins,  account  executive,  the  ads 
were  scheduled  in  the  Record- 
American  to  take  advantage  of 
the  readership  enjoyed  by  the 
Record-American’s  ballroom 
columnist  Eddie  Rugg. 

“The  story-strip  style  was 
selected,”  Mr.  Higgins  explained, 
“to  set  the  advertising  apart 
from  the  regular  ballroom  ad¬ 
vertising  carried  every  week  in 


the  Record-American.” 

Although  all  of  the  member 
operators  run  their  individual 
copy  on  the  same  weekly  b^b 
room  page,  each  co-op  insertion 
carries  the  names  of  the  group. 

The  association  plans  to  carry 
the  series  through  1959,  stickin? 
with  the  story-strip  ads  until 
later  in  the  season  when  the 
style  of  copy  may  be  changed. 


ary  compiled  by  the  Inland  Agencies  Share  Account 
Daily  Press  Association,  and  ^ 

are  based  on  repoi’ts  from  53  Wolfsburg,  Germ  y 

newspapers.  Dr.  Heinz  Nordhoff,  president 

The  “10,000”  papers  were  up  of  Volkswagen  Werk  GmbE 
4.1%  in  local  display  and  4.2%  and  of  Volkswagen  of  Americii 
in  classifi^.  -The  “25,000”  lac,  has  appointed  Doyle,  Dane, 
papers  gamed  3.1%  in  local  dis-  .  ,  ,  „ 

play  and  6.7%  in  classified.  Both  Bembach  to  handle  P^^en^ 
groups  reported  losses  in  nation-  advertising,  and  Fuller 
al_7.6%  among  the  “10,000”  Smith  and  Ross  for  Volksw^ 
papers  and  4.0%  in  the  “25,000”  commercial  vehicle  advertising 
group.  in  the  U.  S.  effective  May  1- 
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Flash  of  Color  Helps 

By  Dale  Shearer 

General  Manager,  Seven>Up  Bottling  Co.,  Denver,  Colo. 
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The  well  known,  often  seen,  12%  over  the  same  period  in 
green  identification  of  the  7-Up  1957,  and  Colorado  Potato  Flake 
bottle  was  a  basic  consideration  also  noted  a  gratifying  increase 
for  our  plan  to  undertake  a  color  in  volume.  A  cooperative  cam- 
newspaper  campaign  in  the  paign  in  black  and  white  doubt- 
Denver  Rocky  Mountain  News  less  also  would  have  registered 
last  year.  While  we  have  con-  volume  increases;  we  were  fair- 
sidered  local  color  advertising  ly  certain,  though,  that  use  of 
in  the  past,  the  added  cost  and  color  helped  achieve  far  better 
the  lack  of  bottler  success  story,  results  than  could  have  been 
efforts  were  never  justified  in  secured  otherwise, 
our  own  situation.  After  August,  we  were  back 

Today,  I’m  a  convinced  and  on  our  individual  ad  schedule, 
enthusiastic  advocate  for  use  of  We  continued  to  use  color.  The 
color  in  advertising.  basic  media  for  our  ads  was  the 

My  conversion  to  absolute  be-  Rocky  Mountain  News,  one  of 
lief  —  and  that  of  the  Seven-Up  the  two  dailies  in  Denver.  The 
organization  —  came  because  of  basic  sales  territory  at  which 
the  tireless  advocacy  of  color  the  sales  message  was  aimed 
by  our  advertising  agency,  and  was  the  Denver  Metropolitan 
bwause  of  actual  experience  Area, 
once  a  program  was  launched. 

1,000-Line  Ads 


Wanted  Proof 

This  is  not  to  infer  that  we 
did  not  believe  in  advei’tising  but 
—  that  we  wanted  an  actual 
demonstration  of  the  effective¬ 
ness  of  continual  use  of  color. 
For  years,  we  have  supported 
a  broad  program  of  advertising 
in  all  media,  including  black  and 
white  display  ads  in  newspapers. 
Our  parent  Seven-Up  Company 
utilizes  full  color,  in  point-of- 
purchase  and  the  slick  maga¬ 
zine  ads,  to  the  maximum. 

Meanwhile,  our  local  advertis¬ 
ing  agency,  Welch,  McKenna 
Inc.  of  Denver,  was  bu.sy  keep¬ 
ing  abreast  of  local  newspaper 
color  advertising  trends  and  re¬ 
sults.  They  pointed  out  to  us 
the  advantages  of  color,  and  the 
favorable  results  secured  by 
other  advertisers,  large  and 
small,  who  used  color  consistent¬ 
ly.  We  knew  them  as  a  reliable 
a^ncy,  proud  of  their  profes¬ 
sion,  and  not  one  to  make  claims 
which  could  not  be  substantiated. 
When  they  told  us  consistent 
Dse  of  color  would  be  more  ef¬ 
fective,  we  knew  that  they  sin¬ 
cerely  believed  we  would  be  get¬ 
ting  more  for  our  advertising 
dollars.  So,  we  decided  to  switch 
to  color. 

Our  switch  occurred  in  Au- 
^st,  1958  —  and  coincided  with 
the  launching  of  a  cooperative 
rampaign,  one  month  long,  with 
Worado  Potato  Flake  and 
Manufacturing  Company,  mak- 
^  of  Red  Seal  Potato  Chips. 
Uiis  joint  campaign,  in  which 
^en-Up  and  Red  Seal  Potato 
^ips  w'ere  described  as  “The 
r  Perfect  Pair”  for  warm- weather 
outings,  picnics,  barbecues, 
proved  most  effective.  Our  vol- 
'^nie  for  that  month  was  nearly 


The  basic  ad  unit  was  a  thou¬ 
sand-line  ad,  usually  consisting 
of  black  and  one  color  (Seven- 
Up  green).  The  use  of  color  av¬ 
eraged  40%  in  each  ad.  The 
actual  color  varied,  of  course, 
from  time  to  time  just  as  the 
theme  varied.  Though  situations 
into  which  the  potential  cus¬ 
tomer  could  project  himself  were 
portrayed,  the  Seven-Up  bottle 
or  carton  —  in  color  —  took  the 
center  of  the  stage.  The  agency 
advised  us  never  to  lose  sight 
of  the  fact  that  we’re  not  only 
selling  refreshment  enjoyment 
of  the  product,  but  the  product 
itself. 

The  Rocky  Mountain  News 
also  reproduced  one  of  our  color 
ads  as  part  of  a  mailing  they 
made  to  Denver  Metropolitan 
Area  retail  outlets.  This  was 
done  at  the  very  outset  of  our 
use  of  color,  and  was  intended 
to  build  dealer  enthusiasm  for 
the  joint  Seven-Up  —  Red  Seal 
Potato  Chip  promotion.  It  ex¬ 
plained  the  advertising  schedule, 
plus  the  promotion  generally  and 
invited  grocery  chains  and  in¬ 
dependents  to  tie  in  with  the 
campaign. 

Now  that  our  continuous  use 
of  color  advertising  has  nearly 
reached  the  half-year  mark,  we 
have  been  able  to  sit  down  and 
assess  what,  to  us,  appear  to 
be  the  positive  benefits  of  the 
program.  Sales  volume  of  our 
company  in  1958  was  9%  above 
1957  figures. 

A  study  of  our  sales  figures 
indicates  that  increase  in  volume 
was  proportionally  greater  be¬ 
tween  August  and  December 
than  in  the  first  seven  months 
of  1958  —  and  we  cannot  help 
but  feel  that  color  played  an 
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Flush  Sales 


FLASH  OF  COLOR — Model  Joanna  Lee  Huqo  adds  flash  of  color  to 
photo  showing  Dale  Shearer,  general  manager,  Seven-Up  Bottling  Co., 
Denver,  Colo.,  inspecting  Seven-Up  advertising  matter. 


important  —  perhaps  predomi¬ 
nate  —  role  in  this  upsurge. 
Figures  available  for  the  first 
two  months  of  1959  also  tend 
to  bear  out  our  opinion. 

Dealer  Cooperation 

Another  positive  benefit  is  in¬ 
creased  dealer  cooperation.  Both 
independent  grocers  and  food 
chain  executives  have  com¬ 
mented  very  favorably  about 
our  ads.  Moreover,  independent 
operators  and  chain  outlet  man¬ 
agers  have  commented  to  our 
route  men  about  the  ads,  prais¬ 
ing  the  company  for  its  effective 
advertising.  Their  approval  has 
not  stopped  at  mere  praise. 

Our  driver-salesmen  and  our 
advertising  manager  report  that 
grocery  outlets  have  b^n  most 
cooperative  in  helping  us  build 
larger  point-of-sale  displays  — 
indeed,  more  cooperative  than 
ever  before.  Since  they  realize 
fully  that  we’re  trying  to  do  a 
job  of  selling  that  can  benefit 
them,  as  well  as  ourselves,  they 
are  more  willing  than  ever  be¬ 
fore  to  go  along  with  us  on  pro¬ 
motions. 

The  current  series  of  newspa¬ 
per  color  ads  are  doing  yeo¬ 
man’s  work  in  introducing  our 
new  king-size  bottle.  This  large 
12-ounce  size,  new  in  the  Denver 
area,  represents  another  step  in 
our  vigorous  effort  to  capture 
more  of  the  local  soft  drink  and 
mix  market.  Using  Green  as  the 
basic  color,  these  ads  are  using 
color  in  the  headline,  much  of 
the  copy,  and  in  the  actual-size 
illustrations  comparing  our 
standard  bottle  with  the  new 
king-size. 

The  reception  of  the  new  bot¬ 
tle  shown  by  grocery  outlets  and 


by  the  ultimate  consumer  is  even 
better  than  we  expected.  What 
is  the  future  of  color  with  the 
Seven-Up  Bottling  Company  of 
Denver?  We’re  so  well  sold  on 
it  that  we  plan  to  continue  with 
consistent  color  advertising. 
Since  we  are  convinced  that  con¬ 
sistent  color  utilization  has 
played  an  important  role  in  in¬ 
creasing  volume,  and  since  it 
increases  willingness  of  dealers 
to  cooperate  with  us  in  mass 
displays,  we  at  the  Denver 
Seven-Up  Bottling  Company 
plan  to  continue  color  advertis¬ 
ing  on  a  continuous  basis. 

■Things  happened  when  we 
added  a  fiash  of  color  to  our 
newspaper  ads  and  thingfs  hap¬ 
pened  at  the  grocer’s  Seven-Up 
display.  We  feel  sure  its  our 
new  friend  —  Seven-Up  Green 
—  which  is  now  a  regpilar  part 
of  our  local  newspaper  advertis¬ 
ing  program. 


Says  “/  Love  You*"* 

In  Full-Page  Ad 

Hollywood,  Fla. 

A  full-page  ad  in  the  Holly¬ 
wood  Sun-Tattler  on  April  7  ex¬ 
pressed  the  devotion  of  a  local 
resident  to  his  wife  on  their 
25th  wedding  anniversary. 

The  copy,  embellished  with  a 
cupid  and  love-birds  was  ad¬ 
dressed:  “To  Mrs.  Allan”  and 
signed  “Your  devoted  husband. 
Jack.”  Five  “I  love  you”  para¬ 
graphs  were  followed  by  a  wish 
that  he  can  “again  reveal  pub¬ 
licly  that  I  love  you”  on  the  60th 
anniversary. 

A  package  of  25  copies,  tied 
with  a  silver  ribbon,  was  de¬ 
livered  to  Mrs.  Allan. 
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Bowling  Clinics  Score 
Promotional  ‘Strikes’ 


A  program  of  free  bowling  vision  of  the  instructors, 
clinics  offered  on  a  co-sponsor-  .  ,  „  ,  . 

shjp  basis  by  AMF  Pinspotters  Promotional  Backing 

Inc.,  New  York,  is  helping  news-  According  to  Steve  Dai 


One  is  a  family  ad  which  is  as  door  prizes,  including  balls, 
placed  in  the  general  news  sec-  bags,  books  and  shoes;  kits  con- 
tion.  A  second  ad  is  scheduled  taining  score  cards  and  a  booklet 
for  the  women’s  section.  The  about  bowling,  and  other  aids, 
third  ties  the  newspaper,  the  AMF  also  makes  available  to 
city  and  the  local  AMF  bowling  each  participating  bowling  alley 
alley  proprietors  into  one  pack-  a  number  of  three-foot  by  four- 
age.  All  three  ads  are  signed  by  foot  display  signs,  counter  cards 
AMF  Pinspotters  Inc.  and  streamers  which  promote 

“We  try  to  get  off-spoi'ts  page  the  ^  newspaper-AMF  bowling 
publicity  as  much  as  possible  in  clinic  and  give  the  sponsoring 


Inc.,  New  York,  is  helping  news-  According  to  Steve  Davis,  ac-  oj-der  to  reach  those  readers  who  newspaper  prominent  credits, 
papers  to  score  promotional  count  executive  of  Barkas  and  j^t  be  attracted  to  bowling  Figures  supplied  by  Barkas 
strikes  —  valuable  promotion,  shalit,  and  the  man  who  co-  °  fi^st  time,”  Mr.  Davis  and  Shalit  on  the  number  of 
reader  seiwice,  circulation  build-  ordinates  the  free  bowling  said.  “We  are  especially  anxious  sessions  and  attendance  for  the 
mg  qualities  and,  for  the  adver-  clinics,  AMF  provides  a  number  promote  the  family  feeling,  various  dailies  that  have  spon- 
tismg  department,  extra  linage,  of  promotional  supports  for  the  jhat’s  why  some  of  the  ads  run  sored  a  bowling  clinic  are  im- 
First  such  clinic  took  place  in  sponsoring  newspaper.  ^  entertainment  page  as  pressive.  The  Chicago  American 

July-August  of  1957  with  the  “We  have  two  public  relations  as  in  the  general  news  sec-  sponsored  37  sessions,  drew  13,- 
Cincinnati  (Ohio)  Post  the  spon-  staff  members  in  the  newspaper’s  qqq  bowlers'  The  Miami  (Fla.) 

soring  newspaper.  Since  then,  16  city  working  directly  with  the  ‘  i/eraW  conducted  11  sessions  for 

dailies  have  staged  clinics.  newspaper’s  sports  editor  and  Baby  Siller  Service  3  50q  bowlers  The  Ft  Lauder- 

n-ctor-c  bowlers  to  eight  sessions.  On 


on  the  entertainment  page  as  pressive.  The  Chicago  American 
well  as  in  the  general  news  sec-  sponsored  37  sessions,  drew  13,- 
tion.  000  bowlers;  The  Miami  (Fla.) 

i/eraW  conducted  11  sessions  for 
Baby  Siller  Service  3,500  bowlers.  The  Ft.  Lauder- 


Details  of  the  clinic  were  out-  operating  in  any  way  most  help-  , ,  »  vc-  Davis 

•  -  ,  V  TN  ,  V,  _  .  -  1  tr,  SpOri,  Mr.  UaVIS 


“We  are  also  anxious  to  at-  doZe  (Fla.)  Neivs  drew  2,244 
tract  the  women  and  youngsters  bowlers  to  eight  sessions.  On 


lined  by  Frank  P.  Downey,  vice- 
president,  American  Machine 


ful  to  the  newspaper,”  he  said. 
“To  support  the  clinic,  AMF 


tinned.  “Since  we  hold  the  bowl- 


Long  Island,  Newsdag  attracted 
12,000  bowlers  to  35  sessions. 
Other  newspapers  include: 


presment,  American  Machine  ^  sessions  twice  a  day.  Other  newspapers  include: 

and  Foundry  Co.,  in  charge  of  leeor  our  djnics  held  either  morning  Milwaukee  (Wis.)  Sentinel,  16 

the  bowling  uroducts  groun.  He’s  400-line  ads  in  the  newspaper,  o  ATTAninne  mta  cocci/Mlc 


the  bowling^  products  group.  He’s  4UU-iine  aas  in  tne  newspaper, 
also  president  of  AMF  Pin-  ^he  number  of  ads  depending  on 
spotters  Inc.  the  number  of  participating 

He  emphasized  there  is  no  cash  alleys, 

investment  on  the  part  of  the  '^tie  length  of  the  clinics  de¬ 
newspaper;  that  AMF  Pin-  pends  on  how  long  the  newspaper 


^  lu  uiv  nvwspapvi,  aftemoon  and  evening,  we  sessions,  5,458  bowlers;  Pitts- 
the  number  of  ads  depending  on  ^  Sun-Telegraph,  U 

AMF^^^vT  °  iciph  mg  business  to  catch  the  daytime  sessions,  3,624  bowlers;  and  the 

^  .  .  session,  especially  since  we  offer  Syracuse  (N.  Y.)  Post-Standard, 

The  length  of  the  clinics  de-  free  baby-sitting  services.”  15  sessions,  2,625  bowlers;  Syra- 

pends  on  how  long  the  newspaper  Mr.  Davis  said  that  experience  cuse  (N.  Y.)  Journal,  seven  ses- 
wants  to  sponsor  the  event,  bas  shown  that  the  clinics  at-  sions,  2,300  bowlers;  Cincinnati 


spotters  does  most  of  the  work  "'ants  to  sponsor  the  event,  bas  shown  that  the  clinics  at-  sions,  2,300  bowlers;  Cincinnati 

involved  “but  welcomes  the  sug-  Length  of  sponsorship  periods  tract  many  types  of  bowlers,  (Ohio)  Post,  eight  sessions,  1,000 

gestions  and  assistance  of  the  have  ranged  from  two  days  to  about  25%  of  them  neophytes,  bowlers;  Hackensack  (N.  J.) 

newspaper.”  weeks,  with  from  four  to  Other  promotional  aids  sup-  Bergen  Evening  Record,  six  ses- 

The  clinic  is  billed,  identified,  sessions.  pjied  by  AMF  Pinspotters  in-  sions,  859  bowlers;  Toledo 

advertised  and  publicized  as  a  Different  Goal  \ds  elude  an  eight-foot  bowling  pin  (Ohio)  Blade,  five  sessions,  1,- 

newspaper-AMF  event.  PR  is  sign  which  identifies  each  bowl-  500  bowlers; /ndionopoZis  (Ind.) 

handled  by  Barkas  and  Shalit,  prepared  for  the  ing  alley  as  the  site  for  the  news-  News,  five  sessions,  2,250_bowl- 


two  weeks,  with  from  four  to 
37  sessions. 


Different  Goal  .\ds 


sions,  859  bowlers;  Toledo 
(Ohio)  Blade,  five  sessions,  1,- 


AMF’s  New  York-based  <'hnic  come  in  a  series  of  three  paper-AMF  bowling  clinic;  free  ers;  Hartford  (Conn.)  rime«. 


counsel.  AMF’s  advei-tising  is 
handled  by  Cunningham  & 
Walsh,  New  York. 

How  Oinic  Works 


200-line  x  two  column  insertions,  bowling  equipment  to  give  away  four  sessions,  1,300  bowlers; 

. . . . . . . . . . . .  Houston  (Tex.)  Chronicle,  10 

1  nv  o  1  A  A  k  TkM  •  sessions,  1,700  bowlers;  Denver 

Motley  1  O  bpeak  At  4-A  Meeting  (Colo.)  Rocky  Mountain  Nem, 

^  *^10  sessions,  3,500  bowlers;  and 

Arthur  H.  Motley,  publisher,  president,  Ogilvy,  Benson  &  Seattle  (Wash.)  Post-Intelli- 
Parade  magazine,  will  be  the  Mather,  Inc.  gencer,  six  sessions,  2,562  bowl- 


.  .  Arthur  H.  Motley,  publisher,  president,  Ogilvy,  Benson 

\\  hue  innovations  and  changes  Parade  magazine,  will  be  the  Mather,  Inc. 
are  periodically  made  to  in-  principal  speaker  at  the  annual 

crea.se  the  effectiveness  of  the  dinner  of  the  41st  annual  meet-  Kudner  Awards 

clinic  and  to  tailor  it  to  local  ^f  ^be  American  Association  a.  hichlieht  of  this  ses 


clinic  and  to  tailor  it  to  local 


xvuuner  __  j  a.  I 

Mr.  Davis  said  that  negotia- 
A  highlight  of  this  session  tions  are  underway  to  expand 


Tipw-;nanpr  nppd<3  bprp  i<!  V>nw  tViP  ^  »  j  I-  ■ - » . • - ■  ui  uus  seasiuii  uoiis  are  uiiuerway  uu 

Pli^iP  .  Advertising  Agencies  m  will  be  presentation  of  the  first  the  clinics  to  the  West  Coast 

^  ^  ®  ■  W  hite  Sulphur  Springs,  W.  Va.,  annual  Arthur  Kudner  Award  He  said  the  Los  AnpeZes  (Calif.) 

.  First,  the  newspaper  announces  April  23-25.  (E&P,  March  28,  page  100)  by  Mirror-News  will  sponsor  a 

*  ^  bowling  A  record  attendance  by  some  Edwin  Cox  of  Kenyon  &  Eck-  clinic  next  July. 

700  member  agency  people  and  bardt,  Inc.,  chairman  of  the  aMF  Pinspotters  Inc.  is  going 

makes  an  angements  w  ith  a  mvited  guests  is  expected.  Ses-  4-A  Committee  of  the  Board  on  into  a  summer  newspaper  adver- 

iiumber  of  its  “Magic  Triangle”  sions  on  April  23  are  for  mem  ’  ■  .  summer  newspaper  a 


bowling  proprietors  in  the  city  bers  only.  Media  and  advertiser  Content. 


Improvement  of  Advertising  tising  schedule.  Details  are  not 


to  have  their  alleys  serve  as  guests  will  join  in  the  meeting 
clinic  sites.  AMF  provides  na-  April  24. 


yet  available,  but  it  was  said 


tionally-known  men  and  women 


ests  will  join  in  the  meeting  Concluding  the  meeting  will  that  the  success  of  the  free 
Ji’il  24.  be  two  major  speakers  on  spe-  bowling  clinics  promotion 

Morning  session  of  April  24  cialized  aspects  of  advertising:  “helped  initiate  this  campaign." 


bowlers  to  headline  the  instrac-  will  consist  of  a  four-part  pre-  William  B.  Renchard,  executive 

tion  staff ;  works  with  local  AMF  sentation,  “The  Revolution  in  vicepresident.  Chemical  Corn  • 

bowling  centers  to  have  them  Rising  Expectations,”  by  cor-  Exchange  Bank  of  New  York, 

provide  bowlers  to  augment  the  respondents,  editors,  and  pub-  who  will  speak  on  “Advertising  Cnlnr 

instraction  staff;  and  provides  Hsbers  of  Time,  Inc.  magazines.  — The  Hidden  Asset,”  and  the 

the  sei'vices  of  a  master  of  cere-  Three  New  York  agency  Hon.  Bob  Wilson,  U.  S.  Con- 

monies  to  give  additional  excite-  speakers  on  various  aspects  of  gres.sman  from  California,  will  The  San  Francisco  C 

ment  to  the  clinic.  creativity  will  open  the  April  give  “An  Inside  View  of  Adver-  will  install  a  new  Gosi 


The  program  itself  consists  of  25  session :  Anthony  C.  Chevins,  tising  Legislation.” 


San  Francisco 
The  San  Francisco  ChronirU 
will  install  a  new  Goss  Head¬ 
liner  press  with  full  color  facili¬ 
ties.  'The  press  will  be  equippeo 


a  45-minute  lecture  and  color  vicepresident  and  director  of  Congressman  Wilson  will  dis-  ties.  The  press  will  be  equippeo 
slide  demonstration,  15  minutes  the  creative  department.  Cun-  cuss  the  legislative  threats  to  with  tension  lockup  and  fuHl 
of  prize  awards  and  gifts,  fol-  ningham  &  Walsh,  Inc.;  John  A.  advertising,  the  influence  to  automatic  reel-tension-pastcr& 

lowed  by  an  hour  of  personal  Sidebotham,  director  of  the  TV  which  legislators  are  subject.  The  Chronicle  will  install  this 

in-sti-uction,  during  which  time  Art  Department,  Young  &  Rubi-  and  what  the  advertising  busi-  press  in  its  present  building 

participants  in  the  clinic  bowl  cam,  Inc.;  and  David  Ogilvy,  ness  needs  to  do.”  where  mechanical  facilities  are 

free  under  the  personal  super-  . . . . . . . . . . . . .  being  expanded. 


advertising  busi-  press  in  its  present  building 
lo.”  where  mechanical  facilities  are 

. . . . .  being  expanded. 
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Retailers  Get  Adviee  On  Budget,  Co-op  Ads 


js  promotion  division,  Na-  need  for  distinctiveness  in  lay-  “But  newspaper  advertising  drama.” 

Retail  Merchants  Associ-  out,  art  and  typography.  The  .  .  .  ah  .  .  .  it’s  the  opposite.  It’s 

contained  some  interest-  bigger  your  budget,  the  more  solid.  You  can  hold  it  in  your  l^-op  Ads 

vice  to  retailers  concern-  you  have  to  gain  from  distinc-  hand.  You  can  read  it  again  and  Mr.  Field:  “High  co-op  adver- 
e  use  of  new'spaper  ad-  tion  ...  a  distinctive  advertis-  again.  In  the  newspapers  you  tising  allowances  are  very  ex- 
ig.  ing  style  gives  you  more  for  can  have  hundreds  of  words  and  pensive;  many  a  manufacturer 

three  speakers  and  their  your  money  .  .  .  more  attention  many  illustrations  to  do  your  has  gone  broke  trying  to  bu7 

s  were:  on  the  newspaper  page,  quicker  selling.  In  the  newspapers  the  his  way  into  stores  with  them— 

dward  Prager,  president,  recognition,  stronger  and  more  customer  has  all  the  time  in  especially  if  the  FTC  insists  that 
rd  Prager  Advertising  lasting  impression,  bigger  re-  the  world.  That’s  what  we  think,  he  give  the  same  allowance  to 
Baltimore,  Md. — How  suits.  “  .  .  .  We  know  that,  among  his  customers, 

ike  A  Small  Budget  Do  “  •  •  -  take  one  or  two  dozen  the  many  ways  to  get  o^  mes- 

Toh  ads  that  ran  last  year — small,  sage  across  on  TV,  is  the  one-  ,  .  K 

—  ,,  ..  medium,  and  large-size;  regular-  minute  commercial.  Another  is  P  ,  ^ 

orns  Rosenblum,  creative  .  chandiL  salL  events  the  eieht  to  10-second  station  Warner’s  co-op  bill 

tising  administrator,  TSpiSenttivnai^^^^^^^  SentmfaU  or  ^ 

,  New  York-Creativity.  how  much  can  you  say  in  eight  a  substantial  increase  in  dollars 

ohn  W.  Field,  president,  you  believe  you  should  have  .  .  .  seconds  ...  Not  much.  But  even  before  and  ^so  an 

Varner  Brothers  Co.,  «...  If  you  are  a  very  small  though  the  newspaper  is  not  increase  in  percent  of  sales 

port.  Conn. — Co-op  Ad-  advertiser,  in  a  big  town  with  ephemeral,  not  fleeting  .  .  .  you  co-op.  e  i  i 

ng:  Advantages  and  powerful  advertising  competi-  often  have  even  less  than  eight  ®“®  '''®  Y®*^ 

1.  t\on  that  snows  you  mder,  you’ll  seconds.  f®;^  S 

flights  from  these  three  be  astute  to  consider  buying  spe-  “It  takes  four  seconds  to  turn  ^  ^ 

follow:  cial  preferred  position,  even  at  a  newspaper  page.  Four  seconds  paymg  oniy  ouyo  oi  our 

a  premium  rate.  If  you  cannot  to  stop  the  reader.  Four  seconds  ^®™®”  ®°*®P 

Diiitinctive  Formal  stand  out  in  size,  at  least  you  and  all  your  meetings,  your  “Competitively,  this  restrictive 

Prager:  “Whatever  else  stand  out  in  location.”  planning,  your  copy,  your  art  policy  vras  hurting  us;  we  were 

ewspape'r  advertising  for-  p  your  dollars  are  gone—  under  all  the  pressures.  Urged 

ay  )ja _ needs  to  be  dis-  CreaUvity  ajl  b^ause  you  haven  t  stopped  on  primarily  by  our  s^es  force, 

e,  distinctive,  distinctive.  Mr.  Rosenblum:  "...  All  of  the  reader  ...  we  analyzed  our  jmsition  to  sw 

ioes  not  mean  odd  or  bi-  us  in  retail  advertising  are  more  “It’s  all  in,  but  in  such  a  ° 

-but  it  does  mean  defl-  and  more  conscious  of  TV  adver-  w’ay  that  it  falls  into  the  g;ray  lOuyo.  Ihis  ana  ysis  c 


Creativeness,  particularly  in  selling,  must  be 
continually  revitalized  and  refreshed.  This  is  our 
business  and  we  aim  to  keep  it  fresh  and  inspired. 

We  believe  in  young  people  with  young  ideas. 
We  offered  scholarships  to  help  keep  our  youth 
intellectually  informed  and  we  have  instituted 
a  sales  trainee  program  to  cultivate  them.  Our 
veteran  staff  members  have  the  savvy  and 
the  tested  knowledge  to  exemplify  and  guide. 

The  practiced  hand  of  our  seasoned  staff,  together 
with  our  vigorous,  enthusiastic  young  men,  make 
an  unbeatable  combination  for  creative  selling. 


WE  BELlEVll  IN  Y01BI6  PEOPLE 


New  York 
Chicago 
Detroit 
Dallas 
Atlanta 
Charlotte 
St.  Louis 
Memphis 
Miami 
Los  Angeles 
San  Francisco 
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Over  50  Years  of  Service 
to  the  Advertising  Industry 


TRIB  READERS  MORE 
BECAUSE  THEY’VE  GOT  MORE... 

In  fact,  the  latest  Herald  Tiibune  Home  Study*  shows  that  more 
than  two-thirds  of  TRIB  families  are  in  the  $7,000-plus  bracket  and  almost 
twenty  percent  top  $15,000!  P'our  out  of  five  own  their  own  homes 
and  they're  mainly  high-ticket  houses  on  sizeable  lots. 
Get  all  the  details  on  the  Herald  Tribune  quality  families. 

They  have  the  means  to  buy  quantity! 

sHeratb  ^Tribune 

Today’s  VITAL  Newspaper! 

230  West  41st  Street,  New  York  36,  N.  Y. 
•  A  European  Edition  of  the  Herald  Tribune  is  published  daily  in  Paris 


•nassau/sufpolk/wcstchcstcr 
fAtRriELO  COUNTfES 
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Retailers 

(Continued  from  page  30) 


vinced  us  it  would  lie  financially 
disastrous  for  us  to  pay  more 
than  50%.  To  raise  our  rate  to 
only  759c  would  make  our  pres¬ 
ent  linage  cost  $900,000  instead 
of  $600,000.  Assuming  a  50% 
increase  in  this  linage,  the  total 
cost  would  go  to  $1,350,000.  To 
pay  for  this,  we  would  have  to 
increase  sales  by  $7,500,000 — 
an  obvious  impossibility. 

“W«  decided  we  could  not 
change  our  policy  and,  hence, 
would  simply  have  to  live  under 
pressure  more  or  less  perma¬ 
nently. 

“Why  am  I  viewing  all  this 
with  alann?  Why  isn’t  it  all 
right  for  manufacturers  to  sell 
advertising  and  retailers  to  buy 


it — as  long  as  both  can  afford 
it? 

“The  answer  is,  in  my  opinion, 
that  it  makes  us  weaker  retail¬ 
ers  and  weaker  manufacturers, 
not  stronger.  It  makes  us  less 
able  to  do  the  primary  tasks  as¬ 
signed  to  us.  I  go  back  to  my 
original  premise;  It  is  the  re¬ 
sponsibility  of  a  strong  manu¬ 
facturer  to  make  the  best  and 
most  exciting  products  possible. 
It  is  the  responsibility  of  the 
strong  retailer  to  buy  and  sell 
products  which  will  please,  de¬ 
light  and  excite  his  customers. 
.Advertising  is  a  secondary  fac¬ 
tor. 

“When  advertising,  for  either 
one  of  us,  becomes  a  primary 
factor,  we  run  the  serious  dan¬ 
ger  of  designing,  producing, 
buying,  selling  inferior  merchan¬ 
dise  ...  If  we  have  to  cheapen 
our  product  because  of  paying  a 


too  high  co-op  allowance,  we, 
and  you,  will  get  an  inferior 
product — make  no  mistake  about 
it  .  .  .  somebody  has  to  pay. 

“  ...  As  long  as  it  (co-op  ad¬ 
vertising)  does  not  dominate 
your  decisions  on  merchandise 
and  on  promotions  and  is  con¬ 
sidered  only  as  one  step  in  your 
marketing  plan,  then  I  believe 
co-op  can  continue  to  l>e  of  bene¬ 
fit  to  you.” 

• 

‘Size-Up’  Edition 

Nick  Dovolas,  advertising 
manager,  AfanA-ofo  (Minn.)  Free 
Press  reports  his  paper  pub- 
li.shed  an  84-page  “Size-Up”  edi¬ 
tion  containing  89,000  lines  of 
advertising.  It  marked  third 
year  the  Free  Press  has  pub¬ 
lished  its  review  of  industry  and 
wholesale-jobber  organizations. 


Just  Approved!  gS- 

$7,482,000  Coliseum! . 


Architect's 
Drawing  of 
Tulsa's  new 
Civic  Center! 


Means  ''$20,000,000  Yearly  In  Conventions  To  Tulsa!" 

Just  recently,  Tulsans  voted  for  this  impressive  new  Coli¬ 
seum,  which  will  bring  an  estimated  $20,000,000  o  year 
in  convention  business  to  Tulsa!  More  evidence  of  the 
progressive  growth  of  "The  Oil  Capital  of  the  World".  Re¬ 
member,  you're  not  in  Oklahoma,  unless  you're  in  Tulsa! 

For  More  Business,  Use  the  Oil  Capitol  Newspapers 


How  Daily 
Promoted 
‘Live  by  Car’ 

The  Buffalo  (N.  Y.)  Courier- 
Express  published  a  series  of  13 
daily  interviews  during  the 
“Live  Better  By  Far  With  A 
Brand  New  Car”  campaign 
April  6  through  18. 

In  each  interview  a  local 
owner  of  a  1959  car  told  in  his 
own  w'ords  why  and  how  he 
could  “Live  Better  By  Far  With 
A  Brand  New  Car.” 

.Accompanying  each  interview 
story  was  a  two-column  photo¬ 
graph  of  the  ow'ner  at  the  wheel 
or  beside  his  new  car. 

Continuity  was  achieved 
through  daily  use  of  an  italics 
precede  explaining  the  cam¬ 
paign  and  insertion  into  the  * 
column  of  a  one-column  logo¬ 
type  of  the  campaign  sjTnbol 
(a  stylized  dashboard  sur¬ 
rounded  by  the  words  of  the 
campaign  slogan). 

By-Lined  Stories 

Each  story  was  by -lined  with 
the  name  of  the  person  inter¬ 
viewed  that  day  and  the  sub- 
line  “as  told  to  Walter  Froeh- 
lich.”  Froehlich,  a  staff  writer, 
had  been  assigned  to  cover  the 
campaign  and  handle  the  inter¬ 
views  in  cooperation  with  Tom 
Robertson  of  the  newspaper's 
automotive  advertising  sales  ' 
staff. 

j  The  owner  of  a  different  U.  S. 

make  w'as  interviewed  each  day. 

I  The  paper  kicked  off  the  cam- 
paigrn  with  a  story  on  the  front 
page  of  the  B-section  on  Sun¬ 
day,  April  5.  The  interview 
series  started  the  following  day 
j  and  featured  a  secretary,  two 
'  businessmen,  a  housewife  and 
a  retired  railroad  engineer. 

!  Dealers  Interviewed 

Executive  Editor  Cy  King  and 
Advertising  Manager  James  F. 
Clement  said  that  as  the  cam- 
i  paign  unfolded  the  paper  in-  i 
I  terviewed  local  car  dealers  about 
the  effect  and  progress  of  the 
drive  and  what  gimmicks  and 
other  devices  they  used  in  their 
showrooms  to  help  the  newspa¬ 
per  in  its  campaign  efforts. 


TULSA  WORLD 


mi 


TULSA  TRIBUNE 


r 


MORNING 


EVENING 


SUNDAY 


Represented  Nationally  by  The  Branham  Co.  Offices  in  Principal  U.S.A.  Cities 


More  PR  Copy  Usetl 

Chicago 

Publicity  copy  moved  via  tele¬ 
printer  to  76  Chicago  and  n^ 
tional  news  media  has  resulted 
in  a  92.3  per  cent  usage  factor 
during  a  three-month  period,  ac¬ 
cording  to  Newsography-95,  Chi¬ 
cago  PR  firm. 
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COPLEY 

HOMETOWN 


■ 


SAN  DIEGO  •  ALHAMBRA  •  SAN  GABRIEL 
MONTEREY  PARK  •  BURBANK  •  CULVER  CITY 
GLENDALE  •  MONROVIA  •  ARCADIA  •  DUARTE 
SAN  PEDRO  •  VENICE  •  HERMOSA  BEACH 
REDONDO  BEACH  •  MANHATTAN  BEACH 
PALOS  VERDES  •  TORRANCE  •  EL  SEGUNDO 

THE  SAN  DIEGO  UNION  •  EVENING  TRIBUNE 
ALHAMBRA  POST-ADVOCATE  •  BURBANK  DAILY 
REVIEW  •  CULVER  CITY  EVENING  STAR-NEWS 
GLENDALE  NEWS-PRESS  •  MONROVIA  NEWS-POST 
SAN  PEDRO  NEWS-PILOT  •  VENICE  EVENING 
VANGUARD  •  SOUTH  BAY  DAILY  BREEZE 


AURORA  •  ELGIN  •  JOLIET  •  SPRINGFIELD 

ELGIN  COURIER-NEWS  •  AURORA  BEACON-NEWS 
JOLIET  HERALD-NEWS  •  ILLINOIS  STATE  JOURNAL 
ILLINOIS  STATE  REGISTER 

TOTAL  CIRCULATION:  459,044 

Circulation  Figures  Are  For  Daily  Morning  and  Evening  —  Per  ABC,  9-3-58 
“The  Ring  of  Truth” 


REPRESENTED  NATIONALLY  BY  WEST-HOLIDAY  CO..  INC. 
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THIS  IS  THE  NEW  CHICAGO- WHERE  GREAT  THINGS  ARE  HAPPENING! 


This  suburbanite  demonstrates  an  explosion,  Chicago,  once  a  compact  urban  center,  has  exploded  into 
a  vast  complex  of  magnificent  suburbs.  Together  with  the  city  proper  they  represent  a  market  of  more 
than  6,000,000— the  people  who  make  America's  second  biggest  market. 

Always  famous  as  a  transportation  center,  Chicago  railways,  its  city-owned  transit  system,  buses,  and 
helicopters  knit  the  skein  that  keeps  the  whole  together.  Strongly  oriented  to  Chicago  itself,  thousands 
of  commuters  make  the  daily  trek  to  town  on  streamlined,  air-conditioned  trains.  Other  thousands  use 
subway,  bus,  helicopter  and  private  autos  to  come  and  go. 

The  whole  socio-economic  pattern  has  changed  in  Chicago.  It  needs— and  in  the  Chicago  Sun-Times 
it  has— a  medium  of  communication  and  marketing  to  match  this  new  pattern.  Compact  in  size,  modern 
in  its  approach,  the  Sun-Times  was  born  and  has  come  to  dominance  in  this  same  period  of  explosion 
to  the  suburbs. 

If  the  Chicago  suburbs  have  any  one  distinguishing  element  it  is  the  youth  of  their  citizens.  A  distinguishing 
element  of  the  Sun-Times  is,  likewise,  the  youth  of  its  readers.  Survey  after  survey  shows  the  Sun-Times 
outdoing  competition  in  the  field  of  young  readership. 

Perhaps  this  is  because  the  paper  itself— and  its  viewpoint  as  well  — is  young.  A  tremendous  new  plant 
implements  its  desire  to  serve  the  whole  Chicago  complex  of  communities  and  interests.  The  response 
is  gratifying  and  challenging  to  us. 

THIS  IS  THE  NEW  SUN-TIMES- WHERE  GREAT  THINGS  ARE  HAPPENING^ 

A  Sun-Times  representative  will  be  happy  to  show  you  tear  sheets  of 
HOP  four<x>lor  advertisements  from  any  of  the  following  advertisers: 


American  Dairy  Association 

James  B.  Beam  Distilling  Co. 
Bowman  Dairy  Company 

Dean  Milk  Company 
Marshall  Field  &  Company 

General  Foods  Corp. 

Theo.  Hamm  Brewing  Co. 

G.  Heileman  Brewing  Co. 


Interstate  Bakeries 

Jewel  Tea  Company,  Inc. 
National  Tea  Company 

Kellogg  Company 
The  Kroger  Company 

Meister  Brau  Beer 
Shenley  Industries 

The  Squirt  Company 


':r:.  -  ;  . 


Thos.  J,  Webb  Coffee 


Eleventh 


Now... Coast  to  Coast! 

R.O.P.  COLOR  SERVICE 

For  Newspapers  and  Advertising  Agencies  including  ANPA-AAAA  Color  Standard 


The  tremendous  growth  of  ROP  color  has  ere- 
ated  an  urgent  need  for  a  national  ROP  color 
service  to  the  newspaper  publisher,  the  advertiser 
and  his  advertising  agency. 

National  advertisers  who  have  invested  millions 
in  building  product  recognition  through  special 
trade-mark  or  packaging  colors  demand  faithful 
color  reproduction  wherever  their  copy  appears. 

IPl,  with  branches  in  or  near  most  major  cities 
with  ROP  color  facilities,  offers  these  two  services 
to  guarantee  advertisers  top  ROP  color  per¬ 
formance: 


A  “COLOR  FOR  NEWSPAPERS"  SPECIMEN  BOOK 

An  easy  to  use,  practical  guide  to  the  quick  selection  of 
newspaper  ROP  colors,  with  suggestions  for  obtaining 
color  combinations  for  a  variety  of  purposes.  When  stand¬ 
ard  or  special  IPI  colors  are  specified,  coast-to-coast  color 
uniformity  is  assured.  For  a  free  copy  of  “Color  for 
Newspapers,”  call  or  write  the  nearest  IPl  branch. 

IPI  “ON  THE  JOB”  TECHNICAL  SERVICE 

Newspaper  publishers,  advertisers  and  advertising  agen¬ 
cies  are  invited  to  call  the  nearest  IPl  branch  for  personal 
assistance  and  counsel  whenever  unusual  ROP  color  prob¬ 
lems  arise.  Without  obligation,  of  course. 


■  ■ 
■m 


INTERCHEMICAL  PRINTING  INK 

CORPORATION  DIVISION 


EXECUTIVE  OFFICES:  67  W.  44th  ST.,  NEW  YORK  36,  N.  Y. 
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RELY  ON  IPI  FOR  LEADERSHIP  IN  R.O.P.  COLOR 
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Armour  Keys 
Push  To  BB 
Season 

Chicago 

Full-color  Sunday  comic  sec¬ 
tion  ads  will  spearhead  Armour 
and  Company’s  Spring  and 
Summer  promotion  timed  to 
open  with  start  of  the  major 
league  baseball  season  in  a  drive 
to  help  food  retailers  sell  more 
franks. 

Comic  section  ads  will  run  in 
145  major  markets  on  April  19  _ 
and  again  May  10  (via  N.  W. 
Ayer,  Chicago)  supplemented 
with  television  and  radio  com¬ 
mercials.  Climax  of  the  promo¬ 
tion  will  synchronize  with  the 
All-Star  game  in  Pittsburgh 
July  7,  Newspaper  ad  mats  are 
being  furnished  to  retailers  for 
local  tie-in  promotion. 

*  *  * 

A  long  series  of  hard-selling, 
large-space  newspaper  ads  run¬ 
ning  for  10  weeks  in  the  New 
York  metropolitan  area,  is 
introducing  Seabrook  Farms 
frozen  vegetable  pie  and  vege-  ’ 
table  pie  with  cheese  sauce  (via 
Smith/Greenland  Co.). 

*  «  • 

Two  new  blended  fruit  juice 
drinks  were  introduced  in  the 
New  York  metropolitan  area  this 
week  with  825-line  ads  in  25 
newspapers  (via  Sullivan,  Stauf¬ 
fer,  Colwell  and  Bayles,  Inc.). 
Called  “AM”  and  “PM”,  they 
are  products  of  Duffy-Mott  Co., 
Inc.,  processors  of  Mott’s  apple 
products,  Sunsweet  prune  prod¬ 
ucts  and  Clapps  baby  foods. 
Radio-TV  spots  also  being  used. 
*  *  * 

Holland  House  cocktail  mixes, 
which  have  traditionally  relied 
on  newspaper  advertising,  has 
expanded  its  schedule  to  in¬ 
clude  81  leading  newspapers  in 
key  markets  with  90-  and  100- 
line  ads  scheduled  on  a  weekly 
and  semi-weekly  basis  (via  Er¬ 
win  Wasley,  Ruthrauff  &  Ryan, 
Inc.).  National  magazines  are 
also  scheduled. 


McKibbon  Resigns 

R.  D.  McKibbon,  for  the  past 
four  years  a  sales  executive  in 
the  San  Francisco  office  of  Cres- 
mer  &  Woodward,  has  resigned. 
His  plans  will  be  announced  in 
the  future. 

Prior  to  joining  C&W,  he  was 
with  the  Son  Francisco  Chroni¬ 
cle. 

• 

Joins  Hicks  &  Greist 

Alan  Wood,  formerly  with 
Doherty,  Clifford,  Steers  &  Shen- 
field,  Inc.,  has  been  appointed 
chief  of  the  print  media  depart¬ 
ment  at  Hicks  &  Greist,  Inc., 
New  York. 


Paper  Called 
Food  Industry’s 
Top  Salesman 

Dalias,  Tex. 

“The  local  newspaper  is  the 
food  industry’s  number  one 
salesman,”  in  the  opinion  of 
Buddy  Minyard,  vicepresident 
of  Minyard  Food  Stores,  and 
immediate  past  president  of  the 
Texas  Retail  Grocers  Associa¬ 
tion. 

“All  advertising  is  good,”  Mr. 
Minyard  declared,  “but  when 
you  get  to  deciding  what  media 


is  best  for  food,  we  believe  the 
local  newspaper  is  best.” 

He  noted  that  surveirs  show 
66%  of  the  women  do  their 
main  grocery  shopping  on  Thurs¬ 
days,  Fridays  or  Saturdays,  and 
75%  of  the  women  check  the 
newspaper  food  ads  before  do¬ 
ing  their  main  shopping. 

Mr.  Minyard,  guest  speaker 
at  a  recent  meeting  of  the 
American  Fo6d  Salesmen’s  As¬ 
sociation  here,  said  he  believed 
that  the  food  manufacturers  and 
representatives  are  missing  the 
boat  if  they  do  not  make  use 
of  advertising  in  the  food  sec¬ 
tions  along  with  the  local  gro¬ 
cery  advertising. 


YOU  CAN 

RELAX 

WITH 

Imperial 


Local  Magazine 
Section  Is  Addetl 

Mansfield,  Ohio 
A  locally-edited  tabloid  Sun- 
<lay  supplement,  Ohio  Weekend, 
was  added  to  the  Mansfield  News 
Journal  on  Easter.  The  first 
issue  had  16  pages. 

Frank  Horward,  Sunday  edi- 
is  in  charge  of  the  new 
uiagazine  which  is  printed  on 
newsprint  on  a  separate  press- 
.9  run.  Color  is  available. 


T 

■^he  old  relaxing  rocking  chair  looks  good  to  type 
metal  users  who  are  “sitting  pretty"  with  Imperial  metal 
and  service.  They  know  they  can  relax  from  worry 
over  casting  efficiency  and  costs  when  Imperial 
shoulders  their  metal  responsibility. 


Imperial  Type  Metal  Company 

Chicago  50  •  New  York  T  •  Philadelphia  34- 


Imperist  Type  Metal  Quality  and  Services  are  beyond  duplication 
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Get  on  "^Bahy  Buggy  ^ For  Linage  Ride 


Newspapers  in  various  sec¬ 
tions  of  the  country  are  hop¬ 
ping  the  “baby  buggy”  for  some 
extra  advertising  lines  during 
National  Baby  Week,  April  25- 
May  2. 

“National  Baby  Week  pro¬ 
vides  one  of  the  best  natural 
human  interest  vehicles  through 
which  newspapers  may  develop 
linage  and  through  which  manu¬ 
facturers  and  retailers  can 
stimulate  sales,”  Thomas  N. 
Prime,  advertising  director,  Ber¬ 
gen  (N.  J.)  Evening  Record,  ad¬ 
vised  Editor  &  Pubusher  this 
week  in  response  to  a  survey 
on  the  subject. 

“How  much  of  this  linage  is 
‘extra’  is  a  matter  of  specula¬ 
tion,”  Mr.  Prime  added.  “Linage 
is  linage,  however,  and  in  the 
main  who  can  honestly  differ¬ 
entiate  between  ‘extra’  and  ‘nor¬ 
mal.’ 

“Not  many  nevrspapers  ap¬ 
parently  take  advantage  of  this 
selling  opportunity  or  at  least 
make  the  most  of  it,  including 
ourselves,  even  though  we  have 
carried  a  feature  on  Baby  Week 
annually  since  1942,  with  the 
exceptions  of  1945  and  1947 
when  we  had  newsprint  prob¬ 
lems. 

“From  ’42  through  1958  we 


have  carried  an  accumulative 
total  of  59,261  lines.  Our  best 
year  was  1958  with  a  total  of 
8,034  lines.  Not  enough  linage 
to  get  excited  about.  But  this 
year  we  expect  to  produce  at 
least  15,000  lines. 

Overlooking  a  Sleeper 

“Manufacturers  and  retailers 
are  likewise  missing  a  selling 
opportunity,  because  year  after 
year,  although  we  keep  trying, 
this  is  a  hard-sell  feature  that 
never  seems  to  meet  with  wide¬ 
spread  enthusiasm  and  especial¬ 
ly  by  those  who  could  profit 
most. 

“If  the  manufacturer  could 
be  made  to  realize  that  here’s 
a  sleeper  that  they  have  been 
overlooking,  urge  retailers  to 
act,  make  co-op  money  available, 
and  support  the  activity  with 
their  own  national  newspaper 
advertising.  Baby  Week  would 
and  could  become  a  major  pro¬ 
motion  that  would  sell  more 
merchandise  in  addition  to 
dramatizing  the  effectiveness  of 
newspapers.” 

W.  J.  Truesdale,  advertising 
director,  the  Greenville  (S.  C.) 
News-Piedmont,  where  a  Baby 
Edition  has  been  published  in 
tabloid  since  1941,  reported  that 


Something 


Altoona  business  is  growing, 
and  booming.  It  shows  it,  too! 
New  industries  move  in  and 
the  old  ones  expand.  Payrolls 
grow,  and  the  paychecks  get 
bigger.  And  with  more  people, 
higher  incomes  .  .  ,  sales  go  up  and  UP! 

Blair  County’s  food  sales,  for  instance,  jumped  8.5%  last 
year.  The  area’s  per  household  food  expenditure  of  $982 
is  20.7%  higher  than  the  average  for  a  city  the  size  of 
Altoona.  Total  retail  sales  last  year  exceeded  $  140-million. 
You  can  tell  these  ready-to-buy  Altoona  families  about 
your  product  by  advertising  in  the  area’s  only  daily 
newspaper,  reaching  85%  of  city  zone  families,  3  out  of  4 
Blair  County  homes. 

SELL  GROWING  ALTOONA  WITH  THE 


Eltoona  SRirror 

Altosna  Penntylvanla's  Only  Daily  Nawipapar 

Rizhard  E.  teeltr,  Adv.  Myr. 


response  from  advei'tisers  has 
been  “most  gratifying.” 

“We  have  published  up  to  42- 
page  tabs,”  he  said. 

Mr.  Truesdale  starts  promot¬ 
ing  his  tab  six  weeks  ahead. 
A  front-page  box  is  run  asking 
mothers  to  send  in  their  baby 
pictures.  A  mailing  piece  goes 
out  to  prospects  giving  the 
amount  of  money  spent  on  a 
young  baby  and  emphasizing  the 
number  of  births  in  the  trade 
area. 

One  problem  confronting  those 
planning  special  Baby  sections 
is  to  get  new  editorial  copy.  Mr. 
Truesdale  pointed  out  both  As¬ 
sociated  Press  and  Newspaper 
Enterprise  Association  have  dis¬ 
continued  their  special  service 
on  the  subject. 

“New  material  will  have  to 
be  forthcoming  or  we  will  be 
forced  to  suspend,”  Mr.  Trues¬ 
dale  said. 

The  San  Francisco  Call  Bul¬ 
letin  ran  a  16-page  tabloid  last 
year  and  plans  another  this 
year.  The  section  is  sold  by  the 
regular  staff  and  linage  has  been 
practically  100%  local,  accord¬ 
ing  to  Wallace  Brooks,  advertis¬ 
ing  director.  He  got  on  the  buggy 
first  in  1955. 

High  Readership 

“We  feel  our  section  has  a 
high  readership  and  can  usually 
fill  12  or  16  pages  of  a  roto 
tabloid,”  James  F.  Duggan,  ad¬ 
vertising  manager,  Springfield 
(Mass.)  Newspapers,  said.  He 
gets  between  5,000  and  6,000 
lines,  mostly  local. 

Jack  Campbell,  advertising 
manager.  Fort  Worth  (Texas) 
Star-Telegram,  joins  others  in 
suggesting  national  manufac¬ 
turers  should  w’ake  up  to  this 
special  baby  week  promotion. 
He  has  been  publishing  a  Baby 
tab  for  the  past  12  years,  av¬ 
eraging  800  inches  of  local,  but 
never  getting  any  national  lin¬ 
age. 

“The  merchants  who  partici¬ 
pate  in  this  section  are  well 
pleased  with  the  results  ob¬ 
tained,”  he  reported.  “We  know 
in  many  instances  the  sections 
are  saved  by  expectant  mothers 
for  future  use.” 

The  Scranton  (Pa.)  Srranton- 
ian  and  Scranton  Tribune  has 
run  a  section  for  the  past  three 
years  as  part  of  its  Sunday  roto 
section.  A.  S.  Ginsburgh,  ad¬ 
vertising  director,  said  space 
has  run  approximately  4,800 
lines  each  year  without  much 
variation,  practically  all  local. 

Gives  Up 

Throwing  in  the  sponge  this 
year  is  the  Kenosha  (Wis.)  Eve- 

BDITOR  ac  P 


ning  Netvs.  Charles  Dilday,  ad¬ 
vertising  and  promotion  man¬ 
ager,  said  he  attempted  a  baby 
week  promotion  last  year  with 
disappointing  results. 

“While  we  picked  up  some  lin¬ 
age,  little  of  it  was  plus,”  he 
said. 

Earnshaw  Publications 
started  a  baby  week  promotion 
about  1927  with  the  idea  of  get¬ 
ting  department  stores  to  gather  i 
all  their  baby  items  and  sell 
them  in  one  department,  ac¬ 
cording  to  Dorothy  Weaver  of 
the  public  relations  department 
D’Arcy  Advertising  Company, 
New  York,  now  one  of  the  lead¬ 
ing  boosters  of  the  annual  event. 
D’Arcy  places  the  schedule  for  ' 
Gerber  Baby  Foods  in  more  than 
300  newspapers. 

While  Miss  Weaver  had  no 
accurate  figures  on  the  number 
of  papers  carrying  special  sup¬ 
plements  she  estimated  there 
were  about  35  on  the  basis  of 
returns  from  her  clipping  serv¬ 
ice. 

Mrs.  Lucille  Shearwood  wom¬ 
an’s  news  editor  of  D’Arcy,  is¬ 
sues  a  national  clip  sheet  annu¬ 
ally  giving  latest  baby  news, 
features  and  pictures. 

‘Valued  Customer’ 

Gerber  started  a  Baby  Week 
promotion  in  food  stores  in  1936. 
when  they  sought  to  separate 
baby  foods  from  other  canned 
foods  in  a  special  baby  depart¬ 
ment.  This  effort  has  proved 
successful.  The  firm  continues 
to  promote  the  week  as  the  time 
for  market  operators  to  “salute 
their  most  valuable  customer." 

A  survey  conducted  by  Gerber 
and  Progressive  Grocer  showed 
that  the  average  baby  food  cus¬ 
tomer  buys  67%  more  per  shop¬ 
ping  trip  than  the  customer  who 
doesn’t  buy  baby  food.  An  audit 
of  8,533  customer  purchases  in 
six  eastern  and  mid-western 
cities  showed  that  baby  food 
purchasers  averaged  $15.69  per 
weekly  shopping  trip  versus  the 
non-baby  food  buyer’s  $9.42. 

Nativnal  Advertisers  > 

Other  national  advertisers 
that  tie-in  on  Baby  Week  include 
The  Borden  Company,  American 
Can,  Continental  Can,  Fruit 
Dispatch,  Junket  Brand  Foods, 
National  Biscuit,  Carnation 
Company,  Pet  Milk,  Owens  Illi¬ 
nois  Glass,  Knox  Gelatin,  Com 
Products,  Sterling  Silversmiths 
of  America,  Playtex  Baby  PanK 
Disposable  diapers,  Hanes  Baby 
Underwear,  National  Dairy 
Ck)uncil,  Carter  Company,  Cofr 
and  Taylor  Instrument,  for  baby 
scales. 
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NEW  HAVIN'  Mewpap^/''  GROWING  'N 

A  KEY  to  the  |  ««»«¥ 


OF 

NEW  ENCLAND 


New  Haven  Market 


^eti>  fEootti  Hemsittr 

C-i_L|-  I _ I  lOI'^ 


Established  1812 


Founded  in  1755 


Nationally  recognized  city  of  urban  improvement. 
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o-»  90%  COVERAGE.  The  New  Haven  papers,  New  England's 

most  solid-coverage  medium,  are  a  daily  reading  habit  in  better 
than  90%  of  the  market's  112,850  homes — reaching  over  a 
third  of  a  million  people  every  day. 

0-^  SOARING  FAMILY  INCOME.  During  the  current  decade 

(from  1950  through  '58),  the  market's  income  increased  from 
$576,509,000  to  $862,664,000.  Income  per  family  jumped  49% 
— to  $7,644.  More  than  78%  of  the  families  have  incomes  of 
more  than  $4,000. 

O-^  MARKET  NEAR  Vi  BILLION  DOLLARS.  Retail  soles, 

now  $471,480,000,  represent  an  average  of  $4,177  per  family — 
a  rise  of  24%  in  1950  -  1958. 

LARGEST  LINEAGE  IN  CONNECTICUT.  Recognized 

pulling  power  of  the  New  Haven  newspapers  have  shot  its  total 
lineage  figures  to  28,862,074  for  the  year  1958  ,  .  .  making  them 
by  far  the  largest  advertising  package  in  Connecticut, 

O- 2.5  MILLION  DOLLAR  PLANT  EXPANSION.  To  keep 

pace  with  their  bulging  editions  and  zooming  circulation  the  New 
Haven  papers  have  launched  an  expansion  program  which  in¬ 
cludes  a  million  dollar  addition  to  their  plant  and  a  million  and 
a  half  dollar  addition  to  their  press  facilities. 


Haven  Newspapers  are  represented  nationally  by 

CRESMER  &  WOODWARD,  INC. 
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WHY  LEADING  PUBLISHERS  GROW  WITH  GOSS  HEADLINERS 


NEW  HAVEN  \ 


Congratulations,  New  Haven  Register 


/ 
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from  Lockwood  Green  Engineers,  design¬ 
ers  of  the  original  plant  in  1926  and  of 
the  present  addition.  This  $2,000,000 
expansion,  including  new  high-speed 
press,  doubles  space  and  production, 
streamlines  and  speeds  work  flow,  and 
allows  room  for  plenty  more. 

LOCKWOOD  GREENE 

ENGINEERS-ARCHITECTS 
Boston  16,  Mass.  New  York  17,  N.  Y.  Spartanburg,  S.  C. 

316  Stuart  Street  41  East  42nd  Street  Montgomery  Bldg. 
SPECIALISTS  IN  NEWSPAPER  PLANT  LAYOUT  &  DESIGN 

OVER  A  CENTURY  OF  INDUSTRIAL  PLANT  DESIGN  EXPERIE^E 
Brochure  upon  request.  ! 

EDITOR  8C  PUBLISHER  for  April  18.  1959 


Only 

Newspapers 

Reach 

All 

Buyers 

—  such  as  — 

384,616  food  storea  doing 
more  than  .  .  .  $46.5  Billion 
Dollars  in  Sales 


—  plus  — 

40,000  franchised  pass,  car 
dealers  doing  over  .  .  .  $23.S 
Billion  Dollars  in  Sales 


—  plus  — 

56,000  drug  stores  doing 
more  than  ...  $5  Billion 
Dollars  in  Sales 


—  plus  — 

1,721,650  retail  stores  doing 
more  than  .  .  .  $170  Billion 
Dollars  in  Sales 


—  and  — 

Only  Newspapers  Readers 
Do  All  This  Buying 


Since  1907  B.  K.  &  M.  has 
served  exclusively  all  who 
play  important  parts  in  sell¬ 
ing  newspapers  as  the  only 
medium  to  sell  all  distribu¬ 
tors,  all  dealers,  all  consumers 
at  one  time. 

BURKE  • 
KUIPERS 
&  MAHONEY 

im. 

New  York,  CkUoqo,  Dotroit, 
ANoata,  ChorloHo,  Dallas, 
Kaosas  City,  Oklafcoma  CWy, 
Bavorly  Hills.  Saa  Fraacisce 


‘Linetone’  Gives  Tone 
With  Lines,  Not  Dots 


Clipper  Creative  Art  Service,  in  one,  two  and  three-color 
published  by  Multi-Ad  Services,  techniques.  Just  as  in  half-tone 
Inc.,  Peoria,  Ill.,  recently  intro-  color  reproduction,  the  angle  of 
duc^  a  continuous  tone  repro-  the  screen  is  varied  for  the  dif- 
duction  process  called  “Linetone”  ferent  color  separations.  Three 
for  low-cost  two-color  duotone  variations  of  screens  are  used 
printing.  in  the  camera  process  —  a 

Walter  F.  Bartel,  president  straight  line,  a  slightly  curved 
of  the  firm,  explained  that  a  line  and  a  circular  line.  Sub- 
halftone  carries  detail  through  Ject  matter  determines  the  best 
the  expansion  and  contraction  of  screens  to  use. 
dots  whereas  “Linetone”  ac-  Bartel  noted  that  work 

complishes  detail  with  minute  ean  be  done  with  42  lines  to  the 
continuous  lines  of  varying  inch,  60  lines  and  80  lines.  “We 
width  (see  60-line  cut).  do  not  recommend  80  lines  to 

“This  opens  the  door  to  nearly  newspaper  work,” 

unlimited  multiple  color  print-  *  »»  j 

ing  without  the  moire  pattern  The  first  ‘  Linetone  re^-oduc- 
limitations  of  the  halftone  dot,”  ^‘on  m  color  was  published  as  a 
Mr.  Bartel  said.  “Added  to  this 

is ‘LinetoneV  improved  ability  the  Peoria  (III )  Journal  Star 
to  withstand  extreme  reduction 

without  filling  in.  The  technique  basketball  and  a  repre-  . . . 

offers  a  new  concept  of  guaran-  P*  named  after  the  company’s 

teed  color  quality  for  not  only  *  players  in  contrasting  founders,  will  be  continued,  ac- 

the  limited-budget  color  user  in  cording  to  Monroe  H.  Long 

the  graphic  arts  field  but  the  basketball  was  screen^  60  lines  Branham  board  chairman. 

iioof  tae  woii  ”  the  inch;  the  earth  42  lines.  The  awards  will  be  eiven  tc 


LINETONE — This  cut  shows  con¬ 
tinuous  tone  reproduction  as 
achieved  with  60-line  screen 


How  PR  Man  Uses  Paid  Advertising 

By  William  L.  Safire 
Vicepresident,  Tex  McCrary  Inc.,  New  York 


The  technique  of  the  “PR  ad” 
— ^not  to  be  confused  with  “in¬ 
stitutional  advertisingr”  —  has 
come  into  sharp  focus  in  the 
past  year. 

The  PR  ad  uses  the  medium 
of  advertising  to  accomplish  a 
specific  public  relations  objec¬ 
tive.  Often,  a  controversial  ad 
like  this  creates  news,  calls  for 
a  rebuttal  and  counterattack ; 
the  most  famed  ad  along  these 
lines  was  Robert  R.  Young’s 
blast  at  railroads:  “A  Hog  Can 
Cross  Country  Without  Chang¬ 
ing  Trains — but  You  Can’t!” 

But  not  all  PR  ads  wade  in 
with  both  fists  Hying.  With  the 
rise  of  the  newspaper  “special 
section,”  new  opportunities  have 
come  to  the  PR  man  to  use  ad¬ 
vertising  to  give  added  support 
to  PR  campaigns,  even  to  help 
shape  corporate  images. 

A  recent  example:  Universal 
Controls,  Inc.,  is  the  parent  com¬ 
pany  of  American  Totalizator, 
manufacturers  of  the  “tote” 
boards  that  compute  pari-mutuel 
odds  at  most  U.  S.  racetracks. 
Universal,  which  is  a  diversified 


electronics  company,  wanted  to 
emphasize  other  aspects  of  its 
business  in  addition  to  American 
Tote.  A  PR  campaign  was  de¬ 
veloped  at  Tex  McCrary  Inc. 
that  called  attention  to  Univer¬ 
sal’s  other  subsidiaries,  and  was 
capped  w’ith  a  special  section  in 
the  New  York  Herald  Tribune 
and  the  Morning  Telegraph  on 
the  theme  of  “Science  Rides 
With  Racing.”  Result  was  two¬ 
fold:  an  increased  appi’eciation 
of  the  totalizator’s  contribution 
to  honesty  in  racing,  and  a  new 
identification  for  Univeisal  Con¬ 
trols  with  electronics  its  work. 

Timing  is  Everything 

Timing  is  everything  in  a  PR 
ad — the  right  ad  at  the  wrong 
time  is  worthless.  But  keyed 
into  the  momentum  of  an  event, 
the  paid  space  is  worth  many 
times  its  price.  During  the  visit 
to  the  U.  S.  of  President  Arturo 
Frondizi  of  Argentina,  when 
press  attention  had  reached  its 
peak  and  U.  S.  newspaper 
readei's  were  .Argentine-con¬ 
scious,  a  group  of  Argentine 


ROCK  ISUUIB 
MOUNE 
EAST  MOUNE 
DAVENPORT 


ONE  OF  THE  FIRST  100  MARKETS 


r  ^ 

WHAT  “QUAD-CITIES”  MEANS.  The  four  cities  consist  of  Rock  Island  and 
Moline  and  East  Moline,  Illinois;  and  Davenport,  Iowa.  These  cities  are  located 
together  in  Scott  and  Rock  Island  Counties  which  comprise  the  metropolitan 
county  area  as  defined  by  the  U.S.  Bureau  of  the  Census  and  which  is  also 
used  by  Sales  Management  Survey  of  Buying  Power. 

THE  MISSISSIPPI  RIVER  which  flows  through  the  heart  of  the  Quad-Cities 
enhances  the  region  as  an  important  distribution  area.  A  vast  fuel  terminal 
on  the  north  bank  of  the  Mississippi  is  used  by  six  major  oil  companies  as  a 
key  distributing  point  for  their  products  over  a  radius  of  ISO  miles  in  Iowa 
and  Illinois. 

ASK  FOR  A  COPY  of  Quad-City  Marketing  Edition  published  by  The  Argus 
and  The  Dispatch.  Write  to  Harold  Swanson,  National  Advertising  Director. 


L  Qaad-CWes*  lorgttf  Cotbleed  Doily  Clrcalatha 


THE  ROCK  ISLAND  ARGUS 
THE  MOLINE  DISPATCH 

NATIONAL  REPRESENTATIVES  —  THE  ALLEN-KLAPP  CO. 


businessmen  took  a  two-page  ad  took  a  special  section  in  the 
in  the  New  York  Herald  Tribune  Herald  Tribune.  Instead  of  re- 
calling  attention  to  investment  viewing  its  own  accomplishments 
opportunities.  Paying  the  regu-  over  the  past  year,  they  surveyed 
lar  rate,  they  received  an  im-  the  potential  of  the  community 
portant  bonus  of  interest,  and  ‘ 

rode  the  crest  of  the  wave  of 
attention  given  President  Fron¬ 
dizi. 


it  serves  in  a  “Progp-ess 
port  on  Greater  Long  Island" 
Reprints  of  the  special  section 
with  necessary  annual-report 


Perhaps  the  most  effective  tables  folded  in,  were  sent  to 
user  of  all  phases  of  PR  adver-  stockholders  as  the  annual  re- 
tising — controversy,  community  port.  The  savings  in  the  printing 
services,  and  financial — has  been  cost  alone  paid  for  the  special 
the  Franklin  National  Bank  of  section,  not  only  pleasing  stock- 
Long  Island,  battling  to  keep  the  holders  but  reaching  an  addi- 
big  New  York  City  banks  out 
of  their  local  area. 

Every  year,  as  banking  legis¬ 
lation  comes  up  in  Albany,  the 


tional  600,000  circulation  in  their 
area. 

That  is  something  that  should 
be  home  in  mind  whenever  plan- 


Franklin  Bank’s  president  ning  PR  supplements.  Printing  T 


Arthur  T.  Roth  has  taken  a  full 
page  in  the  New  York  Times, 
Herald  Tribune  and  upstate 
New  York  newspapers  with  an 
open  letter  to  the  Governor. 

“Its  purpose,”  according  to 
Barnett  Bildersee,  executive 
vicepresident  of  Tex  McCrary 
Inc.  handling  this  account,  “is 
to  make  the  Governor  and  the 
legislators  aware  that  millions 
of  people  are  watching  this  legis¬ 
lation.”  Reprints  of  the  ad  are 
sent  by  the  bank  to  small  busi¬ 
nessmen,  government  officials 
and  all  interested  legislators  and 
bankers.  Results  of  the  coordin¬ 
ated  campaign,  quarterbacked 
by  the  Franklin’s  Vicepresident 
Harold  Gleason,  were  instru¬ 
mental  in  the  defeat  of  legisla¬ 
tion  over  a  period  of  years. 


Controversy 


Taking  advantage  of  a  unique 
timing  opportunity,  a  recent  PR 
ad  of  Franklin  called  on  Gover¬ 
nor  Rockefeller  to  direct  some 
taxation  at  savings  banks — now 
free  from  most  taxation — in  his 
attempt  to  raise  money  for  his 
i  budget.  The  ad — “Why  tax  the 
I  taxi-driver,  Mr.  Rockefeller? — 
Why  not  tax  the  big  saving 
,  banks?” — appeared  at  an  ex- 
1  tremely  sensitive  moment  in 
I  public  attitudes  tow'ard  taxa- 
I  tion,  started  a  controversy  in  the 
editorial  columns  with  Franklin 
Bank  on  the  offensive.  It  im¬ 
mediately  became  part  of  the 
President  of  the  City  Council’s 
plan  for  New  York  taxation. 

I  Supplementary  ads  taken  in  the 
j  trade  press,  such  as  the  Ameri¬ 
can  Banker,  alert  other  like 
minded  banks  to  the  scrap  and 
enlists  their  support. 

Franklin  used  PR  advertising 
on  another  front — to  underscore 
its  leadership  in  community  serv¬ 
ice.  In  1958,  instead  of  publish- 
I  ing  its  usual  annual  report,  they 


costs  for  expensive  brochnics 
often  run  50  cents  and  up,  tot 
pre-prints  of  a  16-page  news¬ 
paper  supplement  on  coated 
stock  run  less  than  4  cents,  and 
carry  with  it  the  masthead  of 
a  newspaper,  adding  to  the 
brochure’s  cr^ibility. 

‘Sold’ 

We’re  sold  on  the  use  of  ad¬ 
vertising  as  a  medium  for  PR 
— at  the  right  time,  in  the  ri^t 
place.  TMI’s  president,  Jerry 
Finkelstein,  sent  out  a  staff 
memo  at  year’s  end  calling  at¬ 
tention  to  the  success  of  the  14 
supplements  produced  for  the 
firm’s  30  clients — from  a  shop¬ 
ping  center  tie-in  to  the  public 
offering  of  investment  partici¬ 
pations  in  the  General  Motors 
Building  for  the  Glickman  Cor¬ 
poration. 

At  the  same  time,  we  clearly 
spell  out  to  clients  that  we  are 
not  in  the  advertising  agency 
business — we  place  these  PR  ads 
through  ad  agencies. 

The  old  claim  that  “adver¬ 
tising  is  space  you  pay  for,  PR 
is  space  you  get  for  free”  doesn’t 
hold  up  any  more.  The  public 
relations  man’s  most  important 
role  continues  to  be  to  create 
news  that  tells  his  company’s 
story  in  editorial  columns  of 
newspapers — but  he  is  now  willi 
ing  to  pay  the  freight  for  ad¬ 
vertising  space  when  it  helps 
create  legitimate  news  and  lends 
support  to  a  PR  campaign. 


Kerney  in  New  Post 

Trenton,  N.  J. 

James  Kemey  Jr.,  former 
editor  of  the  Trenton  Timet, 
has  been  named  executive  vice- 
president  of  Delaware  Riw 
Basin  Research,  Inc.,  at  |24,000 
a  year.  It  is  a  non-profit  private 
corporation,  with  headquarters 
in  Philadelphia. 
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IN  ONE  OPERATION 


New  Super  Display  Fotosetter  sets  all  sizes  of  type  from  3  pt. 
through  72  pt.  direct  from  the  keyboard  on  paper  or  film. 

Extra  operations  and  equipment  required  by  other  systems 
are  eliminated.  You  save  time,  materials,  floor  space, 
equipment  and  personnel.  Now  only  one  operation  is  needed 
to  set  better  than  95%  of  your  display  composition. 

The  Super  Display  Fotosetter  gives  you  block  composition 
in  all  the  sizes,  in  any  face  you  need,  direct  from  the 
keyboard,  ready  for  paste-up  in  less  than  five  minutes. 

Only  the  Fotosetter  gives  you  these  advantages. 

New  folder  just  off  the  press  . . .  write  for  your  copy. 

INTERTYPE  COMPANY  360  FURMAN  STREET,  BROOKLYN  1 ,  N.  Y. 

A  Division  of  Horm-lnfort)fp«  Corpofotion 


FotoMtter  is  a  ref;islered  trademark. 
Set  in  Fotosetter  Bodoni  and  Futura  families. 
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Youth  Court  Judges 
Assay  Reporting 


By  Philip  N.  Schuyler 

Juvenile  court  judges  gener¬ 
ally  through  the  United  States 
are  today  seeking  to  improve 
their  relations  with  the  press. 

Almost  unanimously  adamant 
that  names  of  youthful  offenders 
under  18  (some  say  16)  should 
not  be  published  in  newspapers 
except  in  cases  of  vicious  crimes, 
the  judges  recognize  the  need 
of  newspaper  coverage  of  their 
courts  to  let  the  public  know 
their  problems  and  to  advance 
the  court’s  aim  of  correction 


rather  than  punishment. 

While  many  editors  see  this 
point  of  view,  others  do  not. 
Some  editors  consider  crime  pub¬ 
licity  a  deterrent.  The  judges  do 
not.  Irritants,  therefore,  persist. 

Lindeman  Survey 

Judge  Harry  W.  Lindeman, 
Juvenile  and  Domestic  Relations 
Court,  Essex  County,  N.  J.,  has 
obtained  this  outline  of  the  pres¬ 
ent  situation  between  the  juve¬ 
nile  bench  and  the  press  by  a 


It  Will  Sell  Anywhere 
If  It  Sells  Here 

By  Krr  CAREY 


Register-Republic  Staff  Writer 

If  it  will  sell  in  Rockford,  it 
will  sell  anyplace. 

That’s  the  attitude  shrewd  busi- 
nessmen  take  when  they  use  this 
city  for  a  test  area. 

In  recent  months  the  citizens 
of  Rockford  have  been  the  will¬ 
ing  guinea  pigs  for  two  kinds  of 
soap,  baby  food,  cigars,  a  new 
too^paste,  and  most  recently  a 
new  kind  of  magazine. 

What  makes  this  city  and  the 
surrounding  area  so  attractive 
as  a  test  market? 

One  factor  is  the  relatively  high 
incomes  of  its  residents.  People 
here  usually  can  buy  something, 
if  they  want  it. 

Another  is  its  diversified  in¬ 
dustry  and  business.  Manufactur- 
ws  can  count  on  getting  a  cross- 
section  of  the  country  here; 
farmers,  large  and  small  busi¬ 
nessmen,  skilled  and  unskilled  la¬ 
borers,  and  professional  men,  all 
in  large  enough  numbers  to  be 
representative  of  the  rest  of  the 
country. 

It  is  a  large  enough  city  to 
show  conclusive  results,  yet  small 
enough  to  be  tested  fairly  easily. 

Another  important  factor  is  the 
laige  Scandinavian  population  — 
traditionally  conservative  and 
hard  to  sell  on  something  new. 


Hence  the  certainty  of  being 
able  to  sell  anything  anyplace  if 
it  goes  well  in  Rockford. 

Another  factor  is  the  conven¬ 
ient  and  thorough  publicity  giv¬ 
en  a  new  product  by  advertis¬ 
ing  it  in  TTie  Register-Republic 
and  Morning  Star.  One  or  both 
of  the  papers  reach  just  about 
every  home  in  the  area. 

Also  considered  good  test  mar¬ 
kets,  and  for  similar  reasons,  are 
Syracuse,  N.  Y.;  Dayton,  0.;  and 
South  Bend  and  Fort  Wajne,  Ind. 

An  indication  that  Rockford  is 
well-to-do  is  the  fact  that  these 
two  newspapers  carried  more 
linage  advertising  Cadillac  cars 
than  any  other  paper  in  the 
country,  except  for  a  paper  in 
Los  Angeles  and  another  in  Dal¬ 
las. 

Rockford,  according  to  the  tax 
commission  of  the  state  depart¬ 
ment  of  revenue,  has  the  largest 
sales  volume  and  sales  potential 
in  Illinois,  outside  of  Chicago. 

Many  of  these  tests  are  con¬ 
ducted  without  the  “guinea  pigs” 
(us)  realizing  it. 

The  bar  of  soap  that  went  into 
every  home  a  few  weeks  ago  is 
part  of  a  well-thought-out  plan. 
The  same  brand  was  featured  in 
the  city  stores. 

If  you  liked  the  free  bar  well 
enough  to  buy  another  bar,  the 
manufacturer  was  convinced  he 
had  a  good  new  product.  If  you 


At  we've  been  toying  — 

“BEST  TEST  CITY  IN  THE  MIDWEST” 

(ADVERTISEMENT) 


national  survey  to  which  29  of 
40  of  the  judiciary  questioned 
responded.  Judge  Lindeman  at¬ 
tended  the  meeting  of  news¬ 
paper  editors  and  judges  Feb. 
28  in  New  York  under  auspices 
of  the  National  Probation  and 
Parole  Association.  It  is  hoped 
that  from  this  and  other  similar 
meetings  a  suggested  guide  for 
both  the  bench  and  press  on 
youth  court  coverage  may  be 
developed. 

Judge  Lindeman,  at  E&P’s  re¬ 
quest,  obtained  permission  of  the 
judges  to  quote  their  responses, 
setting  forth  their  opinions  on 
how  press  relations  stand  today, 
and  how  they  might  be  im¬ 
proved. 

Frank  W.  Nichols,  Dayton, 
Ohio,  president  of  the  National 
Council  of  Juvenile  Court 
Judges,  wrote: 


Reproduced  from  recent 

Rockford  Register-Republic 

didn’t,  he  promptly  forgot  about 
the  whole  thing. 

Another  method  is  to  give  out 
free  samples  in  markets,  or  to 
offer  special  sales  on  certain ; 
items. 

Still  another  testing  device  is  | 
the  coupon  good  for  cash  on  the  j 
purchase  of  a  certain  item.  This  | 
is  not  just  a  scheme  to  sell  more  ^ 
of  that  item— it’s  really  to  see 
how  well  you  like  it. 

Occasionally  Rockford  —  or  any 
other  given  city  —  is  liable  to  be 
contrary  to  the  trend  in  the  rest , 
of  the  country.  For  this  reason 
most  companies  prefer  to  use  sev¬ 
eral  scattered  cities  for  simulta¬ 
neous  tests. 

If  four  cities  go  for  a  new 
product,  and  one  balks,  the  prod- . 
uct  is  still  considered  a  success. 

The  new  magazine  in  your 
mailW  about  a  week  ago  was , 
one  of  about  48,000  sent  to  nearly 
every  home  in  the  Rockford  area. 
In  this  case,  however,  only  one 
other  test  site  was  used.  That 
was  Jacksonville,  Fla. 

Rockford  and  the  surrounding 
area  play  an  important  role  in 
the  proving  of  new  products.  The 
people  here,  in  fact,  are  helping 
to  determine  what  should  be  sold  i 
in  the  rest  of  the  country,  and  i 
how  it  should  be  sold. 

And  for  their  help,  they  get  free 
samples. 

ROCKFORD,  ILLINOIS 
MORNING  STAR  A 
REGISTIR-REPUBLIC 


“The  public  must  be  kept  con¬ 
stantly  aware  of  what  we  aie 
doing,  what  our  needs  are,  and 
what  we  actually  accomplish.  I 
feel  sure  that  people  generally 
are  receiving  the  idea  of  proba¬ 
tion  with  more  understanding 
each  year.  We  need  such  a  rela- 
tionship  with  our  newspapers 
that  their  editors  are  thoroughly  " ' 
sold  on  our  method  of  treatment 
and  keep  it  before  the  public  in  [ 
one  form  or  another  very  fre- 
quently.  j 

.4  Financial  Reason 

“One  of  the  best  approaches 
is  the  financial  one,  that  is  by 
pointing  out  how  much  cheaper 
it  is  to  hire  qualified  probation 
counselors  to  work  with  boys 
and  girls  than  to  permit  these 
boys  and  girls  to  grow  up  to 
become  adult  criminals  and 
spend  years  in  our  public  insti¬ 
tutions.  Saving  public  money  is 
always  appealing,  and  I  believe 
is  a  good  sound  reason  why  we 
should  be  attempting  to  save 
boys  and  girls  aside  from  the 
moral  reasons  involved.” 

Judge  Joseph  B.  Felton,  Cir¬ 
cuit  Court  of  Oregon  (Depart¬ 
ment  of  Domestic  Relations), 
summed  it  up  by  saying  the 
problem  could  be  “pretty  well 
solved  in  a  particular  area  by  a 
judge’s  relationship  with  news¬ 
papers.”  Oregon  law  does  not 
prevent  publication,  but  news¬ 
papers  generally  do  not  print 
names  of  youths  under  18,  ex¬ 
cept  in  unusual  circumstances, 
although  editors  seem  to  be  un¬ 
decided  on  policy  and  some  are 
experimenting  with  printing 
names.  Judge  Felton  said  in  his 
own  area  the  editors  were  co¬ 
operative. 

Pre>sure  from  FBI 

“Unquestionably,  there  are, 
presently,  pressures  on  the  news¬ 
papers  to  print  the  names  of 
juveniles,”  Judge  Felton  report¬ 
ed.  “This  may  possibly  emanate 
from  the  police  agencies,  and  1 
am  of  the  opinion  that  the  con¬ 
sistent  policy  of  J.  Edgar  Hoover 
(of  the  FBI)  in  publishing  his 
views  on  the  subject  has  had  a  | 
great  influence,  not  only  on  the  ' 
newspapers,  but  on  other  agen- 
I  cies  and  individuals  as  well.” 
Judge  Felton  expressed  the 
opinion  that  “erroneous  think¬ 
ing”  has  grown  up  from  “a  lack 
of  understanding  of  the  philoso¬ 
phy  of  the  juvenile  court  and  its 
procedures.” 

“Because  of  the  wide  publicity 
that  has  been  given  the  trite 
term  ‘juvenile  delinquency’  many 
solutions  or  panaceas  are  being 
advanced  for  the  solution  of  the 
problem.  They  (the  editors) 
think,  of  course,  that  publica¬ 
tion  of  names  of  juveniles  is  the 
solution,  contrary,  of  course,  to 
{Continued  on  page  48) 
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the  lack  of  any  credible  evidence 
that  publicity  is  a  deterrent.  .  .  . 

“Whether  laws  are  the  answer, 
I  am  not  prepared  to  say.  Per¬ 
haps  laws  merely  aggravate 
the  newspaper  profession  and 
prompt  them  to  be  more  arbi¬ 
trary  in  their  thinking  in  regard 
to  ^s  subject.  On  the  other 
hand,  lack  of  laws  probably 
makes  it  most  difficult  to  con¬ 
trol  the  situation. 

“I  feel  that  the  area  of  pub¬ 
licity  is  a  most  important  factor 
in  the  proper  function  of  a  juve¬ 
nile  court.  Indiscriminate  pub¬ 
lishing  of  names  and  identifying 
data  tend  to  destroy  the  very 
foundation  of  its  philosophy.” 


•No  Bar  In  Michigan 

Under  Michigan  law  there  is 
nothing  to  bar  the  press  from 
attending  court  hearings  and 
printing  what  they  want.  Several 
years  ago,  however,  Judge  D.  J. 
Healy,  then  in  charge  of  the 
Wayne  Coimty  Juvenile  Court, 
worked  out  an  arrangement  with 
the  press  whereby  the  newspa¬ 
pers  promised  not  to  use  names, 
pictures,  neighborhoods  or 
schools.  In  return,  the  court 
promised  to  call  reporters  to  in¬ 
form  them  of  anything  deemed 
newsworthy. 

“Generally  speaking,  this  has 
worked  out  very  satisfactorily,” 
Judge  Nathan  J.  Kaufman,  re- 
poiled.  Sometimes,  he  added, 
names  of  children  are  given,  but 
this  happens  only  in  homicide 
cases,  viscious  sex  assaults  or 
gang  situations,  with  the  press 


In  The  Growing 

ALLENTOWN 

BETHLEHEN-EASTON 

MARKET 
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Call-Chronicle 

Newspapers 

Daily  Net  Paid 
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The  Moriiingj  Call 

combined  with 

Evening  Chronich* 

.T.  1 00,000 
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National  Representatives 
STORY,  BROOKS  and  FINLEY,  Inc. 


'STICKS'  FROM  THE  HEART— Elton  Whisenhunt,  left,  president  of 
Memphis  Newspaper  Guild,  presents  the  union's  1958  Citixenskip 
Award  to  Editor  Edward  J.  Meeman,  center,  of  the  Press-Scimitar,  and 
Frank  R.  Ahlgren,  right,  of  the  Commercial  Appeal.  Citations  with 
"sticks"  of  type,  mounted  on  a  wood  frame,  said  they  were  symbols  of 
"carefully  considered  affection  and  deepest  respect"  of  working  news¬ 
papermen  and  women  of  Memphis. 


getting  infonnation  from  the 
police. 

“Such  instances  sometimes  re¬ 
sult  in  injustices  as  when  the 
matter  does  come  before  the 
court,  we  find  that  the  publi¬ 
cized  information  is  overly  ex¬ 
aggerated  and  results  in  a  stig¬ 
ma  being  placed  on  all  juve¬ 
niles,”  Judge  Kaufman  said. 

D.C.  Opens  Cx)urt 

In  1954  Congress  re-wrote  the 
Standard  Juvenile  Court  Act  in 
the  District  of  Columbia,  which 
had  previously  barred  reporters, 
by  inserting  the  clause,  “except 
that  the  judge,  by  rule  of  the 
court  or  special  order,  may  ad¬ 
mit  such  persons  as  he  deems 
to  have  a  legitimate  interest  in 
the  case  or  the  work  of  the 
court.”  Thereafter,  the  court¬ 
room  was  opened  to  the  press, 
upon  condition  no  names  or 
identifying  details  would  be  pub¬ 
lished,  and  unless  the  parent  or 
some  other  party  specifically 
objected.  Rarely  a  day  passes 
without  at  least  one  reporter 
sitting  in. 

“This  has  resulted  in  what  I 
believe  to  be  an  unusually  large 
number  of  articles  on  the  indi¬ 
vidual  cases  appearing  before 
the  court,”  Judge  Orman  W. 
Ketcham  reported.  “I  believe 
this  coverage  has  been  benefi¬ 
cial  in  fostering  community 
awareness  and  understanding  of 
our  activities  and  problems. 

“Not  only  -have  individual 
court  cases  received  attention  in 
the  newspapers,  but  the  broader 
problems  of  policies  of  the  court 
have  been  given  careful  scrutiny 
in  many  articles  and  editorials. 

“Of  course,  there  are  still 
some  exponents  of  freedom  of 


the  press  or  of  ‘branding  young 
criminals’  who  are  not  satisfied. 
Conversely,  some  social  workers 
and  sociologists  feel  our  press 
procedure  affords  too  much  pub¬ 
lic  information  concerning  juve¬ 
nile  misconduct.  For  myself,  1 
am  very  satisfied  with  the  pres¬ 
ent  compromise  which  permits 
free  access  to  the  court  by  the 
press,  allows  public  criticism  of 
my  actions,  but  prevents  any 
stigmatization  of  the  individual 
child  before  the  court.” 

Tulk  To  Editors 

.Several  judges  said  that  when 
they  took  the  time  to  sit  down 
and  talk  to  policy-making  edi¬ 
tors  the  latter  were  willing  to 
cooperate  in  the  ban  against 
name  publication. 

None  of  the  hearings  in  the 
California  juvenile  courts  are 
open  to  the  press  or  public,  and 
the  newspapers  began  a  push 
for  press  freedom.  Shortly  after 
he  became  Presiding  Judge  of 
the  juvenile  courts,  William  J. 
Neely  made  a  point  of  seeking 
out  editors  and  presenting  his 
side  of  the  story  to  them.  He 
said  he  found  them  all  amenable 
to  reason. 

“With  one  editor  who  at  the 
beginning  was  adamant  that 
publicity  was  the  answer,”  Judge 
Neely  reported,  “I  pointed  out 
that  sooner  or  later  all  these 
youngsters  are  going  to  have  to 
return  to  the  society  of  their 
contemporaries. 

“I  pointed  out  that  among 
young  people  you  have  the  two 
extremes — the  youngsters  who, 
having  made  a  mistake  snd 
who  through  publicity  feel  that 
they  have  lost  status  with  their 
(Continued  on  page  60) 
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LOGAN  BUILDING 

11  STORIES 
OPENS  JUNE,  1959 


Other  downtown  construction  totals  millions  of  dollars 


RETAIL  SALES :  Department  store  sales  up  9%  in  1959. 

IMPORTANT  TO  YOU:  Get  your  share  of  this 
tremendous  bu3dng  power.  Place  The  Seattle  Times  FIRST 
on  your  schedule. 

LEADERSHIP:  In  1958,  advertisers  selected  THE 
SEATTLE  TIMES  as  their  best  buy  by  placing  9,655,352 
more  lines  of  advertising  than  in  the  second  newspaper. 
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friends,  become  depressed  and 
feel  that  they  have  ruined  their 
own  lives,  and  thus  society  has 
irreparably  harmed  them,  or  we 
have  at  the  other  end  of  the 
scale  the  youngster  who  relishes 
publicity  and  feels  that  he  has 
achieved  something  which  he 
has  to  live  up  to.  In  both  in¬ 
stances,  society  loses. 

‘Mosl  Logical  Argiimciir 

“Of  course,  I  think  the  most 
logical  argument  is  the  fact  that 
with  all  the  lurid  publicity, 
which  we  have  for  years  given 
to  adult  crime,  with  headlines 
as  to  convictions  and  penalties 
and  so  on,  it  would  take  a  brave 
person  to  contend  that  all  this 


publicity  has  done  anything  to 
reduce  our  crime  rate.” 

Judge  Rulon  W.  Clark  of  the 
Juvenile  Court  in  Salt  Lake, 
Utah,  agreed  that  it  is  impor¬ 
tant  for  the  court  and  press  to 
be  on  friendly  terms. 

“It  seems  inevitable  that  news¬ 
papers  make  big  headlines  on 
juvenile  delinquency  and  offenses 
committed  by  children  and  un¬ 
less  we  can  get  more  publicity 
favorable  to  the  court,  we  often 
stand  condemned  in  the  eyes  of 
the  public,”  Judge  Clark  said. 

To  the  paper  that  publishes 
names,  Judge  Clark  tries  to  give 
“such  materials  as  will  be  bene¬ 
ficial  to  the  child  and  to  the 
public.” 

Denver  newspapers,  accord¬ 
ing  to  Judge  Philip  B.  Gilliam, 
are  in  accord  with  the  plan  that 
juveniles  should  not  be  publi¬ 
cized,  except  in  certain  capital 
crimes.  He  welcomes  reporters 


to  his  court  with  the  understand¬ 
ing  that  names  will  not  be  used. 

“Once  in  a  very  long  while  I 
feel  a  name  should  be  given  to 
the  newspapers  and  this  I  do, 
but  I  always  go  along  with  the 
theory  that  we  should  not  cruci¬ 
fy  children  who  can  make  good 
on  probation  nor  should  we  glori¬ 
fy  a  thug,”  he  wrote. 

New  York  Judges  Iteporl 

Three  New  York  State  juve¬ 
nile  court  judges  participated  in 
the  poll.  A  new  Youth  Court  Act 
would  prohibit  publication  of 
names  up  to  the  age  of  21  ex¬ 
cept  in  discretion  of  the  judges, 
or  if  the  case  moves  to  criminal 
courts.  New'spapers  have  op¬ 
posed  the  act  and  its  effective 
date  has  been  postponed  until 
1960. 

Frank  E.  Thomas,  Children’s 
Court  of  Broome  County;  Leo 
.1.  Yehle,  Children’s  Court  of 


LihIIow  Dependability 

Ludlow  simplicity  in  both  mechanism  and  operation  results  in  equipment 
of  utmost  dependability  and  efficiency.  The  Ludlow,  given  reasonable 
care  regularly,  will  keep  on  producing  slug-cast  advertising  display  and 
news  and  feature  heads  for  all  daily  requirements. 


ELROD 

for  dependability  in 
the  production  of 
leads,  slugs,  rule 
and  base  material 


Such  durability  and  such  comparative  freedom  from  mechanical  trouble 
are  not  accidental,  but  are  inherent  in  Ludlow  design  and  in  the  applica¬ 
tion  of  both  experience  and  engineering  knowledge  to  assure  continuous 
and  satisfactory  production. 

The  satisfactory  experience  of  users  through  the  years,  as  well  as  the 
modernization  of  equipment  or  the  purchase  of  additional  machines  and 
typefaces  from  time  to  time,  are  the  best  kind  of  evidence  that  the 
Ludlow  always  can  be  depended  upon. 


Ludlow  TypOQTQph  Compony  2032 Clyboum  Avenue,  Chicago  14 


Set  in  members  of  the  Ludlow  Tempo  family 


Onondaga  County;  and  Victor 
B.  Wylegala,  Children’s  Court 
of  Erie  County,  gave  replies  that 
reflected  the  local  situations. 

They  all  felt  that  up  to  16 
confidentiality  should  be  respect¬ 
ed  but  they  welcome  reporters 
in  their  courts. 

“Frankly,  I  think  some  judges  ^ 
have  been  responsible  for  much  ' 
of  the  antagonism  by  their  stub¬ 
born  attitude  of  not  trusting 
their  newspapers,”  Judge  Wyle¬ 
gala  said.  “Whatever  difficulties 
I  have  had  in  the  past  21  years 
were  due  to  the  senseless  com¬ 
petition  betw’een  newspapers. 

“We  have  also  had  some 
‘green’  reporters  try  to  build 
their  stories  into  by-lines  by  ex¬ 
aggerating  the  facts.  Generally, 
however,  we  have  had  little 
trouble.” 

Judge  Thomas  of  Binghamton 
feels  that  the  judge  is  responsi¬ 
ble  for  building  good  relations 
with  the  press. 

I’roleclion  Until  16 

“I  have  always  felt  and  still 
insist  than  any  child  up  to  the 
age  of  16  years  is  entitled  to  the 
protection  of  the  present  confi 
dentlal  provisions  of  the  law.” 
he  said. 

“Sometimes  the  crime  is  so 
sensational  and  the  impact  on 
the  community  is  so  great  that 
oven  the  barrier  erected  for  the 
protection  of  the  child  may  have 
to  give  way  in  the  best  interest 
of  the  court,  the  child  and  the 
community.” 

Judge  Yehle  of  Syracuse 
thought  the  press  should  be  en¬ 
lightened  on  “the  differentiation 
between  secrecy  of  proceedings 
and  confidentiality  of  the  rec¬ 
ords  of  the  court.” 

In  Rhode  Island  there  is  an 
agreement  between  newspapers 
and  juvenile  courts  whereby  re¬ 
porters  may  attend  sessions  but 
not  use  names.  It  has  been  in 
effect  for  three  years.  Associate 
Judge  John  M.  Booth  of  the 
Juvenile  Court,  Providence,  re¬ 
ported  there  seemed  to  be  no 
desire  on  the  part  of  the  press 
to  make  daily  coverage  of  the 
court  sessions. 

Judge  Alfred  D.  Noyes  of  the 
People’s  Court  for  Juvenile 
Causes,  Knoxville,  Md.,  insisted 
that  judges  should  “maintain 
our  consistent  stand  that  names 
and  addresses  of  juveniles  should 
not  be  published.” 

Judge  Hugh  Reid,  Juvenile 
and  Domestic  Relations  Court 
Arlington  County,  Virginia,  told 
how’  an  editor  in  his  area  sent  a 
reporter  to  ask  w’hether  he 
thought  newspapers  had  the 
right  to  publish  names. 

‘Right  But  Wrong' 

“I  told  her  that  I  thought  they 
had  the  right  but  that  as  a  mat- 
(Continued  on  page  62) 
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The  last  piece  is  officially  in  place  .  .  .  aiul  the  I'.  S. 
Census  Bureau  put  it  there.  The  St.  Paul  “Half”  of  the  Twin 
Cities  Metropolitan  Area  now  embraces  Washington  counlv 
as  well  a.s  Ramsey  and  Dakota  counties  .  .  .  and  big  things 
are  happening!  Population  I’P— to  516.500.  Retail  sales  I  P — 
to  629  MILLION  DOLLARS  PER  ^  EAR.  And  figures  like 
these  tell  only  a  part  of  the  story,  because  our  growing  is 
showing  from  one  end  of  this  three  countv  market  to  the  other. 

St.  Paul'  s  ever-expanding  loop  is  destined  to  be  revitalized 
anew  by  the  construction  of  a  new  Dayton  store  that  promises 
to  be  the  most  outstanding  retail  outlet  between  Chicago  and 
the  west  coast.  Another  giant  downtown  store  will  soon  be 
built  by  Sears.  And  new  super  highways  are  funneling 
thousands  of  additional  shoppers  into  St.  Paul. 

As  big  as  it  already  is,  St.  Paul  is  just  beginning  to  flex 
its  muscles  .  .  .  and  now's  the  time  to  put  your  sales  message 
into  the  homes — and  minds — of  its  half  million  customers 
via  the  one  and  only  newspaper  to  offer  exclusive  coverage, 
The  St.  Paul  Dispatch-Pioneer  Press. 

PAUL 

DISPATCH 

A  »IDDi»  NtWSPAftH 

PIONEER  PRESS 

Representatives  RIDDER-JOHNS,  INC. 

NEW  YORK— DETROIT— CHICAGO— LOS  ANGELES 
SAN  FRANCISCO— MINNEAPOLIS— ST.  PAUL 


The  NEW  St.  Paul 
Metropolitan  County 
Area  is  the  home  of 

516,500 
r  PEOPLE! 


AND  *0  NEWSPAPER 
OFFERS  UNCHALLENGED 
BLANKET  COVERAGE 


FAMILY  COVERAGE 

R«nu«v,  Dakota  A  Waihington  Countiat 

Dispatch'Pionatr  PrastH^H  83.4%  I 

other  T  C  Dailies  |  |  72  2%  HU 
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I,  m-M 

MORNINS  EVENING  SUNDAY 


SOURCES:  ABC  3-3l-5t.  SM  Survey  of  Buying 
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Newspapers  hava  audited,  verified  circulation 


•iDlTOO  ac  PUBLISHER  for  April  18.  1959 


PHOTO 

MAGIC 


Friday  the  13th 

''  ^2pl^^MH|9^9  The  Carson  City  (Nev.)  Ap. 
^^PjH^HB&VINC  .  '  ^K^MrwlIf I P^aZ  shook  up  a  bae  of  ghosti 

turned  the  year’s  allegedly 
“unluckiest  day”  into  a  major 
1^^  event  in  the  lives  of  local  mer- 

^HhV  chants  and  customers,  according 

to  W.  C.  Withers,  advertising 
manager. 

The  day  was  March  13  —  Fri- 
special  12-page  edi- 

HHIyilr^PP  '  B  tlon  of  the  Appeal  featured 

“lucky”  bargains.  Values  ranged 
a  ladder  to  13% 

.^^BjUlll  price  reductions,  and  many  mer- 

fc  fi  chants  offered  something 

^  tra”  to  those  who  dared  to 

the  Pictures 

;  ''  local  and  their  em- 

ployes,  articles  on  supersti- 
9HBllHiH^^^HiMD^InHn3I^^HHIHB  tions  rounded  out  the  section. 

1  EDITORS  reach  for  autographed  original  cartoons  fronn  AP  • 

Columnist  Irving  Desfor  at  Clifton,  N.J.  More  than  200  youths  ]\f|>g,  Herrick  Starts 

Paper  in  Switzerland 

Mrs.  Casey  I.  Herrick,  a  New 
York-born,  advertising-experi¬ 
enced  housewife,  has  provided 
the  English-speaking  population 
of  Geneva,  Switzerland,  with  its 
first  English-language  news¬ 
paper,  the  Weekly  Tribune. 

She  shares  administrative 
duties  with  David  Nott,  former¬ 
ly  a  Reuters  staffer  in  London 
and  one-time  editor  of  the  Liver¬ 
pool  Daily  Post. 

Mrs.  Herrick  went  to  Geneva 
two  years  ago  with  her  husband, 
who  is  a  public  relations  oflScer 
with  the  UN’s  International 
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ter  of  good  journalism  it  was 
the  wrong  thing  to  do,”  he  re¬ 
called.  “They  accepted  this  and 
have  been  very  kind  in  the  way 
of  publicity  ever  since.” 

Misunderstanding 

It  was  the  opinion  of  Judge 
G.  Bowdon  Hunt  of  the  Juvenile 
and  Domestic  Relations  Court 
of  Polk  County,  Bartow,  Fla., 
that  the  problem  was  primarily 
one  of  “misvmderstanding  rather 
than  of  real  difference  of  opin¬ 
ion.” 

“As  to  my  own  policy,”  he 
said,  “I  much  prefer  having  the 
reporter  come  in  and  get  the 
facts,  rather  than  depend  on 
rumors  and  other  sources  of  in¬ 
formation  which  often  prove  un¬ 
reliable.  There  have  been  a  few 

times  when  I  wished  I  could  _ _ _ _ _ _ 

have  written  the  story  rather  said  reporters  ask  him  what  But  in 
than  the  one  carried.”  should  or  should  not  be  pub-  no  law  \ 

Judge  Byron  B.  Conway,  lished.  from  pul 

Wood  County  Court,  Wisconsin  Judge  Arlos  J.  Harbert,  the  case  o 
Rapids,  Wis.,  shortly  after  he  Clarksburg,  W.  Va.,  insisted  that  Paul  K. 
went  on  the  bench,  wrote  to  publicity  of  juvenile  court  pro-  Mass.,  re 
publishers  of  all  dailies  in  his  ceedings  should  be  “prohibited  papers  a 
county  telling  them  represents-  by  law.”  Judge  Paul  W.  Alex-  have  refi 
tives  would  be  welcome  in  his  ander,  Toledo,  0.,  expressed  ir-  Judge 
court  so  long  as  they  didn’t  ritation  of  the  oft  repeated  Columbus 
identify  the  youngsters.  They  ac-  charge  of  J.  Edgar  Hoover  and  assertion 
tually  seldom  cover  his  cases,  others  that  juvenile  court  judges  thin 


or  over 


ears 


LYNN’S  OUTSTANDING 
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Lincoln  Univerdly  'pSnrrXra 

Awards  Announced  Anniversary  edition  next  Oc- 

L^ttv  XT/a  tober. 

Lincoln  University  has  chosen  According  to  Kenneth  L 
two  newspapers,  the  Toledo  Brennan,  advertising  director, 
(Ohio)  Blade  and  New  York  ^he  edition  will  be  presented  m 
Times,  and  a  broadcasting  com-  six  aimiversary  sections  one 
pany,  RCA-NBC,  as  winners  of  starting  Oct.  26,  imd 

its  annual  Curators  Awards  for  continuing  through  Oct.  31.  (be 
significant  contributions  to  bet-  color  and  black  will  be  availabe 
ter  human  relations.  The  papers  on  the  back  page  of  each  of  the 
were  honored  for  their  elimina-  daily  sections, 
tion  of  racial  identifications. 

•  New  Assignments 

Bunyanesque  Willoughby,  Ohio 

Pasco,  Wash.  General  Manager  Erwin  Mans 
When  Paul  Bunyan  decided  Jr.,  of  Bolton  Publications,  Inc., 
to  come  to  this  sagebrush  area  has  announced  the  appointmCTts 
of  Southeastern  Washing^ton,  of  Richard  E.  Palmer,  editor 
the  Tri-City  Herald  set  out  to  of  the  Willoughby  News-HerM, 
give  him  a  big  welcome.  The  to  the  new  post  of  associate  edi- 
result  was  a  .68-page  edition  tor  of  the  publications;  Erwin 
which  carried  5,344  inches  of  Maus  III,  from  editor  and  gen¬ 
advertising  and  6,362  inches  of  eral  manager  of  the  Brooklyn- 
editorial  material.  “Paul  Bun-  Parma  News  to  editor  of  the 
yan”  in  this  case  was  a  new  News-Herald,  and  James  R 
pulp  and  paper  mill  constructed  (bllins  Jr.,  from  managing 
by  the  Boise-Cascade  Corpora-  tor  of  the  News-Herald  to  editor 
tion  at  Wallula.  of  the  Brooklyn-Parma  News. 
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Daily 

Evening 

Item 


ITEM 


The  only  ABC 
paper  in 

Lynn,  Massachusetts 


JIII?nVERSARK 


J.  M.  HUBER 
CORPORATION 

INK  DIVISION 


COLOR-MATK  IN  ACTION!  ■  Sff 


THE  NEVI 


This  —  The  new  COLOR-MATIC  —  is  the  only  news¬ 
paper  press  built  in  a  century  giving  you  an  entirely 
new  concept  of  profitable  newspaper  production! 

We’re  not  just  talking  about  "savings”.  We  mean  the 
actual  ability  of  the  COLOR-MATIC  to  make  real 
money  for  your  paper! 

WHY  THE  COLOR-MATIC  WILL  CHANGE  YOUR  WHOLE  LINE 
OF  THINKING  ABOUT  NEWSPAPER  ECONOMICS  — 

■  It  opens  the  way  to  a  vast,  new  advertising  market 
potential  for  profitable  full  color  reproduction  —  and 
it  places  your  paper  years  ahead  in  the  market! 

■  It  provides  you  with  unequalled  pressroom  operating 
efficiencies  —  at  speeds  up  to  70,000  P.P.H.  to  drop 
your  unit  cost  —  which  enable  you  to  put  regular  daily 
R.O.P.  color  editions  on  the  street  on  a  money-making 
basis. 

■  It  is  the  world’s  first,  and  finest,  streamlined  news¬ 
paper  press  unit  —  designed  as  a  "business  machine.” 

■  IMPORTANT:  Should  you  own  the  COLOR- 
MATIC?  Hoe  will  provide  you  with  unbiased,  spe¬ 
cific  information  invaluable  in  making  this  important 
decision. 

HOW  THE  COLOR  MATIC  OPERATES  TO  CHANGE  YOUR 
WHOLE  LINE  OF  THINKING  ABOUT  NEWSPAPER  PROOUCTION  - 

■  The  most  ruggedly  constructed,  precision-made  press 
unit  ever  built .  .  .  for  continuous  operation. 


■  Fully  integrated  and  operationally  streamlined  to 
make  production  deadlines  easy  to  meet  with  high  speed 
black  and  white  or  accurately  registered  color  work. 

■  Functionally  designed  by  Henry  Dreyfuss,  world 
famous  industrial  designer,  with  astonishingly  easy 
adjustments  and  controls. 

■  Engineered  for  easy  access  to  all  mechanisms  — 
requiring  only  two  tools  for  operational  adjustments. 

■  Entirely  new  inking  system  which  permits  quick 
ink  changes  —  quick  color  wash-ups. 

PLUS  these  other  Exclusive  COLOR-MATIC  features: 

New,  unit-type,  couple-drive  that  assures  accurate  color 
registration  . . .  new  couple  reversing  and  silencing  fea¬ 
tures  .  .  .  semi-automatic  roller  sockets  .  .  .  continuous 
circulation  ink  pumps  .  .  .  quick  change  plug-in  ink 
containers,  easy  to  clean  vertical  ink  rails. 


SOLD 


Hoe  unit!  '"A'ueering  of  this  new 


/  ’  iff 


WHY  IT  WILL  PLACE 


YOUR  PAPER  YEARS  AHEAD!  ' 


The  daily  comic  success  story  of  1958 — SHORT  RIBS 


SHORT  RIBS 

by  Frank  O'Neal — makes  its  Sunday  debut  June  14. 
O'Neal's  originality  and  whimsical  humor,  his  offbeat 
parade  of  quaint  characters  made  the  daily  strip  an 
instant  click  when  it  was  released  last  November. 

SHORT  RIBS  will  spark  up  your  Sunday  color  section 
and  give  pure  delight  to  your  readers.  It's  new  ... 

GOES  SUNDAY 

it  dares  to  be  different  ...  it  has  something  for 
every  reader's  taste — proved  by  its  popularity  in 
more  than  300  daily  newspapers.  ' 

Be  sure  to  reserve  SHORT  RIBS  for  your  color  section 
today  by  writing  to  NEA  in  Cleveland  or  to  the  NEA 
representative  in  your  area. 

SPARKLING  WIT— OUT-OF-THIS-WORLD  CHARACTERS,  NOW  IN  COLOR 

Starts  Sunday  -  June  14 


New  York  -  Cleveland 

NEA  Service,  Inc.  Chicago  -  Oallat 

Atlanta  -  San  Francisco 


iHlirr 

HilM 


1 


COMING, 

SIR! 


VOL)  CALL  THIS  A  TABLE?  ROUND  1 

\  IT  like  a  \aJWEEL  VJITH  LE6SI  GET  RID 

^  QF  IT  AND  GET  ME  A  &00^  OLD  FASHIONED 

SC?UARE  TAPLB!  ^ 


aROVALSlR.  ^ 
THAT’S  THE  NEW 
TABLE  VOU  ORDERED! 


MAN  BE  I  COULD  GIVE  IT 
,TD  KING  ARTHUR  AND  WS 
kN\6HTS— THEN  DON’T 
HAVE  A  TABLE . 


Christian 

Science 

Monitor 


lomaiiiiRin  EDITORIAL  W  ORKSHOP 


By  Roy  H.  Copperud 


Among  Us  Prepositions 


Idiom  is  often  flouted,  these  careless  days,  in  the  choice 
of  prepositions.  Let  us  start  with  between  and  among. 
No  one  would  use  among  with  only  two  objects  (Among 
you  and  me),  but  there  is  a  misguided  though  prevalent 
idea  that  between  cannot  be  correctly  used  with  more 
than  two:  Agreements  were  reached  between  six  nations. 
The  proper  use  of  between,  however,  does  not  depend  on 
the  number  of  objects,  but  on  whether  they  are  being 
considered  in  pairs. 

Pointless  efforts  are  sometimes  made  to  prescribe  in 
or  at,  according  to  the  prescriber’s  prejudice,  as  the  only 
correct  preposition  to  use  with  a  place,  such  as  a  city, 
building,  or  street.  Either  in  or  at  San  Francisco,  or 
the  Municipal  Auditorium,  is  correct.  Some  insist  that 
a  house  is  in  a  street,  and,  as  a  corollary,  that  people 
live  in  a  street.  Whatever  justification  may  be  advanced 
for  this  peculiar  usage,  popular  acceptance  is  not  it. 
In  natural  parlance,  people  live  on  a  street,  not  in  it. 

“He  turned  himself  into  the  Fourth  Precinct  Police 
Station”  sounds  like  a  feat  of  legerdemain  that  would 
have  shamed  Houdini.  We  have  here  a  phrasal  verb, 
turn  in,  and  the  in  has  unfortunately  been  fused  with 
the  preposition  to.  It  should  have  bwn  turned  himself 
in  to.  Turn  into,  however,  is  possible:  “We  turned  into 
a  side-street.” 

People  used  to  die  of  things,  rather  than  from  them, 
and  in  spite  of  the  widespread  use  of  from  in  this  con¬ 
nection,  it  is  still  not  regarded  as  acceptable.  Nor  should 
of  be  used  with  off:  “He  jumped  off  of  the  bridge.” 

People  are  increasingly  being  accused  with  crimes, 
rather  than  of  them,  as  they  should  be.  Sometimes  they 
confess  to  the  misdeeds,  instead  of  simply  confessing 
them.  The  use  of  confess  to  produces  some  striking 
gaucheries:  “Joan  Crawford  and  Phil  Terry  also  con¬ 
fessed  failure  to  their  marriage.”  From  some  backwoods 
weekly,  you  say.  Not  at  all;  this  appeared  in  a  leading 
newsmagazine. 

Furthermore,  confess  to  appears  to  have  encouraged, 
by  analogy,  admit  to,  for  which  sanction  can  be  found 
nowhere:  “Greene  frankly  admits  to  a  youthful  mem¬ 
bership  in  the  party”;  “She  admits  to  having  been  a 
brat  as  a  child”;  “He  admits  to  a  gourmet’s  interest 
in  food.”  Fowler  said  confess  to  is  idiomatic  and  admit 
to  is  not.  Nevertheless,  it  is  observable  that  to  is  un¬ 
necessary  with  either  confess  or  admit,  and  further  that 
this  construction  is  now  usually  found  in  diseased  con¬ 
texts. 

When  the  defendant  is  in  luck,  it  is  often  written 
that  “the  charge  was  dismissed  against  Jones.”  This  is 
a  sad  arrangement  of  words,  since  it  tends  to  link  dis¬ 
missed  with  against,  and  thus  to  suggest  nonsense.  Surely 
it  would  be  preferable  to  say  “The  charge  against  Jones 
was  dismissed.”  Sometimes  we  have  suspects  exonerated 
from  a  charge,  but  here  the  right  preposition  is  of.  Like¬ 
wise.  they  plead  guilty  (or  not  guilty)  to,  not  of,  a  charge. 

Some  of  us  harbor  the  delusion  that  it  is  wrong  to 
say  a  man  was  hit  over  the  head,  unless  the  blow  missed 
him.  This  is  good  idiom,  however,  and  instantly  clear 
to  all  except  those  who  perversely  misunderstand. 

Over,  however,  often  is  called  into  play  illogically,  as 
in  “Considerable  reductions  over  single-performance 
prices  are  again  being  offered.”  The  reductions,  it  seems 
plain,  are  from,  not  over,  which  suggests  an  increase. 

Grammatical  folklore  has  it  that  to  compare  with  is 
to  liken,  and  to  compare  to  is  to  contrast.  The  distinc¬ 
tion,  a  puristic  one,  is  more  complicated,  however.  Why 
don’t  we  admit  the  truth — that  the  supposed  difference 
between  these  forms  is  neither  observed  in  writing  nor 
perceived  in  reading,  and  that  in  fact  the  distinction 
is  useless? 


reaches 
the  heart 
of  the 
market 


What  is  it  that  makes  advertising  in 
THE  CHRISTIAN  SCIENCE  MONITOR 
effective  —  beyond  the  ordinary  degree  of 
effectiveness?  The  answer  is  simple: 
depth  of  penetration. 

The  MONITOR,  because  of  its  unique 
position  with  its  readers,  offers  you  more 
than  coverage  of  this  market.  It  penetrates 
beyond  the  mere  surface  interests  of  the 
men,  women,  and  youth  in  these  homes 
and  reaches  the  very  heart  of  their  buying 
impulses.  It  causes  these  readers,  time 
and  again,  to  go  to  their  local  retailers  and 
ask  by  brand  name  for  merchandise  they 
have  seen  nationally  advertised  in  this 
great  daily  newspaper. 

Give  your  business  the  stimulus  of  a 
program  of  MONITOR  advertising  -  tailor- 
made  proposal  submitted  on  request. 

THE  CHRISTIAN  SCIENCE  MONITOR, 
One,  Norway  Street,  Boston  15,  Mass. 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON.  W.C.  2:  Connaught  Houses 
163/4  Suand 
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4,000  sales  outlets.  He  said  the  records,  procedures  and  trans¬ 
delivery  is  unique  in  that  four-  portation  niodemization,  its  crit- 
fifths  of  the  papers  must  be  ical  self  analysis  and  reappor- 
handled  in  a  few  hours  in  the  tionment  of  its  entii'e  circulation 
late  afternoon.  The  W-T&S  structure. 

prints  in  as  many  as  three  “This  is  the  story  behind  the 
plants.  The  circulation  Depart-  story  of  how  and  by  what  means 
ment  has  600  employes,  130  a  faltering,  destitute  newspaper, 
trucks,  makes  36,000  deliveries  brandeel  with  a  stigma,  on  the 
to  12,000  sales  outlets  daily.  brink  of  self  destruction,  was 
“I  know  you  ai'e  irked  when  rebuild  itself  into  a  ma- 

we  do  not  arrive  on  time,”  Mr.  respectable  newspaper.  This 
Wallace  acknowledged.  “Like  memorable  story  that  will 

you,  W’e  have  our  problems.  I  marked  in  the  annals  of  news- 
suggest  that  the  newspaper  pub-  circulation  as  a  major 

lishers  consider  your  problems  accomplishment! 

—  j  -  : — j.j.  their  “This  is  a  story  of  men,  their 

this  to-  <levotion  and  loyalty,  their  man¬ 
date  in  killing  hours  of  toil,  their  in¬ 
comparable  ingenuity,  their 
circula-  experience  applied  to 

situations  where  there  were  no 
precedents.  This  also  is  the 
story  of  not  enough.  Yes,  not 
enough  money,  not  enough  men, 
not  enough  routes,  not  enough 
trucks,  not  enough  machiner>', 
of  having  to  make  do  with  what 
there  was,  and  no  more!  But 
there  was  plenty  of  intestinal 
foititude.  This,  too,  is  the  stoiy 
of  teamwork,  unselfish  coopera¬ 
tion  between  departments— the 
amazing  story  of  how  one  de¬ 
partment  helped  the  next — edi- 
advertising,  promotion, 
mechanical  —  from  the  man¬ 
aging  editor  to  the  janitors. 

“Our  circulation  increased  50,- 
000  in  the  last  year,  rising  tn 
225,000.  This  kind  of  growth, 
without  contests  or  gimmicks,  or 
even  spending  a  lot  of  money, 
is  not  easily  come  by.  Our  slogan 
was  208  in  ’58.  We  made  our 
own  slogan,  setting  one  all-time  rec¬ 
ord  after  another.  Editorial 
is  not  worked  close  with  me  on  break? 

*  -_l  that  meant  extra  sales,  and 

would  be  repetitious  to  retell  of  Promotion  worked  close  with  me 
the  Daily  News’  physical  and  Editorial, 
mental  rebirth.  Its  editorial  re-  “For  example,  during  the 
visions,  its  “Young  ideas  for  the  World  Series,  when  we  normally 
young-at-heart  of  all  ages”  pro-  take  a  little  dip  in  circulation, 

motion  campaign,  its  honest  cir-  we  bought  Roy  Campanella  to 

culation  gains  without  the  use  report  the  series.  But  we  just 

of  contest  or  gimmicks,  its  (Cmitinued  on  page  60) 


aRCL'L.4TION 


Wholesale  Dealers 
Are  of  Vital  Help 


Importance  of  independent  director  of  the  A’eic  1  ork  i/eroW 
local  distributors  was  empha-  Tribune,  who  presided,  described 
sized  in  talks  by  four  newspaper  in  detail  how  independent  whole- 
circulation  directors.  salers  help  build  newspaper  cir- 

The  circulators  spoke  on  a  spe-  culation. 
cial  newspaper 
panel  last  week  at  the  conven¬ 
tion  in  New  York  .1.^  C - 1. 

for  Independent  Distribution, 
representing  approximately  875  riing  newspaj^r 
local  distributors  of  newspapers,  New  Tork  1 

magazines  and  small  lx)oks  leports  the  samt 
throughout  the  U.  S.  and  Can 
ada. 

p.m.  His  newspaper  actually 
>ales  Increase  prints  400,000  newspapers  be- 

.  ,  .  ,  .  tween  3  and  6  p.m.  and  has  the 

A  market  research  reijort  . 

showe<l  net  newsstand  sales  of 
newspapers,  magazines 
small  l)ooks  were  up  2.6%  in 
January  over  the  same  month 
of  last  year.  Reporting  distri¬ 
butors  had  a  total  1958  gross 
billing  of  more  than  $60,000,000. 

The  average  periodical  distribu¬ 
tor  showed  a  net  profit,  before 
taxes,  of  .98%  in  1958,  it  was 
reimrted. 

Lester  C.  Zwick,  circulation 


distribution  A.  D.  Wallace,  circulation  -i- 

.  ..  munasev,  New  York  World-Tele-  hshers  consider  your 

•k**of  tile  ^iincil  &  Sun,  explained  the  tech-  consid 

k  of  the  Council  p,.obiems  faced  by  an  eve-  problems.  We  are  in 

which  carries  gether  and  should  coo] 
tock  Exchange  ®ach  other’s  problems.” 
day  the  trans-  Morris  J.  Schiffman, 
hough  the  Ex-  t\on  director,  Philadelphia  (Pa.) 
change  does  not  close  until  3:30  Daily  News,  said: 

“It  is  my  sincere  pleasure  to 
be  given  this  opportunity  to  pre¬ 
sent  to  you  the  Horatio  Alger 
Herculean  task  of  distributing  .success  story  of  the  Atlantic 
,  them  through  dense  traffic  over  Coast’s  brightest  new  star 
the  sprawling  metropolitan  area.  Philadelphia  Daily  News! 

The  independent  distributor  “You  have  heard  success  stor- 
has  an  important  part  in  de-  jgg  f^-om  other  newspapers  be- 
livering  newspapers,  a  vital  part  and  in  no  way  do  I  mean  to 

in  maintaining  the  free  press,  detract  from  their  accomplish- 
as.se rted  Mr.  Wallace.  ments  for  they  have  done  a  mag- 

.36.000  Daily  Deliveries  nificent  job  in  the  face  of  the  torial, 

most  adverse  competition  from 
He  said  130  whole.salers  de-  the  other  entertainment  niedi- 
liver  the  World-Telegram  &  urns. 

Sun’s  seven  daily  editions  to 

Fabulous  Rise 

“I  do  want  to  point  out,  how¬ 
ever,  the  fabulous  rise  of  one 

ne>\'spaper  from  depths  so  low 

/that  this  newspaper  had  to  pull 
itself  up,  literally,  by  its 
bootstraps.  In  itself,  this  great 
increase  of  circulation 

r  r\  r"  n  story  I  wish  to  tell,  for  it 


ANALYSIS  OF  PRESENT  OPERATIONS 


REPORTS  AND  RECOMMENDATIONS 


PLANS  AND  SPECIFICATIONS 


plant  rearrangement 
plant  extension 
new  plant 


CONSTRUCTION  MANAGEMENT 


ADD  PROFITS  TO 
YOUR  BALANCE  SHEET 
BY  AOVERTISINO 
IN  THE  HERALD 


Engineering  for  the  Graphic  Arts 


How  to  be  grossly  misinformed  -  but  happy ! 


Take  dogs,  for  instance.  Forget  what  you  already  know,  and  listen  to  Poor  Arnold: 


THROUGH  TME  AGES, DOGS  HAVE  SERVED  AAANKIMD. 


,..IN  PEACE . AND  WAR 


HE 

WENT  \ 
T  H  ATA  W  AY ! ) 


/  WHY.  \ 
\  IT'S  RIM- 
TIM-TIM. 
THE  WON- 
I  DER  DOG.' 


Oops,  wc  can  fit  in  only  the  first  two  ponels  of  the  completely  new, 
cleanly  original,  cumulatively  hilarious  ...  / 


SUNDAY  COMIC  PAGE! 
Starting  Sunday,  May  31  — 


Other  subjects  definitively  mistreoted  in  the  opening 
poges  of  "Poor  Arnold's  Almanoc"  ore: 


'  i 


THI 

!  HISTOWr 
P)«INTIN6 


HALF  PAGE  STANDARD 
THIRD  PAGE  STANDARD 


The  J 
Hisiorj  I 

MEMCl ; 


NEW  YORK 

Hetalh  ^ribuni 


Pooii  ARNOLD'S 


by  Arnold  Roth 


Poor  Arnold  is  the  madly  talented  humor¬ 
ist  now  willing  to  share  his  hoard  of 
ridiculously  wrong  information  with  the 
public. 

Each  panel  in  this  new  comic  is  a  top-notch 
joke  .  .  .  thus  making  a  sequence  of  ten  to 
fifteen  laughs  per  page! 

Time  is  twisting  our  arm.  Publication  date 
is  only  6  w'eeks  away.  Write  or  wire  for 


New  York  36,  N.  Y.  PEnnsylvania  6-4000 
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II  Chrome 

IlMATS 


^Honest  Effort  By  All  Keeps  Newspaper  In  Business 


{Continued  from  page  68)  know-how  and  the  resources  we  “Of  course,  I  must  here  and  you  and  I  have  much  in  com- 
n’t  Ipnvp  it  nf  tVint  Paninv-  needed  to  get  off  the  ground.  now  give  credit  and  thanks  to  mon.  Our  mutual  interests  are 

a  homptown  hov  Wp  hlastpH  papers  I  have  you  wholesalers  who  stuck  with  close  and  intertwined. 

>n  radio  and  TV  with  Campy’s  never  has  a  press  crew  the  Daily  News  during  its  dark-  “What  is  good  for  our  business 

n  voice  and  even  arranged  apolo^i^ied  to  me  for  having  a  est  times.  When  our  circulation  is  good  for  your  business,  and 

>ts  for '  this  feature  in  the  ^  probably  cost  you  it  is  always  my  fond  and  sincere 

)rld  Series  on  radio  and  TV  I  console  money  to  handle  it,  you  stood  hope  that  you  and  I  will  do  more 

j  are  not  afraid  of  these  Where  do  you  find  stereo-  by  us  without  complaint.  To  you  and  more  business  together,  and 

tv,..,,,  typers  asking  each  day  how  our  I  give  the  lion’s  share  of  credit  for  many  years  to  come. 

owTi  circulation  is  ^ing?  Where  for  our  recent  growth.  You  took 

can  you  find  salaried  (not  com-  our  product  and  consistently  in-  Complex  Time 

Inquirer  Helps  mission)  drivers  asking  for  more  creased  its  sales  in  your  indi-  “We  are  living  today,  as  I 

...  ...  X.  r,.  I  so  vidual  areas.  Wasn’t  it  a  proud  don’t  have  to  remind  vou  in  » 

‘Our  sister  paper,  the  Phda-  out?  Where  do  you  see  ad  solid-  feeling  watching  the  rebirth  of  ■  -  -  -  -  ^  ® 

phm  Inquirer »  “^.s  been  very  ^ors  suggesting  circulation  cam-  an  all-but-dead  property?  Thank 
,  .  paigns?  Never,  in  my  long  years  you  for  your  understanding  and 

Gutae  also  helped.  And  new  ^  circulator  have  I  experi-  for  your  tireless  efforts  on  our 
•tures  they  got  us  more  than  gnced  such  a  phenomenal  out-  behalf.” 

ped.  We  had  a  good  line-up  burst  of  honest  joint  effort  and  Nathan  W.  Goldstein,  circula- 
ore:  Earl  Wilson,  Doi*othy  deteiinination  by  all  the  em-  tion  director.  New  York  Times, 
gallen,  Sylvia  Porter,  but  ployees  of  a  newspaper  to  keep  said: 

iangle  brass  gav’e  us  the  that  newspaper  in  business.  “As  I  have  said  many  times, 


^  may  well  be  one  of  the  most 
r  challenging  and  stimulating 
times  in  the  history  of  man. 

“On  one  hand  we  face  the 
'»  frightening  problem  of  survival. 

Our  way  of  life  comes  every 
*f  day  into  collision  with  the  Com¬ 
munist  way  of  life, 
j  “So  far,  these  collisions  have 
j  been  mild  ones.  But  if  one  of 
these  fine  days  the  collision— 
1  as  over  Berlin — should  be  a  bad 
one,  who  knows  whether  oui 
civilization  will  even  survive  the 
crash? 

“On  the  other  hand  we  face 
the  fascinating  picture  of  a  new 
I  and  brighter  and  bigger  world 
opening  up  for  us — the  world  of 
outer  space.  Who  knows,  mayli^ 
one  of  these  days  we  will  all  be 
meeting  on  another  planet,  and 
discussing  ways  and  means  of 
increasing  distribution  and  sale 
'of  our  media — on  the  moon 
j  perhaps ! 

1  “So  you  see  why  ours  is  a 
nervous  generation.  At  one  and 
the  same  time  we  are  living  on 
the  edge  of  chaos — and  on  the 
border  of  bright  new  worlds  yet 
to  be  discovered.  We  live  in  fear, 
and  we  live  in  fascination. 

“I  can  just  hear  you  saying 
to  yourself,  ‘What  is  this,  a 
new  Goldstein,  a  circulator 
turned  philosopher?  What  has 
this  got  to  do  W'ith  selling  the 
New  York  Times — ^with  selling 
new’spapers?’ 

1  “Well,  maybe  I  am  turning  a 
little  philosophical — ^but  if  you 
know  me,  you’ll  know  that  there 
is  a  hard  business  reason  for  me 
to  be  talking  like  this. 

People  Read  More  • 

“The  complexities  of  the  world 
w'e  live  in,  and  the  life  we  live 
in  it,  are  turning  people— men 
and  women  and  boys  and  girls 
— more  and  more  to  reading, 
and  more  and  more  to  reading 
the  newspapers  that  you  and  1 
distribute. 

“This  is  such  a  fast-moving 
world — in  science,  in  medicine, 
in  exploration — that  only  the 
daily  newspaper  can  really  keep 
up  with  it  in  the  way  people 
today  have  to  keep  up  with  it 


(one  piece) 


Newspapers  are  now  using 
Burgess  No-Pac  Mats  for  100%  of 
their  production... every  day!  Let 
us  show  what  they  can  do  for  you 


BURGESS  CELLULOSE  COMPANY  — 

Manufacturers  and  Distributors  of  Burgess  Chrome  and  Supreme  Tone-Tex  Mats,  Freeport,  III. 

Canadian  Representative,  R.  M.  Louson  &  Co.,  Ltd.,  Kennedy  Road,  Agincourt,  Ontario 
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A  1,500  line 

10c  coupon  advertisement  on 
Rath  Frozen  Meats  in 
The  Washington  Post  produced 
26,659  coupons  or  6.8% 
of  its  total  circulation. 

This  was  more  than  twice  the  average 
per  cent  of  return  produced  by  the 
other  42  U.  S.  newspapers  in  which 
this  promotion  appeared  and  at  a 
35  per  cent  lower  cost 
per  coupon  return. 


For  more  thon  30  years  Washington’s  R.O.P.  color  newspaper 


For  details  call:  Sawyer,  Ferguson,  Walker  Co.— New  York,  Chicago,  Detroit,  Atlanta,  Philadelphia,  San  Francisco,  Los  Angeles;  Joshua  B.  Powers, 
Ltd.— London,  England;  Senor  G.  Enriquez  Simoni— Mexico  City,  Mexico;  Allin  Associates— Toronto  and  Montreol,  Canado;  The  Hal  Winter  Co.,  Florida 
Hotel  ond  Resort  adv.  rep.— Miomi  Beach,  Florida;  Tom  McGill,  New  England  Hotel  and  Resort  odv.  rep.— West  Roxbury,  Massachusetts;  Lou  Robbins, 
New  York  and  New  Jersey  Hotel  and  Resort  adv.  rep. — 1265  Broadway,  N.Y.,  N.Y.;  Puck,  The  Comic  Weekly. 
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'Greatest  Circulation  Successes  Are  Made  By  Serious  Media’ 


{Continued  from  page  60) 

‘‘And  in  that  simple  fact  lies 
your  opportunity  and  my  oppor¬ 
tunity. 

“If  you  study  the  circulation 
fij>ures  of  the  last  10  years,  you 
will  find  a  very  si^ificant  fact 
revealed  in  them.  It  is  a  fact 
that  will  astound  the  eggheads 
who  proclaim,  without  knowing 
these  facts,  that  only  low-brow 
media  pandering  to  common  and 
vulgar  tastes  can  succee<l  in  our 
advertising-dominated  society. 

“Well,  it  just  ain’t  so. 

“Study  the  circulation  figui’es 
of  the  last  10  years  and  you  will 
find  that  the  greatest  circula¬ 
tion  successes  have  been  and  are 
being  made  by  serious  media — 
by  media  in  which  information 


is  the  most  impoi’tant  ingredient. 

“Look  at  the  cii'culation  suc¬ 
cesses  scored  by  such  media  as 
Life,  Time,  U.  S.  News  and 
World  Report,  Newsweek — look 
at  what  the  Saturday  Evening 
Post  and  Look  are  doing. 

“These  are  all  serious  media 
in  which  information  is  the  im¬ 
portant  editorial  ingredient. 

“And  in  all  modesty — but  with 
no  little  pride — look  at  the  cir¬ 
culation  successes  being  scored 
by  my  own  publication,  the  New 
York  Times,  which  has  only 
one  thing  to  sell  to  readers,  in¬ 
formation. 

I.urge>l  Sales 

“Our  .sale  now,  as  perhaps 
you  already  know,  is  the  great¬ 


est,  both  daily  and  Sunday,  in 
the  history  of  the  Times — and 
it  is  going  to  keep  going  up, 
and  up,  and  up. 

“Now  this  is  a  serious  thought 
for  you  to  consider  in  your 
business,  this  fact  that  people 
today  w’ant  information  in  the 
reading  matter  they  buy  from 
you.  And  this  fact  should  make 
the  daily  newspaper  a  more  and 
more  important  pai't  of  your 
business  picture. 

Billions  Spent 

“Do  you  know  that  last  year 
the  people  of  the  United  States 
spent  almost  a  billion  and  a  half 
dollars  to  buy  their  daily  and 
their  Sunday  newspapers? 

“They  spent  almost  three  and 


3  ways  the  fastest  growing 
Ink  Company  can  help  you ! 


BETTER  NEWSPAPER  BLACKS 


THE  SPECTROPLAN^COLOR  BOOK 

for  newspapers  and  ad  agencies 


532  colors  actually  displayed 


THE  SPECTROPLAN^MIXING  SYSTEM 

the  surest,  most  economical  way  to  solve 
your  in-plant  color  ink  problems 

simple  mixing  room  layout,  equipment  and  ink  stock 
tailored  to  the  individual  newspaper  plant 

special  matches  and  national  ad  formulas 
through  Spectroplan  Spot  Color  Matching  Service 

strictly  uniform  color  inks  which  adhere 
strictly  to  ANPA-AAAA  Standards 


the  most  widely  acclaimed  color  reference 
guide  for  ink  selection  and  specification 
of  ANPA-AAAA  approved  color  inks 


UNITED 


U.  S.  has  demonstrated  that 
all  news  ink  is  not  the  same,  and  has  provided 
the  newspaper  industry  with  a  standard 
of  excellence  for  newspaper  black  ink.  . 


For  further  details,  contact 

STATES  PRINTING  INK  CORPORATION 

LITTLE  FERRY.  NEW  JERSEY 


a  half  million  dollars  a  day  to 
buy  daily  papers — and  more 
than  seven  and  a  half  million 
dollars  every  Sunday  to  buv 
Sunday  papers  —  over  28  mil¬ 
lion  dollars  a  iveek. 

“That’s  Big  Busine.ss,  isn’t  it? 

“And  if  you  and  I  keep  work¬ 
ing  at  it,  it  will  get  bigger  and 
bigger  —  and  more  and  more 
profitable  to  both  of  us. 

“And  always  remember,  this 
is  business  that  comes  in  every 
day  of  the  year — not  just  once 
a  tveek  or  once  a  month. 

“Information  is  big  business 
today,  and  getting  bigger  every 
day. 

“And  when  it  comes  to  in¬ 
formation,  nobody  and  nothing 
beats  the  daily  newspaper. 

“So  the  more  you  make  the 
daily  newspaper — its  distribu¬ 
tion,  its  promotion  and  its  sale 
— a  part  of  your  busine.ss  pic¬ 
ture,  the  brighter  that  picture 
will  be.’’ 

• 

Steps  L  p  to  Daily, 
Considers  Sunday 

Grants.  X.  .M. 

Publisher  James  B.  Barber 
says  a  Sunday  edition  may  be 
added  by  the  Daily  Beacon 
which  went  to  five-day  publica¬ 
tion  on  March  31.  It  now  pub¬ 
lishes  Monday  through  Friday. 

The  Beacon,  New  Mexico’s 
‘20th  daily  newspaper,  was 
founded  as  a  weekly  in  March, 
1940,  by  Cy  Rouse,  a  real  estate 
I  operator,  and  became  a  tri¬ 
weekly  a  year  ago  after  con- 
.solidation  with  the  Uranium 
City  News.  The  daily  price  is 
10c  per  copy,  $1.2.)  per  month. 
• 

Time  to  Celebrate 

I  Allentown,  Pa. 

I  Folks  in  this  area  will  have 
reason  to  remember  the  day 
the  Call-Chronicle  Newspapers 
.soared  above  the  “magic  mile¬ 
stone” — 100,000  circulation  for 
morning  and  evening  editions. 
The  actual  figure  hit  100,070,  so 
the  newspapers’  promotion  de¬ 
partment  showered  the  area 
with  about  400  bomb-bursts, 
rockets  and  other  firework.^.  , 


Switch  to  Sunday 

Cohoes,  N.  Y. 

The  six-year-old  Star  Pres^ 
is  switching  from  Thursday  to 
Sunday  publication  April  26.  It 
will  include  an  eight-page  comic 
section  and  its  own  magazine 
entitled  “Upstate.”  The  Star 
Press  first  was  published  as  a 
free  shopper.  It  converted  to 
paid-circulation  July  10,  1958. 
Peter  A.  Keyrouze  is  publisher 
and  Milton  J.  Benoit  is  editor. 
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WE  RE  STUBBORN . . . 


WE  think  quality  and  integrity  are  important. 

WE  think  they're  especially  important  in  the  handling 
of  news. 

WE  think  you  know  that  as  well  as  we  do,  so  we 
won't  belabor  the  point. 

WE  h  aven't  backed  off  an  inch  from  our  historic 
principles  and  responsibilities. 

THE  ASSOCIATED  PRESS 
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federal  agents  have  interested  Faubus  Prevents 
themselves  in  the  scandal  and 

are  now  working  on  it.  Ashmore  Memorial 

“We  mention  this  in  passing  Little  Rock,  Ark. 

int  out  that  if  the  Governor  Orval  E.  Faubus 

had  not  begfun  its  has  vetoed  a  tongue-in-cheek  Boston 

in  the  scandalous  con-  legislative  resolution  that  would  The  Boston  Press  Club  con- 

fht  never  have  been  have  named  a  historic  river  ferred  its  highest  honor,  the 
o  public  scrutiny.”  ferry  for  Harry  S.  Ashmore,  Amasa  Howe  Award,  on  Robert 
•  executive  editor  of  the  Arkansas  L.  Healy,  Washington,  corre- 

ed  Features  Gazette.  spondent  of  the  Boston  Globe,  at 

L  W  LI  General  Assembly  adopted  the  annual  dinner  April  4. 

roan  weeKiy  ^  joint  resolution  changing  the  Mr.  Healy,  33,  was  credited 

Towson,  Md.  name  of  Toadsuck  Ferry  to  Ash-  with  being  the  first  reporter  to 
weekly,  the  County  more  Landing.  The  Gazette  has  learn  that  Sherman  Adams  was 

ant.  He  was  also  cited  for  his 
stories  on  Bernard  Goldfine,  the 
industrialist  whose  favors  to  Mr. 
Adams  were  the  subject  of  con¬ 
gressional  inquiry. 

50  Entries 


Healy  Receives 
Boston  Prize 


Probing  Bail 
Bond  Scandal 


Chicago  bun-iimes  naa  not  oeg^n  its 
A  bail  bond  scandal  of  major  investigation  the  scandalous  con- 
proportions  has  flashed  across  ^i^mns  might  never  have  b^n 
the  front  pages  of  Chicago  subjected  to  public  scrutiny, 
newspapers,  with  a  grand  jury  • 

investigation  under  way.  Syndicated  Features 

h^dlines  is  a  In  Suburban  Weekly 
three-month  investigation  con-  ^ 

ducted  by  Max  Sonderby,  Chi-  TowsoN,  Md, 

cago  Sun-Times  reporter,  cover-  A  new  \ - ,,  —  - „  - - -  -  _  _ 

ing  detailed  material  from  wide-  Paper,  began  publication  here  been  critical  of  the  use  of  state  resigning  as  Presidential  assist- 
ly  scattered  sources.  Before  he  April  9.  It  is  a  combination  of  funds  to  operate  the  ferry. 
and  the  Sun-Times  had  fully  two  old  weeklies,  the  Union  Governor  Faubus’  veto  mes- 
prepared  their  findings,  the  News,  and  the  Eastern  Enter-  sage  said,  “In  my  judgment 
Chicago  Tribune  broke  a  story  prise.  many  people  of  the  state  would 

on  April  2,  reporting  that  state  The  County  Paper  offers  syn-  consider  the  renaming  of  the 
and  federal  investigations  were  dicated  columnists,  feature  pages  ferry  as  an  act  that  would  de- 
under  way.  for  Business,  Industry  and  Fi-  fame  a  well  known  landing  bj 

The  Sun-Times  immediately  nance.  Church,  Women,  Sports,  naming  it  for  a  man  regarded 
launched  its  first  story  in  later  etc.,  and  the  full  color  national  by  many  as  the  state’s  greatesi 
editions  for  April  2,  crediting  supplement.  Suburbia  Today.  renegade  since  Powell  Clayton.’ 

Mr.  Sonderby  with  compiling  •  Powell  Clayton  was  a  “carpet 

a  record  not  duplicated  else-  to  Open  Office  bagger”  governor  and  Unitec 

^bere.  States  Senator  in  the  perioc 

Sonderby  started  his  probe  San  Francisco  immediately  after  the  Civil  War 

shortly  before  the  first  of  this  W.  R  “Ike”  T%vining  has  an-  wide  enmity  amonj 

year,”  said  a  Sun-Times  edito-  nounced  his  resignation  as  sales  _ 

rial  on  April  3.  “A  month  there-  representative  of  Hamilton,  Aikansas  residents 
after,  the  state’s  attorney’s  of-  Stubblefield,  Twining  &  Asso-  Ashmore  and  the  Gazetti 

fice  apparently  got  wind  of  his  dates,  national  media  brokers,  opposed  Governor  Faubus’  stanc 
activities  and  began  its  own  in-  and  his  plan  to  open  his  own  in  the  Little  Rock  school  inte 
vestigation.  Since  then  state  and  offices  here  May  1.  gration  fight. 


Casting  speed,  quality  ^  with 


KEMP  STEREO 
AND  REMELT  POTS! 


Install  Kemp  pots  in  your  casting  department  and 
watch  capacity  go  up,  costs  go  down.  Kemp’s  immer* 
sion  heating  system  applies  heat  to  the  metal  from 
inside  the  pot  .  .  .  keeps  temperature  distributed 
evenly.  Hot  spots  are  eliminated,  dross  formation 
drastically  reduced,  to  give  you  finer  plates  with  fewer 
rejects. 

Temperature  control  is  exact,  with  fast  recovery 
rates.  Size  for  size,  you  can  turn  out  more  plates  at 
lower  cost  with  Kemp  pots.  And  Kemp  has  the  right 
size  pot  to  meet  your  needs. 

To  improve  your  operation  and  cut  costs,  ask  your 
Kemp  Representative  about  Kemp  gas  or  electric  fired 
pots  and  the  Kemp  Automatic  Metal  Loader.  Or 
write  direct  for  Bulletins  IE-9  and  IE- 10.  The  C.  M. 
Kemp  Mfg.  Co.,  405  E.  Oliver  St.,  Baltimore  2,  Md. 


KEMP 
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the  new  vork 


market 


In  the  New  lork  metropolitan  area, 

5,340,000  adults  made  one  or  more  vacation  trips, 
and  a  sizeable  1,470,000  took  non-vacation  trips. 
Florida  travel  increased  by  82%  over  1954. 

The  sharp  rise  in  the  New  York  travel  market 
was  accompanied  by  significant  increases  in 
income,  home  and  car  ownership— evidenced  by 
Profile  of  the  Millions,  2nd  edition. 

Profile  will  give  you  exact  information 
on  the  ability  of  each  New  York  newspaper  to 
reach  and  sell  this  market.  Familiarizing  yourself 
with  Profile-2nd  Edition  can  be  the  first  step 
to  more  economical  and  more  profitable  means 
of  bettering  your  business.  The  presentation  is  by 
appointment  only.  Call  any  New  York  News  office. 

The  Daily  Neits  has  2^170,000 
readers  who  took  a  vacation  trip 
1,300,000  more  than  any  other  morning  paper 
1,420,000  more  than  any  evening  paper 
1,300,000  more  than  the  Times 
1,310,000  more  than  the  Mirror 
1,420,000  more  than  the  Journal-Ameriean 
1,520,000  more  than  the  World-Telegram  &  Sun 
1,600,000  more  than  the  Post 
1,730,000  more  than  the  Herald  Tribune 
Source;  Profile  of  the  Millions— 2nd  Edition 


THE  a  NEWS,  New  York’s  Picture  Newspaper 

More  than  twice  the  circulation,  daily  and  Sunday,  of  any  other  newspaper  in  America. 

News  Building,  220  East  42nd  St.,  N.  Y.  17— Tribune  Tower,  Tribune  Square,  Chicago  11  —  155  Montgomery  St.,  San  Francisco  4 
3460  Wilsbire  Blvd.,  Los  Angeles  5  — Penobscot  Bldg.,  Detroit  26—27  Cockspur  St.,  London  S.W.L,  England 
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Daily  Sports 
Magazine  On 
Pink  Paper 


SD\  Awards 


(Continueil  from  page  21) 


in  “photographic  reporting”  for 
his  picture  story  on  the  Castio 
revolution  in  Cuba  for  Look. 

"Mr.  St.  George  not  only  suc- 
(••‘eded  in  producing  perceptive 
and  technically  excellent  photo- 
■4:raphs  under  difficult  and  haz¬ 
ardous  conditions,”  said  the 
judges,  “but  also  demonstrated 
his  ability  as  a  modern  photo 
journalist  by  integrating  his 
story-telling  pictures  with  story¬ 
telling  words."  ganda.”  Dr.  Martin’s  scholarly 

Clifford  Baldowski’s  cartoon,  account  of  various  legal  and 
“What  Comes  After  the  Schools  diplomatic  controls  on  interna- 
Are  Closed?”  appeared  in  the  tional  propaganda  renders  a 
.\tlanta  Constitution  and  con-  distinct  seiwice  to  journalism,” 
cernetl  a  subject  of  wide  signifi-  "aid  the  judges, 
lance.  “The  graphic,  stark  ef¬ 
fect  of  the  dilapidation  of  the 
town  was  well  jwrtrayed,  leaving 
an  impact  that  could  not  have 
l)een  realizetl  without  excellent  A  half  page  four-color  plate 
draftmanship,”  .said  the  citation,  frontispiece  featured  the  20-page 
In  the  field  of  research  about  special  St.  Lawrence  Seaway  in¬ 
journalism,  Dr.  L.  John  Martin,  sertion  the  Sundag  TimesSeica 
University  of  Florida,  won  for  publi.shed  April  5.  George  Lewis, 
his  tx)ok.  “International  Propa-  T-N  artist,  did  the  artwork. 


Victor  Cohn 


James  Reston 


c-  It  The  Magazine  is  being  printed 

Sigma  Delta  Ch.  has  set  May  „„  p^r. 

26  as  the  date  for  a  ceremony  ‘  i  i. 

here  honoring  E.  W.  Scripps,  .  changed 

founder  of  the  Cleveland  Press.  edition’s  front  page  so 

The  fraternity  has  designated  moie  of  an  eye-catcher 

the  Pre.ss  as  “the  1959  historic  f'”’  home-bound  readers  who 
site  in  journalism.”  want  a  fast  look  at  the  news 

T,,  -11  t  1  1  on  their  bu.ses  and  trains. 

Ihe  ceremony  will  take  place  .  „  . 

four  days  before  the  Press  Body  type  is  10^  point  and  is 
moves  into  its  $10,000,000  plant  columns  instead  of  the 

on  the  lakefront  in  downtown  ®  columns  in  the  rest  of  the 
Cleveland.  pages.  There  aie  no  column 

rules.  Inside  jiages  are  set  in  8- 
llepre^enlalives  Naiiie<l  point. 

SDX  has  recommended  that  stories  that  are  inside, 

a  plaque  honoring  Mr.  Scripps  ^he  paper  is  u^ng  one-para- 
be  placed  at  the  Cleveland  Press,  stones  on  Page  One,  with 

“one  of  the  results  of  his  enter-  PaP<'  reference  to  the  inside  col- 
prise  and  one  of  the  nation’s  '*mn.s. 

leading  community-conscious  In  the  masthead,  the  word 
newspapers.”  “Cleveland”  has  been  dropped. 

The  SDX  executive  council  is  reads  simply  “The  News.” 
to  be  represented  at  the  cere-  ^  , 

monies  by  Edward  W.  Scripps  ‘(’olor  Hunger 
II  of  the  Rocky  Mountain  Sews  r  Avrptrs 

i-t'.nv.r,  S 

Press  Reporter  Forrest  Allen  hunger”  is  reported  by  C.  W. 
has  been  named  vice-chairman  Horn,  advertising  director  of  the 
of  the  ceremony  committee.  Los  Angeles  Examiner,  an- 
Representatives  of  Forest  City  nouncing  a  new  high  in  food 
Publishing  Co.,  the  Cleveland  color  advertising  and  a  record 
Plahi  Dealer  and  the  News,  also  color  volume  in  a  single  edition, 
have  been  named  to  the  commit-  The  edition  of  Thursday,  March 
tee.  26,  carried  12  color  pages. 


Salute  to  Seanav 


NEWSPAPER  PUBLISHERS  . . . 

YOU  CAN  GET  BOTH 


with  your  own  newspaper's 
Television  Magazine! 


While  attending  the  ANPA  Convention  to  be  our 
guest  and  visit  our  Laboratories  and  see  the  com¬ 
plete  microfilming  of  newspapers  process.  For 
"Free"  transportation  call  collect  HAwthorne— 
7-7894. 


A  complete  week  of 
TV  listings,  features,  news 
A  proven  circulation  and 
linage  builder  .  .  . 


SOLD  AND  eOtTED  BY 

DICKINSON  Publishing  CorpV 

545  PmM  AVL,  MEW  YORK  "  Pbone  MU  7-9130 


2  Llewellyn  Avenue 


Hawthorne,  New  Jersey 


A  uthorized  Dealer 
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Metropolitan  Long  Beach*  almost 
doubled  in  size  .  .  .  767,554  in 
1950  to  1,471,306  in  1958.  This 
accounts  for  a  large  part  of  the 
entire  Los  Angeles-Long  Beach 
Metropolitan  Area  growth  from 
4,233,500  to  6,  476,700. 


*Long  Beach  Retail  Trading  Zone 

Sou  rces:  Sales  Management  Survey  of 
Buying  Power.  Los  Angeles  County  Re¬ 
gional  Planning  Commission,  Orange 
County  Planning  Commission.  Audit 
Bureau  of  Circulation  report  3/31/58. 


The  dominate  newspaper  in  this  area  is  the  Independent,  Press-Telegram. 
The  only  way  you  can  get  your  full  share  of  sales  in  this  great  market  is  by 
advertising  in  this  newspaper.  The  Independent,  Press-Telegram  covers  over 
7  out  of  10  families  in  the  Long  Beach  City  Zone.  No  "outside"  newspaper 
covers  even  I  out  of  10. 


Independent 


^resig  =  telegram 


LONG  BEACH,  CALIFORNIA  •  REPRESENTED  NATIONALLY  BY  R  I  D 0 E R - J 0 H N S,  INC 
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Journalism  Risky  In  Many  Countries 


Newspapermen  in  authoritar¬ 
ian  countries,  including  those 
behind  the  Iron  Curtain,  inin 
grave  personal  risks  and  are 
sometimes  even  risking  their 
lives,  in  an  effort  to  report  and 
comment  on  the  news. 

This  is  an  outstanding  fact 
emerging  from  a  study,  pub¬ 
lished  by  the  International  Press 
Institute  in  Zurich,  of  “The 
Press  in  Authoritarian  Coun¬ 
tries.”  The  survey  is  based  on 
reports  by  journalists  who  have 
lived  in  or  visited  the  countries 
concerned.  These  reports  have 
been  checked  by  other  experts, 
and  supplemented,  in  some 
cases,  by  an  investigation  on  the 
spot  by  a  special  envoy  of  the 
Institute. 

The  study  covers  all  the  coun¬ 
tries  in  the  world  —  both  Com¬ 
munist  and  non-Communist  — 
in  which  the  press  is  subjected 
to  control  by  authoritarian  re¬ 
gimes.  It  is  the  first  such  com¬ 
plete  study  ever  to  have  been 
made.  (In  the  U.  S.  copies  are 
available  at  $3.50  apiece  from 
Frederick  A.  Praeger.  (.5  W. 
47  th  Street,  New  York  36, 
N.  Y.) 

Among  professional  journal¬ 
ists  in  all  the  countries  studied 
—  from  Communist  countries 
to  Franco  Spain  —  there  exists 


★  MAGAZIISES  in 
the  United  States 

James  Playsted  Wood.  The 
lolorful  story  of  our  magazines 
from  Franklin’s  Pennsylvania 
G.tzette  to  Woman’s  Day  and 
Sports  Illustrated.  "A  fascinat¬ 
ing,  comprehensive  history."  — 
Author  and  Journalist.  2nd  Ed. 
20  ills.,  590  pp.  $5.50 

The  Story  of 
ADVERTISING 

James  Playsted  Wood.  The 
fascinating  progress  of  advertis¬ 
ing  from  earliest  street  cries 
to  TV  and  motivational  re¬ 
search.  "Very  informative  and 
highly  entertaining."  —  Albert 
Wesley  Frey.  35  ills.,  512  pp. 

$6.50 

GRAMMAR  for 
JOURNALISTS 

E.  L.  Callihan.  The  funda¬ 
mentals  of  correct  writing  pro¬ 
cedure  based  on  the  highest 
standards  set  by  newspapers  and 
magazines  throughout  the  coun¬ 
try.  "A  hook  our  craft  has 
sought  and  needed  for  years." 
—  Editor  and  Publisher.  397 
pp.  $4.50 

Ordmr  your  books  fromt 


THE  RONALD  PRESS  COMPANY 

15  East  26fh  Sf.,  New  York  10 


“a  spirit  of  revolt  against  the 
complete  tutelage  of  the  Press 
by  the  State.”  The  sur\’ey  re¬ 
lates:  “During  the  period  under 
review  there  has  been  evidence 
in  many  authoritarian  countries 
of  the  aspirations  of  journalists 
to  a  greater  freedom  of  expres¬ 
sion  and  a  greater  degree  of 
truthfulness  in  news.” 

Prison  Sentences 

Typical  examples  come  from 
Hungary,  Poland  and  Spain.  In 
Hungary,  after  the  revolution 
had  been  suppressed,  the  jour¬ 
nalist  and  playw’right  Joszef 
Gali  and  his  colleague  Gyula 
Obersov.sky  continued  to  publish 
a  clandestine  newspaper  con¬ 
taining,  according  to  the  subse¬ 
quent  charge  against  them,  “ar¬ 
ticles  against  the  government 
and  the  U.S.S.R.”  They  were 
arrested  and  sentenced  to  death, 
though  their  punishment  was 
commuted  to  prison  sentences  of 
life  and  15  years  respectively. 

In  Poland,  Jerzy  Morawski, 
editor-in-chief  of  the  newspaper 
Trybuna  Ludu,  frankly  wrote 
that  the  Poznan  riots  of  1956 
were  not,  as  claimed  by  Moscow, 
due  to  the  activities  of  foreign 
agents,  but  were  the  re.sult  of 
the  miserable  conditions  under 
which  the  workers  liv’ed.  This 
admission  cost  Morawski  his 
post. 

With  r€-gard  to  Spain,  the 
Study  reveals:  “Attempts  to 
defy  the  censorship  have  become 
more  and  more  frequent  and 
audacious.  .  .  .  The  greatest  ex¬ 
amples  are  to  be  found  above 
all  in  the  satirical  publications, 
especially  in  the  principal  one. 
La  Codorniz,  appearing  in  Ma¬ 
drid.  At  the  beginning  of  1958 

(Safeway  to 
the  MOON  • 


a  cartoonist  of  this  paper  was 
condemned  by  a  court  of  assizes 
to  two  months’  imprisonment 
and  a  fine  of  1000  pesetas  for  a 
‘grave  insult  to  the  State.’  He 
had  published  a  cartoon  repre¬ 
senting  Justice  with  a  pair  of 
scales  in  her  hands:  one  of  the 
scales  was  w’eighed  down  by  a 
bill  of  five  pesetas.” 

Published  by  a  Plan 

The  Communist  conception  of 
the  role  of  the  press  is  summed 
up  well  in  the  statement  quoted 
in  the  study  from  the  Director 
of  the  TASS  News  Agency,  N. 
G.  Palgunov,  who  told  students 
at  the  Institute  of  Journalism 
at  Moscow  University  in  1956: 
“News  should  not  be  concerned 
with  merely  l  epoiiing  such  and 
such  a  fact  or  event:  It  must 
pursue  a  definite  purpose.  News 
is  agitation  via  facts  .  .  .  news 
must  be  didactic  and  instruc¬ 
tive.” 

To  en.sure  that  newspapers 
are  made  deliberate  instruments 
of  political  propaganda,  editors 
in  Soviet  Russia  are  nominated 
or  approved  by  local  party  com¬ 
mittees  and  must  work  to  a 
precise  series  of  “directives” 
issued  from  Communist  head- 
(juarters.  These  directives  indi¬ 
cate  not  only  what  must  and 
must  not  be  published,  but  often 
even  the  particular  position  in 
the  paper  the  item  must  occupy. 

Even  the  readership  of  the 
newspapers  in  the  Soviet  Union 
is  severely  controlled.  The  av¬ 
erage  Russian  citizen  cannot  buy 
the  paper  of  his  choice.  The 
study  points  out:  “Only  10  per¬ 
cent  of  a  newspaper’s  edition  is 
.sold  in  the  streets.  The  rest  is 
di.stributed  according  to  a  defi- 


ORLANDO  SEN- 
TINEL-STAR  has 
over  6  times  the 
combined  circula¬ 
tion  of  Tompo, 
Miami  and  Jack¬ 
sonville  papers  in 
the  Central  Flor¬ 
ida  5-county  mar¬ 
ket. 


Largest  Circulation 
in  Central  Florido 


Orlando  Sentinel -Star 


ASK  BRAMIA.M 


nite  plan.  .  .  .”  The  papers  are 
allocated  to  party  officials,  with 
fixed  quotas  for  each  of  the 
various  republics  and  regions  of 
the  Soviet  Union.  “It  is  rardy 
that  a  private  person  can  sub 
.scribe  to  one  of  the  chief  pa. 
pers.” 

(iensurribip  Often  Farcical 

Details  of  methods  of  censor¬ 
ship  in  many  countries  are  given 
in  the  study,  and  some  of  the 
incidents  related  are  almost  far 
cical.  There  was,  for  instance, 
the  zealous  young  Egyptian  oflS 
cer,  newly-appointed  as  a  press 
censor  by  General  Neguib.  He 
commanded  the  editor  of  the  pa¬ 
per  to  which  he  had  been  as 
signed:  “Do  not  print  anything 
about  cotton,  I  don’t  know  a 
thing  about  it  —  and  I  want 
to  avoid  errors.” 

And  at  a  time  when  Polish 
papers  were  being  prevented 
from  giving  even  parochial  news 
items  which  had  not  been  previ 
ously  approved,  one  of  the  pa 
pers  of  the  coastal  region  wryly- 
pointed  this  information  for  its 
local  readers:  “The  Polish  Pres; 
Agency  informs  us  from  War 
saw  that  the  day  before  yester 
day  a  heavy  storm  raged  on  our 
coast.” 

The  study  concludes:  “The 
final  important  point  which 
emerges  from  this  study  is  the 
public’s  desire  for  a  press  which 
gives  correct  information  and 
expresses  itself  with  freedom. 
This  need  has  been  voiced  by 
the  public  in  dictatorship.' 
whenever  it  has  had  the  oppor¬ 
tunity  to  do  so.  It  was  evident 
in  Warsaw  as  soon  as  the  ‘thaw' 
had  got  under  way  and  later 
when  the  banning  of  Po  Prostu 
prxjvoked  disturbances.  It  wa> 
also  evident  in  Budapest,  before 
and  even  more  during  the  revo¬ 
lution  in  the  autumn  of  1956, 
^  when  the  sale  of  the  new  free 
newspapers  assumed  the  same 
importance  as  that  of  bread  in 
the  midst  of  the  fighting  in  the 
streets.  The  same  phenomen()n 
was  once  again  observed  in 
Caracas  during  the  days  that 
preceded  the  fall  of  the  dictator 
and  again  in  Lisbon  when  cen¬ 
sorship  was  relaxed  during  elec¬ 
toral  campaigns. 

“In  the  countries  where  in¬ 
formation  is  controlled  and  the 
newspapers  ai’e  in  bondage,  free¬ 
dom  of  the  press  is  seen  —  by 
,  contrast  —  at  its  true  value. 

:  Only  then  is  it  fully  realiz^ 
how  essential  this  freedom  is 
'  for  the  human  being.” 

The  International  Press  In¬ 
stitute  is  an  organization  of 
,  newspaper  editors  representing 
'  500  newspapers  in  38  countritt- 
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MOO  MILLION 
RIVERFRONT  CENTER 


NEW  *20  MILLION 
GAS  COMPANY 
OFFICE  BUILDING! 


NEW  14-STORY 
DOWNTOWN 
OFFICE  BUILDING! 


>10  MIlllON  FOR  NEW 
MOTOR  HOTELS! 


N£W  *38  MHIION 
SHOPPING  CBNTePS! 


Illll 


THREE  27-STORY 
DOWNTOWN 
APARTMENT  BUIIOINGS! 


$20  MILLION 
FOOD  CHAIN 
EXPANSION 


SIGNS 

. . .  Detroit’s  on  the  GO! 


•  Plans  for  Huge  20-Building  SlOO  Million 
Riverfront  Center  Announced  by  Realtors! 

•  Gas  Co.  Acquires  Site  for  S20  Million 
20 -Story  Downtown  Office  Building! 

•  4  New  Giant  Shopping  Centers  Being 
Built — Investments  of  Over  S28  Million! 

•  Big  Food  Chain  Announces  Additional 
$20  Million  Expansion! 

•  New  $8  Million  Automobile  Supermarket 
Plans  Announced  for  Northland  Center! 

•  Plans  Announced  for  8  Large  New  Hotel- 
Motels  and  3  Downtown  Apartment  Sky¬ 
scrapers! 


PRIVATE  INTERESTS,  as  weU  as  utilities  and 
industry,  are  investing  millions  in  Detroit’s 
future.  In  this  great  and  growing  market,  The 
Detroit  News  is  the  DOMINANT  advertis¬ 
ing  medium.  It  consistently  carries  more  lin¬ 
age  them  both  other  newspapers  combined. 
And  its  circulation — weekdays  and  Sunday — 
is  highest  of  all  Michigan  newspapers,  and 
is  now  the  highest  in  Detroit  News’  history! 


The  Detroit  News 

First  In  CIrcuicrtion  463,469  Wnnkdoys,  575,276  Sunday,  AtC  9/30/55 

Neu>  York  Office  .  .  .  Suite  1237,  60  E.  42nd  Si.  Chicago  Office  .  .  .  435  N.  Michigan  Ave.,  Tribune  Tower 
Pacific  Office  ....  785  Market  St.,  Son  Francitoo  Miami  Beach  ....  The  Leonard  Co^  311  linooln  Road 
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‘Golden  \ear’  Book 


Tells  SDX 


HFTY  YEARS  FOR  TOEBDOM,  By 
Charles  C.  Clayton,  Southern  Illinois 
University  Press,  Carbondale,  III.  1144 
pp,  «4.50. 


“Fifty  years  is  a  hell  of  a 
long  time,”  commented  Eugene 
C.  Pulliam,  newspaper  publisher 
and  a  co-founder  of  Sigma  Delta 
Chi,  which  has  reached  its  half 
century  mark  as  a  profe-ssional 
journalistic  fraternity. 

The  story  of  Sigma  Delta 
Chi’s  unique  service  to  Ameri¬ 
can  journalism  (1909-1959)  is 
told  by  Charles  C,  Clayton  in 
his  book  covering  the  birth  of 
this  college  fraternity  at  De- 
Pauw  University,  its  early 
struggles  and  hardships  as  new 
chapters  were  chartered,  and 
its  becoming  of  age  as  a  force 
in  American  journalism,  in¬ 
cluding  the  press  and  broadcast 
media, 

I  Unique  Organization 

SDX  is  a  national  professional 
organization  that  is  unique  in 
that  it  brings  together  news¬ 
men  in  all  walks  of  life,  from 
publishers  to  beginners,  giving 
all  a  common  goal,  namely,  to 
do  an  honest,  professional  job 
in  whatever  journalistic  station 
they  may  be  assigned. 

Charlie  Clayton,  as  a  former 
St.  Louis  newspaperman  and 
a  Southern  Illinois  University 
journalism  professor,  has  put 
together  a  smooth  running  ac¬ 
count  of  Sigma  Delta  Chi’s  prog¬ 
ress  from  an  inspired  10-man 
collegiate  group  to  an  organi¬ 
zation  of  more  than  16,000  active 
members,  with  71  undergradu¬ 
ate  and  52  professional  chapters, 
coast  to  coast.  The  author  has 


Service 

been  an  active  participant  in 
the  last  decade  of  the  fratern¬ 
ity’s  growth,  seiwing  as  national 
president  (1951-52)  and  as  edi¬ 
tor  of  the  fraternity’s  monthly 
magazine.  The  Quill,  since  1956, 

“The  explanation  of  why 
Sigma  Delta  Chi  grew  in  size 
and  stature  and  soon  absorbed  or 
outdistanced  its  rivals  can  be 
found  in  part  in  the  missionary 
zeal  of  its  founders  and  early 
leaders,”  says  Mr.  Clayton.  “In 
retrospect,  however,  it  appears 
clear  that  the  driving  force  of 
the  fraternity  was  then,  as  it 
is  now,  in  its  insistence  upon 
journalism  as  a  profession,  with 
definite  responsibilities  of  serv¬ 
ice.” 

Founder  Recalls  1909 

Gene  Pulliam,  publisher  of  the 
Indianapolis  (Ind.)  Star  and 
•Wit’S  and  the  Phoenix  (Ariz.) 
Republic  and  Gazette,  one  of  the 
10  founders,  put  it  this  way: 

“The  flame  was  the  zeal  of 
journalistic  ideals — free  speech, 
free  press,  freedom  of  expres¬ 
sion — that  burned  brightly  in 
the  hearts  of  a  small  group  of 
DePauw  students.  They  didn’t 
know  what  they  were  creating, 
but  they  knew  what  they  be¬ 
lieved  . .  .  But  in  retrospect,  it  is 
obvious  that  we  were  giving 
practical  expression  to  journal¬ 
istic  ideals,  already  taking  root 
in  our  minds,  that  were  destined 
to  guide  most  of  us  throughout 
life.”  (Mr.  Pulliam  is  national 
honorary  president  of  SDX  this 
year  and  is  active  in  planning 
the  fraternity’s  Golden  Jubilee 
convention  program  at  Indian¬ 
apolis  next  November). 

Five  of  the  founder  members 


Zigon  ? 

It's  a  connecting  bar, 


WANT  TO  RAISE  YOUR 
SHARE  OF  THE  RICH 
CLEVELAND  MARKET? 


and  you  need  a  local  con¬ 
nection  to  sell  Isolated 
New  London.  Worth 
reaching?  It  leads  all  Con¬ 
necticut  cities  of  25,000- 
or-over-populatlon  in  re- 
tail  sales  per  household, 
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NEW  lONDON,  CONNECTICUT 
National  R»pr»santaHv»t: 
GILMAN,  NICOll  &  RUTHMAN 


the  people  most  apt  to 
buy  more  things  tomorrow 
will  be  reading  the  News 
TONIGHT 
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are  still  living.  Besides  Mr.  Pul¬ 
liam  they  include  William  H. 
Glenn  (retired),  L.  Aldis 
Hutchens  (retired),  LeRoy  H. 
Millikan,  State  Dept,  of  Welfare, 
Indianapolis,  and  Paul  M.  Rid¬ 
dick,  publisher,  La  Grange 
(Ind.)  Standard  and  Netvs,  The 
five  deceased  founders  were  Gil¬ 
bert  G.  Clippinger,  Charles  A. 
Fisher,  Marion  H.  Hedges,  Ed¬ 
ward  H.  Lockwood,  and  Laur¬ 
ence  H.  Sloan. 


Urged  Professional  Status 


Mr.  Sloan,  who  later  became 
a  noted  financial  writer,  was  an 
early  advocate  of  scratching  the 
word  “honorary”  from  the  De¬ 
Pauw  chapter’s  letterheads.  He 
.said,  “We  ought  to  be  profes¬ 
sional.  There’s  nothing  honorary 
about  a  cub  reporter.” 

Mr.  Clayton,  with  an  able 
assist  from  Mitchell  V.  Charn- 
ley,  now  a  journalism  professor 
at  the  University  of  Minnesota 
and  who  earlier  had  recorded 
the  first  25  years  of  SDX’s  grow¬ 
ing  pains  in  intimate  detail, 
takes  the  fraternity  through  two 
world  wars,  a  disastrous  fire 
at  national  headquarters  in  1934, 
and  the  postwar  years  during 
which  SDX  has  made  notable 
progress  as  a  professional  organ¬ 
ization. 

There  is  the  story  of  how 
emphasis  was  transferred  from 
“active”  (college  chapters)  to 
professional  and  undergraduate 
chapters  at  the  Topeka  conven¬ 
tion  in  1937,  later  reaffirmed  in 
a  referendum  vote  of  the  chap¬ 
ters.  It  marked  the  end  of  any 
consideration  of  Sigma  Delta 
Chi  as  primarily  a  college  fra¬ 
ternity. 

At  the  same  convention,  dele¬ 
gates  discussed  the  problem  of 
relations  with  the  American 
Newspaper  Guild.  A  policy 
statement,  approved  by  a  refer¬ 
endum  vote,  sought  to  improve 
the  relationship  between  em¬ 
ployer  and  employee  and  “not 
to  commit  Sigma  Delta  Chi  to 
■  either  a  pro  labor  or  anti  labor 
program  which  is  now  carried 
on  or  may  be  carried  on  in  the 
future  by  other  journalistic 
groups.” 


Crows  in  Stature 


Sigma  Delta  Chi  grew  in 
stature  as  it  inaugurated  and 
later  expanded  its  annual  Dis¬ 
tinguished  Service  Awards, 
established  active  Freedom  of 
Information  and  Press  Ethics 
Committees,  and  set  about  to 
mark  Historic  Sites  in  Journal¬ 
ism.  It  also  took 'an  active  part 
in  helping  to  encourage  research 
in  journalism  and  mass  commun¬ 
ications. 

At  the  Denver  convention  in 
1952,  a  resolution  was  adopted 
calling  for  a  “thorough,  objec¬ 


tive”  suivey  of  the  coverage  of 
the  1952  presidential  campaign 
by  newspapers,  magazines,  radio 
and  television.  The  survey  idea 
immediately  drew  national  at¬ 
tention.  There  were  many  ad¬ 
vocates  urging  an  impartial 
study  should  be  made,  but  a 
special  committee,  representing 
all  news  media,  voted  that  since 
no  practical  method  of  measure- 
ment  was  available,  the  survey 
was  not  feasible. 


Praises  Predecessors 


Mr.  Clayton  devotes  one  chap- 
ter  to  The  Quill,  telling  of  its 
early  beginnings  and  subsequent 
-struggles  to  attain  standing  as 
a  professional  journal.  “A  lion’s 
share  of  the  credit  for  keeping 
the  Quill  alive — and  it  might 
be  argued  the  fraternity  itself,” 
goes  to  Lee  A  (without  the 
period)  White,  formerly  of  the 
Detroit  (Mich.)  Neivs,  accord¬ 
ing  to  Clayton.  Coming  up  to 
1931,  when  the  late  Ralph  L 
Peters,  Detroit  News  roto  edi¬ 
tor,  became  editor  of  the  maga¬ 
zine,  Clayton  continues: 

“It  is  not  a  reflection  on  any 
of  his  predecessors  to  say  that 
under  Ralph  Peters  the  Quill 
became  of  age  and  attained  the 
stature  that  won  its  recogni¬ 
tion  as  one  of  the  outstanding 
professional  publications  in  jour¬ 
nalism.” 

Mr.  Clayton  is  equally  ful¬ 
some  in  his  praise  for  the  sus¬ 
tained  high  caliber  of  the  maga¬ 
zine  under  the  late  Carl  R. 
Kesler,  Chicago  Daily  News  edi¬ 
torial  writer  and  foi-mer  assist¬ 
ant  city  editor. 

The  history  of  Sigma  Delta 
Chi  is  replete  with  famous 
names,  representing  the  best 
brains  and  high  standards  of 
practice  in  journalism.  Many  of 
these  men  pass  in  review  in 
Charlie  Clayton’s  book. 

“A  great  many  have  cared 
deeply  about  Sigma  Delta  Chi 
and  the  ideals  for  which  it 
stands,”  says  Mr.  Clajdon  in 
his  closing  chapter.  “It  would 
be  a  rash  prophet,  indeed,  who 
would  venture  to  predict  what 
the  next  fifty  years  will  bring. 
There  are  plans  now  being  crys¬ 
tallized  to  extend  the  fraternity 
and  its  influence  upon  journal¬ 
ism  beyond  the  boundaries  of » 
the  United  States  .  .  .  There  are 
others  who  see  its  contributions 
to  research,  to  freedom  of  in¬ 
formation,  to  ethical  standards 
for  all  media  of  communication, 
and  to  education  for  journalism 
greatly  extended  ...  In  the  long 
perspective  of  the  first  half- 
century  of  Sigma  Delta  Chi, 
surely  it  is  not  too  optimistic  to 
predict  that  the  fraternity  will 
become,  in  the  years  ahead,  not 
only  the  largest,  but  undeniably 
the  most  respected  voice  of  the 
profession.” — G.A.B. 


EDITOR  8C  PUBLISHER  for  April  18.  19J9 


70 


f  ^  X 


.i'r  ^ 

r 


r_ 


^  -  “•C  p 


.%  *«k* 

■'r-  -I 

-1  r 


dig 

deep- 

to 

build 

high 

It  takes  facts  to  sell 
newspaper  advertising. 
And  facts  take  digging. 

Because  advertisers  and 
agencies  respect  the  facts 
our  Research  Department 
—  first  in  the  business  — 
has  been  digging  up  for 
almost  30  years,  their 
doors  are  always  open  to 
Katz  Agency  salesmen. 

Newspaper 

Division 

THE 

KATZ 

AGENCY. 

NATIONAL  ADVERTISING  REPRESENTATIVES 
ESTABLISHED  1888 
NEW  YORK  •  CHICAGO  •  LOS  ANGELES 
PHILADELPHIA  •  SYRACUSE 
ATLANTA  •  ST.  LOUIS  •  DALLAS 
DETROIT  •  SEATTLE  •  SAN  FRANCISCO 


THE  MOST  TALKED-ABOUT 


by  Pat  Boone 


NG  s  newspaper  version  ot  this 
top  Best  Seller  built  teen-age 
readership  for  scores  of 

leading  papers,  was  given 
banner  display  in  papers  like 

The  Philadelphia  Inquirer, 


\'ap 

Swift 


VI  telA'rfJ*' 

Insure 


by  Richard  F.  Newcomb 

king's  exclusive  newspaper 

serialization  of  the  Best-Selling 

expose  of  how  the  Navy  mishandled 
its  greatest  sea  tragedy  was  given 
full-page  promotion  by 

The  Atlanta  Constitution, 
many  others. 


^  flA  „„ 


by  Dr.  Sara  M.  Jordan 

^  This  new  medical  column  by  the 

most  famous  woman  doctor  in  the  world 
has  been  given  Page  One  play 

by  such  newspapers  as  the  r 

New  York  Journal-American.  Dr.  Jordan 
rated  tribute  stories  in 

1^^  The  Reader's  Digest,  Time,  Newsweek. 


Newsweek 


riKsi  LAm 
^  tW 


THE  MOST  TALKED-ABOUT  FEATURES  ATTRM 


Uir  FEATURES  OF  THE  YEAR 


from  KING 


**W<«*i.  V, 


Vtrar 

\t 


A  GIRL  AGAINST  THE  SEA 


ta/ine 


by  Rosemary  Mudie 

king's  dramatic  first-person  account 

of  the  adventures  of  the  crew  of  the 
balloon  SMALL  WORLD 

won  lead  ploy  in  papers  like 
The  Detroit  Free  Press, 

The  Boston  Globe. 


JIM  BISHOP:  REPORTER 

by  Jim  Bishop 


The  column  that  helped  establish  JIM  BISHOP 

os  the  most  admired  American  in  the  field  of  literature 
(Gallup  Year-End  Poll). 


JACKYS  DIARY 

by  Jack  Mendelsohn 


^5?^  Suii^legraph 


The  full-color  comic 
that  has  been  hailed  as 
the  first  really  new 

Sunday  Page  in  20  years, 


8.  1959 
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FAIRCHILD 

news 


Harriet  MaekintO'li.  ilirectnr  nf 
('orrespondent^.  lias  ju»t  aiiiuiuiii  ed 
the  winners  of  Kairchilil’-i  'emi-an- 
nual  news  and  idea  reporting 
awards  for  the  la<t  lialf  of  1958. 

'\  $.50  easli  award  lor  reporlorial 
enterprise  ainJ  exielleiiee  in  fea-  j 
lure  work  was  given  to  each  of  the  ' 
following  reporters; 

DMl.Y  NEWS  RECORD  -  ; 
Elliott  Fagerherg,  news  eorre^pon- 
dent  in  Oeneva.  for  his  eoverage 
of  the  meeting'  of  the  Ceneral 
.\greenient  on  Tariff  and  Trade  in  , 
Geneva;  Jules  Ahend  of  the  New  I 
York  staff,  for  interview  with  new  I 
president  of  ^hilehou'e  &  Hardy. 

HOME  FI  RNISHINCS  I)\1LY 
-  -Tie  between  Ed  Slone,  of  San 
F'rancisco,  for  story  on  Hotpoint 
Co.’s  laundry  equipment  replaee- 
ment  program  and  \.  \\ .  .''tamey,  , 
High  Point  bureau  chief,  for  news 
of  operational  agreement  between  ^ 
the  National  Retail  Furniture 
.\ssn.  and  Southern  Ret.iil  Fnrni-  | 
ture  .Assn.:  Henr>  Brief.  New  A  ork  i 
City,  for  feature  on  the  ARC’s  of  | 
Stereo. 

WOMEN’S  WEAR  D  MLY  — 

Robert  L.  Richard.'on.  head  of 
Baltimore  bureau,  won  both  news 
and  feature  awards  for  his  break¬ 
ing  of  the  May  Co.-Heeht  Co. 
merger  and  his  follow-up  features 
interpreting  this  news. 

FOOTWEAR  NEWS  —  Lloyd 
Schwartz,  of  \A  ashington  bureau, 
for  news  story  of  Federal  Trade 
Commission  drafting  legislation  on 
labeling  of  footwear;  Charles  S. 
Manley.  Topeka  correspondent,  for 
feature  on  how  careful  buying  and 
freedom  of  selection  in  buying 
helps  in  success  of  independent’s 
shoe  store  operation. 

SUPERMARKET  NEWS  — Ed 
McLaughlin,  Philadelphia  bureau,  , 
for  reporting  of  Food  Fair-Best 
Markets  -  Penn  Fruit  controversy 
and  subsequent  litigation;  Les  Gil¬ 
bert,  Los  Angeles  bureau,  for 
.seven-story  series  on  Certified 
Grocers  of  California. 

ELECTRONIC  NEWS— Walter 
Johnson,  Washington  bureau,  for 
advance  reporting  on  resignation 
of  Deputy  Director  AA'alsh  of 
Project  Vanguard  to  join  IBM; 
George  M.  Drake,  Chicago  bureau, 
for  interview  with  .Abraham  G. 
Coblenz  on  semiconductor  com¬ 
pound  research. 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 
Publishart  of 

Daily  News  Record.  Supermarket  Newt, 
Women't  Wear  Daily,  Electronic  Newt, 
Home  Furnithingt  Doily,  Directories, 
Men's  Wear,  Footwear  News,  Books. 


personal 


JUDGED  THE  BEST — Rider  Richmond,  65,  court  reporter  for  the  Des 
Moines  (Iowa)  Register,  is  surrounded  by  municipal  judges  as  they 
give  him  an  honorary  bailiff's  badge.  He  retired  after  38  years  as  » 
Register  reporter. 


EtI  Lewis  Resigns 
.\s  Business  Manager 

El  P.kso,  Tox. 

Edwai'd  T.  Lewi.s,  busiiie 
nianagei-  of  the  Newspaper 
Printing  Corporation  since  1941, 
hat  re.signed  the  po.st  after  more 
than  30  years  with  El  Paso 
newspaper.s. 

Dorrance  D.  Roderick  Jr., 
vicepresident  and  general  man¬ 
ager  of  El  Paso  Times,  Inc.,  and 
an  NPC  director,  will  sue  ecd 
Mr.  Lewi.s,  who  will  continue 
with  the  company  until  June  1 
and  be  a  consultant  after  that 
date  on  plans  to  expand  the 
NPC  plant. 

*  ♦  ♦ 

Alice  Martin,  supervisor  of 
the  Washington  (D.  C.)  X’eirs 
classified  advertising  telephone 
saleswomen  —  now  assistant 
classified  ad  manager. 

*  *  * 

Jane  Hall,  Raleigh  (N.  C.) 
Xews  and  Observer  —  president 
of  the  North  Carolina  Press 
Women. 

*  iV  * 

H.  Galt  Braxto.n,  publisher 
of  the  Kinston  Free  Press  — 
president  of  the  UPI  Newspa¬ 
pers  of  North  Carolina. 

*  *  * 

John  J.  Sillmon,  formerly  of 
the  auditing  department  of  Can¬ 
non  Mills  —  business  manager 
of  the  Knnfiapolis  (N.  C.)  Dailg 
Independent,  succeeding  Beulah 
P.  Reynolds,  retired. 

*  *  * 

Omer  W.  Johnson,  with  the 
Springfield  (Ohio)  Daily  News 
seven  years  —  to  Kettering-Oak- 
wood  (Ohio)  Times  as  editor. 

*  *  * 

Joseph  C.  Callan,  former  re¬ 
porter  of  the  old  Waterbury 
(Conn.)  Demorrat  and  ex-news 
director  of  station  WATR  — 
succeeds  Marion  Vannais  as 
Watertown  reporter  for  the  IIV/- 
terbury  (Conn.)  Republican  and 
American. 

*  4>  * 

Roy  M.  Buchanan,  vicepresi¬ 
dent  and  general  manager  of 


the  Huntsville  (Ala.)  Times  — 
elected  to  the  Itoard  of  directors, 
.succeeding  Reese  T.  Amis,  re¬ 
tired. 

♦  ♦  * 

Don  Cox  and  Chris  Eckl  — 
to  the  Huntsville  (Ala.)  Times. 
Mr.  Cox  was  sports  editor  of  the 
(ladvden  (Ala.)  Times  four 
years.  Mr.  Eckl  was  a  former 
reporter  with  the  .Anniston 
(Ala.)  Star. 

«  ♦  ♦ 

M.  David  Levin,  formerly 
with  the  Bethlehem  (Pa.)  Globe- 
Time^  and  Neivburgh  (N.  Y.) 
Neu's  —  to  editorship  of  the 
Montirello  (N.  Y.)  Evening 

News. 

*  *  * 

Richard  Goodrich,  formerly 
with  the  Atens  (Ohio)  .Messen¬ 
ger  and  the  Conneaut  (Ohio) 
News-Herald  —  to  pr  manager 
of  the  Ohio  State  Fair. 


Pair  to  .MitLHe  East 

Chic.aco 

John  Johnson,  Chicago  Daibi 
Neu's  editorial  writer,  and  Helen 
Fleming,  Daily  News  writer  on 
education,  will  tour  the  Middle 
East  for  the  Chicago  Daily 
News  Foreign  Service,  cover¬ 
ing  that  area  while  George 
Weller  is  on  vacation.  Mi?.^ 
Fleming  will  report  on  the 
women  of  the  Middle  Ea.st. 

«  «  t 

To.m  Diskin,  sports  editor  of 
the  Mesa  (Ariz.)  Daily  Tribune 
—  first  place,  Arizona  State 
Press  As.sociation,  for  the  best 
biographical  sketch  in  Arizona 
newspaper.s  in  1958. 

*  «  ♦ 

Gene  Clift,  former  news  e<Ii- 
tor,  KOA-TV,  Denver,  Colo.  — 
to  night  city  editor  of  the  Jack¬ 
sonville  (N.  C.)  News. 

*  * 

Maurice  F.  Harling,  Petm- 
cola  (Fla.)  Neu's-Journul  politi¬ 
cal  writer  —  pre.sident  of  the 
Florida  Legislative  Correspond¬ 
ents  Association. 

*  «  * 

Robert  J.  Weirich,  former 
Washington  corre.vpondent  for 
nine  southern  dailies  —  to  gen¬ 
eral  assignment  reporter  and 
sports  editor  of  the  Jacksonville 
(N.  C.)  News. 

*  *  * 

Edward  L.  Stafford,  former¬ 
ly’  classified  manager  of  South¬ 
ern  Illinoisan  at  Herrin,  Ill.  — 
to  assistant  classified  ad  man¬ 
ager  of  the  Rockford  (111-) 
Morning  Star  and  Register-Re¬ 
public. 


Acelaime<l  as  the 


‘world’s  greatest  astrologian’ 


Carroll  Richter 

is  the  most  widely  read  and  best  known 
astrologian  in  the  world  today.  His  daily 
rewspaper  column  is  read  by  an  estimated 
100  million  people  every  day  and  translated 
into  23  different  languages.  Only  a  very 
few  territories  are  still  open  for  Mr.  Righter’s 
column.  If  yours  is  one  of  them,  we  suggest 
you  contact  GENF.RAL  FEATURES 
CORP.,  250  Park  Ave.,  New  York  17,  N.  Y., 
toda. . 
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Greetings  and  Best  Wishes 

To  Our  Friends  Attending  the  73rd  Annual  Convention 

A.  N.  P.  A. 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Dts  MoIms  488  Madison  Avo.,  N.Y.C. 

Henry  P.  Martin,  General  Manager 
Bruce  Horton,  Eastern  Manager 

...  at  the  CANADIAN  CLUB  in  the  Waldorf 
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Farmer,  Reporter 
Go  to  Australia 

Chicago 

Chicago  Daily  News  Foreign 
Service  is  giving  Stanley  Yank- 
us,  rebel  Yankee  farmer,  a  trip 
to  Australia. 

The  Michigan  chicken  rancher, 
who  defied  the  Agriculture  De¬ 
partment  by  planting  more 
wheat  than  the  law  allowed,  is 
being  accompanied  by  John 
Justin  Smith,  Daily  News  as¬ 
sistant  city  editor. 

Mr.  Yankus,  who  paid  a  fine 
of  nearly  $5,000  for  the  excess 
wheat  grown  on  his  100-acre 
farm,  has  announced  he  plans  to 
move  his  family  to  Australia. 
He  has  already  auctioned  off  his 
farm  for  $30,000. 

Mr.  Smith  will  file  daily 
stories  on  Mr.  Yankus’  reactions 
to  the  land  and  people  Down 
Under. 

•  *  * 

Leonard  Bertin,  science  edi¬ 
tor  of  the  Toronto  (Ont.)  Finan¬ 
cial  Post  —  to  the  Toronto  Daily 
Star  as  science  editor. 

*  *  * 

Edward  E.  Chinnock,  with 
the  Kansas  City  bureau  of  UPI 
for  a  year  —  to  manager  of 
the  Topeka  bureau,  succeeding 
Hale  Montgomery  —  trans¬ 
ferred  to  Washington. 

«  *  * 

Walt  Keeshen  Jr.,  aviation 
editor  of  the  North  Hollywood 
(Calif.)  Valley  Times  —  to  edi¬ 
tor  of  Western  Aviation,  techni¬ 
cal  magazine. 

*  *  * 

Dick  Herbert,  Raleigh 
(N.  C.)  News  and  Observer 
sports  editor  —  president  of 
U.  S.  Basketball  Writers  Asso¬ 
ciation. 

*  *  * 

Ray  Gray,  Chicago  (Ill.) 
American  —  president  of  Chi¬ 
cago  Bowling  Writers  Associa¬ 
tion. 


OFFICER  —  James  F.  O'Connor, 
business  manager  of  the  Pittsburgh 
(Pa.)  Post-Gazette,  has  been 
named  a  vicepresident  of  the  pub¬ 
lishing  company.  He  is  also  a 
director. 


Wins  Slaflf  AManl 

Minneapolis 

Herm  Sittard,  Minneapolis 
Star  staff  writer,  has  been 
named  winner  of  the  M.  W. 
(Mike)  Halloran  award  for  the 
yeai-’s  outstanding  story  by  a 
staff  member.  Mr.  Sittard  wrote 
an  article  on  the  criticisms  of 
American  education. 

«  *  * 

Wayne  Freeman,  editor  of 
Greenville  (S.  C.)  News — Doctor 
of  Letters  honorary  degree  from 
Clemson  College. 

♦  *  ♦ 

Herschel  Cribb,  formerly 

courthouse  reporter  for  the  Co- 
Inmlms  (Ga.)  Enquirer — to  the 
Montgomery  (Ala.)  Advertiser 
as  state  offices  reporter.  JiM 
Nelson,  formerly  with  Baldwin 
County  (Ala.)  Times — to  the 
.Advertiser  news  staff  as  general 
a.ssignment  reporter.  JiM  Nes¬ 
bitt — to  the  Advertiser  state 

desk. 

(Continued  on  page  76) 


As  ANPA 
convenes ... 

We  will  again  be  on  the  sidelines,  visiting  with 
old  and  new  friends  as  their  time  permits. 

Our  offices  at  60  East  42nd  Street  will  be  supple- 
mented  by  quarters  in  the  Park  Lane,  Suite  4Q, 
and  the  Waldorf,  during  the  convention. 

In  the  past  year,  we  have  looked  in  on  several 
regional  or  group  press  meetings  across  the  coun¬ 
try.  It  is  a  privilege  to  keep  in  touch  with  news¬ 
paper  people,  and  we  value  it  highly. 

We  sincerely  hope  that  ANPA  proceedings  will 
be  most  constructive  in  appraising  and  meeting 
the  ever-increasing  responsibilities  of  publishing. 


ALIEN  KANDER  AND  COMPANY 

Negotiators  for  the  Purchase  and  Sale 
of  Daily  Newspapers 

NEW  YORK  60  East  42nd  St.  MUrray  Hill  7^242 
WASHINGTON  1625  Eye  St.  NW  NAtional  8-1990 


Personal 

{Continued  4rom  page  75) 

Bld  Magnin,  former  manag¬ 
ing  editor  of  the  Chester  (Pa.) 
Times  —  to  news  editor  of  the 
Geneva  (N.  Y.)  Times,  a  new 
position.  Gesialo  White,  mem¬ 
ber  of  the  Geneva  Times  staff 
since  1957  —  now  acting  city 
editor,  succeeding  William  Kag- 
LER  — •  now  reporter  for  the 
Chester  Times.  Dick  Wood- 
worth,  formerly  reporter  for 
the  Jamestown  (N.  Y.)  Post- 
Journal  —  to  the  Geneva  Times. 

«  *  * 

John  F.  Herrick,  western  ad¬ 
vertising  manager  of  the  New 
York  News  since  1952  —  now 
assistant  to  advertising  man¬ 
ager.  He  is  succeeded  by  John 
P.  Campbell,  with  the  news  ad 
staff  since  ’36. 

*  *  « 

Fred  W.  Wackernagel  Jr., 
former  I'adio  farm  editor  of 
.Associated  Press — to  Walker  & 
Cranshaw  Inc.,  New  York  pr 
firm  specializing  in  agricultural 
news. 

♦  *  * 

Harry  V.  Crow'n,  former  staff 
writer  and  farm  editor  of  the 
Jacksonville  (Fla.)  Journal  —  to 
American  Forest  Products  In¬ 
dustries,  Inc.  at  Atlanta. 

4t  *  * 

Paul  Veblen,  assistant  to  the 
editor  of  the  Santa  Barbara 
(Calif.)  News-Press — now  man¬ 
aging  editoi-.  Mr.  Veblen  joined 
the  N-P  two  years  ago  after 
sei-ving  as  executive  assistant 
in  the  new.s  departments  of  the 
Minneapolis  (Minn.)  Star  and 
Tribune. 

♦  ♦  ♦ 

Ben  PATTER.SON.  formerly  on 
the  copy  desk  of  the  St.  Louis 
(Mo.)  Globe-Democrat  and  the 
New  Orleans  (La.)  States — now 
on  the  staff  of  the  Saturday 
Evening  Post. 

*  •  ♦ 

Jack  Illian,  city  editor  of 
the  Cedar  Rapids  (Iowa)  Ga- 


NEWS-MAKER--Dr.  Ben  G.  Hen- 
neke,  inaugurated  president  of 
the  University  of  Tulsa,  shows  how 
he  retains  the  skill  of  writing  under 
a  deadline  which  he  developed  as 
campus  reporter  for  the  Tulsa 
World  and  Tribune  in  the  1930s. 

zette — elected  president  of  the 
Iowa  City  Editors  Association. 

«  *  * 

Ramon  R.  Kirgan — to  man¬ 
ager-editor  of  the  weekly  Fair- 
fieUl  (Tex.)  Recorder. 

♦  ♦  * 

Paul  Vathis,  AP  photogra¬ 
pher  at  Harrisburg,  Pa. — elected 
president  of  the  Pennsylvania 
Capitol  News  Photographers 
Association. 

4:  * 

Pec^gy  Johnson — from  pub¬ 
licity  department  of  Spring  Hill 
College,  Mobile,  Ala.,  to  women’s 
page  editor  of  the  Farming  ton 
(N.  M.)  Daily  Times,  after 
graduation  as  English  major. 

• 

Fields  Going;  .4broad 

Chicago 

Marshall  Field  Jr.,  president 
and  publisher  of  the  Chicago 
Sun-Times  and  Chicago  Daily 
News,  and  Mrs.  Field,  are  leav¬ 
ing  on  a  trip  to  Europe  in  May. 
They  will  vi.sit  each  of  the  Chi¬ 
cago  Daily  News  Foreign  Seiw- 
ice  bureaus. 


0hituary  Barrow  Lyons  Dies 

Washington 

James  Law,  67,  I'etired  news-  Barrow  Lyons,  69,  operator  of 
paper  publisher;  March  31.  For  Independent  Feature  Service  and 
the  last  few  months  Mr.  Law  one-time  correspondent  for 
had  been  assistant  editor  of  the  Western  Newspaper  Union,  died 
Galveston  County  Press,  Dick-  April  5  following  a  heart  at- 
inson,  Tex.  He  had  formerly  tack.  Before  coming  to  Washing, 
published  the  Green  County  ton,  21  years  ago  he  had  been  a 
Evening  World  at  Bloomfield,  reporter  or  copy  editor  on  the 
Ind.  and  the  Spencer  (Ind.)  Neiv  York  Times,  Neiv  York 
Evening  World  from  1943  to  Post,  New  York  World-Tele- 
11)48.  gram,  Baltimore  Suti,  and 

*  *  *  Christian  Science  Monitor.  He 

John  W.  Brigham,  59,  for-  served  more  than  a  decade  a.<i 
mer  newspaperman  in  Philadel-  an  information  specialist  and 
phia  and  Rochester;  March  30,  researchist  for  the  Department 
after  a  lingering  illness.  He  of  Interior  and  was  the  author 
worked  on  the  Philadelphia  of  a  book  “Tomorrow’.s  Birth- 
(Pa.)  Bulletin,  Camden  (N.  J.)  right,”  a  treatise  on  conserva- 
Courier-Post,  New  York  News  tion. 

and  Rochester  (N.  Y.)  Democrat  • 

and  Chronicle. 


Richard  Edward  Miceli,  33, 
South  Bend  (Ind.)  Tribune 


LOUIS  T.  KLAUDER  AND  ASSOCIATES 

CONSULTING  ENGINEERS 

specialists  in  the  design  of 
newspaper  and  similar  type  plants 


Camden  Courier  Post 
Philadelphia  Daily  News 
Passaic  Herald  News 
W.  B.  Saunders 


Trenton  Times 
Bristol  Daily  Courier 


New  Brunswick  Home  News 


K.  J.  Seivert,  63 

Chicago 

Emil  J.  Seivert,  63,  assistant 


sijortswriter ;  March  30,  of  a  controller  of  the  Chicago  Trib- 
heart  attack.  He  had  wen  a  week  after 

member  of  the  sports  staff  since  suffering  a  stixjke  while  at  lunch. 
1953.  He  was  formerly  sports  jje  had  been  with  the  Tribune 
editor  of  the  Adrian  (Mich.)  4g  yeai*s. 

Daily  Telegram.  ♦  ♦  ♦ 

*  *  *  Dollie  Hossler,  81,  publisher 

William  B.  Ryan,  68,  re-  of  four  weekly  papers,  in  Ohio, 

IKirter  for  the  Portland  (Ore.)  the  Bloomville  Gazette,  the  At- 
Oregonian,  the  Oakland  (Clalif.)  tica  Hub,  the  Republic  Reporter 
Tribune  and  the  old  Oakland  and  the  Tiro  World;  April  1. 
Post  Enquirer;  March  31,  fol-  ♦  ♦  * 

lowing  a  heart  attack.  A  para-  CoL.  Oscar  N.  Taylor,  62, 
lytic  stroke  forced  his  retire-  former  Chicago  newspaperman, 
ment  from  active  newspapering  March  31,  in  Miami,  Fla.,  where 
10  years  ago.  he  was  Dade  (bounty  publicity 

*  *  *  director. 

Robert  P.  Speer,  4.3,  director  *  ♦  • 

of  press  and  publications  for  M.  W.  Hout,  72,  former  man- 
the  United  States  Information  aging  editor  of  the  Champaign- 
agency,  Washington,  D.  C.,  and  Urbana  (Ill.)  News-Gazette, 
former  newsman  with  the  Chi-  March  30,  in  Bradenton,  Fla.  He 
(•ago  City  News  bureau.  United  retired  from  the  News-Gazette 
Press,  Cedar  Rapids  (Iowa.)  in  1938. 

Gazette;  March  30,  of  lung  can-  ♦  *  • 

epi-.  Edward  N.  Reed,  47,  assist- 

*  ♦  ♦  ant  state  editor  of  the  Los  .4n- 

Lena  R.  Fisher,  92,  former  (Calif.)  Times,  and  former 

editor  and  publisher  of  the  old  ^‘^or  of  the  Claremont  (Cahf.) 
Hudson  Falls  (N.  Y.)  Herald;  Courier,  April  2.  He  l^|^n  his 

April  6,  after  a  short  illness.  newspaper  career  m  1937  as  a 

*  «  *  reporter  on  the  Riverside 

T  XT  V  rro  f  (Calif.)  Press,  and  later  pub- 

JAMES  N.  Young,  73,  former  ^ 

newspaperman ;  April  3.  He  was  «  «  « 

{oimevly  on  the  Baltimore  (Md.)  p  mitchell,  81; 

.American,  the  New  Orleans  ^  jj  g.  He  was  a  former  re- 
(I^.)  Times-Ptcayune,  Los  An-  cOq 

geles  (Calif.)  Examiner  and  j  and  pub- 

the  Los  Angeles  Tribune.  Keytesville  (Mo.) 

Chariton  Recorder. 


PHILADELPHIA  NATIONAL  BANK  BUILDING,  PHILADELPHIA  7,  Rittenhousi  6-9S82 


Virginia  Snow',  55,  Mexico  •  •  ♦ 

City  con-espondent  for  the  Hous-  g.  Robhit  Jernberg,  69,  who 
ton  (Tex.)  Post  and  other  news-  retired  last  year  after  more  than 
papers ;  April  3,  after  a  lengthy  ."io  years  as  a  newspaperman  in¬ 
illness.  eluding  25  years  with  the  Wor- 

*  '*  *  cester  (Mass.)  Evening  Go- 

.Archibald  J.  MacDonald,  58,  zette.  He  started  work  for  the 
senior  advertising  salesman  of  Gazette  in  1904  at  the  age  of  17. 
the  Toronto  (Ont.)  Globe  &  •  •  ♦ 

Mail;  April  5,  follow’ing  a  heart  Clifford  C.  Dranb,  52,  ad- 
attack.  He  joined  the  newspaper  vertising  salesman  for  the  Hous- 
in  1929.  ton  (Tex.)  Chronicle;  April  5. 
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COX  NKNVSPArtHS 


THE  MIAMI  NEWS  •  THE  ATtANTA  JOURNAL  •  THE  ATLANTA  CONSTITUTION  •  DAYTON  DAILY  NEWS  •  DAYTON  JOURNAL  HERALD  •  SPRINGFIELD  DAILY  NEAS  ft  THE  SUN 


Newspaperj  Under  The 


five  first-place 
awards  won  by 
The  Miami  Nens . . . 
the  largest  number  of 
firsts  ever  won  by 
any  Florida  newspaper 


The  five  first-place  awards  won  ht§  the  members 
of  The  Sliami  l%ews  staff  is  a  record-makiitg 
achievement.  IMever  before  in  the  history  of 
the  annual  awards  granted  by  The  Associated  Press 
of  Florida,  and  The  Florida  Daily  Newspaper 
Association  has  one  newspaper  teoii  so  many  prisesi 


editor  ft  PUBLISHER  for  April  18,  1959 


Sprain  Wilson 


Jean 


Norris  Anderson 


Charles  Trainor 


Jay  Spencer 


lO-YEAR  RECORD  OF  REVENUES,  EXPENSES  AND  PROFITS 


%of 

%  Inc.  ‘58 

“/o  Inc.  '58 

%  Inc. '58 

1949 

1958 

total 

Over  '57 

1957 

Over  '53 

1953 

Over  '49 

1949 

Vo  of  Total 

Operating  Revenue 

Local  Aov. . 

. $1,468,578 

50.98 

3.59 

$1,417,683 

10.09 

$1,333,997 

29.98 

$1,129,818 

49.20 

National  Adv. 

..  382,112 

13.26 

—7.66 

413,810 

9.63 

348,532 

29.09 

295,995 

12.90 

Classified  . 

. .  293,583 

10.19 

—9.51 

324,436 

—  14.1  1 

341,800 

10.21 

266,396 

1 1.61 

Total  Adv . 

.  2,144,273 

74.43 

—  .54 

2,155,931 

5.92 

2,024,329 

26.71 

1 ,692,209 

73.82 

Circulation . 

.  736,654 

25.57 

9.15 

674,927 

16.35 

633,139 

22.49 

601,369 

26.21 

Total  Rev.  .  .  , 

.  2,880,927 

100.00 

1.77 

$2,830  858 

3.41 

2  657,468 

25.61 

2,293,578 

lOO.OC 

Operating  Expenses 

- 

— 

— 

Paper,  Ink . 

.  592,823 

21.98 

.01 

$  592,764 

13.13 

524,021 

36.33 

434,856 

22.5 

Composing  Room 

581,267 

21.56 

4.03 

558,750 

14.55 

507,441 

42.59 

407,659 

21.1 

Editorial  Dept.  .  .  . 

412  645 

15.30 

5.08 

392,705 

28.53 

321,042 

39.28 

296,274 

15.3 

Circulation  Dept.  .  . 

317,258 

1  1.77 

1.62 

312,200 

40.00 

226,608 

67.53 

189,368 

9.8 

Advertising  Dept. . 

,  243,043 

9.01 

5.44 

230,514 

9.52 

221,913 

41.64 

171,592 

8.9 

Adm.  &  General  . 

142,102 

5.27 

1.15 

127,457 

12.19 

126,658 

12.08 

126,782 

6.6 

Bldg.  &  Plant . 

88,428 

3.28 

.83 

81,628 

8.65 

81,387 

—  1.76 

90,013 

4.7 

Business  Ottice . 

47,208 

1.75 

6.15 

44,474 

3.63 

45  552 

24.70 

37,857 

2.0 

Business  Taxes  . 

.  34,024 

1.26 

—2.21 

34,793 

36.26 

24,969 

16.07 

29,313 

1.5 

Stereotype  Dept . 

.  .  67,662 

2.51 

5.01 

54,434 

16.64 

58010 

46,486 

2.4 

Press  Room . 

.  79,052 

2.93 

26.85 

62,319 

25.83 

62,826 

75.87 

44,950 

2.3 

Photo-engraving  . 

.  36,339 

1.35 

6.15 

34,234 

21.42 

29,928 

30.27 

27,894 

1.5 

Depreciation  . 

.  46,406 

1.72 

32.76 

34,955 

60.82 

28,856 

1 00.44 

23,152 

1.2 

Prov,  for  Dbtfl.  Acct.  . . . 

.  8,452 

.31 

—20.53 

10,635 

42.67 

5,924 

40.56 

6,013 

.3 

Total  Expenses  . 

.  2,696.709 

100.00 

4.45 

$2,581,862 

19.05 

2  265,135 

39.57 

1,932,209 

100.00 

Operating  Profit  . 

.  184,218 

—26.02 

$  248,996 

—53.04 

392.333 

—49.02 

361,369 

Other  Income  . 

.  19,309 

—14.86 

22,679 

—  17.77 

23,481 

—36.74 

30,523 

Total  Income  . 

.  203,527 

—25.08 

271,675 

—51.05 

415  814 

—48.06 

391,892 

Other  Deductions  . 

.  6,609 

—6.79 

7,091 

—20.02 

8,263 

43.52 

4,605 

Profit  before  Inc.  Tax . 

.  196,918 

—25.57 

264,584 

—51.68 

407,551 

—49.15 

387,287 

Prov.  for  Tax  . 

.  102,000 

—26.56 

138,900 

—52.99 

217,000 

—36.25 

160,000 

Net  Profit . 

.  94  9 1 8 

—24.48 

$  125  684 

—50.19 

190,551 

—58.24 

227,287 

revenue. 

68.96% 

of  the  ad  space,  page 

papers  at  a 

cost  of  $79,- 

To.O.j  units.  In  1949 

the  cost 

‘50,000  Daily’ 

{Continued  from  page  19) 

The  news  department  10  years 
ago  produced  35,767  columns  of 
readinp  matter  at  a  depart¬ 
mental  cost  of  $296,274  or  $8.28 
per  column.  In  1957  it  produced 
38,603  columns  of  reading  mat¬ 
ter  at  a  departmental  cost  of 
$392,705  or  $10.17  per  column. 
Last  year  it  produced  36,563 
columns  of  reading  matter  at  a 
cost  of  $412,645  or  $11.29  per 
column. 

Revenue  Per  Inch 

Last  year  the  three  advertis¬ 
ing  departments  produced  total 
ad  revenue  of  $2,144,273  at  a 
departmental  cost  of  $243,043 
accounting  for  1,109,891  inches 
of  advertising.  Revenue  per  inch 
was  $1.93  and  the  cost  of  secur¬ 
ing  was  11.33*;e.  Total  ad  reve¬ 
nue  was  .oXT'c  behind  the  previ¬ 
ous  year  and  the  departmental 
cost  was  5.44%  ahead.  Number 
of  ad  inches  was  4.21%  down. 
In  1957  revenue  per  inch  was 
$1.86  and  the  cost  of  securing 
was  10.69%. 

Local  advertising  produced 
68.49%  ($1,468,578)  of  all  ad 
revenue  and  71.59%  of  the  ad 
Inches  (794,601)  at  55.23%  of 
the  ad  department  cost  ($134,- 
243).  Local  ad  revenue  was 
$1.85  per  inch  and  cost  of  secur¬ 
ing  w’as  9.14%,  The  year  before 
local  produced  65.76%  of  the  ad 


at  51.75%  of  the  ad  cost.  Reve¬ 
nue  per  inch  was  $1.77  secured 
at  a  cost  of  8.42%.  In  1949  i*eve- 
nue  per  inch  was  $1.61  secured 
at  a  cost  of  7.1%. 

National  advertising  last  year 
produced  17.82%  of  the  ad  reve¬ 
nue  ($382,112)  and  11.92%  of 
the  ad  space  (132,319  inches) 
at  23.4%  of  the  departmental 
cost  ($56,870).  Revenue  per  inch 
was  $2.89  secured  at  a  cost  of 
14.88%.  The  year  before  na¬ 
tional  accounted  for  19.19%  of 
the  ad  revenue,  13.36%  of  the 
ad  space,  and  24.55%  of  the  ad 
cost.  Revenue  per  inch  was 
$2.67  secured  at  a  cost  of 
13.68%.  In  1949  levenue  per 
inch  was  $2.20  secured  at  a  cost 
of  15.9%. 

from  ('Ja>>ilied 

Classified  during  1958  ac¬ 
counted  for  13.69%  of  the  ad 
dollars  ($293,583)  and  16.49% 
of  the  ad  space  (182,971  inches) 
and  21.37%  of  the  ad  cost  ($51,- 
930).  Revenue  per  inch  was 
$1.60  and  cost  of  securing 
17.69%.  The  previous  year  clas¬ 
sified  accounted  for  15.05%  of 
the  dollars,  17.68%  of  the  space 
and  23.69%  of  the  cost.  Revenue 
per  inch  was  $1.58  and  cost  of 
securing  16.83%.  Ten  years  ago 
revenue  per  inch  was  $1.64  and 
cost  of  securing  17%. 

In  the  mechanical  depart¬ 
ments  during  1968  the  press 
room  produced  85,202,000  eight- 


052.  Cost  per  unit  (thousand  i)er  unit  was  $.06  and  the  pro- 
eight-page  papers)  was  $.93;  duction  per  man  hour  was  54.23. 
man  hours  in  production  were 
21,302;  and  production  per  man 
hour  was  4  units.  In  1957  cost  Times 

per  unit  was  $.73  and  produc- 

tion  per  man  hour  was  4.12  (Continued  from 

units.  In  1949  cost  per  unit  - 

was  $.61  and  production  per  ployees  are  covered 
man  hour  was  4.04  units,  tent  of  $26,860,000 


(Continued  f  rom  page  19) 


.$5.68  Per  (Atlunin 

The  composing  I’oom  set  102,- 
376  columns  of  type  at  a  cost 
of  $581,267.  Cost  per  column 
was  $5.68.  With  175,542  man 
hours  the  production  per  man 
hour  was  .58  columns.  In  1957 
cost  per  column  was  $5.35  and 
production  per  man  hour  was 
.60  columns.  In  1949  the  same 
figures  were  $4.43  and  .58. 

The  stereotype  department 
produced  39,058  plates  at  a  cost 
of  $67,662.  Cost  per  plate  was 
$1,73.  With  18,581  man  hours 
the  production  per  man  hour 
was  2.1  plates.  In  1957  the  cost 
per  plate  was  $1.68  and  pro¬ 
duction  per  man  hour  was  2.07. 
In  1949  cost  per  plate  was  $1,20 
and  production  per  man  hour 
was  2.27  plates. 

The  photo-engraving  depart¬ 
ment  produced  594,470  square 
inches  of  engraving  at  a  cost 
of  $36,339.  Cost  per  unit  (square 
inch)  was  $.06.  With  8,142  hours 
the  production  per  man  hour 
was  73.01  units.  In  1957  the 
cost  per  unit  was  $.06  and  the 


ployees  are  covered  to  the  ex¬ 
tent  of  $26,860,000  in  life  in¬ 
surance. 

Property,  plant  and  equipment 
were  valued  at  $27,998,992. 

31.4%  Share  of  .4dvertisinp 

Advertising  volume  of  the 
newspaper  in  1958  was  50,65.'),- 
463  lines,  a  loss  of  1,679,050 
lines.  Over  2  million  lines  were 
lost  during  the  shutdown. 

Revenue  from  advertising 
was  $65,833,213,  as  compared 
with  $66,922,473  in  1957.  The 
Times’  share  of  all  advertising 
in  seven  New  York  City  news¬ 
papers  rose  to  31.4  percent. 

Circulation  income  was  almo.st 
the  same  for  the  past  two  years : 
$17,899,419  for  1957  and  $17,- 
969,856  for  1958. 

The  newsprint-ink  item  came 
to  $27,760,781  last  year,  up 
about  $400,000  over  the  19)7 
figure. 

Biggest  difference  in  compari¬ 
son  was  in  the  tax  provisions. 
In  1957  the  company  set  aside 
$1,600,000  for  federal  and  $157,- 
125  for  state  income  taxes.  The 
1958  statement  shows  only  $10,- 
000  for  federal  and  $8,222  for 
state  taxes. 


production  per  man  hour  was  state  taxes. 
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newly  teamed  for 

GEEATER  READERSHIP 
MORE  PROMOTABILITY 

AMERICAN  WEEKLY.  LEADER  IN  EDITORIAL  INTEREST  AMONG  SUNDAY 
MAGAZINES,  PLUS  JOHN  J.  O’CONNELL,  NEW  EDITOR-IN-CHIEF 


John  J.  O’Connell  mhh  to  The  American  Weekly 
his  remarkable  record  of  achievement  as  an  imagi¬ 
native  and  responsible  editor.  At  Cosmopolitan,  Mr. 
O’Connell  introduced  many  brilliantly  successful  new 
editorial  and  art  concepts  .  .  .  and  saw  the  magazine 
step  up  newsstand  circulation  82%  during  his 
editorship  from  1951-1958. 

Now  teamed  with  The  American  Weekly  .  .  .  look 
to  Mr.  O’Connell  to  lift  this  leader  to  even  greater 
heights  in  family  readership  .  .  .  with  more  promo- 
iable  features  than  ever  before! 

For  advertisers,  this  means  still  more  enthusiastic 
readership  to  add  greater  impact  to  their  messages. 


F'or  publishers,  The  American  Weekly  will  now 
enrich  their  Sunday  “package”  still  further  ...  as  a 
vital  52-weeks-a-year  promotional  plus. 


‘America  11 
Weekly 


...serving  over  10  million  families  through 
34  of  America's  great  Sunday  newspapers 
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Binffham,  editor-in-chief  of  the 
Louisville  (Ky.)  Courier  Jour¬ 
nal  and  Times.  After  declaring 
his  belief  that  the  American 
press  is  “potentially  the  greatest 
force  for  education  in  the  world 
today,”  he  added,  “unfortunately 
I  believe  our  performance  is  not 
living  up  to  that  responsibility 
in  any  major  way.” 

During  the  course  of  the 
series  Mr.  Lyford  and  Mr.  Lyons 
received  daily  editions  of  40 
American  newspapers  selected 
for  geographical  and  political 
representation.  They  were  an¬ 
alyzed  for  content.  At  the  con¬ 
clusion  Mr.  Lyons  selected  eight 
of  the  sample  as  outstanding  in 
presentation  of  foreign  and  na¬ 
tional  infonnation.  They  were: 
the  New  York  Times,  Christian 
Science  Monitor,  Milwaukee 
Journal,  W  ashington  Post, 
Washington  Star,  Minneapolis 
Star  and  Tribune,  Louisville 
Courier-Journal  and  St.  Louis 
Post-Dispatch.  Also  worthy  of 
mention,  according  to  Mr.  Ly¬ 
ford,  were  the  Kansas  City  Star 
and  the  Toledo  Blade.  For  depth 
of  business  news  reporting  the 
Wall  Street  Journal  was  cited. 

The  Fund  for  the  Republic 
gave  $95,000  for  the  symposium. 
Transcripts  have  been  published 
of  all  15  programs  in  pamphlet 
form,  available  free  at  Fund 
headquarters,  60  East  42nd 
Street,  New  York. 


Press  Criticism 

(Continued  from  page  22) 


Lyons  wanted  to  know  if  Mr.  . ^  •  •  i 

Stevenson  thought  American  edi-  ' 

tors  should  travel  abroad  more  '  *'  ’>  1 

than  they  do.  Mr.  Stevenson  re-  .  ”  ./  ^ 

plied:  - 

“I  think  it’s  only  the  edi- 
think  it’s  basically  the 

publishers.  One  of  our  real  prob-  . 

lems  the  publishers  . 

would  hope,  would  try  to  see  the  >  - 

the  round,  to  see  more 
it,  to  see  as  a  whole — and 
out  if  they  escape  from 

some  of  the  psychological  inhibi-  ' 

tions  from  which  they  suffer, 
these  ideological  if 

you  please,  or  prejudices.  This  |||||P||||||||||^PHH|H|||||H||^|^^:  ^ 

too  trying  a  time  for  us  to  give  i 

our  people  anything  less 
the  test^and  mean  by 
the  truth — if  we’re  going  to 

make  the  democratic  system  sue-  Louis  Lyons,  moderator  tor  "The  Press  and  The  People." 

said  he  thought  they  were  buried  caught  up  wdth  the  labor  story  in 
Chinese  Black-Out  because  the  average  reader  is  this  country  .  .  .  The  problem 

„  ,  ,  j  .  .u  not  terribly  interested  in  them,  is  partly  one  of  having  qualified 

On  several  broadcasts  the  „j  people  to  report  labor  compe- 

coytiage  of  forei^  news  r^  illustrate  a  story  about  tently,  as  in  any  other  specialty, 

ceived  criticism.  Generally  It  u.  S.  steel  earnings  with  Mari-  and  partly  one  of  fair  treatment. 

tial  corps  of  American  corre-  lyn  Monroe.  That  s  the  real  dif-  “This  is  a  hard  problem  for 
spondents  had  been  allowed  to  the  publisher  is  a  big  employer 

disintegrate  since  World  War  II.  „  program  billed  as  The  himself,  and  his  paper  is  bound 

“The  greatest  unreported  re-  ^  reflect  chiefly  the  attitude  of 

volution  in  modem  times  is  Stanley  Livingston  dir^tor  of  the  business  community,  which 
taking  place  in  Communist  China  the  Cambridge  Elytron  Acceler-  provides  the  basis  of  its  support, 
and  the  American  people  are  ^toj,  and  Earl  Ubell  science  This  imposes  on  the  publisher 
almost  totally  ignorant  about  the  Ncic  York  Herald  an  obligation  beyond  that  of  any 

what  is  taking  place,”  Theodore  m  the  latter  s  other  employer— to  see  that 

White  a  former  Far  Eastern  "'^n^ns  that  the  public  does  not  labor  gets  fair  news  treatment, 
corre-slxmdent,  declared.  But  Mr.  about  fallout  to  even  though  he  may  feel  his  own 

White  also  said:  make  intelligent  decisions.”  ox  is  gored,  or  the  ox  of  a  friend. 

(IT  u  J.1  i.'t  i-v  (.  "In  the  last  10  years  we  have  A  newspaper  publisher  needs  a 

I  honestly  believe  that  our  increasing  number  of  lot  of  balance  and  civic  courage 

.American  P^ess  gives  the  best  science  reporters  on  the  daily  and  a  thick  skin  against  his 
coverage  of  the  foreign  world  newspapers,”  Mr.  Ubell  said.  “In  privileged  and  sometimes  preju- 
ofth^e  press  of  any  other  country  1935  10  fiends.” 

on  thence  of  the  globe.  We  have  posters;  today  there  around  60  “Hard  digging”  reporters  in 
wonderful  correspondents;  you  To  be  sure,  that  is  far  too  Washington^^von  praise  from 

can  learn  more  aW  the  rest  of  But.  more  Important  than 

the  world  here  than  anvnvhere  ^^at,  we  have  not  found  how  to  ^  ^  , 

present  this  information  to  the  .  ? 

, , .  .  ,  ii.  i  -1.  •  the  teamsters  cormption  of  pub- 

‘How  Little  News—'  P«Wic  in  such  a  way  that  it  is  j.  ijj  initiative  of  ex- 

not  only  translated  in  the  or-  ,  ‘  ’  ,  ,,  - 

Clifton  Daniel,  assistant  to  dinarv  sense  of  the  word  but  repeatedly  come  from 

the  managing  editor  of  the  New  falls  into  their  p.svchological  reporters,’’ he  said. 

York  Times,  expressed  the  fear  orbit,  so  that  they  can  absorb  Without  their  penetrating  re- 
that  most  Americans  were  not  and  use  it.”  porting,  the  press  could  easily 

I'oceiving  adequate  infonnation  lapse  into  nothing  but  an  official 

on  the  Soviet-Berlin  story.  I.abor  Reporting  gazette  for  ■what  officials  were 

.4fter  the  series  ended,  a  Sam  Romer,  labor  editor  of  the  rr  *-  \t 

White  House  corre.spondent  Minneapolis  Tribune,  had  al-  j  Reston,  New 

wrote  Mr.  Lyons  that  the  Eddie  most  the  same  words  to  say  re-  '  Times,  added: 

Fi.sher-Liz  Taylor  romance  story  garding  labor  reporting  in  the  “There  is  more  good,  hard, 
crowded  out  a  series  on  Mexico  press.  Noting  that  “the  quality”  tough  reporting  coming  out  of 
he  -^vrote  for  his  paper  when  he  of  labor  reporting  has  steadily  Washington  than  the  public 
covered  President  Eisenhower’s  improved  for  30  years,”  Mr.  shows  much  stomach  for.  There 
visit  with  the  President  of  that  Romer  added;  '  more  good  infonnation,  solid 

neighboring  Republic.  “We  still  need  greater  depth,  information,  about  the  great 

Edwin  Lahey,  chief  of  the  more  perspective,  and  more  events  of  our  time  available  to 
Washington  Bureau  of  the  white  space.”  public  than  the  public  takes 

Knight  Newspapers,  described  Mr.  Lyons  summed  up  the  advantage  of.”  .^as  billed  and  promoted  unaer 

inflation  as  the  “worst  covered  “sensitive  and  difficult  news  as-  Probably  the  most  pertinent  the  label,  “Your  Press  Wants 

story.”  On  economic  stories  in  signment”  of  labor  reporting  by  general  critique  of  the  news-  to  Know.”  Fendall  Yerxa,  ex¬ 
general,  Joseph  A.  Livingston  declaring:  paper  press  came  in  the  last  of  ecutive  editor,  monitored  the 

of  the  Philadelphia  Bulletin  “The  press  has  never  really  the  15  broadcasts  from  Barry  debate. 

80  EDITORS:  PUBLISHER  for  April  18.  1959 


Experts  Debate 
In  News  Forum 


If  you’re  already  in  San  Jose .  .  . 

These  Figures  Will  Delight  You! 

If  you  aren’t .  .  . 

These  Figures  Will  Tempt  You! 


THINK  THESE  FIGUHES 
AHE  OUTDATED? 


SURE  THEY  ARE 


Sources: 


Yes,  even  these -the  liest  o 
Major  MetropolitaiArea 


It’s  almost  impossible  to  vinalize 
growing.  But  perhaps  the  ilstrati 
1884  will  help  emphasize  outoint: 


Gains  noted  here  —  good  aithey  ; 
What  about  San  Jose?  lt’s|rowin 
Be  there  in  the  Mercury  d  New 


Population: 

In  July,  1958  (latest  authoritative  estimate)  — 
574,800.  That’s  284,253  above  the  U.S.  Census’ 
290,547  figure  for  1950!  And  don’t  worry—  more 
are  coming— over  3,000  a  month!.,  , 


Department  Store  Sales: 

Up  27  per  cent  for  February,  1959!  Just  a  sample 
of  the  gains  that  keep  San  Jose  in  the  Depart¬ 
ment  Store  Index  “300”  bracket  —  100  points 
above  any  other  12th  FRD  area! 


1.  State  Department  at  Emplayment 


2.  Bureau  of  Labor  Statistics 


3.  U.S.  Bureau  of  Census 


4.  State  Department  of  Finance 


6.  12th  Federal  Reserve  District 


Employment: 

Manufacturing  a/one-up  17  per  cent  in  one  year! 
February  showed  52,400  employed  in  this  one 
category!  Total  employment  —  up  10  per  cent. 
February’s  Metropolitan  San  Jose  labor  force  was 
187,500  —  a  17,500  gain  from  February  1958!, 


6.  Media  Records,  Inc. 


1958  Advertising  Linage:  33,317,541  Lin 


NOW,  WITH  PARADE,  TOO  I 


Member  of  Metro  Sunday  Comic  Network 


I  growing 


—Since  1946,  the  Mercury  and  News  have  won 
more  than  30  first  place  awards  in  State  and 
National  competition  for  journalistic  excellence! 


CIRCULATION: 

116,006  Combined  Bailor 

100,830  Sunday 

( 
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San  Jose 

Mercury  and  News 

Member  of  Metre  Sunday  Comic  Network 
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The  Daily  Newspaper  is  the  Total  Selling  Medium! 


Represented  Nationally  by  R  I  D  D  E  R  -  J  O  H  N  S,  INC. 


NEWSPAPER  LAW 

Bonus  Sealed  His  Deal  to  Quit 

By  Albert  Woodruff  Gray 

The  Supreme  Court  of  Florida  “The  knowledge  and  informa-  claims  any  applicability  of  the 
recently  refused  to  allow  a  for-  tion  acquired  by  a  person  in  exceptions  because  he  says  he 
mer  owner  of  a  weekly  newspa-  the  ownership  or  management  did  not  sell  the  goodwill  of  the 
per  to  get  out  of  an  agreement  thereof  are  quite  valuable  and  business  and  did  not  as  a  share- 
to  refrain  from  engagfing  in  it  is  reasonable  to  assume  that  holder  of  a  corporation,  sell  all 
the  publishing  business  for  five  the  disclosure  of  the  system  or  his  stock  in  the  corporation. 


years.  method  of  operation  to  a  com-  ’ll 

The  coiut  dismissed  an  ac-  petitor  would  be  injurious, 
tion  for  a  declaratory  judgement  “When  a  person  covenants  to  “The  first  is  very  difficult  to 
that  the  stipulation  in  the  sale  remain  out  of  a  certain  business  understand.  To  accept  his  literal 
agreement  was  void  and  unen-  for  a  time  and  space  and  accepts  inteirpretation  of  the  part  of  the 
forceable.  (Standard  Newspa-  employment  in  a  rival  concern,  statute  referring  to  transfer  of 
pers,  Inc.,  v.  Woods,  C.C.H.,  the  test  appears  to  be  that  the  goodwill  would  amount  to  keep- 
Trade  Cases,  75,132).  injury  begins  when  the  scope  ing  the  letter  without  regard 

Asserting  that  he  was  only  character  of  the  employ-  for  the  spirit  by  holding  that  he 
fitted  for  newspaper  business  "'ent  by  the  rival  business  is  was  not  -one  who  sold  the  good- 
and  as  a  consequence  could  not  such  as  to  result  in  substantial  wi  1  of  the  business, 
earn  a  livelihood  for  his  family,  interference  with  the  business  “But  if  we  focus  on  the  entire 
the  secretary  of  the  Marion  the  subject  of  the  contract,  transaction  it  is  plain  that  in 

Publishing  Company,  former  “The  seller  must  refrain  from  reality  he  and  his  colleagues  for 
owner  of  the  Marion  Sun,  an  acts  which  may  operate  to  in-  a  price  sold  a  newspaper  and  all 
Ocala  shopper,  argued  that  the  duce  the  customers  of  the  old  its  assets  including  the  goodwill, 
stipulation  violated  a  Florida  business  to  transfer  their  pa-  As  a  part  of  the  deal  he  and 
statute.  tronage  to  the  new  employment.  represented  that  they  would 

That  statute  provided,  “Every  purchaser  of  the  goodwill  secure  the  buyer  aga^ 

contract  bv  which  anvone  is  re  ^  business  and  its  goods  is  titiw  from  them, 
c  niract  oy  wnicn  anyone  is  re  -jjfjygj  4.},-  nrotec-  The  importance  of  this  as- 

strained  from  exercising  a  law-  fnllv  re.ali7.Pd  bv 


“The  importance  of  this  as- 


him,  else  why  did  he  put  the 
value  of  $1,000  on  his  signature 
and  why  did  he  think  his  associ¬ 
ates  met  his  demand  ? 

“Having  presumably  got  his 


ra  a  irom  exercising  a  law-  customers  and  natrons  surance  was  fully  realized  by 

ful  profession,  trade  or  business  01  cusiomers  ana  pairons  j  ^ 

Sr  bl'thTad:  ™Tu»  i$lM0  ™ \uXatS; 

(S'hereoris  extent  'eree  infloenee  of  the  seller. .. .  an^d 'vhy  did  hejthnj^his  nssoei- 

void  ”  The  two  suMivisions  ex-  ji,ooo  Bonus  Paid  ‘  “Having  presumably  got  his 

cep  agreements  of  this  charac-  ^  -inco  IneV  at  share  of  the  purchase  price  and 

ter  made  for  “a  reasonably  We  take  now  a  close  look  at  ,  •  e.u..eiv  received  his  ‘bo- 

limited  time  and  area,”  in  the  the  facts  to  see  whether  or  not  ^  ^  ^ 

sale  of  the  goodwill  of  a  busi-  he  (plaintiff)  should  have  been  be  Seld  in  his  attempt 

ness.  rewarded  with  a  decree  declar-  ^  ^ ...  .  „  * 

In  a  discussion  of  the  validity  ^ 

of  such  an  agreement  against  business  and  the  • 

competition,  the  Supreme  Court  ilTterfir^^ee  Scientists’  Parlance 

of  Florida  said,  “Originally  un-  9  without  interference  p  ,,  ,  ‘S„nnrc<!«inn’ 

der  the  common  law  of  England  from  the  purchaser.  t.anetl  Mlippression 

contracts  restricting  a  man’s  “When  negotiations  to  sell  the  Boston 

right  to  follow  his  calling  were  property  were  under  way  this  AP  Science  Writer  Alton  L. 
considered  void  as  against  pub-  rnan  displayed  antagonism  to  Blakeslee,  in  accepting  the  James 


lie  policy.  ‘  the  deal  and  this  opposition  be-  T.  Grady  medal  from  the  Amer- 

“This  view  developed  from  the  strong  that  his  associ-  ican  Chemical  Society  (April 

requirement  that  a  man  could  finally  paid  him  $1,000  to  6),  pleaded  with  scientists  to 
not  pursue  a  trade  to  which  he  ‘non-competitive’  agree-  speak  in  simple  language  in 

had  not  become  apprenticed  and  ”*‘^*‘*'  across 

that  when  so  committed  was  “Plainly  execution  of  the  to  the  general  public, 
subject  to  penalty  if  he  did  not  agreement  assuring  non-compe-  Mr.  Blakeslee  accepted  the 
exercise  that  trade.  Consequent-  flfiuu  was  so  necessary  to  the  medal  at  a  general  assembly  of 
ly  an  agreement  to  restrain  him  ronsummation  of  the  sale  that  the  society  in  John  Hancock 
from  following  his  trade  would  ^his  man  thought  his  signature  Hall. 

result  either  in  his  violation  of  should  fetch  him  a  sizeable  He  said  scientists  often  wrap 
the  law  or  the  deprivation  of  amount  of  money,  which  it  did  their  ideas  in  a  cocoon  of  tor- 
his  right  to  earn  a  livelihood.”  und  his  associates  thought  his  tuous  sentences  that  are  lost  to 

signing  was  worth  their  dis-  the  general  public  and  some 


T.  Grady  medal  from  the  Amer- 


Principle  Involved 

As  authority  for  its  conclu¬ 
sion  holding  this  agreement  re¬ 


signing  was  worth  their  dis-  the  general  public  and  some 
gorging  that  amount.  Doubtless  scientists  are  gruilty  of  a  type  of 
he  too  regarded  it  an  indi.spensa-  snobbeo’  which  leads  to  sup- 
ble  part  of  the  transaction.  pression  of  scientific  ideas. 

“Now  this  man  with  the  • 


tllia  IIIUII  witll  tliu 

eonrf  legal,  the  OOO  in  his  pocket  attempts  to 

com  referred  to  an  earlier  de-  Escape  the  effect  of  his  bargain  dynamic  Valley 


m 

I 

1 


which  it  had  com-  upon  grounds  that  are  tenuous  Cincinnati 

■  indeed.  While  claiming  protec-  The  Enquirer  devoted  a  22- 

Ki-  ^  business  having  an  es-  tion  of  the  first  part  of  the  Act  page  section,  with  front-page 
tablished  clientele,  the  system  declaring  invalid  contracts  in  re-  color,  March  17,  to  a  salute  to 
and  method  of  operation  is  of  straint  of  the  exercise  of  a  law-  “Dynamic  Ohio  Valley,”  includ- 
considerable  importance.  ful  business  and  so  on,  he  dis-  ing  its  role  in  national  defense. 

editor  8c  publisher  for  April  18,  1959 


Cincinnati 
The  Enquirer  devoted  a  22- 


A  present  amazing 
in  it*8  scientific 
strides 


a  future  promising 
even  greater  feats, 
advancements 


Give  your  readers 
the  best,  the  most  ac¬ 
curate  science  reports 
backgrounded  by  in¬ 
disputable  facts. 

Science  Service 
news  coverage  is  pro¬ 
duced  by  experts  — 
men  and  women 
traineil  in  both  science 
and  newspaper  writing. 

News  .  .  .  daily  .  .  . 
weekly;  features  writ¬ 
ten  from  news  angles 
.  .  .  our  services  appeal 
to  every  one  of  your 
readers  interested  in 
progress. 

Write  for  trials, 
samples.  Our  down-to- 
earth  rates  will  tuck 
neatly  into  your  edi¬ 
torial  budget. 


SCIENCE 

SERVICE 


1719  N  Street,  N.W. 
Vi'ashing^on  6,  D.  C. 


THERE’S  NO  SHOW  LIKE  BUSINESS 


...and  tliere’s  no  better  plaee 

for  |[ou  newspaper  to  show  advertisers 
where  to  get  more  hnsiness. 
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Donosky  Sells  Daily 
To  Barnhill  Group 

Hillsboro,  Tex. 

The  Hillsboro  Evening  Mirror 
was  sold  by  M.  M.  Donosky  of 
Dallas  to  Jim  Barnhill,  adver¬ 
tising  manager  of  the  Great 
Bend  (Kas.)  Daily  Tribune.  Mr. 
Barnhill  is  associated  in  the 
purchase  with  Russell  T.  Towns- 
ley,  publisher  of  the  Russell 
(Kas.)  Daily  News;  Will  L. 
Townsley  and  Ben  H.  Emerson, 
Great  Bend  Tribune;  Allan  0. 
Evans  of  the  Russell  News,  and 
Mrs.  James  Allan  Coogan  of 
Caracas,  Venezuela. 

*  *  * 

Additional  recent  transactions 
in  the  newspaper  field: 

*  *  * 

Mebane,  S.  C. 

Charles  S.  Pike  II,  formerly 
of  the  advertising  department  of 
the  Burlington  (N.  C.)  Times- 
Neivs,  has  purchased  the  weekly 
Mebane  Enterprise. 

♦  *  * 

Santa  Clara,  Calif. 

George  Bennitt,  of  the  Ben- 
nitt  Publishing  Co.,  sold  the 
Santa  Clara  Journal  to  S  &  S 
Newspapers,  represented  by 
Paul  R.  Spindler,  fonnerly  with 
the  San  Francisco  Examiner. 

Mr.  Bennitt  also  sold  the  Glen¬ 
dale  (Ariz.)  News  to  Victor 
Morgan  of  Phoenix.  Mr.  Morgan 
formerly  published  the  Kalispell 
(Mont.)  Inter  Lake. 

Both  sales  were  negotiated  by 
Jack  L.  Stoll  and  Associates, 
Los  Angeles. 

I  ♦  ♦  * 

!  Boca  Raton,  Fla. 

1  Halford  R.  Houser,  former 
j  publisher  of  the  Bogalusa  (La.) 

'  Daily  News  and  of  the  Cape 
Cod  (Mass.)  Standard-Times, 
has  become  publisher  and  prin- 
j  cipal  stockholder  in  the  Boca 

Raton  News.  Mr.  Houser  sold 
his  interest  in  the  Bogalusa 
1  newspaper  early  this  year.  He 

i  was  fonner  city  editor  of  the 

.South  Bend  (Ind.)  Tribune. 

*  *  ♦ 

Sanford,  Fla. 

Mr.  and  Mrs.  Milton  Stewart 
have  purchased  the  Celery  City 
Printing  Co.,  Sanford,  Fla., 
from  Z.  B.  Ratliff.  Mr.  Stewart 
was  managing  editor  of  the 
Monroe  (Mich.)  Evening  News 
10  years.  Transaction  was  han¬ 
dled  by  A.  C.  Santo,  Orlando. 
♦  *  ♦ 

Anoka,  Minn. 

94-year  competition  ended 
here  when  the  Anoka  County 
Union  purchased  the  weekly 
Anoka  Herald  from  Warren 
Feist.  Arch  G.  Pease  is  owner  of 
the  Union  -which  also  publishes 
the  Union  Shopper  and  Subur¬ 
ban  Life.  The  operation  is  the 
only  thrice-weekly  English  news- 
'  paper  in  Minnesota. 


F.  G.  Clasen  will  continue  as 
editor  of  the  Suburban  Life  and 
take  over  the  Herald.  Mr.  Pease 
will  edit  the  Union  and  the 
Shopper. 

*  *  * 

McCu.ne,  Kas. 

Mr.  and  Mrs.  Guy  H.  Dyer 
have  sold  the  McCune  Herald 
which  they  owned  and  operated 
50  years  to  Russell  C.  Brooks 
of  Parsons,  and  his  son,  Charles 
E. 

*  *  * 

Newport,  Ark. 

Roy  M.  and  Roy  R.  Craig, 
publishers  of  the  Newark  Jour¬ 
nal,  purchased  the  Newport 
Democrat  from  Ells  L.  Huff  and 
discontinued  publication  of  the 
Journal.  The  Journal  subscrip¬ 
tion  list  and  plant  equipment 
will  be  added  to  the  Democrat. 

*  «  « 

Loveland,  Colo. 

Harley  E.  Holden,  publisher 
of  the  Loveland  Reporter-Her¬ 
ald  daily  newspaper  for  more 
than  14  years,  has  announced 
the  sale  of  his  holdings  to  Har¬ 
low  E.  Tibbetts,  veteran  Kansas 
and  Texas  newspapennan. 

Mr.  Tibbetts  and  Mr.  Holden’s 
son,  John  E.,  who  has  been  ad¬ 
vertising  manage!*,  will  be  co¬ 
publishers.  The  elder  Holden  is 
retiring  after  40  years  of  news¬ 
paper  w*ork. 

*  *  * 

Jackson,  Ala. 

The  South  Alabamian,  o-wned 
by  Fred  Nall,  has  been  sold  to 
the  Southwest  Alabama  Pub¬ 
lishing  Co.,  o-wned  by  William 
H.  Stewart,  who  is  also  o-wner 
of  the  Monroeville  Journal  and 
co-owner  of  the  Breivton  Stand¬ 
ard.  Mr.  Nall  will  continue  as 
editor. 

*  ♦  ♦ 

Winter  Park,  Fla. 

The  Winter  Park  Sun  and  the 
Winter  Park  Herald,  weekly 
newspapers,  have  been  pur¬ 
chased  by  Mr.  and  Mrs.  Lloyd 
Karr,  of  Webster  City,  Iowa. 

*  *  * 

Eufaula,  Ala. 

Joel  P.  Smith  has  taken  over 
the  Eufaula  Tribune  as  editor 
and  publisher  following  the 
death  of  the  late  publisher,  H.  L. 
Upshaw. 

Mr.  Smith  assumed  duties  of 
editor  and  general  manager  of 
the  bi-weekly  six  months  ago. 
Under  terms  of  a  contract 
agreement  with  the  late  pub- 
li.sher,  Mr.  Smith  acquired  an 
intei-est  in  the  business. 

*  ♦  ♦ 

Grand  Saline,  Tex. 

Neil  Harle  has  sold  the  Grand 
Saline  Sun  to  Alf  Robenson,  who 
has  been  a  member  of  the  ad¬ 
vertising  staff.  Mr.  Hai'le  will 
continue  to  operate  the  Mineola 
Monitor  and  Wood  County 
Record  at  Mineola. 


Mr.  Roberson  also  purchased 
the  Edgewood  Enterprise  from 
Mr.  Harle. 

#  *  * 

Cassville,  Wis. 

S.  A.  Bakke,  publisher  of  the 
Cassville  American  for  six  years, 
sold  the  weekly  to  William 
Diekmann. 

«  *  * 

Joseph,  Ore. 

Merger  of  two  of  Wallowa 
county’s  three  weekly  papers  has 
been  announced  by  Gwen  Coffin, 
publisher  of  the  Enterprise 
Chief  tan.  The  Chief  Joseph 
Herald,  with  1,013  circulation  in 
a  town  of  850,  has  been  merged 
with  the  Chi^tain,  with  2,305 
circulation.  Dwight  Hinshaw, 
foi*mer  publisher  of  the  Herald, 
becomes  associate  editor  and 
advertising  manager. 

Little  Falls,  N.  J. 

Mrs.  Margaret  L.  Ball,  owner 
and  publisher  of  the  Little  Falls 
Herald,  sold  the  weekly  news¬ 
paper  to  Frank  A.  Orechio  of 
Nutley. 

The  Herald  was  founded  in 
1927  by  Mrs.  Ball’s  husband, 
Arthur  E.  Ball. 

Last  September  Mr.  Orechio 
purchased  a  one-half  stock  in 
two  other  weekly  newspapers, 
the  Nutley  Sun,  and  the  Belle¬ 
ville  Times-News. 

*  *  * 

Fountain  City,  Tenn. 

A  new  corporation,  headed  by 
Charles  E.  Rader,  Knoxville 
lawyer,  has  purchas^  the  Foun¬ 
tain  Citizen,  a  weekly  here,  from 
Mr.  and  Mrs.  J.  D.  Par.sel, 
effective  April  1. 

Mark  Adams,  for  the  past  six 
years  advertising  manager  of 
the  Harriman  Record,  is  the  new 
advertising  manager  of  the 
Fountain  Citizen.  Larry  Calvert, 
a  native  of  Fountain  City  and 
a  recent  journalism  graduate  of 
the  University  of  Tennessee, 
has  been  named  editor  of  the 
Citizen. 

Mr.  and  Mrs.  Parsel  started 
the  paper  in  November,  1954. 

*  «  * 

Harrison,  Neb. 

The  Harrison  Sun  disbanded 
its  printing  plant  after  58  years 
and  .sold  its  circulation  list  to 
the  lA(ks  (Wyo.)  Herald. 

George  Clarke,  publisher  of 
the  Sun,  sold  the  printing  equip¬ 
ment  to  a  South  Dakota  plant 
and  discontinued  the  newspaper. 
For  a  year  Mr.  Clarke  tried  to 
sell  the  paper  but  was  unable 
to  find  a  buyer. 

The  Herald  w*as  established  in 
188fi. 

*  *  * 

Taylor,  Tex. 

Mrs.  George  Brackenrldge 
Peeler,  publisher  of  the  Taylor 
Press  and  Taylor  Times,  has  an¬ 
nounced  that  the  newspapers 
have  been  sold  to  a  group  headed 


by  Frank  W.  Mayborn,  publisher 
of  the  Temple  Daily  Telegram. 
C.  A.  Schulz,  assistant  publisher 
of  the  Telegram,  is  a  member 
of  the  group. 

The  two  papers  will  be  man¬ 
aged  by  David  Hoster,  former 
managing  editor  of  the  Victoria 
Advocate. 

^  ^ 

Canton,  N.  C. 

Canton  Enterprise,  Inc.,  a  new 
coi*poration  organized  by  local 
businessmen,  has  purchased  the 
Canton  Enterprise,  36-year-old 
local  -weekly.  Harley  E.  Wright 
Sr.,  has  been  publishing  the  pa¬ 
per  since  its  first  issue. 

*  «  * 

Canton,  N.  Y. 

The  St.  Lawrence  Plnmdenler 
and  Commercial  Advertiser,  103- 
year-old  county  seat  weekly 
owned  and  purchased  by  Mason 
Rossiter  Smith  since  1949,  has 
been  sold  to  John  W.  Garber.son 
of  Grosse  Pointe,  Mich.  M  r.  Gar- 
berson  recently  resigned  as  a 
vicepresident  of  N.  W.  .\yer  & 
Son.  The  sale,  which  included 
the  real  estate  occupied  by  the 
newspaper  and  its  commercial 
printing  department,  was  ar¬ 
ranged  through  the  Dial  -Agency, 
Detroit. 

• 

Miller  Firm  Buys 
Rochester  Station 

State  Bi*oadca.sting  Co.  Inc. 
has  announced  the  purchase  of 
the  Rochester  (N.  Y.)  Broad¬ 
casting  Co.,  Inc.  and  radio  sta¬ 
tion  WRVM  there.  The  .sales 
price  w'as  $350,000. 

Frank  W.  Miller  Jr.,  presi¬ 
dent  of  State,  is  an  officer  of 
the  Kelly-Smith  Co.,  newspaper 
representatives,  and  Headley- 
Reed  Co.,  station  repre.senta- 
tives. 

He  also  is  an  officer  of  the 
K.  and  M.  Publishing  Co.,  owners 
of  the  Fall  River  (Mas.s.) 
Herald  Nmvs,  and  the  Schenec¬ 
tady  (N.  Y.)  Union-Star. 

Better  Times? 

Marathon,  Wis. 

The  Marathon  County  Times, 
a  weekly  newspaper,  was 
launched  here  April  3  by  Fran¬ 
cis  F.  Schweinler,  Mosinee  edi¬ 
tor  and  publisher.  The  30-year- 
old  Marathon  Times,  publi-shed 
by  Alfred  E.  Gertschen,  sus¬ 
pended  publication  Feb.  13. 

• 

i\ow  Moii.-Fri. 

Hollywood,  Fla. 

The  Hollywood  Sun-Tattler 
has  become  a  five-day  publica¬ 
tion.  Beginning  March  2  it 
changed  from  thrice-a-week  to 
five  days,  Monday  through 
Friday. 
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Perry  Florida  , 

Papers  Carried  Over  ^ 
IIS  Million  Lines 

of  Advertising  in  19S 

/  /  / ' 

POWER-PACKED  /  /  / 

FOR  LOCAL  IMPACT  /  / 


\  'llJJ/' 


Getting  to  Florida’s  many  faceted  population  is  no  prob¬ 
lem  for  the  Perry  group  of  newspapers.  For,  in  cities, 
towns  and  rural  areas  the  Perry  paper  is  the  home  town 
paper. 

The  Perry  Florida  group. offers  a  varied  menu  for  the 
media  buyer  .  .  .  dailies  in  10  major  cities,  strategically 
located  weeklies  and  ALL-FLORIDA  MAGAZINE,  a 
full-color  supplement  with  its  statewide  ABC  coverage. 


$1,723,890,000 

ANNUAL  RETAIL  SALES 

REACHED  EXCLUSIVELY 
THROUGH  THESE  PERRY 

^  FLORIDA  DAILIES: 

PALM  BEACH  DAILY  NEWS 
PALM  BEACH  POST-TIMES 
JACKSONVILLE  JOURNAL 
DELAND  SUN-NEWS 
MELBOURNE  DAILY  TIMES 
MARIANNA  JACKSON  COUNTY  FLORIDAN 

PANAMA  CITY  NEWS-HERALD 
OCALA  STAR-BANNER  *  COMMERCIAL-LEDGER 

PENSACOLA  NEWS-JOURNAL  * 


FOR  FLORIDA 

IMPACT- 

BUY  ALL  OR 
ANY  PART  OF 

PERRY 

PAPERS 


PALM  BEACH 
^  y"'  POST-TIMES 

'  I  (Palm  Baach  County) 

County  Population  _.193.900 

City  Population  .  85,700 

/(Retail  Sales,  County 
•  /,$334,783,000). 

X  ★ 

y  s  •  PANAMA  CITY 

\  ''  NEWS-HERALD 

\  (Boy  County) 

\  County  Population  „  62,400 

.  \City  Population  _  33,900 

\  '(Retail  Sales,  County 
I  $75,868,000). 

\  ★ 

^  DELAND 

'  SUN-NEWS 

\  (Volusia  County) 

'  County  Population  _106,800 

iCity  Population  . - .  10,000 

*  (Retail  Sales,  County 
i$l  58,452,000). 

★ 

PALATKA  NEWS 

A  (Putnam  County) 

County  Population  „  34,100 

V  W  ^ACitv  Population _ 15,500 

\  ,  (Retail  S»les,  County 

,  \  I  $34,364,000). 

\  JACKSONVILLE 

\  JOURNAL 

\  (Duval  County) 

.  \  County  Population  _.44 1,200 

sAp  (City  Population  . 235,300 

“  ((Retail  Sales.  County 
15636,908,000). 

★)  OCALA 

1  STAR-BANNER 

^  (Marion  County) 

^nCountv  Population  „  48,900 

MjiCity  Population _  16,200 

(Retail  Sales,  County 
$60,178,000). 

^  ★ 

LEESBURG 

COMMERCIAL-LEDGER 

(lako  County) 

Countv  Population  „  48,600 

City  Population  _  10,300 

(Retail  Sales,  County 
$66,384,000). 

•k 

PENSACOLA 
NEWS-JOURNAL 

(Escambia  County) 

County  PoDulation  -.166,600 

City  PoDulation _  74,600 

(Incl.  Warrinirton) 

(Retail  Sales.  Escambia- 
Santa  Rosa  County, 
$233,856,000). 

★ 

MELBOURNE  TIMES 

(Brovard  County) 

Conntv  PoDulation  77,700 

City  Population  .  14,800 

(Retail  Sales,  County 
p  $91,427,000). 

^  MARIANNA 

JACKSON  COUNTY 
FLORIDAN 

(Jackson  County) 

County  Population  ■_  36,400 

City  Population _  7,000 

(Retail  Sales,  County 
$31,670,000). 


Roprosontod  Nationally  By 
JOHN  H.  PERRY  ASSOCIATES 
William  K.  Dorman,  Gonerai  Manager 
1 9  West  44th  Street,  New  York  36,  N.  Y. 
Telephone,  Murray  Hill  7-5047 
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John  H.  Perry  Newspapers 

Representatitef  JOHN  H.  PERRY  ASSOCIATES 

Suite  502  ...  19  W.  44th  St.  .  .  New  York  36,  N  Y 
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iAndttier  “first”  from  Cutler-Hammer 


cuts  mail  room  handling  time 

and  costs 

How  efficient  is  your  mail  room  operation?  papers-per-bundle  “count”  is  adjustable  to 
Can  it  keep  pace  with  your  presses  when  run-  produce  bundles  with  as  few  as  15  papers  or 

ning  top  speed,  or  is  it  a  production  bottle-  as  many  as  100,  and  the  size  of  the  issue  can 

neck?  Is  your  mailroom  efficient  during  slow-  vary  from  12  pages  to  128  pages, 
speed  collect  runs?  These  are  problems  many  The  performance  of  the  Counter-Stacker 

newspaper  publishers  have  faced,  and  here’s  at  the  MILWAUKEE  JOURNAL  and  the 

the  solution  to  their  problems  .  .  .  the  new,  CHICAGO  DAILY  NEWS  gives  proof  of 

fully  automatic  Cutler-Hammer  Newspaper  its  accuracy  and  dependability.  Where  the 

Counter-Stacker.  This  amazing  Counter-  Counter-Stacker  has  been  in  daily  operation 

Stacker  links  the  newspaper  conveyor  to  the  there  have  been  no  production  interruptions 

bundle  tying  machine  providing  a  smooth  due  to  mechanical  failures  or  “mis-counts”. 

continuous  flow  of  newspapers  from  press  to  Get  all  the  facts  today.  See  how  the  Cutler- 

truck  dock  regardless  of  press  speed,  pages  Hammer  Newspaper  Counter-Stacker  can  cut 

per  issue,  or  papers  per  bundle.  your  mail  room  handling  time  and  costs. 

The  new  Cutler-Hammer  Counter-Stacker  Write  Dept.  G214  Cutler-Hammer  Inc., 

is  flexible,  accurate,  and  dependable.  The  Milwaukee  1,  Wisconsin. 


OU 


CUTLER-HAMMER 


Cvtlcr-Hammer  Ipc.,  Milwaakee,  Wis.  •  Division:  Airborne  Instroments  Laboratory.  •  Sobsidiory:  Catler-Hammer  Internotionol,  C.  A. 

hsotitios:  Canadian  Cutler-Hammer,  Ltd.;  Cutler-Hammer  Mexicana,  S.  A.;  Intercontinental  Electronics  Corporation. 


Now  automatic  newspaper  counting  and  stacking  .  .  . 


The  collector  D  returns  relieving  the  interceptor  E  . 
The  stacker  basket  B  rotates  180*  to  reverse  the  paper 
fold  of  the  first  25  newspapers  C  to  provide  maximum 
^  bundle  stability. 


Again  as  the  count  reaches  25,  the  collector  retracts 
dropping  the  second  25  newspapers  F  onto  the  first. 
The  ejecting  ram  discharges  the  completed  bundle  on¬ 
to  the  tying  machine  conveyor  H  to  complete  the 
cycle. 


As  a  completed  bundle  of  50  newspapers  A  is  ejected 
from  the  stacker  basket  B  ,  the  first  25*newspapers  of 
the  next  bundle  C  are  accumulated  on  the  retractable 
collector  D  . 


When  the  count  reaches  25,  the  collector  D  retracts 
dropping  the  first  25  newspapers  C  into  the  stacker 
basket  B  .  Simultaneously,  the  interceptor  E  begins 
collecting  the  second  25  newspapers  F  .  Note  the 
ejecting  ram  G  at  rest. 


Armenian 
Group  May 

Get  Daily 

Fresno,  Calif. 

A  small  (5,000  circulation) 
Armenian  language  newspaper 
here  is  planning  to  celebrate  its 
50th  anniversary  of  operating 
withopt  profit  by  publishing  a 
350-page  magazine.  According 
to  it's  editor,  the  semi-weekly 
Asbarez  plans  to  become  a  daily 
soon. 

Andre  Amourian,  editor  of  the 
paper,  explains  that  the  four 
page  semi-weekly  has  never  so¬ 
licited  enough  advertising  to 
bring  in  any  substantial  reve¬ 
nue.  Rather,  he  notes,  the  paper 
depends  upon  subscriptions  and 
donations  from  Armenian  peo¬ 
ple  who  want  to  read  news 
printed  in  their  own  language. 


500  Teachers  Seek 
J-Fellowship  Grants 

The  Newspaper  Fund,  Inc., 
has  leceived  almost  500  appli¬ 
cations  from  teachers  of  high 
school  journalism  and  advisers 
to  high  school  newspapers  who 
wish  to  increase  their  profes¬ 
sional  knowledge  through  sum¬ 
mer  study  fellowships. 

Bernard  Kilgore,  president  of 
the  Wall  Street  Journal,  said 
the  response  to  the  program  has 
been  so  great  that  directors  of 
the  Fund  are  considering  ex¬ 
panding  the  $25,000  originally 
allocated  for  this  project. 

Mr.  Kilgore  is  president  of 
the  Fund,  a  new  non-profit 
organization.  Its  initial  grants 
came  from  the  Wall  Street  Jour¬ 
nal. 

Don  Carter,  formerly  city 
editor  of  the  Atlanta  (Ga.) 
Journal  and  now  a  staff  execu¬ 
tive  of  the  Wall  Street  Journal 
news  department,  has  been 
elected  executive  director  of 
the  Newspaper  Fund. 


Walsh  Hits 
Kow-towing 
To  New  York 

Champaign,  Ill. 

The  average  newspaper  edi¬ 
tor  unthinkingly  mirrors  the 
news  judgment  of  the  wire  ser\’- 
ices,  and  is  not  his  own  master. 

That  is  the  claim  of  Karin 
Walsh,  city  editor  of  the  Chi¬ 
cago  Sun-Times,  who  spoke 
March  31  at  a  meeting  of  the 
University  of  Illinois  and  Cen¬ 
tral  Illinois  chapters  of  Sigma 
Delta  Chi  here. 

“The  average  editor  isn’t  the 
editor  at  all,”  Mr.  Walsh  said. 
“He  is  influenced  by  outside 
forces.” 

Mr.  Walsh  said  most  editors 
blindly  accept  the  judgment  of 
wire  service  headquarters  in  de¬ 
termining  which  stories  are  the 


most  newsworthy.  They  find  it  | 
easier  to  “bow  and  kow-tow  to 
New  York,”  he  said.  i 

“I  don’t  think  all  the  news¬ 
paper  brains  in  the  world  hap¬ 
pen  to  be  in  New  York,”  he  said. 
“In  fact,  some  of  the  big¬ 
gest  stupidities  happen  in  New 
York.”  4 

He  also  criticized  the  failure 
of  journalists  to  question  the 
traditional  ways  of  doing  things. 

He  called  this  a  “hand-from-the- 
grave  kind  of  grandfather  jour¬ 
nalism.” 

He  described  telegraph  editors 
as  “unimaginative,”  saying  most 
of  them  still  are  fascinated  by 
foreign  datelines,  which  no 
longer  are  novelties  as  they 
once  were. 

Automobile  fatalities  are  com¬ 
monplace,  Mr.  Walsh  obsen’ed, 
yet  most  newspapers  use  them 
as  if  the  automobile  w'ere  still  ' 
a  new  gadget.  1 

“The  day  ought  to  come,”  he 
said,  “when  we  should  minimize 
the  (auto)  fatalities.” 


‘Labor  of  Love’ 

The  Asbarez  was  started  by 
the  Armenian  people  as  a  “labor 
of  love”  with  a  total  capital  of 
$200. 

William  Saroyan,  a  Fresnan, 
made  these  people  famous  in  his 
writings. 

Mr.  Amourian  says  that  the 
primary  purpose  of  the  Asbarez 
is  to  bring  editorial  and  news 
information  to  the  Armenian¬ 
speaking  people  of  the  Fresno 
area.  He  calls  his  paper’s  edi¬ 
torial  policy  “liberal.” 

“Many  of  our  editorials  have 
been  repeated  on  Voice  of  Amer¬ 
ica  broadcasts,”  he  said. 

Local  News  of  Interest 

Besides  editorials,  the  paper 
runs  local  news  of  interest  to 
.\rmenians  and  letters  from  vol¬ 
untary  correspondents. 

Mr.  Amourian,  in  his  sixth 
year  editing  Asbarez,  is  the  com¬ 
plete  editorial  and  news  staff 
for  the  paper.  He  has  four  others 
to  help  in  publishing  it.  He  pre¬ 
viously  was  editor  of  an  Ar¬ 
menian  newspaper  in  Tehran, 
Iran,  where  his  offices  were 
bombed  twice  in  an  apparent  at¬ 
tempt  to  assassinate  him. 

Plan  More  English 

Of  his  future  and  that  of  As¬ 
barez,  he  says,  “we  plan  to  be¬ 
come  a  daily  paper,  perhaps 
using  more  and  more  of  the 
English  language  so  that  third 
and  fourth  generation  Armeni¬ 
ans  who  speak  only  English  can 
understand  our  paper.” 

A  complete  history  of  Ar¬ 
menian  language  journalism  will 
be  included  in  his  60th  anniver¬ 
sary,  350-page,  magazine. 
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DAY  AND  NIGHT— Around  the 
clock  the  Boston  (Mess.)  Globe's 
new  plant  hums  with  production. 
Nearly  40,000  visitors  have  seen 
the  building  since  it  was  opened 
last  May.  Located  on  I  I -acre  site 
it  represents  an  investment  of 
more  than  $12  million.  Many  vis¬ 
itors  take  in  the  beehive  view  of 
activity  in  the  press  room  at  night. 
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With  the  addition  of 

The  Buffalo  Evening  News 

and  The  Omaha  World-Herald 

last  October,  and 

The  Kansas  City  Star  in 

February  of  this  year. 

This  Week  Magazine  is  now  distributed 
with  these  forty  great  newspapers 


The  Baltimore  Sunday  Sun  •  The  Birmingham  News  •  Boston  Sunday  Herald 
Buffalo  Evening  News  •  The  Charlotte  Observer  •  Chicago  Daily  News 
The  Cincinnati  Enquirer  •  Cleveland  Plain  Dealer  •  The  Dallas  Morning  News 
The  Denver  Post  •  Des  Moines  Sunday  Register  •  The  Detroit  News  •  The 
Houston  Post  •  The  Indianapolis  Star  •  The  Jacksonville  Florida  Times-Union 
The  Kansas  City  Star  •  Los  Angeles  Times  •  The  Memphis  Commercial 
Appeal  •  The  Miami  News  •  The  Milwaukee  Journal  •  Minneapolis  Sunday 
Tribune  •  New  Orleans  Times-Picayune  •  New  York  Herald  Tribune  •  Norfolk 
Virginia-Pilot  and  Portsmouth  Star  •  Omaha  World-Herald  •  The  Philadelphia 
Sunday  Bulletin  •  The  Phoenix  Arizona  Republic  •  The  Pittsburgh  Press 
Portland  Oregon  Sunday  Journal  •  Providence  Sunday  Journal  •  Richmond 
Times-Dispatch  •  Rochester  Democrat  and  Chronicle  •  St.  Louis  Globe-Democrat 
The  Salt  Lake  Tribune  •  San  Antonio  Express  and  Sunday  News  •  San 
Francisco  Chronicle  •  The  Spokane  Spokesman -Review  •  The  Syracuse 
Post-Standard  •  The  Washington  Sunday  Star  •  The  Wichita  Sunday  Eagle 


We  are  proud  to  announce  also 
that  on  September  13, 1959,  this 
outstanding  group  of  newspapers 
will  be  joined  by 

The  Grand  Rapids  Press 
and  The  Tampa  Tribune 


UNITED  NEWSPAPERS  MAGAZINE  CORPORATION 
editor  6C  publisher  for  April  18,  1959 


James  S.  Pope 


WHEN  JAMES  S.  POPE,  executive  editor  of  the  Louisville  Courier-Journal 
and  Times,  delivered  a  lecture,  "A  Preface  to  Journalism",  at  the  University 
of  Michigan  recently,  he  put  his  remarks  in  the  form  of  a  letter  to  his  youngest 
son,  LOGAN.  The  highlights  are  given  here. 


advises  his  son  on  choosing  a  career 


r 


Reporting  Is  Your  Game—  f 
If  You  Want  to  See  Life 


DEAR  LOGAN: 


master  that  great  art  maybe  simply  asks  that  you  keep  your  tolerance,  which  shows  how  ef-  ' 


I  am  glad  you  are  thinking 
about  an  alternative  career.  Of 
course,  it  is  too  early  to  give  up 
your  hope  of  being  an  actor;  and 
since  you  are  comfortably  settled 
in  New  York,  making  friends 
who  help  you  get  auditions,  it 
would  be  foolish  not  to  follow 
this  chance  to  its  end. 

I  must  say  I  am  pleased  with 
the  maturity  of  your  planning. 
Already  you  are  thinking  of  an¬ 
other  sort  of  career,  and  rather 
naturally  of  journalism.  You  are 
no  doubt  impressed  by  compli¬ 
ments  on  your  reviews  in  the 
Courier- Journal  of  the  Lincoln- 
Douglas  play,  “The  Rivalry,” 
and  of  the  new  foreign-made 
“Tosca.”  They  were  very  good 
reviews,  too. 

You  have  heard  me  say  many 
times,  of  course,  that  a  young 
fellow  should  never  start  on  a 
newspaper  as  a  cultural  critic, 
even  in  the  unlikely  event  that 
he  could.  Eveiy  job  in  a  good 
new'spaper  bears  a  close  kinship 
to  the  news,  whereas  a  chap  just 
out  of  college  almost  compul¬ 
sively  writes  about  shows  and 
books  and  art  academically,  as 
he  did  in  themes  or  a  thesis. 
Everything  that  happens  every 
day  is  news  to  someone;  the 
editor  only  selects  and  illumin¬ 
ates  the  highlights.  What  hap¬ 
pens  in  theaters  and  concert 
halls,  or  book-publishing  presses, 
is  as  much  a  part  of  that  news 
as  what  happens  in  police  court 
or  the  Kremlin. 

I  just  don’t  believe  any  con¬ 
tributor,  no  matter  how  gifted 
literarily,  can  ever  realize  him¬ 
self  fully  as  a  newspaper  writer 
— on  any  subject — without  good 
basic  training  as  a  reporter; 
without  absorbing  the  nature  of 
news,  and  that  special  magic 
with  which  fresh  ideas  and 
events  can  be  infused.  If  you  are 
going  to  be  a  newspaperman  by 
all  means  start  out  learning  to 
be  a  reporter — and  if  you  are 
lucky  enough  to  comprehend  and 
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you’ll  end  up  as  a  reporter,  too. 

‘Inlerpretive’  Reporting 

I  can’t  mention  reporting  with¬ 
out  briefing  you  on  a  phobia  I 
have  developed.  I’m  sure  you 
remember  my  outcry  a  few 
years  ago  when  many  newsmen 
seemed  simultaneously  (and  I 
thought  mistakenly)  to  decide 
that  “objective”  reporting  was 
objectionable  reporting.  They 
mistook  the  target  of  their  dis¬ 
content,  and  thereby  may  have 
brought  considerable  harm  to 
us  all.  The  great  word  for  re¬ 
porting  became  “interpretive.” 
Now  this  switch  was  based  on  a 
massive  misconception,  and  un¬ 
less  corrected  it  can  be  injurious 
to  the  integrity  of  American 
news  columns  as  an  erroneous 
cancer  diagnosis,  with  radium 
treatments,  to  a  fellow  whose 
affliction  actually  stems  from 
atomic  fallout. 

The  revolt  against  “objectiv¬ 
ity”  assumed  quite  falsely  that 
this  meant  dullness,  shallowness, 
hit-and-run  reporting  with  a 
deadpan  fatuity.  That  was  utter 
nonsense.  These  are  attributes 
instilled  in  news  stories  by  edi¬ 
tors  and  reporters,  not  by 
objectivity. 

Objectivity  is  a  compass  for 
fair  reporting,  a  gyroscope,  a 
little  secret  radar  beam  that 
stabs  if  you  start  twisting  news 
to  your  own  fancy;  news-column 
interpretation,  as  interpreted  by 
far  tw  many  of  its  practitioners, 
is  a  license  to  become  a  propa¬ 
gandist,  an  evangel,  a  Crusader 
under  a  false  flag.  Let  me  just 
give  you  Webster’s  definition  of 
this  hideously  misused  word: 

“OBJECTIVE:  Expressing 
facts  without  distortion  from 
one’s  personal  feeling  or  preju¬ 
dice.” 

If  you  hear  of  a  finer  basic 
definition  of  good  news-reporting 
let  me  know.  It  does  not  sug¬ 
gest  that  you  report  the  momen¬ 
tary  happening  without  regard 
to  its  origins  and  characteristics, 
incompletely  and  misleadingly.  It 


editorial  opinion  under  leash 
while  writing  news. 

My  trouble  may  be  that  I  think 
“reporting”  is  a  noble  and  all- 
embracing  word  in  itself.  About 
the  only  adjectives  I’d  apply 
are  “good”  or  “bad,”  and  good 
reporting  of  issues  and  contro¬ 
versies  and  ideas  intrinsically 
has  to  be  objective.  To  modify 
the  word  with  deliberate 
shadings  is  to  weaken  and  falsify 
it.  “Background”  and  “interpre¬ 
tation”  are  not  things  to  be 
added  to  good  reporting — they 
are  a  part  of  it.  If  the  story  is 
whole,  then  the  reader  is  his 
own  best  interpreter.  And  if 
something  that  happened  in  102 
B.  C.  is  the  fountain-head  of  a 
story,  this  should  be  reported 
along  with  what  happened  yes¬ 
terday,  not  self-consciously 
stuck  on  the  story  and  labeled 
“background,”  as  you  used  to 
stick  a  tail  on  the  donkey  at  a 
children’s  party. 

Many  leading  editors  are  con¬ 
cerned  about  the  rage  for  making 
reporters  into  diagnosticians. 
Ben  McKelway  of  the  Washing¬ 
ton  Star  has  spoken  forcefully 
about  it.  I  remember  particularly 
a  phrase  of  his:  “Straight  re¬ 
porting  does  not  mean  sterile 
reporting.”  Never  forget  that. 

Let’s  glance  at  one  or  two 
other  current  journalistic  dilem¬ 
mas. 

Confidentiality 

One  is  “confidentiality.”  Marie 
Torre  went  to  jail  in  New  York 
because  she  insisted  on  keeping 
confidential  her  source  for  a 
statement  in  the  Herald-Tribune 
about  Judy  Garland.  This 
aroused  quite  a  bit  of  passion 
here  and  there.  Miss  Torre  paid 
her  price  cheerfully,  even  joy¬ 
fully.  It  was  swell  promotion. 

Kentucky’s  confidential  law 
was  brought  into  being  by 
Courier-Journal  men.  A  Courier- 
Journal  reporter  went  to  jail 
after  declining  to  give  his  source 
for  a  sales-tax  news  story.  This 
was  a  little  too  much  for  public 
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fective  newspaper  martyrs  can 
be.  Two  years  later  the  Legis¬ 
lature,  no  longer  arrogant, 
passed  the  immunity  law.  I 

Many  newsmen  envy  us  that  • 
law,  but  there  is  substantial  dis¬ 
agreement  about  it. 

What  disturbed  some  news  j 
folk  about  the  Torre  case  was  j 
that  it  involved  a  silly,  trivial  ! 
piece  of  gossip,  that  perhaps  the  j 
pui-veyor  of  this  tidbit  merited  ' 
no  protection.  Miss  Torre  being  j 
the  only  witness  the  plaintiff  t 
could  call  upon  in  an  effort  to  j 
sue  for  alleged  damages.  L 

This  issue  needs  a  lot  of  | 
thought,  and  precise  definition 
of  terms  and  principles.  . .  .  The 
hunt  for  a  personal  source  of 
information  may  too  often  be 
just  a  hunt  for  revenge.  j 

Is  There  Any  Privacy?  j 

This  is  the  eternal  dilemma  i 
of  the  conscientious  journalist:  L 
how  can  you  protect  your  rights 
without  abusing  them? 

I  find  myself  increasingly  con¬ 
cerned  about  the  invasion  of 
personal  privacy  which  the  press 
as  a  whole  seems  to  consider  a 
.sovereign  right,  though  the  Con¬ 
stitution  does  not  bestow  it. 

What  is  the  right  of  privacy? 

I  like  the  idea,  myself.  But  what 
{Coni inncd  on  page  9G) 


Logan  Pope 
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fi  I  Scores  in  CHICAGO 

with  Exciting,  Exclusive  Front-Page  News 


MONDAY,  MAR.  30 

a  significant,  hard  won  HTNS  report  out  of  the  Pentagon 

(by  Peter  Braeitrup). 


FRIDAY,  MAR.  27 

a  great,  human  interest  HTNS  story  out  of  Hollywood 

Iby  Joe  Hyams). 


The  Herald  Tribune  News  Service  grows  more  vigorous  in  two  ways 


more;  SUBbCRIBEIR^.  Latest  papers  to  join  HTNS— Jacksonville  Journal, 
Davenport  Times,  Mankato  Free  Press,  Dubuque  Telegraph-Herald. 


Nearly  100  other  HTNS  papers  gove  similar  play  to  these 
stories,  os  they  do  to  frequent  HTNS  news  beats. 

The  modern  approach  to  news  could  mean  exciting, 
exclusive,  front-page  stories  for  YOU,  too! 

Wire  or  write  for  a  complete  fill-in  and  rates. 


jjews  Service 

Neiv  York  36,  N.  Y.  PEnnsylvania  6-4000 
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Advice  to  Son 

(Continued  from  page  94) 


of  those  individuals  who  hire 
expensive  press  agents  to  invade 
our  privacy  —  to  hound  our 
drama  critics  and  city  and  Sun¬ 
day  editors,  trying  to  force  their 
clients’  faces  and  affairs  into  our 
columns?  I’m  inclined  to  think 
they  forfeit  most  of  their  right 
of  privacy,  the  candidates  for 
and  occupants  of  office,  the  en¬ 
tertainers,  the  cravers  for  mass 
attention.  Their  personal  delin¬ 
quencies  are  seldom  worth  print¬ 
ing,  but  this  should  be  rather  a 
matter  of  editorial  judgment 
than  of  their  right  to  privacy 
they  have  disinherited. 

But  for  those  who  value  their 
privacy,  I  say  we  should  not 
tear  it  from  them  too  quickly  or 
too  crudely.  A  man’s  home  is 
still  his  castle,  despite  the  tough- 
guy  legend  cast  around  newsmen 
by  cheap  fiction. 

A  Clash  of  Vital  Rights 

To  take  an  example  we’ll  both 
understand,  suppose  you,  Logan, 
should  be  accused  of  a  crime.  Do 
police  reporters  then  have  a 
right  to  barge  into  our  house, 
clawing  at  your  Mother’s  grief 
and  bewilderment,  snatching  at 
photographs  she  may  consider 
priceless?  Does  she  lose  all  right 
of  privacy  because  you  have  lost 
yours?  I  don’t  think  so.  Maybe 
I  have  a  high  respect  for  the 
right  of  privacy  because  I  claim 
some  for  myself,  and  I  don’t 
think  I  have  to  give  it  up  to  be 
a  newspaperman.  In  his  creed 
for  journalists,  Walter  Williams 
said  that  “No  one  should  write 
as  a  journalist  what  he  would 
not  say  as  a  gentleman.’’  I’m 
sure  he  would  agree  that  no  one, 
as  a  journalist,  needs  to  act  like 
a  hoodlum.  It  doesn’t  take  that 
to  be  a  good  reporter. 

Newspapers  have  the  legal 
right  to  publish  supposed  facts 
about  a  case  before  trial,  of 
course.  But,  here  again,  I  worry 
about  the  fine  distinction  be¬ 
tween  a  right  and  the  abuse  of 
it.  I  do  think  too  many  news¬ 
rooms,  as  routine  practice,  ac¬ 
cept  anything  said  about  a 
prisoner  by  an  arresting  or  a 
prosecuting  officer.  They  let  a 
man’s  accusers  amplify  a  formal 
charge  as  much  as  they  please, 
frequently  with  no  effort  to  get 
a  rebuttal,  though  in  our  system 
each  suspect  still  is  considered 
innocent  until  proved  guilty. 

In  my  observation,  you  might 
as  well  hang  yourself  in  your 
cell  if  the  FBI  arrests  you.  FBI 
operatives  frequently  state  their 
whole  case  to  reporters  in  the 
detail  you  might  expect  from  a 
prosecuting  attorney  at  the  start 
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of  a  ca.se,  and  many  district  at¬ 
torneys  do  the  same.  This  puts 
all  the  burden  on  the  accused  to 
prove  himself  innocent,  and  after 
some  of  the  blasts  I  have  read 
in  newspapers  I  couldn’t  see  how 
the  defendant  could  possibly  find 
an  unbiased  jury.  Perhaps  G- 
men  are  infallible,  but  I’m  not 
going  to  run  a  newspaper  on  that 
assumption.  We  have  tried  more 
and  more  on  the  Courier-Journal, 
at  the  sacrifice  of  a  lot  of  color¬ 
ful  detail,  to  stick  pretty  closely 
to  the  foiTnal  charges.  The  fact 
that  the  great  U.  S.  Government 
is  the  accuser  alters  nothing;  if 
anything  it  makes  it  more  im¬ 
portant  to  give  the  little  guy  a 
break. 

I  don’t  mean  that  a  newspaper 
itself  should  not  investigate 
crime  when  it  has  information 
indicating  injustice  is  being 
done.  This  is  where  you  need 
some  legal  protection  for  your 
sources ;  many  informers  will 
talk  to  a  reporter  but  not  a 
policeman.  Good  reporters  have 
had  their  parts  in  convicting  the 
guilty  and  saving  the  innocent, 
and  I  hope  they  always  will. 

Managing  Editors 

As  you  see.  I  labor  under  a 
growing  uneasiness  about  the 
enormous  power  of  a  news  story 
to  cause  individual  damage. 

Managing  editors  are  judged 
by  the  harshest  of  standards — 
their  errors.  Pile  up  a  thousand 
hits  and  runs;  they  get  erased 
by  one  bad  mistake!  And  the 
hardest  thing  to  find  on  any  news 
staff  today — and  maybe  it  always 
was — is  judgment!  That  finely 
honed  and  balanced  sense  of 
decision  that  can  be  exercised  on 
the  instant. 

Foreign  News 

I  warn  you  against  another 
of  our  curious  current  com¬ 
plexes;  the  complex  called  “for¬ 
eign  news.”  It  is  spoken  of  auto¬ 
matically  these  days  in  a  hushed 
voice;  a  blasphemer  could  be 
boiled  in  oil.  You  mustn’t  ask: 
“What  foreigrn  news?”  That  im¬ 
plies  some  of  it  isn’t  really  news, 
and  the  cult  requires  that  you 
print  a  lot  of  whatever  comes  in 
under  an  alien  dateline,  whether 
it  is  readable  or  important  or 
understandable. 

Those  who  arise  in  the  pulpits 
of  editorial  conventions  to  extol 
foreign  news  never  say  what 
they  mean.  Naturally  there  is 
a  cream  to  this  crop,  and  every 
paper  carries  a  lot  about  the 
really  vital  and  pressing  affairs 
— revolution  in  Cuba,  turmoil  in 
Berlin,  oil  explosions  in  Iraq. 
We  are  not  now  concerned  about 
authentic  Page  One  foreign 
news,  or  even  stories  that  range 
a  few  degrees  below  this.  I  do 
think  there  should  be  concern 
over  the  growing  tendency  to 


glorify  any  dispatch  from  over¬ 
seas  under  the  mistaken  notion 
this  will  help  save  the  world, 
regardless  of  what  local  news 
may  be  neglected  to  get  it  in  the 
paper.  Traveling  about.  I  see 
too  many  papers  that  seize  on  a 
fifth-rate  situation-story  from 
Europe  or  Asia  and  play  it  as  the 
day’s  lead  under  a  banner,  while 
you  look  in  vain  for  any  inter¬ 
esting  or  significant  news  of 
what’s  doing  in  that  town. 

Lazy  editors  and  stingy  pub¬ 
lishers  are  riding  the  foreign- 
news  fad  to  a  fare-ye-well,  thus 
avoiding  the  hard  labor  and  ex¬ 
pense  needed  to  dig  deeply  into 
news  of  the  City  and  County  and 
State. 

I’ll  be  accused,  if  anyone  ever 
sees  this  letter  besides  you,  of 
being  “against  foreign  news.” 
Yet  you  know  quite  well  what 
a  big  file  of  it  we  inin  in  various 
forms,  especially  informative 
articles  on  Sunday  about  people 
and  places  abroad  which  have 
come  to  the  fore.  Many  people 
think  we  run  too  much  foreign 
news,  and  maybe  we  do.  Cer¬ 
tainly  I’m  not  against  it,  intelli¬ 
gently  edited;  I  am  dead  against 
the  growing  tendency  to  con¬ 
sider  all  of  it  editorial  gold  as 
compared  with  the  dross  of  local 
and  community  news.  There  was 
a  time  when  we  paid  too  little 
notice  to  the  rest  of  the  world; 
now  some  are  paying  too  much 
in  an  indiscriminate  way. 

To  my  continual  amazement  I 
hear  of  papers  that  have  a  for¬ 
mula  for  it — they  give  a  fixed 
number  of  columns,  or  percent¬ 
age  of  them,  to  foreign  news 
eveiy  day,  willy  nilly.  I  think 
this  type  of  newspapering  is 
tragically  ill-conceived. 

You  simply  can’t  make  a  good 
newspaper  like  you  make  a  good 
cake,  by  measuring  out  each  day 
what  some  recipe  calls  for,  A 
newspaper  has  to  be  related  to 
life,  not  merely  to  social  and 
economic  and  political  common¬ 
places. 

The  First  Amendment 

You  are  probably  waiting  re¬ 
signedly  for  me  to  talk  about 
Freedom  of  Information.  I  shall 
fool  you.  You’ve  heard  enough 
of  this,  and  I  have  dozens  of 
speeches  and  articles  expounding 
my  views  about  it  if  ever  you 
want  a  reference.  I  caution  you, 
though,  against  one  vital  error 
in  the  thinking  about  access  to 
government  information,  even  by 
some  of  the  best  editors  in  the 
country. 

This  I  would  call  the  “Yes- 
But”  approach.  They  are  in 
favor  of  public  business  being 
open  to  the  public,  but  why 
aren’t  newspapers  better?  Why 
don’t  we  give  up  more  informa¬ 
tion?  They  are  for  the  citizen’s 
access  to  public  records,  but  why 
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not  have  better  reporting  instead 
of  more  laws? 

This  confused  line  of  thought 
misses  entirely  the  fundamental 
nature  of  the  concept,  the  prin¬ 
ciple  of  freedom  of  information 
alwut  governments.  Actually 
newspapers  and  reporters  have 
nothing  to  do  with  it.  Of  course 
newspapers  should  be  better— 
And  of  course  reporters  should 
dig  harder.  But  neither  truism 
is  truly  relevant  to  this:  the 
citizen’s  right  of  access  to 
records  and  meetings  of  govern¬ 
ment.  This  is  his  right,  not  that 
of  the  press,  which  is  just  one 
agency  to  assist  him. 

How  ironic  can  you  get?  The 
argument  that  public  informa¬ 
tion  should  not  be  too  free  be¬ 
cause  of  lazy  reporters  and  bad 
newspapers  ignores  and  defeats 
the  whole  purpose  of  sound 
democratic  government.  The 
worse  the  papers,  the  more  neces¬ 
sary  it  is  that  the  citizens  have 
the  clear  legal  right  to  go  to 
meetings  and  check  public 
records,  to  inform  himself. 

Remember  this :  the  First 
Amendment  was  not  qualified. 

It  did  not  specify  that  religions 
and  newspapers  had  to  be  "good” 
to  be  free.  The  reason  is  clear. 
Who  could  decide  on  quality  ex¬ 
cept  some  government  agency? 
And  where  would  freedom  be  if 
the  government  administered  the 
Bill  of  Rights  subjectively? 

This  Above  All 

Finally,  if  you  can’t  recite  it 
all  to  yourself  I’d  suggest  you 
reread  Polonius’  advice  to 
Laertes.  Some  of  its  phrases  are 
so  peculiarly  apt  for  a  beginning 
journalist,  I  suspect  Laertes  was 
intending  to  be  one.  Intelligence, 
curiosity,  enterprise  —  all  are 
needed  every  hour  of  the  news-  I 
man’s  life;  but  the  single  great-  I 
est  need  today  is  integrity. 

You  remember  the  big  hassle 
we  had  in  Sigma  Delta  Chi  last 
year.  Though  paid  by  industry 
and  business  to  promote  special 
interests,  most  PR  men  contend 
they  should  be  eligible  for  mem¬ 
bership  in  a  professional  jour-  j 
nalism  fraternity.  Well,  they  got 
outvoted,  I’m  glad  to  say;  not 
because  public  relations  isn’t 
an  honorable  vocation,  but  it’s 
not  journalism.  What  shocked 
me  was  the  number  of  editors 
who  said  frankly  they  had  to 
welcome  PR  handouts  as  news 
copy,  without  checking  or  re¬ 
writing  it.  Their  staffs  were  too 
small!  What  this  means  is  that 
only  the  most  wary  and  experi¬ 
enced  reader  of  a  great  many 
newspapers  can  tell,  when  read¬ 
ing  a  business  story,  whether  it’s 
made  of  news  or  propaganda. 

So,  if  you  get  weary  of  seeing 
life  portrayed,  and  want  to  meet 
it  face  to  face  on  all  its  fronts, 
reporting  is  your  game. 
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Greatly  expanded  facilities  designed 
primarily  for  newspaper  microfilming 


This  newest,  most  modern  newspaper 
microfilming  plant,  further  establishes 
Micro  Photo  os  the  leader  in  a  highly 
specialized  field.  Already  handling 
over  800  dailies  from  coast  to  coast 
(more  than  all  other  services  combined), 
this  greatly  expanded  facility  reflects 
the  progress  of  this  organization.  And 
the  number  of  newspapers  changing 
to  Micro  Photo  is  steadily  increasing! 

Recent  additions  include  the  Baltimore 
Sun,  Buffalo  Evening  News,  Racine 
Journal-Times,  San  Bernardino  Sun, 
Fairbanks  (Alaska)  Daily  News  Miner, 


Montgomery  (Ala.)  Advertiser  & 
Journal,  and  many  others. 

The  basic  reasons  for  this  "migration  to 
Micro"  are...  Micro  Photo  has  (1)  the 
capacity  to  handle  the  work  easily  and 
efficiently,  (2)  the  equipment  and  tech¬ 
nical  know-how  needed  to  insure  the 
highest  quality  microfilming,  and  (3)  an 
archival  storage  vault  with  a  capacity 
for  over  30  million  feet  of  customer 
negatives! 

We'll  be  happy  to  interpret  these 
established  advantages  in  terms  of 
your  own  specific  requirements. 


Visit  our  booth 
at  the 

A.  N.  P.  A. 

CONVENTION 


. . .  and  prove  to  yourself  the  easy 
readability  of  Micro  Photo’s  razor 
sharp  processing.  Members  of  our 
technical  staff  will  be  on  hand  to 
explain  the  Micro  Photo  "extras" 
that  have  made  our  service  the 
largest  of  its  kind  in  the  country. 


ICRO  PHOTO  INC 


1700  Shaw  Avenue 


Cleveland  12,  Ohio 
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^Foreign  ’News  Often  Begins  Here  -  Walters 


Chicago  areas  of  the  world,  and  of  sei-vice  radio  or  television. 
Foreign  news  today  often  be-  bringing  a  fresh  viewpoint  to  p.  Exclusives 

gins  at  home — via  United  Na-  readers.  * 

tions  and  the  State  Department  “We  find  such  men  do  excel-  “Our  service  does  not  atte 


Dig  for  Exclusives 


“Our  service  does  not  attempt 


these  surveys  have  correctly 
reported  poor  readership  re¬ 
sponse  to  foreign  news  stories. 
“Instead  of  interpreting  these 


— as  well  as  in  not-so-far-away  lent  reporting  in  the  field,”  said  to  compete  with  the  Associated  suiweys  as  an  indication  that 
places  ’round  the  world,  Basil  Mr.  Walters.  “The  up-to-date  and  United  Press  International,”  we  should  cut  down  on  foreign 
L.  Walters,  Chicago  Daily  News  backgi’ound  of  world  events  they  he  said.  “Routine  is  largely  left  news,”  said  Mr.  Walters,  “we 
editor  and  director  of  the  Daily  rnust  have  to  edit  copy  intelli-  to  these  agencies  and  our  men  the  Daily  News  have  accepted 
News  Foreign  Service,  pointed  gently  serves  them  well  both  in  are  left  free  to  dig  our  exclu-  the  findings  as  a  challenge.  We 
out  in  discussing  coverage  the  gathering  of  news  and  in  sive  material  both  of  back-  examine  the  results  of  these 
abroad.  writing  it.”  ground  and  explanatory  nature,  surveys  carefully  to  find  in  them 

World  coverage  presents  new  „  u  w  n  x  •  i  l^owever,  go  infoi-mation  that  will  help  us 

challenffes  in  the  iet-electronic  Must  Be  ^ell  Trained  into  direct  competition  with  the  niake  the  foieign  stories  more 

age  of  communications,  he  said.  Ba.sically,  however,  the  hard  major  news  services  on  top  interesting  and  above  all,  easier 

“You  can  get  there  faster,  but  core  of  the  Daily  News  foreign  stories  where  interest  is  great  w  understand, 
the  problem  of  presenting  the  staff  consists  of  men  who  have  a"'!  m  cases  which  they  feel  that  To  put  it  more  bluntly,  in 
news  with  the  proper  back-  had  long  service  in  the  Daily  t^^y  can  provide  us  and  our  Stuffy  Walters’  estimation,  “A 
ground  and  understanding  con-  News  newsroom  or  Washington  clients  with  material  that  will  story  is  no  damn  good  unless  it 
tinues  to  require  experienced  bureau.  Once  in  the  field,  there  Papm'S  an  in-  is  worth  putting  in  the  paper, 

newsmen,”  declared  Mr.  Walters,  is  no  substitute  for  experience,  dividualistic  flavor  different  We  give  our  foreign  staff  con- 


smen,”  declared  Mr.  Walters. 
Use  Combination  Plan 


help  us  give  our  papers  an  in-  is  worth  putting  in  the  paper, 
dividualistic  flavor  different  We  give  our  foreign  staff  con- 


,  4.  j!  11  4.U  f  K  fi’om  the  great  mass  which  print  siderable  latitude.  We  tell  them 

r  irst  of  all,  they  mus  e  same  agency  accounts”  fVint.  wp  hnvp  ‘no  nvps  to  in-inrf’ 


excellent,  all-round  newspaper 


that  we  have  ‘no  axes  to  grind.’ 


1  4?  1  4.  -  ' j  Typicul  of  Stuffy  Walters’  We  want  them  to  write  vigor- 

noJ  eom^r^o  fhP^^o^v.ttn  w  u  A  tl  constant  concem  to  “avoid  ou.sly  and  objectively.” 

now  coming  to  the  realization  Mr.  Walters.  “After  that  they  4.  j  j-  i.-  »  •  1.  j  ^  ^ 

that  electronics  and  airplanes  have  to  study  the  history  and  "  anJ^aging  "aThK'  "^‘"^"^ting  a.spect  of  the 

have  made  all  the  countries  of  background  of  the  areas  in  which  no,  vocnonH  ^?"tinue(l  growth  of  the  Daily 

the  world  close  neighbors,”  he  they  intend  to  seiwe.  They  have  stractions  to  foieig^  coiiespond-  News  Foreign  Sei-vice  is  that 

A  •<>.  J.  1  .^  •  f  T»  0nts  to  stliVG  101  stoi ios  wiitton  ifc  client  list  is  crrowinc?  st03,dilv 

added.  The  result  is  there  is  to  learn  foreign  languages.  Be-  -  ,  .  .  iis  ciieni  use  is  giov  mg  sieaaiij 

a  constantly  growing  demand  cause  they  are  far  away  from  '  aner  a  distinctive  flavoT 

for  news  about  our  neighbors  the  home  office,  they  have  to  be  ^  distinctive  tlavoi.  paper  field.  These  smaller  papers 

throughout  the  world.  men  and  w’omen  who  know  how  Readership  a  Challenge  that  by  using  the 

“We  seek  to  make  significant  to  drive  themselves  instead  of  ti  r  1  tn  f  an-  Daily  News  sei-yice,  which  is  a 

foreign  news  as  interesting  as  relying  on  constant  assignments  ^e  feels  that  readership  sur-  mixture  of  spot  and  inte.pre 

the  sports  pages.  Such  a  pro-  from  the  home  office.  ya\uah\e  as  they  are,  have  tive  reporting  they  are  ab  e  to 

gram  requires  expert  reporting  “In  general  most  of  the  been  misinterpreted  by  many  keep  the, r  readers  up  to  date  on 

.,1,-iic,  1  a-4.-  -4.1;  1  V  American  editors.  Many  of  foreign  new.<. 

and  skillful  editing,  with  selec-  people  we  are  sending  abroad 

tivity  an  important  factoi*.”  have  had  considerable  college 

Commenting  on  what  it  takes  training.  We  select  them  because  ’'mg* 

to  be  a  seasoned  foreigrn  cor-  of  their  proven  ability  in  news- 

respondent  today,  Mr.  Walters  paper  work  and  because  of  apti- 

explained  the  Daily  News  em-  tudes  for  work  abroad.  Often  K  t  Y. 

ploys  a  combination  of  roving  before  permanent  assignment  ^ 

reporters  with  resident  corre-  abroad  w'e  .send  them  on  special  H 

spondents.  All  have  been  staff-  assignments  into  foreign  fields  H 

trained  and  are  moved  around  while  some  of  the  regular  cor-  H  < 

on  occasion  in  an  effort  to  pro-  re.spondents  are  on  vacation  or  H 

vide  a  fresh  approach  to  their  on  leave  home.” 


paper  a  distinctive  flavor.  paper  field.  These  smaller  papers 

Readership  a  Challenge 

Daily  News  sei-vice,  which  is  a 
He  feels  that  readership  sur-  mixture  of  spot  and  inteipre 
veys,  valuable  as  they  are,  have  tive  reporting,  they  are  able  to 
been  misinterpreted  by  many  keep  their  readers  up  to  date  on 
American  editors.  Many  of  foreign  news. 


foreign  “beats.' 


Write  for  Readers 


Editors  Assigned 


Walters,  who  has  directed 
“We  maintain  three  bureaus  ^he  Daily  News  Foreign  Service 
in  Europe,  two  in  the  Middle  since  1944,  believes  in  moving 
East,  two  in  the  Far  East,  one  around  from  one  key  post 

in  Canada,  one  in  Latin  Ameri-  another  “to  keep  them  from 
ca,  and  plan  to  establish  a  writing  to  their  news  sources 
bureau  in  Africa  .soon,”  ex-  m.stead  of  to  the  reading  public 
plained  Mr.  Walters.  “We  back-  — tbe  guy  who  pays  7  cents  for 
stop  our  staffs  with  United  the  paper.” 

Nations  and  State  Department  Today’s  foreign  corresponil- 
reporters  and  with  men  from  ent  is  primarily  a  leg  man  doing 
News  telegraph  and  on-the-spot  reporting,  he  ex¬ 
cable  desks  and  local  staff,  who  the  added  advant- 

are  well  trained  in  foreign  re-  » ,  .  ui  4.  u  1  1 

porting  and  who  are  qualified  age  of  being  able  to  background 
with  language  and  historical  his  stories  with  sufficient  “know 
background.”  how”  so  as  to  be  able  to  select 

On  occasion,  the  Daily  News  significant  material, 
assigns  editors  and  copy  desk  Mr.  Walters  points  with  pride 
men  who  handle  cable  copy  to  to  the  fact  that  since  taking 
foreign  posts  for  special  stories,  over  direction  of  the  service,  the 
Such  a  policy  sei-ves  a  two-fold  number  of  domestic  clients  has 
purpose,  that  of  keeping  editors  increased  from  38  to  62  news- 
alert  to  conditions  in  various  papers.  The  Daily  News  does  not 


HE  WOULDN’T  TACKLE  IT— Yosho  Ono,  sports  writer  for  the  Yomiun 
Shimbun  of  Tokyo  who  is  a  visitor  on  the  Houston  (Tex.)  Chronic* 
sports  staff,  took  a  look  at  the  Houston  Cougars  and  wrote,  in  Japanese- 
"I  do  not  think  football  is  for  Japan.  We  are  too  small  physically- 
Chronicle  Sports  Editor  Dick  Freeman  had  his  views  put  into  English  ana 
ran  them  in  two  languages. 
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ONE  SEVGLE  MAlUiEI 


I^^SINGlf  MARKET 
?KET  SINGLE  MARKET 
^KET  SINGLE  MARKET 
SINGLE  MARKET 


o^^LEMARKETi 


SINGi^Um^^ 

■fIGtr  SINGLE  MARKET  SlNGCji 
NGIE  SINGLE  MARKET  SINGLE 


PHaI^CEUTICALS! 


■ 

APPLIANCES! 


^  DISTRIBUTORS  AND  CHAINS  ^ 

SERVE  THE  TWO  AREAS  by  SINGLE  WAREHOUSING! 


TOTAL  OF  LACKAWANNA  AND  LUZERNE  COUNTIES  IN  SALES  MANA&EMENTS  SURVEY  OF  BUYING- POWER, 1958 

COVNTY^hAMBRS' AWAY  UNDER,  MODERN  METHODS  OF  MARKETtNEi 


ijjlSL  SMtitoit 

GIVES  YOU  THE  MOST  DOMINATING  COVERAGE  IN  LACKAWANNA  COUNTY 

*GEORGE  A.McDEVITT  COuINC.  AloWono/RepresenA7^/Ves«NewYork,Chicago,Philadelphia,DetroH;Los  Angeles 
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Friendly  Frank  Keeps 
Tab  on  Government 


By  Leo  Scherer  Jr. 

Lincoln,  Nebr. 

When  the  1959  Nebraska 
Legislature  convened  there  were 
several  new  political  faces  in 
the  spacious  Statehouse. 

But  for  these  newcomers,  as 
well  as  veteran  politicians,  there 
was  one  familiar  face  among 
the  some  2,000  governmental  em¬ 
ployees,  state  officials,  newsmen, 
visitors  and  strangers. 

This  “face”  was  cigar-smoking 
Frank  Rail,  reporter  of  the 
Lincoln  Evening  Journal.  He 
can  be  found  almost  evei*y  day 
— and  sometimes  nights — giving 
Nebraska  newspaper  readers  a 
first-hand  report  on  the  state 
government. 

For  he  knows  all  43  Nebraska 
senators  personally,  their  back¬ 
grounds  and  their  legislative 
processes. 

Keen  Public  InleresI 

Nebraskans,  no  matter  what 
city  or  town  is  home  to  them, 
have  a  vital  daily  interest  in 
Lincoln  as  their  Capital  City, 
especially  every  two  years  when 
Nebraska’s  Unicameral  goes 
into  session. 

So  it  takes  little  imagination 
to  realize  that  reporters  who 
cover  the  Statehouse  beat,  which 
can  reach  from  one  end  of  the 
Comhusker  state  to  the  other, 
has  to  be  deep-rooted  in  Ne¬ 
braska  knowledge,  government¬ 
al  processes  and  in  the  way 
Nebraska  people  think. 

Frank  Rail’s  by-lined  stories, 
sometimes  copyrighted,  are  al¬ 
most  a  daily  item  on  the  Lincoln 
Evening  Journal’s  crowded  front 
page.  There  are  as  many  com¬ 
plex  problems  in  Nebraska  gov¬ 
ernment  as  there  are  square  feet 
in  the  Capitol.  Rail’s  continuity 
with  these  problems  makes  him 
a  walking  reference  book. 

The  popular  Journal  Capitol 
reporter  not  only  reports  the 
everyday  government  business 
activities  such  as  most  Nebraska 
newsmen.  Rail  also  adds  many 
unusual  and  sometimes  execu¬ 
tive  political  developments 
which  spring  silently  within  the 
Statehouse  walls. 

Vole  Before  the  Tally 

Perhaps  one  of  Rail’s  best 
recent  examples  of  government¬ 
al  reporting  was  in  connection 
with  the  story  of  the  Legisla¬ 
ture  voting  to  recount  ballots 
in  the  controversial  contested 
governorship. 


He  polled  the  Legislature, 
talked  with  state  officials  and 
others  about  the  recount.  And 
in  a  copyrighted  story  he  indi¬ 
cated  the  vote  on  the  recount 
would  be  24  in  favor  and  18 
against.  The  final  tally  was  26- 
16  and  one  senator  didn’t  vote. 

Handsome,  dark-haired  Frank 
Rail  is  indeed  a  stickler  for 
knowledge  of  what  is  happening 
in  state  government. 

“This  can  only  be  achieved 
by  keeping  good  news  contacts, 
doing  factual,  unbiased  report¬ 
ing  and  spending  hours  of  re¬ 
search  on  technical  issues,”  Rail 
said.  “One  of  the  most  important 
qualities  any  newspaper  man  or 
woman  can  have  is  the  respect 
of  his  competition.” 

To  do  this  means  that  a  re¬ 
porter  such  as  Rail  must  cover 
a  lot  of  territory  and  check  and 
interview  many  per.sons  in  a 
typical  work-day.  Besides  Gov¬ 
ernor  Ralph  Brooks  and  other 
top-ranking  state  officials,  check¬ 
ed  several  times  daily,  there  are 
some  1,800  employes  at  the 
Statehouse.  Rail  personally 
knows  a  majority  of  them — 
from  the  girl  at  the  coffee  bar 
to  the  secretary  in  the  office  of 
Tax  Commissioner  Fred  Her- 
i-ington. 

And  a  member  of  the  Legis¬ 
lature  added :  “Rail  is  highly  re¬ 
spected  among  state  officials.  He 
is  fair,  will  honor  a  news  source 
and  isn’t  afraid  to  tell  the  whole 
story  on  controversial  issues.” 

With  UP  While  Student 

A  native  Nebraskan,  Frank 
Rail’s  introduction  to  newspaper 
work  came  in  1946  after  having 
served  from  1943-46  in  the  Air 
Force.  He  worked  a  short  time 
with  the  Cuming  County  Demo¬ 
crat,  a  weekly  in  West  Point, 
Neb.,  then  was  employed  by  the 
Lincoln  Bureau  of  United  Press 
while  a  student  at  the  Uni¬ 
versity  of  Nebraska. 

Nebraska’s  governmental 
battlefields  soon  caught  his  at¬ 
tention  and  he  cut  his  “journal¬ 
istic  eye  teeth”  by  covering  the 
1949  Legislature  for  the  wire 
service. 

Graduating  from  Nebraska 
University  in  1950,  Frank  went 
full-time  with  United  Press.  In 
1952,  he  succeeded  Gene  Ingold 
as  manager  of  the  Lincoln  UP 
bureau. 

In  1955,  he  covered  six  riots 
at  Nebraska’s  Penitentary  •which 


REPORTER  Frank  Rail  gets  a  story 
for  the  Lincoln  Evening  Journal 
from  Tax  Commissioner  Fred  Her¬ 
rington. 

received  national-wdde  coverage. 

By  this  time  Frank  was  mar¬ 
ried  to  the  former  Joan 
Williams,  granddaughter  of  the 
late  Frank  Williams,  Lincoln 
Evening  Journal  reporter  and 
editor  for  45  years,  the  last  17 
as  managing  editor.  The  Ralls 
now  have  two  children,  6-year- 
old  Steven  and  1-year-old  Patti- 
Jo. 

In  1955,  Frank  replaced 
Clarke  Thomas,  Lincoln  Eve¬ 
ning  Journal  reporter,  as  the 
newspaper’s  Capitol  reporter 
and  wasted  little  time  adding 
his  name  to  the  list  of  top 
governmental  reporters.  In  1957, 
he  was  one  of  the  12  winners 
in  the  competition  conducted  by 
the  American  Political  Science 
Association. 

As  a  reward  he  attended  a 
two-week,  all-expenses  trip  to 
Allerton  Park,  Ill.,  for  a  semi¬ 
nar  on  public  affairs  reporting. 

A  friendly  man  who  likes  to 
play  the  accordion,  Frank  Rail 
also  makes  time  in  his  busy 
schedule  to  help  other  reporters 
who  cover  city-hall,  courthouse, 
etc. 

During  a  poker  game  recently, 
a  group  of  veteran  Nebraska 
newsmen  whose  experience 
ranged  from  sports  to  govern¬ 
ment  agreed  that  Rail  was  “a 
good  reporter,”  What  more 
could  any  reporter  ask? 


Effect  of  Ad 
‘Ban’  Reported 

San  Franctsco 

The  stagnation  which  would 
result  from  an  advertisingless  4 
economy  was  described  in  an  " 
analytical  report  here  by  Rob¬ 
ert  E.  Allen,  president.  Fuller  j 
&  Smith  &  Ross. 

The  study  was  based  on  the  j 
presumption  that  Congress  had  [ 
passed  the  24th  Amendment  j 
banning  all  advertising.  The  ac-  j 
tion  stemmed  from  the  theory 
that  advertising  was  unneces-  ! 
sary  which  was  advanced  by  a  | 
mythical  Dr.  Alphonse  Gorski  in 
his  book,  “The  Parasites.” 

Immediate  results  were  Sun¬ 
day  newspapers  priced  at  $1.50, 
top  magazines  at  $2,  pay  tele¬ 
vision  and  a  move  to  get  the  ^ 
government  to  underwrite  radio  ^ 
losses,  Mr.  Allen  foretold. 

An  orchardist  could  no  longer 
sell  his  crops,  a  new  product 
failed  to  gain  attention,  an  in¬ 
dustry’s  expansion  went  sour 
and  retailers  were  trapped  with 
unsold  supplies,  case  histo¬ 
ries  of  the  situation  showed. 

The  overall  results  included 
a  200%  boost  in  selling  costs,  a 
25%  cut  in  gross  national  prod¬ 
uct,  reduced  demand  for  all 
goods  and  services  and  a  quick  : 
repeal  of  the  ban  on  advertising,  | 
the  forecaster  submitted.  ! 

Advertising’s  critics  forgot  ■ 
that  the  force  that  produces  a  ' 
demand  also  provides  the  incen-  | 
tive  to  obtain  what  is  desired, 
Mr.  Allen  said. 

They  forgot  that  the  power  of 
advertising  is  generated  by  a 
very  small  fraction  of  the  cost 
of  each  article. 

“There  will  always  be  those 
who  will  discount  advertising’s 
importance  in  the  American 
economy,  and  those  who  will  be 
critical  of  advertising’s  obvious 
faults  and  abuses,”  Mr.  Allen 
said. 

“We  believe  that  the  fact  of 
advertising’s  contribution  is  it¬ 
self  the  best  answer  to  its  crit¬ 
ics.  But  we  also  believe  that  the 
critical  voices  should  be  heard 
as  a  constant  goad  to  self-im¬ 
provement  and  self-regulation." 

Mr.  Allen’s  message  featured 
Alpha  Delta  Sigma  day  at  the 
San  Francisco  Advertising  Club. 


New  Group  Name  Lien  Satisfied 

Minneiapolis  An  internal  revenue  lien  of 
Minnesota’s  statewide  associa-  $106,639  against  the  late  Ralph 
tion  of  newspapers  has  adopted  Beaver  Strassburger,  publisher 
a  new  name,  fourth  in  its  92-  of  the  Norristown  (Pa.)  Ttme* 
year  history.  The  former  Herald,  was  settled  three  years 
Minnesota  Editorial  Association  ago,  according  to  the  Manhattan 
(MEA)  will  henceforth  be  District  office  of  IRS.  Details 
known  as  Minnesota  Newspapers  of  the  settlement  are  considered 
Incorporated  (MNI).  confidential. 
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In  Los  Angeles,  anything  on  wheels  moves  faster  on  First 


Los  Angeles  loves  automobiles.  It  owns  82%  more 
of  them  than  New  York,  62%  more  than  Chicago  — 
almost  as  many  as  both  combined. 

So  you’d  expect  cars  to  move  fast  in  Los  Angeles. 
And  they  do  —  every  kind,  from  fin-splendored  ’59s  to 
imported  cars. 

Out  of  the  spacious  showrooms,  off  the  ranch-size 
lots,  onto  the  flowing  freeways— but  nowhere  so  fast  as 
on  First  Street.  Which  is  where  we  publish  The  Times. 

Year-in,  year-out.  The  Times  is  first  in  Autodom’s 
first  market.  Last  year,  for  example,  in  Display  we 


carried  38%  more  total  automotive  linage  and  29% 
more  new  passenger  car  linage  — daily  and  Sunday 
—  than  the  second-ranking  metropolitan  newspaper. 

In  fact,  the  Los  Angeles  Times  ranked  second  in  the 
nation  in  new  passenger  car  linage. 

It  figures— especially  when  we  remind  you  that  The 
Times  has  far  more  upper-income  families ...  far  more 
families  who  own  two  or  more  cars. 

If  what  you  want  to  sell  Los  Angeles  has  wheels,  it’ll 
move  faster  on  First. 


First  in  the  nation's  No.  2  market  Los  Angeles  Times 
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Represented  by  Cresmer  and  Woodward,  New  York. 
Chicago,  Detroit.  Atlanta  and  San  Francisco 
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Copyreading  Is  Kids’  Work  for  Her 

ilWiiiiiM  h'ijii  !«;!ii!iiii:!!iiiniiii;iiiiilliw  Mi",  M  '"’  i"  'MM  i;  MiM!iiiiiiiiiii  By  ISancv  Schlichting  ; 


Hoiiseliold  Sy^ileni 


I  WONDER  WHAT  THE  BOYS  ARE  UP  TO  NOW— Mrs.  Allene  Magann 
keeps  smiling  while  she  works  in  the  women's  department  of  the  Louisville 
Courier-Journal. 


Distinguished  Service 

Memphis,  Tenn. 
director  of 


William  Boozer, 
the  Mid-South  Resources  Bureau  Edgemont  Herald,  bepan  pub- 
of  the  Commercial  Appeal,  has  lication  April  1.  Heading  it  is 
been  named  winner  of  the  1959  Charles  Donnelly  Jr.,  in  the  real 
Distinguished  Service  Award  in  estate  business  at  Rapid  City, 
Journalism  by  the  Southern  As-  the  last  six  years  but  before 
sociation  of  Science  of  Indu.s-  that  with  the  Pierre  Capital- 
tries.  He  has  directed  the  Mid-  Journal.  Plant  superintendent  is 
South  Re.sources  Bureau  since  it  Leonard  W.  Davies,  who  was  M- 
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was  established  in  June,  1957, 
by  Frank  R.  Ahlgren,  editor  of  Guide. 
the  Commercial  Appeal  • 

*  Fallon  to  Phila. 

66  Years  on  Daily  Philadelphia 

Hartford,  Conn.  The  appointment  of  John  V, 
A  large  card  noting  his  re-  Fallon  as  financial  advertising 
tirement  after  66  years  on  the  manager  of  the  Philadelphia  In- 

Hartford  Times  w’as  presented  to  quirer  has  been  announced  by 

Frank  E.  Newton  by  Publisher  Gordon  F.  Chelf,  director  of 
David  R.  Daniel,  along  with  advertising.  Mr.  Fallon  comes 
farewell  gifts  from  associates,  to  the  Inquirer  from  the  news- 
Mr.  Newton  was  a  typer  on  the  paper’s  representative  office  m 
Gannett  Group  daily.  New  York. 
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Gal  Reporter  Gives 
Her  ‘5-C’  Recipe 


By  George  A.  Brandenburg 


Chicago 

Norma  Lee  Browning,  petite 
but  penetrating  feature  writer 
for  the  Chicago  Tribune,  might 
well  be  described  as  an  “upside- 
down”  gal  reporter,  who  backed 
into  newspaper  work  after  being 
a  magazine  writer,  and  who  has 
converted  the  “5  W’s”  leanied 
in  journalism  school  into  the 
“5  C’s”  of  everyday  reporting. 

During  the  nearly  15  yeai's 
she  has  been  with  the  Tribune, 
Miss  Browning  has  covered  a 
wide  range  of  assignments,  in 
fact,  about  everything  from 
murder  trials  to  fashion  shows, 
but  mostly  about  the  seamy  side 
of  life. 

Native  Missourian 

A  native  of  Trenton,  Mo., 
where  she  did  high  school  re¬ 
porting  for  the  Trenton  Repub¬ 
lican-Times  and  Gazette,  Miss 
Browning  was  graduated  from 
the  University  of  Missouri,  with 
distinction,  in  1937,  receiving 
both  A.B.  and  B..J.  degrees. 


She  won  a  scholarship  to  Rad- 
cliife  College,  where  she  did 
work  for  a  Master’s  Degree  in 
English  literature. 

In  the  summer  of  1938,  she 
was  married  to  Russell  Ogg,  a 
photographer,  who  also  is  a 
graduate  of  Missouri.  Out  of 
college  and  newly  married,  the 
Oggs  went  to  New  York  City, 
where  Miss  Browning  worked  on 
a  trade  magazine  and  wrote 
radio  soap  operas.  The  following 
year  she  sold  her  first  article  to 
Reader’s  Digest,  a  story  entitled, 
“We  Live  in  the  Slums.” 

Reporter  in  L..4. 

After  a  year  and  a  half  of 
magazine  assignments  for 
Reader’s  Digest  and  Country 
Gentleman,  during  which  the 
Oggs  travelled  over  most  of  the 
United  States,  much  of  it  in  a 
trailer,  their  travel  ended  in 
Los  Angeles.  There  Miss  Brown¬ 
ing  joined  the  news  staff  of  the 
Los  Angeles  (Calif.)  Herald- 
FJrpress  as  a  general  assignment 
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Norma  Lee  Browning 


AWARD  WINNERS 
3  YEARS  RUNNING 

TtS*  WINNER  of  The  Ed  Mae  HIrtch  Memorial 
Cup,  awarded  by  I.A.M.A.  for  the  largeil 
percenfaga  of  gain  In  National  Linage  over 
preceding  year. 

1957  WINNER  of  The  METRO  Cup,  awarded  by 
I.A.M.A.  lor  the  Urged  percentage  of  gain 
in  Retail  Linage  over  preceding  year. 

*  1958  WINNER  of  the  Ed  Mae  Hirsch 
Memorial  Cup,  awarded  by  I.A. 

M.A.  for  the  largest  percentage 
of  gain  in  National  Linage  over 
preceding  year. 

HERE'S  WHY  .  .  . 

33,529  D.ily  ABC  CIRCULATION.  ISOth 
largest  Eve.  Daily  out  of  1289  in  the 
nation. 

84%  COVERAGE  OF  CITY  ZONE 

104,934  CITY  ZONE  POPULATION 
(larger  than  Chester,  York  or  Altoona,  Pa.) 


reiKJi’ter.  Two  yours  later,  the 
Oggs  headed  back  to  the  Mid¬ 
west  and  Miss  Browning  joined 
the  staff  of  the  Chicago  Tribune. 

She  spent  her  first  two  years 
as  a  Tribune  reporter  on  a  spe¬ 
cial  assignment,  visiting  and 
repoL’ting  on  Army,  Navy  and 
Veterans’  Bureau  hospitals,  tell¬ 
ing  the  story  of  the  care  of 
America’s  wounded  and  disabled 
seiwice  men  of  World  War  II. 
She  was  in  San  Francisco  on 
V-J  Day  and  wrote  a  moving 
story  of  how  blinded  war  heroes 
reacted  to  the  news  that  Japan 
had  surrendered.  The  story 
brought  a  telegraphic  commen¬ 
dation  from  Col.  ]^bert  R.  Mc- 
Connick,  late  editor  and  pub¬ 
lisher  of  the  Tribune. 

Variety  of  Stories 

Since  then  she  has  divided  her 
time  between  writing  feature 
stories  for  the  Chicago  Sunday 
Tribune  Magazine  and  special 
assignments  for  the  city  desk. 

No  stranger  to  the  seamy 
side  of  life.  Miss  Browning  has 
covered  a  wide  variety  of  fea¬ 
ture  assignments,  ranging  from 
posing  as  a  repentant  prostitute, 
seeking  shelter  in  Skid  Row  mis¬ 
sions,  to  exposing  quack  doctors, 
fortune  tellers,  spiritualists, 
hypnotists,  and  posing  as  a 
divorcee  in  Reno,  describing  the 
“six-week  stretch”  served  by 
women  seeking  a  divorce  in  the 
“city  of  lost  souls,  all  wound 
up  like  a  two  dollar  alarm  clock 
with  the  mainspring  about  ready 
to  pop.” 

In  between  these  offbeat  sor¬ 
ties,  Miss  Browning  has  covered, 
1951,  the  Washington  visit 


wide  attention  with  a  “City 
Girl  in  the  Ckmntry”  series  about 
her  experiences  traveling  the 
byways  of  the  Midwest  and 
visiting  “kind  and  gentle  people" 
in  America’s  small  towns — one 
of  her  more  delightful  assign¬ 
ments,  she  recalls.  ^ 

Vi’riles  About  Hillbillie!) 

Two  years  ago  this  month, 
Miss  Browning  again  attracted 
considerable  attention  with  her 
famed  series  on  the  “hillbillies’  j 
who  have  migrated  to  Chicago  j 
from  the  Kentucky  and  Tennes¬ 
see  hill  country.  She  spent  weeks 
preparing  herself  for  this  as¬ 
signment  before  starting  out  on 
the  night-long  visits  along  Chi¬ 
cago’s  Skid  Row,  accompanied 
by  a  male  Tribune  police  re¬ 
porter,  or  a  plain  clothes  officer. 

“There’s  a  bit  of  the  sociol¬ 
ogist  in  me,”  she  explained,  tell¬ 
ing  how  she  read  books,  talked  , 
to  police  and  school  officials  in 
Chicago,  to  members  of  the 
mayor’s  commission  on  human 
relations,  to  ministers  in  the 
slum  areas  where  the  hillbilly 
families  live,  ignoring  health 
sanitation  niles  and  the  need 
for  their  children  attending 
school.  She  even  went  down  to 
Eastern  Kentucky  and  Tennes¬ 
see  to  inteiwiew  the  mountain 
folk  back  in  the  Appalachian 
hills,  to  learn  more  about  back¬ 
ground  of  these  people  whose 
younger  offspring  were  leaving 
the  hills  for  Chicago. 


Gives  Her  Impressions 

Writing  about  her  firsthand 
contacts  with  the  hillbillies  after 
visiting  their  Chicago  hangouts 
Miss  Browning  observed:  “They 
have  the  lowest  moral  code,  if 
any,  of  any  (group),  the  biggest 
capacity  for  liquor  and  the  most  f 
savage  and  vicious  tactics  when 
drunk,  which  is  most  of  the 
time.” 

Although  many  hillbillies 
wrote  to  her  after  the  serie.« 
ran,  calling  her  “nigger-lover," 
“sewer  rat,”  “communist”  and 
“garbage  picker,”  among  her 
rewards  were  letters  from  sociol¬ 
ogists  wanting  the  entire  series, 
indicating  the  thoroughness  with 
which  she  had  presented  the 
subject. 

Tells  of  5  Cs 

Explaining  how  she  has  con¬ 
verted  the  “5  W’s”  to  the  5  “C’s” 

as  a  working  newspaperwoman. 

Miss  Browning  told  E&P: 

1.  CURIOSITY  —  “That’s 


of  the  then  Princess  Elizabeth; 
the  1952  tour  of  Queen  Juliana  ^'hat  makes  a  good  reporter.  I 
of  the  Netherlands;  and  earlier  j  ^^s  blessed  with  a  love 

the  homecoming  reception  for  reading  and  cursed  with  a 


the  MacArthurs  in  New  York. 

A  series  of  articles  exposing 
quack  doctors  won  her  an  Ed¬ 
ward  Scott  Beck  award  in  1949. 
I  The  following  year,  she  attracted 


sense  of  curiosity.”  (She  doesnt 
think  that  youngsters  today  who 
aspire  to  be  reporters  and  fea- 
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Will  Need  Telephone  Serviee 


Good  and  abundant  telephone  service 
is  an  indispensable  part  of  the  progress, 
prosperity  and  defense  of  the  country. 

As  the  population  grows  and  grows 
(it  will  be  increased  by  40,000,000  by 
1970)  it  is  clear  that  more  and  more 
communication  service  will  be  needed. 


This  will  require  large  amounts  of  new 
capital  and  the  telephone  business  must 
have  good  earnings  to  provide  the  service 
and  compete  for  the  investor's  dollars. 
There  is  no  other  way. 

Sometimes  there  is  a  tendency  to  think 
that  the  approval  of  adequate  earnings 
is  wholly  in  the  interest  of  the  company 
and  that  it  should  be  resisted  automati¬ 
cally,  regardless  of  the  need. 

Actually  it  benefits  you  as  a  telephone 
user,  your  community,  and  your  state. 

The  gain  is  not  only  in  direct  telephone 
jobs  and  wages  but  in  helping  each  state 
encourage  and  attract  other  businesses. 
You  cannot  keep  prosperity  up  while 


NEW  customer! 

Over  1 1 ,000  babies  are  bom  every  day  in  the  U.  S. 


regulating  telephone  expansion  and  em¬ 
ployment  down. 

Telephone  users  benefit  by  sharing  the 
economies  and  efficiencies  that  come  from 
being  able  to  plan  and  build  ahead. 
A  repressive  policy  on  company  earnings, 
by  limiting  research,  progress  and  long¬ 
term  economies,  w'ould  lead  almost  inevi¬ 
tably  to  poorer  service  at  a  higher  price 
than  you  would  otherwise  have  to  pay. 


Bell  Telephone  System 


Gal  Reporter 

{Continued  from  page  104) 


ture  writers  have  enough  of 
this  quality  in  their  souls). 

She  is  often  asked  how  she 
gets  ideas  for  her  feature 
stories.  She  answers,  “It’s  im¬ 
possible  to  run  out  of  ideas  if 
you  have  curiosity.  If  you’re 
curious  about  the  world  in  which 
you  live,  you  are  bound  to  have 
plenty  of  story  leads.  If  you’re 
not  curious,  then  take  up  ditch 
digging.  My  problem  is  to  find 
time  to  do  all  the  stories  I  w'ould 
like  to  do.” 

Compassion  Essential 

2.  COMPASSION— “a  sensi¬ 
tivity  for  people  and  situations. 
How  do  you  get  people  to  talk? 
You  have  to  have  sensitivity — 
it’s  like  a  TV  antenna  that  picks 
things  out  of  the  air — ^when  you 
ask  questions.  There  has  to  be 
a  sort  of  intangible  rapport — a 
sympathetic  relationship — ^when 
you  intrude  on  people’s  privacy. 
You  have  to  put  people  at  ease. 
It’s  not  exactly  sympathy,  but  a 
deep  understanding  of  how 
people  feel  and  react.” 

3.  CREATIVENESS— “This 
is  more  than  creative  ability  as  a 
writer.  It’s  ingenuity  in  getting 
a  story.  News  writing  requires 
creativeness  to  meet  unusual 
situations,  as  well  as  writing  a 
story.  Creativeness  includes 
preparation  for  handling  an 
assignment.” 

Preparation  Pays  Off 

When  Miss  Browning  was  as¬ 
signed  to  interview  Mrs.  Doug¬ 
las  MacArthur  upon  the  arrival 
of  General  MacArthur  and  his 
wife  for  a  big  homecoming  re¬ 
ception  in  New  York,  she  spent 
several  days  preparing  for  an 
interview’  that  never  took  place. 

Miss  Browning  first  looked  up 
all  there  was  to  be  found  in  the 
“clips”  about  Mrs.  MacArthur. 
She  sensed  that  apparently  the 
general’s  wife  had  never  granted 
a  fullscale  interview.  So  she 
called  the  editor  of  Mrs.  Mac- 
Arthur’s  hometowm  newspaper, 
the  Murpkreesboro  (Tenn.) 
News  Journal,  and  learned  as 
much  as  she  could  about  the 
former  hometown  girl,  whose 
aunt  w’as  going  from  Murph- 
reesboro  to  New  York  to  attend 
the  reception.  She  then  called 
the  aunt  and  got  more  intimate 
details  and  sidelights.  The  aunt 
told  Miss  Browming  she  would 
be  staying  at  the  Waldorf- 
Astoria  in  New  York. 

When  Norma  Lee  arrived  in 
New  York,  ahead  of  the  Mac- 
Arthurs’  arrival,  she  sent  flowers 
to  the  elderly  aunt  and  arranged 


for  a  personal  chat  with  her. 
Bedlam  broke  loose  when  the 
general  and  Mrs.  MacArthur 
arrived  and  hundreds  of  re¬ 
porters  and  photographers 
milled  around  the  hotel.  Finally 
word  came  that  Mrs.  MacArthur 
would  not  grant  a  press  con¬ 
ference,  nor  could  any  reporter 
get  a  personal  interview  with 
the  lady.  But  Miss  Browning 
w’as  prepared  with  enough  back¬ 
ground  material  to  write  a  dis¬ 
tinctive  profile  sketch  of  the 
general’s  lady. 

Concentration  Helps 

4.  CONCENTRATION  — 
“This  begins  with  getting  the 
story  and  ends  with  writing  it, 
but  you’ve  got  to  think  ahead 
and  keep  concentrating  to  get 
the  best  results,”  she  said. 

Her  first  major  assignment 
for  the  Tribune  was  covering  a 
heart  operation  at  an  Army 
hospital  in  Galesburg,  Ill.  It 
was  the  first  time  she  had  wit¬ 
nessed  an  operation.  The  photog¬ 
rapher  assigned  to  the  story 
fainted  during  the  operation,  but 
Norma  Lee  concentrated  on  what 
the  surgeons  were  doing  and  got 
her  story. 

This  power  of  concentration 
also  stood  her  well  in  hand 
while  posing  as  a  sick  person 
seeking  medical  help  from  quack 
doctors — later  exposing  them 
for  what  they  were  and  win¬ 
ning  the  Beck  award  for  her 
revealing  series.  She  had  to  be 
both  an  actress  and  a  reporter 
in  that  series.  She  said  later 
she  wasn’t  scared,  even  though 
some  of  the  quacks  were  wolves 
in  white  coats. 

Scared  Only  Once 

5.  CONSTITUTION  —  “You 
have  to  have  a  constitution  like 
a  horse  to  be  a  successful  news¬ 
paperwoman,”  she  says.  The  only 
time  she  was  really  scared,  she 
added,  was  when  she  was  as¬ 
signed  during  the  war  to  ride 
in  a  military  jet  plane,  then  go 
below  the  surface  as  a  deep  sea 
diver  with  the  Navy,  and  finally 
to  crawl  through  an  obstacle 
course  with  troops  in  training 
while  live  bullets  whizzed  over 
her  head  and  dummy  bombs 
blasted  off  on  all  sides. 

“I  always  live  a  story,  both 
while  getting  it  and  later  when 
writing  it,”  said  Miss  Browning. 
“My  mind  tightens  up  when  I 
sit  down  to  write.  Psychologic¬ 
ally,  I  prefer  to  write  my  story 
only  once,  avoiding  rewrite 
whenever  possible,  except  some¬ 
times  I  do  write  a  new  lead. 
Generally,  however,  I  would 
rather  sit  and  sweat  it  out,  para¬ 
graph  by  paragraph,  than  to  re¬ 
write  what  I  have  already 
written. 

“I  have  the  knack  of  knowing 


what  my  next  sentence  will  be 
before  I  write  the  first  one.  It 
doesn’t  always  come  easy,  but 
that’s  the  way  I  write.  I  have  a 
strong  feeling  about  words  and 
don’t  think  they  should  be 
abused.  Similarly,  a  sentence 
should  have  rhythm  and  words 
should  have  color.” 

Writes  Qean  Copy 

Tribune  editors  say  that  Miss 
Browning  writes  clean,  tight 
copy,  with  few  x’s,  indicating 
clear  thinking  on  her  part  when 
writing  a  story.  They  also  say 
she  is  a  very  intense  person 
when  working  on  a  story,  soak¬ 
ing  up  all  the  facts  relating  to 
a  given  situation. 

After  a  whirl  at  magazine 
writing  and  later  as  a  reporter 
and  now  as  a  special  news  fea¬ 
ture  writer.  Miss  Browning 
wouldn’t  trade  the  newspaper 
business  for  any  other  writing 
job.  “It’s  a  constant  challenge 
and  you  ai-e  always  learning 
something  new,”  she  explained. 

Miss  Browning  has  inter¬ 
viewed  Mamie  Eisenhower,  spent 
two  weeks  campaigning  with  the 
Richard  Nixons,  and  she  covered 
President  Eisenhower’s  first  in¬ 
augural  ball.  In  1956,  she 
covered  Margaret  Truman’s 
wedding  to  E.  Clifton  Daniels, 
Jr.,  of  the  New  York  Times. 

Cels  to  Know  Harry 

Norma  Lee  went  to  Independ¬ 
ence  a  week  in  advance  of  the 
wedding  and  stayed  in  the  sm  . 11- 
town  hotel,  while  her  big  city 
competitors  commuted  daily  be¬ 
tween  the  plush  Muehlbach 
Hotel  in  Kansas  City  and  Harry 
Truman’s  hometown. 

Miss  Browning  was  up  every 
morning  to  accompany  Mr.  Tru¬ 
man  on  his  daily  “constitutional” 
walk,  gleaning  bits  of  “news” 
about  the  upcoming  nuptials. 
She  was  one  of  two  reporters 
chosen  to  cover  the  ceremonies 
in  Trinity  Church  at  Independ¬ 
ence,  sharing  her  notes  with 
other  reporters. 

Writes  for  Herself 

Because  she  receives  consider¬ 
able  fan  mail,  often  from  people 
who  don’t  like  her  stories,  Miss 
Browning  has  developed  a 
unique  writing  philosophy. 

“I  write  for  myself,”  she  as¬ 
serted.  “I’m  not  writing  to  please 
the  public.  If  you  write  for 
yourself,  and  if  you  feel  you 
have  done  a  good  job,  the  work 
is  rewarding  in  itself.  You 
should  be  honest  with  yourself 
and  then  your  writing  will  re¬ 
flect  integrity  and  sincerity.  I 
am  not  working  as  a  public 
servant,  nor  do  I  feel  I’m  a  cru¬ 
sader  for  the  public  good.  I 
write  because  I  love  to  do  it, 
and  I’m  happy  with  it,  whether 
my  readers  like  it  or  not.” 

EDITOR  8c  PU 


A  Tribune  magazine  series 
Norma  Lee  wrote  about  tracing 
of  missing  persons  drew  over 
60,000  letters  to  Dan  Eisenberg’s 
tracers. 

During  1954-55,  Miss  Brown¬ 
ing  and  her  photographer  hus¬ 
band,  took  a  ’round-the-world- 
jaunt.  Enroute,  Miss  Browning 
wrote  of  her  experiences  in  Bali, 
Borneo,  the  Fiji  Islands,  Tahiti, 
Samoa,  Ceylon,  China,  New 
Zealand  and  Australia.  In  1957, 
she  went  to  Timbuktu. 

At  home,  where  she  does  her 
writing.  Miss  Browning  also  does 
her  own  cooking,  but  doesn’t  pre¬ 
tend  to  be  very  domestic.  Her 
husband  likes  hi-fi  music  and 
she  plays  folk  song  on  her 
guitar  when  she  wants  to  un¬ 
wind  from  a  heavy  assig^nment 
• 

Front  Page  Award 

Indianapolis 

Basil  L.  Walters,  Chicago 
Daily  News  editor,  received  the 
“Front  Page  Award”  as  In¬ 
diana’s  newspaperman  of  the 
year  at  the  Indianapolis  Press 
Club’s  Front  Page  Ball  here 
April  4.  Mr.  Walters,  a  native 
of  Frankfort,  Ind.,  is  a  former 
telegraph  editor  of  the  Indiana¬ 
polis  Star  and  reporter  for  the 
Richmond  (Ind.)  News-Palla¬ 
dium. 


Three-Year  Contract 

Monongahela,  Pa. 
Agreement  on  a  three-year 
contract  with  the  typographical 
union  ended  a  union  recognition 
strike  against  the  Monongahela 
Republican  recently.  The  pub¬ 
lisher  originally  took  the  posi¬ 
tion  he  was  not  required  to  re^ 
ognize  the  union  because  the 
ITU  had  not  complied  with  the 
filing  provisions  of  the  Taft- 
Hartley  Law. 

• 

Manager  Named 

The  appointment  of  William 

R.  Gordon  as  manager  of  the 
Amusement  Advertising  Depart¬ 
ment  of  the  New  York  Journal- 
American  is  announced  by  Mon¬ 
roe  Gensler,  advertising  director. 
Mr.  Gordon,  who  comes  to  the 
newspaper  from  TV  Guide,  suc¬ 
ceeds  the  late  Sydney  Volkman. 

S.  Walter  Epstein  has  been  pro¬ 
moted  to  assistant  manager. 


Stock  in  Future 

Cleveland 

Ohio  Newspaper  Women’s  As¬ 
sociation  has  received  a  gift  of 
23  shares  of  stock  of  American 
Telephone  &  Telegraph  Co.  from 
William  C.  France  of  Tucson, 
Arizona,  to  be  used  for  an  an¬ 
nual  scholarship  in  journalism 
in  memory  of  his  wife. 
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What  makes  a  newspaper  great? 


Donald  Wagner 
is  eating  pheas¬ 
ant.  For  him  and 
for  more  than 
4,000  other  war 
veterans  in  14 
Minnesota  hos¬ 
pitals,  this  lavish 
pheasant -and  - 
fixin’s  dinner  is 
an  annual  October  event. 

It  started  18  years  ago  as  the 
warm-hearted  inspiration  of  big, 
grizzled  Ed  Shave,  then  outdoor 
editor  of  the  Minneapolis  Tribune 
and  a  confirmed  believer  in  every 
Minnesotan’s  God-given  right  to  the 
pleasures  and  rewards  of  the  out-of- 
doors.  “These  hospitalized  veterans 
are  one  group  who  can’t  hunt  or 
fish,’’  mused  Shave.  “So,  would  it  be 
possible  to  bring  the  outdoors  to  them 
m  the  form  of  a  pheasant  dinner?” 

He  put  the  question  to  readers  of 
his  Minneapolis  Tribune  column. 
Would  they  help  by  contributing  a 
pheasant  apiece  ^m  their  own 


hard-won  bag?  They  would.  And 
today,  Ed  Shave’s  Annual  Pheasant 
Dinner  is  the  largest  veteran’s  bene¬ 
fit  undertaking  of  its  kind  in  the 
country. 

Last  fall  more  than  7,900  Min¬ 
nesotans  from  227  communities  con¬ 
tributed  time  and  5,800  pheasants  to 
the  event.  Sportsmen  and  veterans 
organizations  gave  30  cases  of  shot¬ 
gun  shells;  45  game  wardens  helped 
collect  and  tag  the  birds.  A  fleet  of 
Minneapolis  Star  and  Tribune  circu¬ 
lation  trucks  hauled  the  birds  to 
Minneapolis  from  all  over  the  state 
and  a  volunteer  crew  of  130  butchers 
cleaned,  dressed  and  packed  the 
pheasants  for  waiting  hospital 
kitchens. 

Such  mass  response  to  an  out¬ 
door  editor’s  idea  is  to  be  expected 
in  the  Upper  Midwest.  To  the  ma¬ 
jority  of  its  outdoors-loving  people. 
Shave  is  the  No.  1  Minnesota 
Sportsman.  Although  retired  from 
active  news  work,  Ed  still  makes  his 
column  in  the  Minneapolis  Sunday 


Tribune  sparkle  with  the  lore  of 
nearly  50  years’  experience.  And 
whenever  anybody  wants  to  know 
anything  about  hunting,  fishing,  va¬ 
cationing  or  just  plain  loafing  among 
Minnesota’s  famous  forests  and 
lakes,  Ed  is  ready  with  helpful  ad¬ 
vice  and  kindly  counsel. 

Ed  Shave  is  typical  of  the  men 
and  women  who  inject  an  extra, 
human  touch  into  their  work  for  the 
Minneapolis  Star  and  Tribune. 
That’s  why  these  newspapers  are 
welcomed  as  “home  town”  papers 
by  the  largest  audience  of  loyal 
readers  in  this  great  3H  state 
region— America’s  Upper  Midwest. 

Minneapolis 
Star  a/ti/  T]*lbll]lC 

EVENING  MORNING  &  SUNDAY 

635,000  SUNDAY-500.000DAILY 

JOHN  COWUS,  Fnmhnt 

Copr.,  1959,  The  Minneapolis  Star  and  Tribune  Co. 


ED  SHAVE 
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Ti^ese  and  many  other  newspapers  depend  on 

TELETYPESETTER®  for  more  type  in  less  time 


ns  PERFORATOR  can  take  up 
to  900  keystrokes  o  minute, 
has  positive  justificatlen  indi* 
cator  and  a  compact,  easily- 
mastered  touch  system. 


Newspapers  from  Maine  to  California  depend  on  Fair- 
child  Tele  typesetter  for  automatic,  continuous,  high¬ 
speed  linecasting.  With  TTS®,  they  eliminate  the  peaks 
and  valleys  of  stop-and-go  manual  operation,  reduce 
overtime,  and  solve  the  problem  of  finding  experienced 
operators.  By  utilizing  the  full  capacity  of  their  linecast¬ 
ing  machines,  they  turn  out  over  100%  more  type  with¬ 
out  adding  to  operating  costs. 

The  key  to  Teletypesetter  operation  is  perforated  tape, 
which  is  fed  into  the  TTS  Operating  Unit  attached  to  the 
linecasting  machine.  The  punched  tape  may  either  be 
run  off  immediately,  or  stored  for  future  use.  The  TTS 
Perforator  Unit  has  a  typewriter-like  keyboard  and  oper¬ 
ation  is  easily  learned.  Experienced  operators  can  pro¬ 
duce  400  lines  or  more  per  hour. 

To  learn  how  Teletypesetter  can  pay  off  fast  in  your 
shop,  mail  coupon  for  24-page  illustrated  booklet,  “More 
Type  in  Less  Time.” 


m  OPERATING  UNIT  is  at¬ 
tached  to  linecasting  machine. 
Perforated  tape  is  fed  in,  con¬ 
trol  lever  turned,  and  result 
is  automatic  linecasting. 


Fairchild  Graphic  Equipment,  Dept.  9 
Fairchild  Drive,  Plainview,  Long  Island,  N.  Y. 

Please  send  me  your  free  booklet  “More  Type  in  Less  Time. 


GRAPHIC 

EQUIPMENT 


Name. 


Dirisien  of  Fairchild  Comoro  end  Inttrumont  Corp. 


Company. 


District  Offices:  Eostchester,  N.  Y.;  Atlanta,  Go.; 
Chicago,  III.;  Los  Angeles,  Col.;  Toronto,  6nt. 


NEW  Scan-A-Graver'  ILLUSTRATOR 
gives  you  automatic  enlarging 


Now  you  can  publish 
BIGGER  PICTURES  easily 
...with  no  intermediate 


Cartoonists  Give  Awards  And  Get  One 


When  the  National  Cartoon¬ 
ists  Society  presents  its  Reuben 
award  to  the  “cartoonist  of  the 
year”  at  the  Hotel  Waldorf- 
Astoria  Tuesday  evening  the 
society,  itself,  will  receive  an 
award  from  Gen.  Alfred  M. 
Gruenther  in  behalf  of  the 
American  Red  Cross  for  volun¬ 
teer  service  offered  by  NCS 
members. 

The  awards  ceremony  will 
have  an  international  flavor  as 
the  society  presents  a  scroll  to 
Kari  Suomalainen,  Finnish  cari¬ 


caturist,  whose  satiric  drawings 
in  the  Helsinki  daily,  Sanomal, 
show  “courage  in  exposing  the 
Communist  deceit  while  working 
in  the  shadow  of  the  Kremlin.” 
The  Finnish  ambassador  will  ac¬ 
cept  the  scroll  for  Suomalainen. 

Adding  to  the  international 
flavor  will  be  the  salute  to  Ha¬ 
waii  staged  by  the  cartoonists 
as  part  of  the  evening’s  enter¬ 
tainment.  The  Starlight  Roof  of 
the  Waldorf  will  be  decorated 
in  a  Hawaiian  motif. 

Rube  Goldberg,  in  whose 


Many  news|)ai)ers  across  the  country  have  boosted 
advertising  linage  and  readership  Itv  increasing 
their  coverage  of  financial  news  and  st<><k  quota¬ 
tions.  Much  of  this  material  is  easilv  obtained, 
without  cost,  from  any  of  our  offices  throughout  the 
United  States. 

While  you’re  in  .New  York  for  the  ANPA  conven¬ 
tion.  why  not  ask  us  for  details?  Our  Public  Rela¬ 
tions  Director.  Henry  Gellermann.  will  he  at  the 
Waldorf-Astoria  during  the  afternoon  cocktail  hours 
in  Suite  .5{>4.  April  21  and  22.  No  invitation  neces¬ 
sary  .  .  .  hope  to  see  you! 

Bachk  &  Co. 

Founded  1879 

MEMBERS  NEW  YORK.  AMERICAN.  TORONTO  AND  OTHER 
LEADING  STOCK  AND  COMMODITY  EXCHANGES 

36  WALL  STREET, 

NEW  YORK  5,  N.  Y. 


TVMLk  ^ll\CC 

NEW  YORK  5,  N. 

|m]anuattan 


honor  the  Reuben  has  been 
named,  and  who  usually  pre¬ 
sents  the  statuette  to  the  win¬ 
ner,  is  among  this  year’s  nomi¬ 
nees  for  a  plaque  as  best  edi¬ 
torial  cartoonist.  A  founding 
father  of  the  society,  he  has 
never  before  been  nominated  for 
an  award. 

Only  one  Reuben  is  awarded 
each  year  and  the  society,  as  a 
w  hole,  votes  for  the  winner.  Last 
year’s  Reuben  award  winner 
was  Hal  Foster,  who  draws 
Prince  Valiant. 

Nominees  for  plaques  and 
their  categories  are: 

Strips:  Martin  Branner,  Ei-nie 
Bu.shmiller  and  Frank  King. 

Comic  books:  Cannine  Infan- 
tino,  Steve  Douglas  and  Tom 
Gill. 

Panels:  Bob  Bames,  Fred 
Neher  and  George  Lichty. 

Animations:  Paul  Terry,  I. 
Klein  and  Arthur  Bartsch. 

Editorial :  Bill  Crawford, 

Richard  0.  Yardley,  and  Rube 
Goldberg. 

Sports:  Willard  Mullin,  John 
Pierotti  and  Lou  Darvas. 

Gags:  Eldon  Dedini,  Vaughn 
Shirvanian  and  Ben  Roth. 

Advertising  and  Illu.stration : 
Carl  Rose,  Abner  Dean  and 
Fred  Cooper. 


4  40-Year  Watches 
To  Dallas  Staffers 

Dallas,  Tex. 

Four  40-year  employees  of 
the  Dallas  Morning  News  re¬ 
ceived  gold  watches  at  a  ban¬ 
quet  for  1,400  employees  and 
guests  April  6.  President  E.  M. 
(Ted)  Dealey,  made  the  presen¬ 
tations  to  P.  M.  Gentry,  assist¬ 
ant  treasurer;  Charles  Prasifka, 
production  office  secretary; 
Frank  E.  Gullette,  building 
superintendent,  and  Leland  H. 
Renfro,  general  advertising 
manager. 


Fol  Stand 
Wins  Votes 

Porterville,  Calif. 

A  publisher-candidate  who 
campaigned  on  a  freedom  of  in¬ 
formation  platform  was  the  top 
nominee  in  the  Porterville  city 
council  election. 

William  Rodgers,  who  found¬ 
ed  the  weekly  Farm  Tribune  as 
a  general  newspaper  for  farmers 
in  1947,  received  991  of  the  1,348 
ballots  cast  to  become  first  in 
a  field  of  six  seeking  tw'o  council 
vacancies. 

Mr.  Rodgers  decided  to  run 
for  office  because  he  felt  the 
people  were  not  receiving  public 
information.  He  announced  his 
decision  in  his  “I  Only  Heard 
column  months  ago. 

Simultaneously  he  said  equal 
space  would  be  given  in  his 
newspaper  to  other  candidates. 

Six  successive  columns  carried 
the  publisher’s  platform  of  free¬ 
dom  of  public  information  and 
explanation  of  why  he  felt  the 
administration  was  making  it 
difficult  to  obtain  news  stories 
in  municipal  affairs  here. 

Public  interest  in  the  freedom 
of  information  platform  is 
credited  with  developing  the 
lai’gest  municipal  election  vote 
here  in  history. 

The  new  councilman  started 
his  paper  here  on  his  return 
from  World  War  II.  His  pre¬ 
vious  newspaper  experience  was 
with  the  Shafter  (Calif.)  Press 
in  the  pre-war  era  that  follow 
ed  his  University  of  Kansas 
graduation  in  joumalisin. 


Pheasant  Surprise 

Des  Moines,  la. 

The  Des  Moines  Register  and 
Tribune  and  Ries  Tuttle,  out 
door  writer,  have  been  given 
certificates  of  commendation  by 
the  Veterans  Administration  for 
their  efforts  in  providing  pheas 
ant  dinners  in  Veterans  Hos 
pitals  for  17  years. 
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New  York  Addresses  of  Convention  Visitors 


Aberdeen  (S.D.)  American-News 
Henry  J.  Schmitt,  Barclay 
Abilene  (Tex.)  Reporter  News 
Andrew  B.  Shelton,  Drake 
Adrian  (Mich.)  Telegram 
Charles  S.  Wesley,  Waldorf-Astoria 
H.  F.  Bailey,  Waldorf-Astoria 
Akron  (Ohio)  Beacon  Journal 
Ben  Maidenburg,  Park-Sheraton 
Albert  Lea  (.Minn.)  Tribune 
P.  C.  Belknap,  Room  2214,  B.K.O.  Bldg. 
Anchorage  (Alaska)  News 
Ur.  &  Mrs.  Norman  C.  Brown, 
Waldorf-Astoria 

Albany  (Ore.)  Democrat-Herald 
Ralph  R.  Cronlse,  Waldorf-Astoria 
Albany  (N.Y.)  Knickerbocker  News 
Gerald  H.  Salisbury,  Belmont  Plaza 
Albany  (N.Y.)  Times-Union 
Gene  Robb,  Waldorf-.Astoria 
Alhambra  (Calif.)  Post-.Adrocate 
Mr.  4  Mrs.  Barton  Helllgers.  Barclay 
Altoona  (Pa.)  Mirror 
J.  E.  Iloltzinger,  Roosevelt 
James  Slop,  Roosevelt 
Richard  E.  Beeler,  Roosevelt 
Herman  Reifsnyder,  Roosevelt 
Amsterdam  (N.Y.)  Recorder 
William  B.  LeKavour,  Waldorf -.Astoria 
Gardiner  Kline,  Waldorf-.Astoria 
Annapolis  (Md. )  Capital 
Mr.  &  Mrs.  Elmer  .M.  Jackson,  Jr., 
Lexington 

Allentown  (Pa.)  Call-Chronicle 
Mr.  &  Airs.  S.  W.  Miller.  St.  Moritz 
Donald  P.  Miller,  Lexington 
Gen.  Charles  C.  Curtis.  Lexington 
P.  W.  Leisenring.  Barblzon-Plaza 
.Anniston  (Ala.)  Star 
Harry  M.  Ayers,  Barclay 
Ansonia  (Conn.)  Sentinel 
Mrs.  H.  K  Emerson.  Waldorf-.Astoria 
.Miss  Leonce  S.  Cove.  Waldorf-.Astoria 
Appleton  (Wis. )  Post -Crescent 
Victor  I.  .Minahan,  Jr.,  St.  Regis 
Asheville  (N.C.)  Citizen-Times 
Robert  Bunnelle.  Barclay 
Ashland  (Ky. )  Independent 
J.  T.  Norris,  Jr.,  Waldorf-Astoria 
Ashtabula  (Ohio)  Rowley  Publications 
.Mr.  &  Mrs.  D.  C.  Rowley,  Barclay 
Airs.  C.  A.  Rowley 
Mr.  4  Mrs.  John  A.  Colin 
Air.  4  Airs.  C.  E.  Bartlett 
Mr.  4  Mrs.  E.  C.  Hankins 
Athens  (Ohio)  Messenger 
Gordon  K.  Bush.  New  AVestun 
Athens  ( Pa. )  Times 
Mr.  4  Mrs.  Adrian  S.  Samuels, 

Belmont  Plaza 

Mr.  4  Mrs.  Dana  S.  Johnston,  Taft 
Atlanta  (Ga.  I  Atlanta  Newspapers.  Inc. 

Mr.  4  Mrs.  Jack  Taner,  Waldorf-Astoria 
Mr.  4  Mrs.  George  C.  Riggers,  Jr.. 

Waldorf-Astoria 

Mr.  4  Mrs.  Clark  Howell,  Waldorf-.Astoria 
Atlantic  City  (N.J.)  Press 
Holland  L.  Adams,  Waldorf-Astoria 
John  S.  .Adams.  Waldorf-Astoria 
Monroe  L.  Mendelsohn.  Roosevelt 
.Auburn  (N.Y.)  Citizen-.Advertiser 
William  0.  Dapping.  Hanard  Club 
Charles  J  Wellner,  Waldorf-Astoria 
Augusta  ( Me. )  Kennebec  Journal 
John  II  Gannett.  Sheraton-East 
.Aurora  (III.)  P.earnn-News 
William  M.  Hart.  Waldorf-Astoria 
Austin  (Tex.)  Amcrican-Statesman 
Louis  \.  ('..ddberg,  Taft 


B 

Bakersfield  (Calif.)  Californtan 
Mr.  4  Mrs.  Walter  Kane,  Waldorf-Astorb 
Baltimore  ( Md. )  News-Post  4  American 
Fred  1.  Archibald.  Waldorf-Astoria 
Bangor  ( Me. )  News 
Mr.  4  Mrs.  Richard  K.  Warren, 
Waldorf-.Astoria 
Mr.  4  Mrs.  Robert  E.  Klah 
Wiltdorf- Astoria 
Birre  (Vt  )  Times 
Mr.  A  Mr?.  Alexander  C.  Walker 
Belmont-riaza 

(La.)  State-Times  k  Advocate 
Cwles  P.  Manship.  Jr..  Barclay 
DoqiUs  L.  Manshlp.  Barclay 
»*T  Clty  (Mich.)  Times 
John  H.  KralTt,  Barclay 
u*®  <  •*»- )  News  Tribune 

,  4  Mrs.  Wm.  T.  Dentzer,  Lexington 

®«Mtagton  (Vt.)  Banner 

Prince  George 

Bethlehem  (Pa.)  Globe-Times 
Mtad  E.  Adams.  Waldorf-Astorli 
,  ■-.Bills  Service.  Waldorf -AstorU 
sooth  Newspapers.  Ine. 

A.  H.  Kueh,  J.  H.  Grant. 

.,.1,10  E.  42nd  St. 

Bl^ford  (Me.)  Journal 
Pool  Cisavant,  Lexington 


Binghamton  (N.Y.)  Press 

Fred  W.  Stein,  Waldorf-Astoria 
Robert  R.  Eckert,  Waldorf-Astoria 
Bismarck  (N.D.)  Tribune 

iMrs.  G.  D.  Mann,  Waldorf-Astoria 
Mrs.  A.  G.  SorUe,  Waldorf-Astoria 
Bloomington,  (Ill.)  Pantograph 
Loring  C.  .Merwin,  Waldorf-Astoria 
Davis  Merwin,  Waldorf-Astoria 
Bloomsburg  (Pa.)  Press 
Robert  R.  Eyerly,  Berkshire 
Boston  (Mass.)  Christian  Science  Monitor 
John  H.  Hoagland,  Waldorf-Astoria 

M.  Alvah  Blanchard,  Waldorf-Astoria 
Herbert  T.  Stanger,  Waldorf-Astoria 
Franklin  H  Smith,  Waldorf-Astoria 
Boston  (Mass.)  Herald-Traveler 
Robert  B.  Choate.  Pierre 
Frank  Dassori,  Waldorf-Astoria 
Bradenton  (Fla.)  Herald 
Mr.  &  Mrs.  W.  E.  Page,  Waldorf-.Astoria 
Bradford  (Pa.)  Era 
Henry  A.  Satterwhite,  Waldorf-.Astoria 
Joseph  M.  Cleary,  Waldorf-Astoria 
William  E.  Eyslnger,  Waldorf-.Astoria 
Bremerton  (Wash.)  Sun 
Julius  Glus,  Waldorf-Astoria 
AV.  H.  Arnold,  Waldorf-Astoria 
Bridgeport  (Conn.)  Herald 
Leigh  Danenberg,  Gallagher-DeLisser 
Daniel  Provost,  (lallagher-DeLtsser 
Leigh  Dan-'nberg,  Jr.,  Gallagher-DeLisser 
Bristol  (Va.-Tenn. )  Herald-Courier 
•Air.  4  Mrs.  Gene  Worrell.  Barclay 
Bristol  (Conn.)  Press 

E.  Bartlett  Barnes,  Barclay 
Clarkson  S.  Barnes,  Barclay 
Virgil  I.  Conopask.  Barclay 
Brockton  (Mass.)  Enterprise-Times 
Charles  A.  Fuller,  Waldorf-Astoria 
Brush-Moore  Newspapers.  Ine, 

Thomas  S.  Brush.  Waldorf-Astoria 
William  I.  Hershey.  Ambassador 
G.  Gordon  Strong,  Waldorf-.Astori.i 
Smith  H,  Witter.  Barclay 
Joseph  K.  A'odrey.  Drake 
Edwin  F.  Hearne.  Rarelav 
William  H.  Vodrey.  Jr.  Ambassador 
C.  A'.  Hughes.  Barclay 
V.  H,  Merson.  Barclay 
Burbank  (Calif.)  Review 
Hayt  Cater.  Barclay 
Burlington  (N.C.l  Tlmes-News 

Mr.  4  Mrs.  Stalev  A.  Cook.  Barclay 
Burlington  (Vt.)  Free  Press 
David  W.  Howe.  Waldorf-Astoria 
.1.  Warren  MeClure,  Waldorf-.' stnria 
Butler  (Pa  l  Eagle 

Vernon  L.  Wise.  Sr..  Waldorf  Astoria 


C 

Cambridge  (Md  )  Banner 
Herman  Stevens 
Camden  (N.J.)  Courier-Post 

Mrs.  Harold  A.  Stretch.  Park  Lane 
Miss  Jane  A.  Stretch.  Park  I.ane 
Mr.  Harold  A.  Stretch.  Jr..  Park  Lane 
Mr.  William  A.  Stretch.  Park  Lane 
Mr.  Neal  E.  Dyer.  Park  Lane 
Casper  (Wyo.)  Sunday  Tribune- 
Herald  &  Star 

Mr.  4  Mrs.  Jack  W.  Perry.  Waldorf-.Astoria 
Catsklll  (NY.)  Man 

Howard  E.  Stlhersteln.  Waldorf-.Astoria 
Cedar  Kanids  (Iowa)  Gazette 
J.  F.  Hladky.  Jr..  Barclay 
Champaign-Urbana  (HI.)  Courier 
Byron  C.  Vedder,  Waldorf-Astoria 
Charleston  (W.  Va.)  Mall  4  Gazette 
Fred  M.  Stannton.  Barclay 
T.vell  B.  Clay,  Park  Lane 
Robert  L.  Smith.  Barclay 
Mr.  4  Mrs.  W.  E.  Chilton.  HI.  B.-rrlay 
Girard  R.  Lowrey.  Jr.,  Barclay 
Chelsea  (Mass.)  Record 
Herhert  D.  Haneoek.  Taft 
Robert  F.  Haneoek.  Taft 
Chester  (Pa.)  Times 

Mr.  4  Mrs.  Robert  S.  Howard.  Barelay 
Chicago  (III.)  American 
Stuart  List,  Drake 
flvleago  (HI.)  News 

Marshall  Field,  Jr..  Waldorf-Astoria  Towers 
Arthur  E.  Hall,  Waldorf-.Astoria  Towers 
Chicago  (III.)  Sun-Times 
Marshall  Field,  Jr.,  Waldorf-.Astoria 
L.  T.  Knott  L.  L.  Spear 

Russ  Stewart  M.  P.  Akers 

Hy  Shannon  J.  H.  Edmonds.  Lexington 
Chicago  (HI.)  Tribune 

C.  M.  Campbell.  Waldorf  Towers 
W.  D.  Maxwell.  Waldorf-Astoria 
J.  H.  Wood,  Sheraton-East 
W.  C.  Kurx,  Waldorf-Astoria 
C.  E.  McKIttrick,  Waldorf-.Astoria 
H.  F.  Grumhaus,  Plaxa 
A.  M.  Kennedy,  Plaza 
E.  J.  Bylngton,  Jr.,  Waldorf-Astoria 
E.  M.  Antrim,  Sberaton-East 
Chillieothe  (Ohio)  Gazette 
Mr.  4  Mrs.  W.  E.  Beeler.  Waldorf-.Astoria 


Clarksburg  (W.  Va.)  Exponent  &  Telegram 
.Mr.  4  Mrs.  Cecil  B.  Highland,  Jr., 
Waldorf-Astoria 
Clearfleld  (Pa.)  Progress 

.Mr.  4  Mrs.  W.  K.  Ulerich,  Barclay 
.Mr.  4  Mrs.  L.  W.  Stauffer,  Barelay 
Cleveland  (Ohio)  Plain  Dealer  &  News 

N.  R.  Howard,  St.  Regis 
Wright  Bryan,  Waldorf-Astoria 
J.  A.  Van  Buren,  Waldorf-Astoria 
Charles  F.  McCahill,  St.  Regis 
Sterling  E.  Graham,  Waldorf-Astoria 
W.  L.  Chorpenlng,  Waldorf-Astoria 
Clinton  (Iowa)  Harald 
John  H.  Notman.  St.  Regis 
Coatesville  (Pa.)  Record 
George  H.  Heintzelman,  Waldorf  Towers 
.Marybelle  N.  Heintzelman,  Waldorf  Towers 
Coeur  d'.Alene  (Idaho)  Press 

Burl  C.  Ilagadone,  Waldorf-Astoria 
Columbus  (Oa. )  Ledger-Enquirer 
.Mr.  4  Mrs.  A.  H.  Chapman,  Sr., 

Mr.  4  Mrs.  M.  R.  Ashworth,  Sr. 

Mr.  4  Mrs.  J.  E.  Hickey  Jr., 
Waldorf-.Astoria 
Columbus  (Ohio)  Dispatch 
Preston  Wolfe.  Waldorf-Astoria 
William  C.  Wolfe,  Waldorf-AstorU 
Melvin  E.  Tharp,  Waldorf-Astoria 
Hward  Hauck,  Waldorf-Astoria 
Culbertson  Davis,  Waldorf-.Astoria 
Wilbur  Stein.  Waldorf-Astoria 
Ira  McQueeny,  Waldorf-.Astoria 
Concord  (N.  C.)  Tribune 
A.  W.  Huckle,  Barclay 
Covington  (Ky. )  Post-Times-Star 

Scripps-Howard  Newspapers  230  Park  Ave. 
Culver  City  (Calif.)  Star-News 
David  J.  Duncan,  Barclay 
Cumberland  (.Md. )  Times  and  News 
John  J.  .Mc.Mullen,  Waldorf-Astoria 
James  A.  Black,  Waldorf-.Astoria 
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Dallas  (Tex.)  Times  Herald 
John  W.  Runyon,  Plaza 
James  F.  Chambers,  Jr.,  Plaza 
Albert  N.  Jackson,  Plaza 
J.  W.  Runyon,  Jr.,  Plaza 
Danbury  (Conn.)  News-Times 
Eugene  J.  Brown 
Leroy  Paltrowiti 
Danville  (111.)  Commercial  News 
Robert  J.  Burow,  Belniont-Plaza 
Danville  (Pa.)  News 

•Air.  4  .Airs.  L.  W.  Stauffer,  Barclay 
Danville  (Va. )  Register  4  Bee 

.Air.  4  .Airs.  Walter  L.  Grant,  Barclay 
Andrew  A.  Farley,  Barclay 
Davenport  (Iowa)  Times 
.Mr.  4  Mrs.  Philip  D.  Adler, 
Sheraton-East 

Dayton  (Ohio)  Journal-Herald  4  News 
Robert  A.  Wolfe,  Waldorf-Astoria 
Robert  C.  Snyder,  Waldorf-Astoria 
Decatur  (Ill.)  Lindsay-Schaub  Newspapers 

F.  .Ai.  Lindsay,  Waldorf-Astoria 
F.  W.  Sebaub,  Barclay 
.Merrill  Lindsay,  Barclay 
Edward  Lindsay,  Waldorf-Astoria 
Des  Moines  (Iowa)  Register  4  Tribune 
Luther  L.  Hill,  Sheraton-East 
Vincent  Starzlnger,  Waldorf-Astoria 
Kenneth  MacDonald,  Sheraton-East 
David  Kruidenler,  Jr.,  Sheraton-East 
William  T.  Smith,  Sheraton-East 
Frank  Eyerly,  Sheraton-East 
Arthur  T.  Gormley,  Barclay 
Detroit  ( Mich. )  Free  Press 
Lee  Hills,  Waldorf-Astoria 
H.  C.  Weidler,  WaJdorf-Astoria 
R.  .Al.  Wheeler,  Waldorf-Astarla 
C.  C.  Althaus,  Waldorf-Astoria 
W.  R.  Coddington,  Belmont  Plaza 
C.  W.  Cosgrove,  Blltmore 
Detroit  (Mich.)  Times 
Phil  F.  de  Beaublen 
Dickinson  (N.  D. )  Press 

Samuel  E.  Burgess.  Waldorf-Astoria 
Dixon  ( (II. )  Telegraph 
Waldorf-Astoria 

Arnold  V.  Lund  Ben  T.  Shaw 

Rybert  E.  Shaw  Geo.  B.  Shaw 

Dothan  (Ala.)  Eagle 
.Mr.  4  .Mrs.  Ralph  Nicholson,  Westbury 
Do*er  (Del.)  State  News 
Jack  Smyth,  Taft 
Dover  (Ohio)  Reporter 
Oliver  P.  Bolton,  Waldorf-Astoria 
Erwin  Maus,  Jr.,  Waldorf-Astoria 
Dulvuque  (Iowa)  Telegraph-Herald 
F.  W.  Woodward.  Waldorf-.Artoria 
Duluth  (Minn.)  Herald  4  News  Tribune 
J.  R.  VanHom.  Barelay 
Eugene  McGuckin.  Jr.,  Taft 
Dunkirk  (N.Y.)  Obserxer 
Mr.  4  Mrs.  H.  K.  Wnilams, 
Waldorf-Astoria 

Diirango-Cortex  (Colo.)  Herald 
.Mr.  4  Mrs.  Arthur  Ballantine,  Jr., 

435  E.  52nd  St. 

Gene  Perkin,  Knickerbocker 


Durham  (N.C.)  Herald  4  Sun 
Mr.  4  Mrs.  Carl  C.  Council,  Taft 
Mr.  4  Mrs.  Steed  Rollins,  Tift 
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Easton  (Pa.)  Express 

J.  L.  Stackhouse,  Waldorf-Astoria 
Fred  R.  Hamleu,  Waldorf-Astoria 
Charles  H.  Scbmell,  Lexlngtou 
John  K.  Wohlers,  Lexington 
Elgin  (111.)  Courier-News 
C.  Raymond  Long,  Waldorf-AstorU 
Elizabeth  City  (N.  C. )  Advance 
David  K.  Dear,  40  Journal  Sq., 

Jersey  City,  N.  J. 

G.  Norman  Benjamin,  Belmont-Plaza 
Elkhart  (Ind. )  Truth 

John  F.  Dill.  Jr.,  Sheraton-Russell 
John  .A.  Scott,  Sheraton-Kussell 
Elmira  (N.  Y.)  Star-Gazette 
Frank  E.  Tripp,  Waldorf-Astoria 
Thomas  V.  Taft,  Lexington 
Richard  P.  Seem,  Lexington 
El  Paso  (Tex.)  Times  4  Herald-Post 
Mr.  4  .Mrs.  Dorrance  D.  Roderick, 
Waldorf-.AstorU 

Elyria  (Ohio)  Chronicle-Telegram 
Otto  B.  Seboepfle,  Waldorf-AstorU 
Arthur  D.  Hudnutt.  Waldorf-Astoria 
Russell  Stukley,  Waldorf-Astoria 
Paul  Ochs,  Lexington 
EmporU  (Kans. )  Gazette 

Mr.  4  Mrs.  W.  L.  White,  160  East  C6th  St. 
Erie  (Pa.)  Tlmes-News 
John  J.  Padulo,  Warwick 
Frank  J.  .Alead,  Waldorf-AsotrU 
Escondido  (Calif.)  Tlmes-Advocate 
Fred  W.  Speer,  Waldorf-Astoria 
Eureka  (Calif.)  Humboldt  Times  & 
Humboldt  Standard 
Don  U'Kane,  Barclay 


Fall  River  ( Mass. )  Herald  News 
E.  J.  Delaney,  I.exington 
C.  E.  Sevlgny,  Lexington 
Fargo  (N.  D. )  Forum 

.Air.  4  Mrs.  Norman  D  Black,  Jr..  Drake 
Mr.  4  Mrs.  John  D.  Paulson,  Drake 
Flint  (Mich.)  Journal 
Harold  M.  Utley,  Barclay 
Fort  .Atkinson  (Wis.)  Jefferson  County  Union 
W.  D.  Hoard,  Jr.,  BarcUy 
Fort  Collins  (Colo.)  Coloradoan 
Clyde  E.  Moffltt,  Waldorf-Astoria 
Fort  IMge  (Iowa)  Messenger  4  Chronicle 
Mr.  4  Mrs.  W.  S.  Merryman. 

Waldorf-AstorU 
Mr.  4  Mrs.  R.  M.  Merryman, 
Waldorf-.AstorU 

Fort  Smith  (Ark.)  Southwe.st -Times  Record 
Ikonald  W.  Reynolds.  Waldorf-.Astoria 
R.  T.  Bentley.  Jr..  Sheraton-West 
Fort  Wayne  (Ind.)  Journal-Gazette 
James  R.  Fleming.  Waldorf-Astoria 
Richard  G.  Inskeep.  Waldorf-Astoria 
Miller  Ellingham.  Waldorf-Astoria 
Ft.  Worth  (Tex.)  Star-Telegr.im 
Mr.  4  Mrs.  Amon  Carter,  Jr.. 
Waldorf-AstorU 

Mr.  4  Mrs.  B  N.  Honea.  Ambassador 
Mr.  4  Mrs.  Phil  North.  Waldorf-Astoria 
Franklin  (Pa.)  News-Herald-Venango 
Newspapers 

E.  P.  Boyle,  Waldorf-Astoria 
T.  W.  Foster.  Waldorf-Astoria 
R.  W.  Rhoades,  Waldorf-Astoria 
Frederick  (Md.)  News-Post 
.August  T.  Brust,  Waldorf-.Astoria 
Freeport  ( III. )  Joumal  Standard 
Donald  L.  Breed,  Waldorf-AstorU 


G 

(Ulveston  (Tex.)  News-Tribune 
Mr.  4  Mrs.  David  C.  Leavell, 
Waldorf-AstorU 

Gannett  Newspapers.  30  Rockefeller  Plaza 
George  J.  Allen  John  C.  Smith 
James  D.  Black  Rotvert  F.  Young 
John  F.  Anderson 
Gary  (Ind.)  Poet -Tribune 

Stanley  S.  Adams.  Waldorf-.Astoria 
Jack  Snyder.  Ambassador 
Ga.stonU  (N.  C. )  Gazette 
Jas.  W.  Atkins.  St.  Moritz 
Geneva  (N.  Y.)  Times 

0.  B.  WlllUms.  Waldorf-AstorU 
J.  F.  Bertram.  Waldorf-Astoria 
Glendale  (Calif.)  News-Press 
Carroll  W.  Pareher.  Waldorf-Astoria 
Glens  Falls  (N.  Y.)  Post-Star  4  Times 
Arthur  P.  Irving.  Waldorf-AstorU 
CloversviUe  (N.  Y.)  Leader-Herald 
William  M.  Kessler.  Taft 
Robert  J.  Arnold.  Taft 
Gloucester  ( Mass. )  Times 

Mr.  4  Mrs.  Philip  8.  Weld.  Gladstone 
Goldsboro  (N.  C. )  News-.Argus 

Mr.  4  Mrs.  Hal  Tanner.  Waldorf-Astorlx 
Grand  Forks  (N.  D. )  Herald 
Thurman  W.  Sallade,  St.  Moritz 

{Continued  on  paffe  114) 
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Grand  Rapids  (Mich.)  Herald  &  Press 
Louis  A.  Weil,  Jr.,  Waldorf-.Astoria 
Green  Bay  (Wis. )  Press-Gazette 
Joseph  Horner,  Jr.,  Park  Lane 
Greenfield  (Mass.)  Recorder-Gazette 

H.  IninE  Jenks,  Waldorf -Astoiia 
John  J.  Broughan,  Waldorf-Astoria 
Greensburg  (Pa.)  Tribune  Revieu 
David  W.  Mack,  Barclay 
Frank  Irvin,  Barclay 
Greenville  (S.  C.)  News-Piedmont 
J.  Kelly  Sisk,  Barclay 
Greenwich  ( Conn. )  Time 
Kingsley  Gillespie 
Ted  Vudain 
J.  B.  Chamberlain 


Hagerstown  (Md. )  Herald-Mail 

Wm.  Preston  Lane,  Jr.,  277  Park  Aie. 

C.  Neill  Baylor,  Barclay 
J.  Garvin  Hager,  Barcl^ 

Joseph  M.  Harp,  Lexln^on 
Hamilton  (Ont. )  Spectator 
Thomas  E.  Nichols,  Chatham 
John  D.  Muir,  Lexington 
Hammond  (Ind. )  Times 
James  S.  DeLaurier,  Biltmore 
Harrisburg  (Pa.)  Pennsylvania  Newspaper 
Publishers'  Assoc. 

Mr.  &  Mrs.  G.  Richard  Dew,  Waldorf-Astoria 
Mr.  &  Mrs.  John  W.  Apsley,  Barclay 
Hartford  (Conn.)  Courant 
John  R.  Reitemeyer,  Waldorf-Astoria 
John  Sudarsky,  Waldorf-Astoria 
Jerome  H.  O’Callagban.  Barclay 
John  L.  Coughlin,  Waldorf-Astoria 
Hartford  (Conn.)  Times 
David  R.  Daniel,  Barclay 
Haverhill  ( Mass. )  Gazette 
Ellis  Rietzel,  Lexington 
Hazleton  (Pa.)  Plain  Speaker-Standard- 
Sentinel 

Frank  Walser,  Barclay 
Mrs.  Frank  Walser,  Barclay 
Frank  H.  Walser,  Barclay 
Henderson  (Ky. )  Gleaner  &  Journal 
Mrs.  Francele  H.  Armstrong,  Barclay 
Herkimer  (N.  Y.)  Telegram 
W.  P.  Small,  Biltmore 
Hibbing  (Minn.)  Tribune 

Mr.  &  Mrs.  James  P.  Hitcbcoek, 
Waldorf-.tstoria 

High  Point  (N.  C. )  Enterprise 
Mr.  &  Mrs.  D.  A.  Rawley.  St.  Moritz 
Mrs.  Randall  B.  Terry,  St.  Moritz 
Randall  B  Terry,  Jr.,  St.  Moritz 
Holt  McPherson.  Taft 
Vernon  W.  Idol.  Taft 
Hilo  (Hawaii)  Tribune-Herald 
Elizabeth  P.  Farrington,  Waldorf-Astoria 
Holyoke  (Mass.)  Transcript-Telegram 
Mr.  tc  Mrs.  William  Dwight.  Barclay 
Mr.  tc  Mrs.  Donald  R.  Dwl^t, 
Waldorf-Astoria 
Henry  M.  Healv.  Biltmore 
Honolulu  (H.iwail)  Star-Bulletin 
Elizabeth  P.  Farrington.  Waldorf-.tstoria 
Houston  (Tex.)  Chronicle 

Mr.  i  Mrs.  J.  H.  Butler.  Biltmore 
Mr.  &  Mrs.  M.  J.  Butler.  Sheraton  East 
Huntington  (W.  Va.)  Huntington  Pub.  Co. 
Mr.  k  Mrs.  William  Blrke.  Park  Lane 
Mr.  &  Mrs.  Walker  Long.  Park  Lane 
Berridge  Long.  Park  Lane 
Mrs.  E.  H.  Long.  Park  Lane 
Huntsville  (Ala.)  Times 
Mr.  k  Mrs.  Jack  Langhome, 
Waldorf-.tstorla 
Hutchinson  (Kans. )  News 
John  P.  Harris.  Savoy-Hilt  on 
Peter  MacDonald.  Waldorf-Astoria 


I 

Indianapolis  (Ind.)  Indianapolis 
Newspapers.  Inc. 

Waldorf-Astoria 

William  A.  Dyer,  Jr.  Charles  R.  Lord 
Willard  C.  Worcester  C.  Walter  McCarty 

Emit  C.  Woempner  Paul  Grimes 

Iowa  City  (Iowa)  Iowan 

Prof.  Leslie  G.  Moeller,  Van  Rensselaer 
John  M.  Harrison.  Van  Rensselaer 
Iowa  City  (Iowa)  Press-Citizen 
W.  T.  Hageboeck,  Waldorf-.Astoria 
Ithaca  (N.  T. )  Journal 
L.  S.  Pickering.  Lexington 
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Jarkson  (Miss.)  Clarion-Ledger  k  News 
R.  M.  Hederman,  Jr.,  Waldorf-Astoria 
Jackson  (Miss.)  State  Times 

0.  A.  ("Bo”)  Robinson.  Waldorf-Astoria 
Jacksonville  (Fla.)  Tlmes-Dnion 
Roheri  C.  Miller.  Rarrlay 


Jamestown  (N.  V.)  Post-Journal 
J.  R.  Nelson.  St.  .Moritz 
Jeannette  ( Pa. )  News-Dispatch 
J.  Graff  Bomberger,  Barclay 
.Mis.  Patrcia  .M.  Bomberger,  Barclay 
Johnson  City  (Tenn. )  Press-Clironicle 
Barclay' 

.Mrs.  Carl  .A.  Jones  T.  W.  Atkins 
Alice  C.  Jones  Carl  -A.  Jones 

Mis.  T.  W.  Atkins 
Joliet  (III.)  Herald-Ncus 

John  F.  Lux,  Waldorf-Astoria 


Kalamazoo  ( Mich. )  Gazette 
Ralph  11.  Bastien,  Ji.,  Barclay 
Kankakee  (111.)  Journal 
Len  H.  Small,  Pieire 
Kansas  City  (Kans.)  Kansan 

.Mr.  k  .Mrs.  John  11.  Stauffer,  St.  .Moritz 
Kansas  City  (.Mo.)  Star 
Roy  .A.  Roberts,  Barclay 
Emil  A.  Sci's,  Waldorf-Astoria 
Frank  S.  McKinney,  Waldorf-.Astoria 
Keokuk  (Iowa)  Gate  City 
Dale  E.  Carrell.  Jr.,  Waldorf -.Astoiia 
Kewanee  ( 111. )  Star-Courier 
E.  F.  Anson.  Waldorf-Astoria 
Kingsport  (Tenn.)  Times-News 
.Air.  k  Mis.  Benjamin  Haden, 
Waldorf-.Astoria 
Kingston  (.\.  Y.)  Freeman 
Harry  du  Bois  Frey.  Lexington 
Louis  R.  Netter,  Lexuigton 
Kin.stoii  (.N.  C.)  Free  Press 

H.  Galt  Braxton,  Lexington 
Mrs.  Theo.  P.  Braxton,  Lexington 
.Air.  k  Mrs.  Albert  Stroud,  Lexington 
Knoxville  (Tenn.)  Journal 

Charles  H.  Smith,  Jr.,  Waldorf-Astoria 
Guy  L.  Smith,  Roosevelt 
Kokomo  (Ind.)  Tribune 

It.  II.  Blaeklidge.  Waldorf-.Astoria 
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Laconia  (N.  11.)  Citizen 

Edward  J.  Gallagher,  Waldorf-.Astoria 
.Airs.  Etta  G.  Gallagher.  Waldorf-.Astoria 
.Aliss  Alma  Gallagher.  Waldorf-.Astoria 
.M.  .Alice  Normandin,  M.  D., 
Waldorf-.Astoria 

I.a  Crosse  (Wis.)  Tribune 

.Mr.  k  Mrs.  W.  T.  Burgess,  Sheraton-Ea.-,t 
La  Jolla  (Calif.)  The  Copley  Press,  Ine. 
James  S.  Copley,  Sheraton-East 
Richard  .N.  Smith,  Waldorf-Astoria 
Robert  Letts  Jones,  AValdorf-Astoria 
Lancaster  (Ohio)  Eagle-Gazette 

Mr.  k  Mrs.  E.  C.  Crane.  Waldorf-.Astoria 
Lancaster  (Pa.)  Lancaster  Newspapers,  Ine. 

J.  Hale  Steinman,  Waldorf-.Astoria 
John  F.  Steinman.  Drake 

H.  C.  Carpenter.  St.  Moritz 

I.  Z.  Buck'walter,  Barbizon-Plaza 
M.  J.  Powderly,  Barbizon-Plaza 
R.  W.  Gilliland.  St.  Moritz 

J.  T.  Barber.  St.  Moritz 

Hairy  F  Stacks.  Barbizon-Plaza 

C.  L.  Fountain.  Taft 
La  Salle  ( III. )  News-Tribune 
John  Barron.  Waldorf-.Astoria 
Peter  Miller,  Barclay 
Las  Vegas  ( Nev. )  Review  .Tournal 

Donald  AV.  Reynolds.  Waldorf-.Astoria 
Lawrence  ( Mass. )  Eagle  Tribune 
William  F.  Lucey.  Lexington 
Lawrence  ( Kans. )  Journal-World 

Mr.  &  Mrs.  Doiph  Simons.  Sheraton-East 
Mr.  &  Mrs.  Doiph  C.  Simons,  Jr., 
Sheraton-East 
Lebanon  (Pa.)  News 

Henry  L.  Wilder,  Park  Lane 
Mr.  k  Mrs.  Joseph  .San.sone,  Park  Lane 
Mr.  &  Mrs.  Jack  Schropp.  Park  Lane 

I.evelland  (Tex.)  Sun  News 
Forrest  Weimhold,  Wellington 
Levittown  ( Pa. )  Times  &  Bristol  Courier 
Murray  C.  Hotchkiss.  Waldorf-.Astoria 
Lewiston  (Me.)  Sun  &  Journal 
R.  11.  Costello,  Park  Lane 
().  .A.  Whittier,  New  Weston 
Lexington  (Ky. )  Herald-Leader 

Fred  B.  Wachs,  The  Katz  Agency,  Inc. 
Lincoln  (Neb.)  Star 

Walter  W.  White,  Sheraton-East 
Little  Rock  (Ark.)  Gazette 

J.  N.  Heiskell.  Waldorf-.Astoria 
Hugh  B.  Patterson.  Jr.,  Barclay 
Lock  Haven  ( Pa. )  Express 

Miss  Rebecca  F.  Gross.  Waldorf-.Astoria 
Loekport  (N.  Y. )  Union-Sun  k  Jouinal 
Mr.  4  Mrs.  E.  D.  Corson.  Plaza 
Mr.  4  Mrs.  W.  J.  Kemble,  Plaza 
London  (Ont.)  Free  Press 
Walter  J.  Blackburn.  Barclay 
Long  Beach  (Calif.)  Independent-Press- 
Telegram 

Mr.  4  Mrs.  Herman  Ridder.  St.  Regis 
Daniel  Ridder.  .A.A.’i  Park  Ave 
Miles  Sines.  Barclay 
Harold  Hines.  St.  Moritz 
Long  Branch  (N.  J. )  Record 

Herman  J.  Ohermayer,  Waldorf-Astoria 


Lorain  (Ohio)  Journal 
Hairy  R.  Horvitz,  Waldorf-.Astoria 
Los  Angeles  (Calif.)  Tlmes-Mirror  News 
Norman  Chandler,  Pierre 
Philip  Chandler,  Pierre 
Otis  Chandler,  Pierre 
Nick  B.  WilU^s,  Pierre 
Hugh  A.  "Bud”  Lewis,  Pierre 
Louisville  (Ky.)  Courier-Journal  4  Times 
.Mark  Ethridge,  Sheraton-East 
Lisle  Baker,  Jr.,  Sheraton-East 
J.  S.  Pope,  Sr.,  Roosevelt 
Lowell  (Mass.)  Sun 
John  H.  Costello,  S5  East  End  Ave. 
Frank  A.  Lawler,  55  East  End  Ave. 
Lufkin  (Tex.)  News 
Mr.  4  Mrs.  W.  R.  Beaumler,  Barclay 
Lynchburg  (Va.)  News  and  Advance 
Clyde  L.  White,  Waldorf-Astoria 
Thomas  R.  Glass,  Waldorf-Astoria 
('alter  Glass  HI,  Waldorf-.Astoria 


M 

.Maiianoy  City  (Pa.)  Record  American 
Ted  Stevenson 
.Malden  (Mass.)  News 
( I  espectively ) 

D.i  111  Brickman,  Taft 
.Mamaroneck  (N.  Y.)  Times 
H.  Richmond  Campbell 
Fred  W.  Greenwood,  Jr. 

.Manchester  (Conn.)  Herald 
Thomas  F.  Ferguson,  Barclay 
Walter  R.  Ferguson,  Barclay 
Leon  A.  Thorp,  Barclay 
.Mansfield  (Ohio)  News-Journal 
Hany  R.  Horvitz,  Waldorf-Astoria 
.M.irictta  (Ohio)  Times 
Will  P.  .McKinney,  Belmont  Plaza 
.Air.  4  .Mrs.  Daniel  W,  Burton, 

Belmont  Plaza 

Marion  (Ind.)  Chronicle-Tribune 
Gaidner  J.  Thomas,  Sheraton-East 
.Alai ion  (Ohio)  Star 

Smith  11.  Witter,  Barclay 
Marshall  (Tex.)  News  Messenger 
.Alillard  Cope,  Drake 
.Alartins  Ferry  (Ohio)  Times-Leader 
.All  ,  k  .Mrs.  A.  V.  Dii,  Park  Sheraton 
.Alaryville-.Alcoa  (Tenn.)  Times 
Tutt  S.  Bradford,  Barclay 
Elizabeth  Bradford,  Barclay 
McKeesport  ( Pa. )  News 

AA'.  D.  Mansfield.  Jr..  Sheraton-East 
.Airs.  W.  D.  .Mansfield,  Jr,  Sheraton-East 
Douglas  M.  Farley,  Sheraton-East 
.Aleadville  ( Pa. )  Tribune 
Edward  Irving  Bates,  Barclay 
Medford  (Mass.)  .Alercury 
David  Brickman.  Taft 
Memphis  (Tenn.)  Commercial  Appeal  4 
Press  Seimitar 

W.  Frank  Aycock,  Jr,  Barclay 
.Aleriden  (Conn.)  Record  and  Journal 
Wayne  C.  Smith,  Barclay 
Blanche  Hixson  Smith.  Barclay 
Carter  H.  White.  Taft 
Edward  E.  Elsenheimer,  Lexington 
Charles  G.  Iwanieki,  Lexington 
Meridian  (Miss.)  Star 

Mrs.  Jas.  H.  Skewes,  Plaza 
Mr.  4  Mrs.  James  B.  Skewes,  Plaza 
Mexico  ( .Mo. )  Ledger 

Robert  M.  AVhlte  H,  Waldorf-Astoria 
Miami  (Fla.)  Herald 
John  S.  Knight,  Waldorf-Astoria 
James  L.  Knight.  Waldorf-Astoria 
Arthur  Gucker,  Waldorf-Astoria 
Lester  Griner,  Waldorf-Astoria 
Lester  Barnhill,  Waldorf-Astoria 
C.  Blake  McDowell  Sr.,  Waldorf-Astoria 
Miami  Beach  (Fla.)  Sun 
Parks  Rusk.  Roosevelt 
Michigan  City  (Ind.)  News-Dispatch 
Robert  C.  Averitt,  Waldorf-Astoria 
Joseph  H.  Nixon,  Waldorf-Astoria 
Joivn  R.  Nixon,  Waldorf-Astoria 
Middletown  (Conn.)  Press 
Elmer  S.  Hubbell,  Barclay 
Middleto'wn  (N.  Y. )  Record 
David  Bernstein,  Waldorf-Astoria 
Harry  S.  Milligan,  Waldorf-Astoria 
Midland  (Mich.)  News 
Philip  T.  Rich,  Barclay 
Gordon  F.  Phillips,  Barclay 
Millville  (N.  J.)  Republican 
Carl  H.  Johnson,  Sr.,  Barclay 
Milwaukee  (Wis.)  Journal 
Irwin  Maicr.  Sheraton-East 
Donald  R.  Abert,  Sheraton-East 
Robert  K.  Drew,  Waldorf-Astoria 
Minneapolis  ( Minn. )  Star  4  Tribune 
Lyle  K.  Anderson,  Waldorf-Astoria 
John  Cowles,  Waldorf-Astoria 
John  Cowles,  Jr.,  152  E.  S8th  St. 
Stanley  Hawks,  Savoy-Plaza 
Wilbur  E.  Elston,  Sheraton-East 
Howard  Mithun,  Waldorf-Astoria 
John  W.  Moffett.  Waldorf-Astoria 
Joyce  A.  Swan.  Waldorf-Astoria 
William  P.  Steven,  Astor 
Minot  (N.  D. )  News 

Rav  Dobson,  Waldorf-Astoria 


.Mobile  (Ala.)  Press  Register 
Ralph  B.  Chandler,  c/o  Biidd  Co., 

375  Park  Ave. 

W.  J.  Hearin,  Jr.,  e.'o  Budd  Co., 

375  Park  Ave 

.Moline  (Ill.)  Dispatch  . 

Harry  A.  Sward,  Waldorf-Astntl.i 
Monmouth  ( Ill. )  Review  Atlas 
David  R.  Moffet,  Beverly  ■ 

Monroe  (La.)  News-Btar-World  I 

Mr.  4  Mrs.  Richard  Hale,  Sheraton-East 
Mr.  4  Mrs.  William  H.  Bronson. 

Sheraton-East 

Mr.  Robert  Ewing.  Jr.,  Sheraton-East 
Monroe  (Mich.)  News 
J.  S.  Gray,  Waldorf-Astoria 
.Monrovia  (Calif.)  News-Post 
Warren  Taylor,  Barclay 
Monterey  (Calif.)  Peninsula  Herald 
Col.  4  Mrs.  Allen  Griffin,  St.  Regis 
Montgomery  ( Ala. )  Advertlser-Jourii.il 
R.  T.  Hudson,  7.50  Third  Avenue 
Montreal  (Que. )  Gazette 
Charles  H.  Peters.  Waldorf-Astoria 
Harry  J.  Larkin,  Waldorf-Astoria 
Montre^  (Que.)  Star 
R.  L.  Brown.  New  Weston 

D.  H.  Parker,  Waldorf-Astoria 

E.  M.  Wilson,  Waldorf-Astoria 
Morristown  (N.  J. )  Record 

Norman  R.  Tomlinson 
Normzn  B.  Tomlinson.  Jr. 

Mount  Vernon  (N.  Y. )  Argus 
William  Seely 
John  M.  Fleischmann 
Muncie  (Ind.)  Star  4  Press 
Walter  A.  Letzler,  Waldorf-Astoria 
Muscatine  (Iowa)  Journal 
Mr.  4  Mrs.  Harold  L.  Nelson. 

Sheraton-East  { 


N 

.Nashville  (Tenn.)  Tennessean 

Mr.  4  Mrs.  Silliman  Evans,  Jr.,  Park  Lane 
.Mr.  4  Mrs.  Amon  Carter  Evans.  Park  Lan< 
Newark  (Ohio)  Advocate  and  Ameiivan 
Tribune 

Mr.  4  Mrs.  Frank  W.  Spencer, 
Waldorf-Astoria 
Mr.  4  Mrs.  John  D.  Spencer, 
Waldorf-Astoria 
New  Britain  (Conn.)  Herald 

Agnes  Vance  Weld,  Waldorf-Astoria 
Judith  W.  Brown.  Waldorf-Astoria 
Gardner  C.  Weld.  Waldorf-Astoiia 
William  Mill,  Waldorf-.tstoria 
John  T,  Heath,  Waldorf-.Astoria 
H.  .M.  Peterson,  Barclay 
New  Brunswick  (N.  J. )  Home  News 
Hugh  Boyd  John  K.  Qu.vd 

Richard  N.  Sheble  Wm.  Boyd 

Richard  Kxln,  45  W.  45th  St.,  N.  Y.  C. 
Newburgh  (NY.)  Beacon  News 
Frank  T.  McCue,  St.  Moritz 
New  Castle  (Pa.)  News 
Richard  E.  Rentz,  Barclay 
J.  Fred  Rentz,  Barclay 
New  Haven  (Conn.)  Register 
Richard  G.  Harris,  Madison 
Donald  A.  Spargo,  Lexington 
Alfred  V,  Warmingham.  I^xingtmi 
William  Coates,  Lexington 
Newport  (R.  I.)  News 

E.  A.  Sherman,  Jr.,  New  Weston 
A.  K.  Sherman,  New  Weston 
Newport  News  (Va. )  Press  4  Tlmes-Heralil 
.Mrs.  Dorothy  R.  Bottom,  Waldorf-Astoria 
Raymond  B.  Bottom,  Jr..  Waldorf-Astoria 
William  R.  Van  Buren,  Jr.  Waldorf  AslorU 
Robert  B.  Smith.  Waldorf-Astoria 
New  Rochelle  (N.  Y.)  SUndard  Star 
Elmer  11.  Miller  William  J.  Fitzgerald 
Harry  Donsky 
New  York  (N  Y.)  Mirror 
Charles  B.  McCabe 
W.  N.  Thomson 
Harry  Sloan 
John  Reidy 

Lawrence  W.  Kennelly 


New  York  (N.  Y. )  News 
F.  M.  Flynn 

8.  Varley 

W.  H.  James 

H.  Knapp 

P.  R.  Stephens 

0.  Farley 

J.  H.  Glass 

T.  O’Connor 

G.  E.  Donnelly 

J.  Heyer 

A.  H.  Gaines 

C.  H.  Faille 

S.  Davis 

R.  A.  .Ahl.stroni 

A.  H.  Mason 

N.  Berger 

R.  S.  Tlncher 

J.  J.  Durkin 

H.  M.  Steele 

W.  A.  Carev 

J.  E.  Eckert 

R.  W.  Clark 

E.  F.  Kroepke 

T.  DeSena 

W.  H.  Bush 

H.  J.  Kracke 

V.  F.  Sullivan 

0.  L.  Lamcqvie 

R.  E.  Neale 

J.  H.  Mortimer 

W.  Welkowitz 

V.  E.  Palmer 

D.  Feldman 

E  F.  Oiiinn 

S.  D.  Willey 

A.  H.  Savage 

J.  E.  Hazel 

W.  Diinn 

A.  Knapp 

E.  Maguire 

J.  L.  Minogue 

(Continued  on  page  116) 
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WHO  READS  ILKA  CHASE  ? 


See  for  yourself  — 
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Now  ask  the  editors  of :  The  Chicago  Tribune — The  Omaha  World-Herald — 

The  Indianapolis  Star — The  Houston  Post — The  Tulsa  World — The  Kansas  City  Star — 
The  Los  Angeles  Times — The  Newark  Star-Ledger — St,  Louis  Globe-Democrat — 
Syracuse  Post-Standard, 


Jim  &  Stirling  Spadea 
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New  York  Addresses  of  Convention  Visitors 
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{Continued  from  page  114) 

New  York  (N.  Y.)  Post 
Manin  Berger  Harry  Rosen 

L.  H.  Cook  Roy  Newhujii 

Herbert  E.  Cox,  Jr. 

New  York  (.N.  Y.)  Times 
Arthur  Hays  Sulzberger 
Joseph  P.  Alduino  C.  C.  Lane 
Harding  F.  Bancroft  Edward  J.  Pelz 
Amory  H.  Bradford  Andrew  Uagona 

Thomas  B.  Campion  Cortland  J.  Strang 
Francis  A.  Cox  A.  U.  Sulzberger 

Orvil  E.  Dryfoos  Alan  Sweetser 

Monroe  Urcen  Harvey  E.  Valentine 

C.  Raymond  Hulsart  Richard  Wendt 
Max  Falk 

New  York  (N.  Y.)  World-Telegram  and  Sun 
Lee  B.  Wood  C.  1.  Schwat 

N.  S.  .Macneish  J.  A.  Caldwell 

Vernon  Brooks  L.  W.  alerahn 

Hal  J.  Fletcher  .V  U.  Wallace 

Edwin  T.  Burke 
Newburyport  (.Mass.)  News 

Sir.  Zr  .Mrs.  Philip  S.  Weld,  Gladstone 
Niagara  Falls  (N.  Y. )  Gazette 
Kenneth  K.  Burke,  Waldorf -.\storia 
Norfolk  (Va. )  Virginian-Pilot  and 
Ledger-Star 
Frank  Batten.  Barclay 
Paul  S.  Huber,  Barclay 
Ellis  L.  Loveless,  Waldorf-.Vstoria 
Harold  Sugg,  Barclay 
Arthur  T.  Gormley,  Jr.,  Barclay 
Norristown  (Pa.)  Times  Herald 

Robert  1.  -McCracken,  Waldorf-Astoria 
Frederick  S.  Fox,  Waldorf-Astoria 
Northampton  ( Mass. )  Hampshire  Gazette 
Charles  N.  De  Rose,  Roosevelt 
Norwalk  (Conn.)  Hour 
Sidney  A.  Bedient,  Taft 
Norwich  ( Conn. )  Bulletin 

H.anison  C.  .Noyes.  Waldorf-Astoria 
Clifford  C.  Oat,  Waldorf-.Vstoria 


0 

Ogden  (Itali)  Standard  Examiner 
Joseph  F.  Breeze,  Waldorf-.Vstoria 
Ogdcnsburg  (N.  Y.)  Journal;  Advance-News; 
Potsdam  Co'iricr-Freeman;  .Massena 
Observer 

Mr.  .V  .Mrs.  Franklin  R.  Little,  Plaza 
Oil  City  ( Pa. )  Berrick-Venango  Newspapers 

E.  P.  Boyle,  Waldorf-Astoria 
T.  W.  Foster,  Waldorf-Astoria 

R.  W.  Rhoades.  Waldoif-.Nstoria 
Oklahoma  City  (Okia. )  Oklahoman  A  Times 
E.  K.  Gaylord,  Waldorf-.Vstoria 
Edward  L.  Gaylord,  Waldorf-.Astoria 
Robert  11.  Spahn,  Waldorf-Astoria 
William  F.  Sykes,  Waldorf-Astoria 
Olney  (111.)  Mail 

Allen  Yount,  Waldorf-Astoria 
Oneida  (N.  Y.)  Dispatch 
John  T.  Tuttle,  Williams  Club 
Oshkosh  ( Wis. )  Northwestern 

Samuel  W.  Ileaney  A.  Thomas  Schwalm 
Susttn  H.  Heaney  Doris  11.  Schwalm 
Ossining  (N.  V.)  Register 

Joseph  L.  Naar  Aloys  Robert 

Douglas  R.  Wildey 
Oswego  (N.  Y  )  Palladium-Times 
Clarence  T.  Leighton,  Lexington 
Thomas  A.  Cloutier,  Lexington 
Ottumwa  (Iowa)  Courier 

.Mr.  &  Mrs.  C.  Lloyd  Bunker  Sheraton-East 
Owensboro  { Ky. )  Messenger  &  Intiuirer 
Lawrence  W.  Hager,  Jr..  Waldorf-Astoria 
Oswald  G.  llagerman,  Waldorf-Astoria 


P 

Paris  ( 111. )  Beacon-News 

E.  H.  Jenison,  Waldorf-.tstoria 
Pasadena  (Calif.)  Independent.  Star-News 
Bernard  J.  Bidder,  Sheraton-East 
Gustay  A.  Nordin,  Sheraton-East 
Paterson  (N.  J. )  News 
Harry  B.  Haines 
Edward  B.  Haines 

Pennsylvania  Newsp.-ipcr  PublLshets  Assn. 

see  Harrisburg,  Pa. 

Perth  Amboy  (N.  J. )  News 
John  W.  Barnhart.  Waldorf-Astoria 
James  M.  Fox,  W,aldorf-.Astorla 
Nicholas  O’D.  Lederer,  Waldorf-Astoria 
Jack  Wigle,  Waldorf-Astoria 
Petersburg  (Va. )  Progress-Index 
George  H.  Lewis  Jr..  Barclay 
Philadelpbia  (Pa.)  Bulletin 
Forest  McLean.  Sheraton-East 
Robert  L.  Taylor,  Waldorf-Astoria 
SMiart  S.  Taylor,  Waldorf-Astoria 
Allvert  Snendlove,  Waldorf-Astoria 
Charles  Detweiler,  Waldorf-Astoria 
Howard  W.  Stodghill,  Waldoif-Astoria 
Harry  D.  Keller,  Belmont-Plaza 
Leland  Adams.  Belmont-Plaza 
Raymond  D.  McGee,  Sheraton-East 
Louis  Trupin.  Commodore 
William  L.  McLean.  HI.  Waldorf-.Astoria 
Joseph  G.  Flliott.  Waldorf-Astoria 
Manriee  platt.  Waldorf-Astoria 
James  P.  Grant,  Waldorf-.Astoria 
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Barry  Urdang,  Waldorf-Astoria 
William  Carr,  Waldorf-Astoria 
Philadelphia  (Pa.)  Inquirer 

S.  Hooker,  Sheraton-East 
S.  L.  Swartz,  Sheraton-East 

L.  E.  Bach,  Sheraton-East 

E.  Z.  Dimitman,  Sheraton-East 

F.  H.  Stapleford,  Tuscany 
Philadelphia  (Pa.)  News 

Natt  S.  Getlin,  Gotham 
.Morris  J.  Schlffman,  Lexington 
James  T.  Scott.  Waldorf-Astoria 
Phoenix  (.Ariz.)  Republic  &  Gazette 
.Mr.  &  .Mrs.  Harry  .Montgomery, 
Waldorf-.Vstoria 

Mr.  &  Mrs.  Oliver  King,  Waldorf-.Astoria 
.Mr.  &  .Mrs.  Chas.  Hoover,  Waldorf-Astoria 
Mr.  Si  Mrs.  Forest  Whitney,  Waldorf-.Astoria 
Phoenixville  (Pa.)  Republican 
Jos.'ph  P.  Ujobal,  Waldorf-.Astoria 
Pittsburgh  ( Pa. )  Post-Gazette 
William  Block,  Barclay 
James  F.  O’Connor,  Lexington 
George  W.  Hicks,  Lexington 
Angelo  DlBernardo,  Lexington 
Pittsburgli  (Pa.)  Press 

Frank  G.  Morrison,  Waldorf-.Astoria 
Pittsfield  (Mass.)  Berkshire  Eagle 
1).  B.  Miller,  St.  .Moritz 
P.  J.  Ma.ior.  St.  Moritz 
Plainfield  ( N.J. )  Courier-News 

Eugene  Hampson  Gerald  Schmeehel 

Harvey  L.  Benner  Dorn  Didsardo 

C.  F.  Stout 
.A.  Wallace  Zimmerman 
Pontiac  ( Mich. )  Press 

Harold  .A.  Fitzgerald.  Waldorf-As'oria 
Howard  H.  Fitzgerald.  II,  Waldorf-.Astoria 
Port,  Arthur  (Tex.)  News 

Mr.  &  Mrs.  John  R.  Sadler,  Taft 
Port  Chester  (N.Y. )  Item 

William  J.  Bassett  Barry  G.  Booth 
Maurice  A.  Dougherty 
Port  Huron  (Mich.)  Times  Herald 
Mr.  &  Mrs.  F.  Granger  AVeil, 

Waldorf-.Astoria 
Portland  (Ore.)  Journal 

Wm.  W.  Knight.  Waldorf-Astoria 
Portland  (Ore.)  Oregonian 

M.  J.  Frey,  Waldorf-Ast  vria 
Portland  (Me.)  Press  Herald 

Jean  Gannett  Williams,  Sheraton-East 
Charles  W-’ston.  Sheraton-East 
Robert  B.  Berth.  Sheraton-East 
George  F.  Marshall,  Sheraton-East 
Pottstown  (Pa.)  Mercury 
William  M.  Hlester.  W.aldorf-.Astorla 
Poughkeepsie  (N.Y.)  New  Yorker 
Arthur  F.  Wollenhaupt,  Lexington 
Clifford  J.  Nuhn.  Lexington 
Pueblo  (Colo.)  Chieftain  &  Star-Journal 
Frank  S.  lloai?  Jr..  Waldorf-.Astoria 
Piinxsutawney  ( Pa. )  Sntrlt 

Mr.  &  Mrs.  P.  L.  Smith.  Belmont  Phza 
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Quincy  (Ill.)  Ilenld-Whlg 

T.  C.  Oakley,  Tuscany 
Quincy  (JIass.)  Patriot  Ledger 

G.  Prescott  Low.  Roger  Smith 
Frank  Geoghegan.  Wa1dnrf..Astori.-i 

C.  M.  Flint,  Belmont  Plaza 


Racine  (Wis.)  Journal-Times  &  Bulletin 
J.  D.  McMurray.  Barclay 
Harry  R.  LePoidevin,  Savoy-Hilton 
Ravenna  (Ohio)  Record-Courier 
Robert  C.  Dix,  Waldorf-.Astoria 
Redondo  Beach  (Calif.)  Breeze 
Robert  L.  Curry.  Barclay 
Redwood  City  ( Calif. )  Tribune 
Mr.  &  Mrs.  R.  L.  Spangler.  Barclay 
Reno  (Nev.)  Nevada  State  Journal  &  Gazette 
Charles  H.  Stout.  Waldoif-.Astorla 
Richmond  (Calif.)  Independent 

Mr.  &  Mrs.  AA'arren  Brown.  Jr.,  Pierre 
Mr.  ()wen  M.  Owens.  Waldorf-.Astoria 
Richmond  (Va. )  Times  Dispatch  &  News- 
Leader 

D.  T.  Rry.an.  Waldorf-Astoria 
J.  L.  Stott,  Park  I..ane 
A.  S.  Donnahoe,  Park  Lane 
Roch-.-ster  ( Minn. )  Post-Bulletin 
Robert  Withers,  AValdorf-Astorla 
Rochester  (N.  Y.)  Gannett  Newspapers 
Paul  Miller.  Ambassador 
Lynn  N.  Bitner,  Waldorf-Astoria 
Cyril  Williams,  Lexington 
James  H.  Gorman,  Lexington 
Vincent  S.  Jones,  AValdorf-Astorla 
Henry  W.  Stock.  Lexington 
John  E.  Heselden.  St.  Moritz 
Herbert  D.  Taylor.  Lexington 
RoOr  Hill  (S.  C.)  Herald 
Talbot  Patrick.  Wildorf-Astorla 
Miss  Elizabeth  Patrick. 

?1  W.  8!)fh  St.  (  Ant.  B) 

W'tvne  C.  Sellers.  Belmont  Plaza 
Rock  Springs  (Wyo. )  Rocket  &  Miner 
Mr  St  Mrs.  D.  G.  Richardson, 

Wildorf -.Astoria 


Rutland  (Vt. )  Herald 

Hubert  W.  .Mitchell,  Barclay 
Leruy  B.  Noble,  Barclay 
Gene  E.  Nuble,  Baicluy 


Saginaw  (Mich.)  News 
Walter  McDowell,  Barclay 
St.  Louis  (.Mo.)  Globe-Democrat 
Richard  H.  Amberg,  .Ambassador 
St.  Louis  ( Mo. )  Pust-Dispatch 
Joseph  Pulitzer,  St.  Regis 
Fred  F.  Kowden,  Barclay 
Selwyn  Pepper,  Lexington 
Arch  U.  King,  Barclay 
St.  Paul  (.Minn.)  Dispatch  &  Pioneer  Press 
Bernard  H.  Bidder.  Jr.,  681  Fiftli  .Ave. 

A.  E.  Rosene,  Lexington 
John  H.  Lewis,  Belmont 
Fled  Heaberlin,  St.  .Moritz 
Hatold  Shugard,  St.  Moritz 
St.  Petersburg  (Fla.)  Independent 
Loyal  Phillips,  Lexington 
St.  Petersburg  ( Fla. )  Times 
John  B.  Ulson,  Waldorf-Astoria 
Invin  A.  .Simpson,  Waldorf -Astoiia 
St.  Thomas  (tint.)  Times-Jouinal 
Geo.  M.  Dingman,  Can.adian  Club 
Salem  (Ore.)  Statesman-Joum.il 

Mr.  &  Mrs.  E.  .A.  Brown,  M'aldorf-.Astoria 
Salina  (  Kans. )  Journal 
Wliitley  Austin,  St.  Moritz 
Salinas  (Calif.)  C.ilifornian 
Paul  Caswell,  AValdorf -.Astoria 
Salislvury  (N.  C. )  Post 
J.  F.  Hurley,  Barclay 
J.  F.  Hurley,  IK,  Barchiy 
Salisbury  (Md.)  Times 
Edwin  F.  Hearne.  Barclay 
Salt  Lake  City  (I'tah)  Deseret  News 
Pulilishing  Co. 

0.  Preston  Robinson.  Park  Lane 
San  Angelo  (Tex.)  San  .Angelo  Standard.  Inc. 
Andrew  B.  Shelton,  Drake 
Millard  Cope.  Drake 
Houston  Harte.  Drake 
San  Antonio  (Tex.)  Express  &  News 
Mr.  &  Mrs.  Frank  G.  Huntress,  Jr., 

Park  Lane 

San  Bernardino  (Calif.)  Sun-Telegram 
James  .A.  Guthrie.  AValdorf-.Astorla 
James  K.  Guthrie.  Hampshire  House 
San  Diego  (Calif.)  Union  &  Tribune 
AVm.  Shea,  Barclay 
Alex  De  Bikcsy,  Barclay 

E.  Robert  Anderson,  Barclay 
Sandusky  (Ohio)  Register 
Charles  J.  Stark,  Lexington 
Dudley  A.  W'hite.  Jr.,  Plaza 
San  Francisco  (C.alif. )  Chronicle 

Charles  De  Young  Thleriot,  Park  Lane 
San  Gabriel  Valley  (W’est  Covina)  (Calif.) 

Mr.  &  Mrs.  A.  Q.  Miller.  Jr., 

AValdorf-Astorla 

San  Jose  (Calif.)  Mercury  &  News 
Raymond  H.  Rhodes.  Barrl.iy 
Louis  E.  Heindel,  Sheraton-East 
Kenneth  S.  Conn.  Barclay 
San  Mateo  (Calif.)  Times 

Mr.  &  Mrs  J.  Hart  Clinton.  AV.aldorf-.Astoria 
San  Pedro  ( Calif. )  News-Pilot 
Itvnner  Martin.  Barclay 
San  Rafael  (Calif.)  Independent-Journ.il 
Mr.  Sc  Mrs.  Bov  A.  Brown.  Barclay 
Santa  Barbara  ( Calif. )  News-Press 
Thomas  M.  Storke.  AValdorf-Astoria 
Chirles  A.  Storke.  AValdorf-Astorla 
Sarasota  (Fla.)  Herald-Tribune  &  Joum.il 

D.  B.  Lindsay.  Jr..  Sherrv-N'etherhnd 
Saratoga  Springs  (N.  Y. )  Saratoglan 

Thomas  P.  Dolan.  Belmont-Plaza 
Savannah  (Ga. )  News-Press 

Mr.  &  Mrs.  Alvah  11.  Chapman.  Jr.. 
AValdorf-Astorla 
Savre  (Pa.)  Times 

Mr.  Sc  Mrs.  Adrhan  S.  Samuels. 

Belmont  Plaza 

Mr.  Sc  Mrs.  Dana  S.  Johnston.  Taft 
Sehneetadv  (N.  Y. )  Union-Star 
A.  P.  Kellogg.  The  Engineers’  Club 
Scranton  (Pa.)  Times 

E.  J.  Lvnett,  Waldorf-Astoria 
T.  L.  Moran.  Waldorf-Astoria 
F  J.  Gerrity.  AValdorf-Astoria 
Frank  J.  Rlewltt.  W.aldorf-Astoria 

Scranton  (Pa.)  Tribune  Sc  Scrantonlan 
Herman  S.  (kvodman.  Essex  House 
Richard  Little,  III.  Essex  House 
Col.  A.  S.  Olnsburgh,  Essex  House 
Robert  A.  Arthur.  Essex  House 
Seattle  (Wash.)  Times 

Mr.  Sc  Mrs.  W.  K.  Rlethen.  W’aldorf-Astorln 
Mr.  Sc  Mrs.  J.  A.  Rlethen.  Plaza 

H.  H.  Cahill.  Waldorf-Astoria 
Russell  W.  Young.  Waldorf-Astoria 
Sedalia  (Mo.)  Democrat-Capital 
Mr.  Sc  Mrs.  K.  U.  Love.  Lexington 
Shamokln  (Pa.)  News-Dlspatch 
Robert  E.  Mallck,  Taft 
John  Reid.  Taft 
Sharon  (Pa.)  Herald 

A.  AV.  McDowell.  Waldorf-.Astoria 
Sheboygan  ('Vis.)  Press 

EDITOR  &  P 


Mr.  &  Mrs.  A.  .Matt.  Werner, 

W’aldurl -Astoria 
Sherman  (Tex.)  Democrat 

.Ml.  Si  .Mis.  Frank  .Mayburn,  Park  Lane 
Shievepoil  (La.)  Journal 

D.  F.  Attaway,  Waldorf-Astoria 
Shreveport  (La.)  Times 

AVilliam  H.  Brunson,  Sheraton-East 
Robert  Ewing,  Jr.,  Sheraton-East 

N.  W.  deBerardinis,  Sheraton-East 
Sioux  City  (Iowa)  Journal-Tribune 
Eugene  F.  Kelly,  Bristol 
Somerset  (Pa.)  American 

.Mr.  St  .Airs.  Henry  Baker  Reiley,  .Astor 
South  Bend  (Ind.)  Tribune 
.Mr.  Si  Mrs.  Franklin  D.  Schurz, 
Waldorf-.Astoria 

Franklin  D.  Schurz,  Jr.,  W’aldorf-.Astoris 
Janies  .Al.  Schurz,  Waldorf-.Astoria 
Southbridge  (.Alass. )  .News 
V.  V.  McNitt,  60  E.  42nd  St. 

Springfield  ( III. )  Journal  and  Register 
Jack  Heintz.  Waldorf-.Astoria 
V.  Y’.  Dallman,  AValdorf-.Astorla 
Springfleld  ( .Alass. )  Unlon-Xews-RepubllCM 
.Air.  St  Mrs.  Charles  R.  .Aleyrick, 
AValdorf-.Astorla 

Mr.  St  Mrs.  Sidney  R.  Cook.  W’aldorf-.Asteili 
,Alr.  &  .Airs.  Arnold  Imshaug,  Waldorf-Astorli 
Springfleld  ( Mo. )  News-Leader  Jt  Press 
T.  )V.  Duvall,  Waldorf-Astoria 
Arch  .A.  AVatson,  AValdorf-.Astorla 
Springfleld  (Ohio)  News  &  Sun 
Earl  C.  Mcridcth,  Barclay 
Robert  S.  Hamilton,  Barclay 
Edgar  L.  Morris,  Barclay 
Stamford  (Conn.)  Advocate 

Kingsley  Gillespie,  Stamford.  Conn. 

E.  W.  Davis  E.  R.  .AlcCullongh 

James  H.  Wilson 

Stephenville  (Tex.)  Empire 
Riifis  F.  Higgs.  Biltnuue 
Sumter  (S.  C.)  Item 
H.  D.  Osteen,  Rimsevelt 
Mrs.  H.  D.  Osteen.  Roosevelt 
Sunbury  ( Pa. )  Item 

•Air.  St  Mrs.  Basse  A.  Reck.  St.  Moritz 
Sydney  (N.  S.)  Cipe  Breton  Post 
Roy  D.  Duchemln.  Waldorf-.Astoria 
Syracuse  (S.  Y.)  Herald-Journal 
Stephen  Rogers.  AValdorf-.Astorla 
Syracuse  (N.  Y.)  Post-Standard 
Henry  H.  Keller.  Barclay 
Jesse  Fleck,  W’aldorf-Astoria 


Tacoma  (Wash.)  News  Tribune  & 
Ledger-News  Tribune 
Frank  S.  Baker,  Sheraton-East 
Elbert  H.  Baker.  11.  W’aldorf-Astoria 
George  F.  Russell,  W’aldorf-Astoria 
Tall.ahassee  (Fla.)  Democrat 

Mr.  &  .Airs.  John  M.  Tapers.  W’aldorf-.Astorii 
Tampa  (Fla.)  The  Tribune  Co. 

J.  C.  Council,  Barclay 
Tarrytown  (N.  Y. )  News 

William  J.  Cannon  Rolrert  M.  .Austin 
H.  Graham  Hubbel,  Jr. 

Temple  (Tex.)  Telegram 

Mr.  &  Mrs.  Frank  Maybom,  Park  Lane 
Terre  Haute  (Ind.)  Tribune-Star 
Louis  F.  Keifer,  Waldorf-Astoria 
Terrell  (Tex.)  Tribune 

Frederick  I.  Massengill,  Pierre 
Toledo  (Ohio)  Blade 

Paul  Block,  Jr.,  AValdorf-Astoria 
Leroy  F.  Newmyer,  AValdorf-Astoria 
Brooke  Brown.  AA’aldorf-Astorla 
Charles  Cole.  AValdorf-Astorla 
Ray  Kest,  W’aldorf-Astoria 
Topeka  ( Kans. )  Capital-Journal 
Oscar  S.  SLiuffer,  AA’aldorf-Astorla 
Torrlngton  (Conn.)  Register 
Edwin  M.  Stone,  Taft 
AValter  G.  Gisselbrecht,  Taft 
Towanda  (  Pa. )  Review 
David  M.  Turner,  Lexington 
Trenton  (N.  J.)  Times 
John  E.  Kemey,  St.  Regis 
Thomas  L.  Kemey,  Sheraton-East 
Trentim  (N.  J.)  Trentonlan 

Eilmiind  Goodrieh,  AValdorf-.Astorla 
Rose  Goodrich.  AValdorf-Astoria 
Troy  (N.  Y. )  Record-Times 
Frank  L.  York.  W’aldorf-Astoria 
J.  Arthur  A’iger.  Waldorf-Astoria 
Trov  (Ohio)  News 

R.  George  Kuser,  Jr..  Sutton 
James  Kerney,  Jr.,  Sutton 
Tulsa  (Okla. )  Tribune  St  World 
R,  L.  Jones  Jr.,  Park  Lane 
Jenkin  L.  Jones,  Park  Lane 
Rex  Justus.  Barclay 
Upton  Hudson.  Barclay 
Carl  Flynn.  Waldorf-.Astoria 
Byron  Boone,  Pierre 

U 

Union  City  (N.  J.)  Hudson  Dispatch 
James  J.  McMahon  Bertram  J.  Ketsen 
Lloyd  J.  Whitford  Frederick  DeKovessef 

(Continued  on  page  118) 
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Speed  Limit:  140  m.p.h. 


No  speed  tickets  here. 

For  Goodyear’s  specially  designed  test  track 
in  Texas  was  built  purposely  to  conduct  tire 
tests  at  higher-than-legal  road  speeds. 

The  track,  part  of  a  multi-million  dollar  test 
proving  ground,  is  banked  to  accommodate 
speeds  up  to  140  miles  per  hour. 

Results  of  these  tests  on  the  asphalt-surfaced 


five-mile  circle  enable  Goodyear  to  develop 
safer  tires  for  normal  driving. 

And  better  tires — by  the  millions — for  prac¬ 
tically  everything  on  wheels,  have  earned  this 
verdict  of  public  approval:  “More  People  Ride 
oil  Goodyear  Tires  Than  Any  Other  Kind.” 

The  Tire  Division  is  just  a  part  of  a  world¬ 
wide  network  of  Goodyear  facilities  making 
and  selling  hundreds  of  different  products. 


GOOD/fEAR 

THE  GREATEST  NAME  IN  RUBBER 


AIRCRAFT  •  AVIATION  PRODUCTS  •  CHEMICALS  •  FILMS  •  FLOORING  •  FOAM  PRODUCTS 
INDUSTRIAL  RUBBER  GOODS  •  METAL  PRODUCTS  •  SHOE  PRODUCTS  •  TIRES 


Editor  a:  pudlisher  for  .\prii  is.  1959 
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{Continued  from  page  116) 


Untantonn  (Pa.)  Herald  &  Standard 

Mr,  k  Mrs.  S.  W.  Calkins,  Waldorf-Astoria 
I’tles  (N.  Y,)  Observer-Dispatch 
Henry  J.  Leader,  Leiin^on 
Qeorge  C.  Wertz,  St,  Moritz 


W 


Waco  (Tex.)  News-Tribune  &  Times-Herald 
Mr,  k  Mrs.  Pat  Taggart,  Taft 
Washington  (Pa.)  Observer-Reporter 
James  S.  Lyon,  Waidorf-Astoria 
John  L.  S.  Northrop,  Waldorf-Astoria 
WUliam  B.  Northrop,  Waldorf-Astoria 
Washington  (D.  C.)  Publishers  Association 
Hr.  Jr  Mrs.  T.  A.  Serriil,  Waldorf-Astoria 
Washington  (D.  C. )  Star 
S.  H.  Kauffmann 
Crosby  N.  Boyd,  Sheraton-East 

B.  M.  McKelway,  Sheraton-East 
John  H.  Kauffmann,  Chatham 
Oodfrey  W.  Kauffmann,  Gotham 
Waukegan  (111.)  News-Sun 
F,  Ward  Just.  Pierre 

I.  F.  Kennedy,  St.  Moritz 
Wausau  (Wis.)  Record-Herald 

J.  C.  Sturtevant,  St.  Regis 
Warorly  (X.  Y. )  Times 

Hr.  &  Mrs.  Adrian  S.  Samuels, 

Belmont  Plaza 

Mr.  k  Mi-^.  Dana  S.  Johnston.  Taft 


Waynesboro  ( Pa. )  Record  Herald 
Paul  K.  Clialfant,  Waldorf-Astoria 
W.  H.  Sbryock,  Waidoif-Astoria 
West  Paim  Beach  (Fla.)  Post-Times 
Mr.  k  Mrs.  Jolin  H.  Perry,  Jr.,  St.  Itegis 
Mr.  k  Mrs.  W.  W  Atterbury,  Jr., 
Waldorf-Astoria 
Westerly  (R.  I.)  Sun 

Wilfred  B.  Utter,  Roosevelt 
George  H.  Utter.  Roosevelt 
Charles  W.  Utter,  Roosevelt 
Wheeling  (W.  Va. )  News-Register  k 
Intelligencer 

.Austin  V.  Wood,  Barclay 
John  R.  Wiiliams,  Barclay 
White  Plain.s  ( S.  Y. )  Reporter  Dispatch 
T.  Eugene  Duffy  William  Bookman 

James  K.  Gressler  Frederick  J.  Tittel 

White  Plains  (S.  Y.)  Westchester  County 
Publishers.  Inc.  Edward  J.  Hughes 

V.  F.  Macy,  Jr.  Edwin  S.  Friendly 

J.  Noel  Mao  Shirley  E.  Klein 

Wallace  Odell  Stephen  E.  Lovas 

Gorge  W.  Helm.  Jr.  Raymond  Dykes 
Hugh  W.  Robertson  Theodore  B.  Goetz 
Anthony  H.  Francis  R.  A.  Frederlckson 
Charles  E.  Grifllri  .Mian  H.  Pepper 
Whittier  (Calif.)  News 

Mynatt  Smith,  Waidorf-Astoria 
Lee  E.  Owens,  Waldorf-Astoria 
Wichita  ( Kans. )  Eagle 

C.  W.  Speer.  Waldorf-.Astoria 


Wichita  Falls  (Tex.)  Times  k  Record  News 
Mr.  k  .Mrs.  Rhea  Howard,  Baiciay 
Wilkes-Barre  (Pa.)  Record-Times-Leader- 
Independent 

John  A.  Haurigan,  Jr.,  Waldorf-Astoria 
Carolyn  G.  Hourigan,  .Mack,  Waldurf-A.sluria 
A.  DeWitt  Smith,  Barclay 
Harrison  H.  Smith,  Ritz  Toner 
Hugh  Jones,  Taft 
John  J.  McSweeney,  Taft 
Joseph  T.  .Murphy,  Taft 
Robert  W.  Johnson,  St.  Moritz 
Willimantic  (Conn.)  Chronicle 
Lucy  B.  Crosbie,  Lexington 
.Arthur  W.  Crosbie,  Lexington 
Williamsport  ( Pa. )  Grit 

George  R.  Lamade,  Waldorf-.Astoria 
James  H.  Lamade,  Waldorf-Astoria 
Ralph  R.  Cranmer,  Wald.oif-.Astoria 
Willbim  .A.  Courtenay,  Waldorf-Astoria 
Gilbert  E.  Whiteley,  Waldorf-Astoria 
Williamsport  (Pa.)  Sun-Gazette 

John  E.  Person,  Jr.,  Waldorf-Astoria 
C.  L.  Youngman,  Waldorf-.Astoria 
Wilmington  (Del.)  News-Journal 
C.  L.  Reese.  Jr..  Hampshire  House 
Wilmingt  m  (X,  C. )  Star-News 
Rye  B.  Page,  Waldorf-Astoria 
Windsor  ( Ont. )  Star 

Richard  A.  Grayblel,  New  Weston 
Winsted  (Conn.)  Citizen 

Theodore  A’alll,  Prince  George  Hotel 


Wobuin  (Mass.)  Times 
James  D.  Haggerty,  Sutton 
Paul  L.  Haggerty,  Sutton 
William  F.  nuilivan,  Sutton 
Robert  W.  Varey,  Sutton 
Woonsocket  (R.  1.)  Cail 

Bucil  W.  Hudson,  Waldorf-Astoria 
Andrew  P.  Palmer,  Park  Sheraton 
Nancy  E.  Hudson,  Lexington 
Moiris  Shurr,  Taft 
Worcester  (Mass.)  Telegram-Gazette 
Richard  C.  Steele,  Waldorf-Astoria 
Forrest  W.  Seymour,  Waldorf-Astoria 
Alfred  S.  Arnold,  St.  Moritz 
Frank  R.  Twiss,  Waldorf-Astoria 
Kenneth  L.  Mac.Mannls,  Waldorf-Astoria 
Raymond  J.  Dowd,  Roosevelt 
Edward  L.  Davis,  Roosevelt 


Yonkers  (N.  Y. )  Herald  Statesman 
Frank  S.  Baker  Jolin  E.  shells 

0.xie  Reichler  David  S.  Jensen 

William  Tillinghast 
Y'ork  (Pa.)  Dispatch 
Philip  H.  Young,  Drake 
John  H.  Waltmire,  Drake 


7. 


/anesvllle  (Ohio)  Times  Recorder 
.Mr.  &  Mis.  Clay  Little,  Barclay 


ABITIBI  S.ALES  CO.,  LTD.,  Toronto,  Ont. 
sheratoo-East 

.A.  P.  Jewett  J.  E.  Cottrelle 

Waldorf-Astoria 

0.  B.  Hattersley  J.  R.  Drynan 


BOCNER  &  MARTIN 

29.’)  Madison  .Ave.,  New  York.  N.Y. 

P.  J.  Bogner,  Sr.  P.  J.  Bogner,  Jr. 


BOWATER  PAPER  CO..  New  York,  X.  Y. 


.ACHESON  DISPERSED  PIGMENT'S  CO., 
Philadelphia,  Pa. 

Commodore 

W.  A.  Campbell 


ADCOX-LENAII.AN,  INC. 

10  E.  43rd  St. 

Glenn  Adcox  James  L.  Lenahan 


Waldorf-Astoria 
A.  B.  Meyer  R.  H,  Meyer 

C.  T.  Hicks  B.  W.  Woods 

J.  D.  Sullivan  R.  E.  Watt 

J.  H.  S.  MacDonald  J.  W.  Price 

DougIa.s  Shorter  G.  Hutchings 

J.  Logan 


CHICACd)  TRIBUNE-NEW  YORK  NEWS 
SYNDICATE  INC.,  New  York.  N.Y. 
Waldorf-Astoria 

Richard  W.  Clarke  James  A.  O’Connell.  Jr. 
.Maurice  T.  Reilly  Ra.vmond  Mason 

Mollie  Slott  Edward  L.  Kaiser 


CONSOLID.ATED  INTERNATION.AL 
EQUIPMENT  k  SUPPLY  CO  .Chlcago,  111. 
Waldorf-Astoria 

Benjamin  Sugarman  John  E.  Roberts 


CONSOLID.ATED  PAPER  S.ALES.  LTD. 


EDITOR  k  PUBLISHER 

Waldorf-Astoria,  Astor  Gallery 

James  Wright  Brown  James  W.  Brown,  Jr. 

Robert  U.  Brown 
Editorial  Department 
Jerome  H.  Walker  Ray  Erwin 

Robert  B.  McIntyre  George  Thune 

James  Colllngs  Philip  N.  Schuyler 

Advertising  Department 
Leach  Laney  Henry  Thiele 

G.  B.  Haulenbeek  Reginald  Cary 

Don  Parvin  George  E.  Wilt 


ADVERTISING  LINAGE  SERVICE 
Si>  ruth  Ave. 

J'isepb  Cichetti  Joseph  Kaplan 


AIXEN-KI.APP  CO.,  New  York,  N.Y. 
B  irclay 

Mr.  k  Mrs.  E.  F.  Binder 
Mr.  k  Mrs.  J.  McAnuIty 

Blltoore 

Mr.  k  Mrs.  J.  W.  Tumbell 
Waldorf-.Astoria 

Mr.  &  Mrs.  H.  A.  Erbach 


BR.ANHAM  CO.,  New  York,  N.Y. 
Town  House 

E.  F.  (Nircoran 

Barclay 

M.  H.  Long 

Blltmore 

L.  S.  Greenberg 


Montreal,  Que. 

Sheraton-East 

P.  M.  Boulton  S.  A.  Melghen 

R.  J.  Flood  M.  de  B.  Strathy 

F.  H.  Gavin  J.  Stone 

J.  S.  Oppe 


EDITORS  SYNDICATE.  New  York,  N.Y. 
H.  R.  Wlshengrad 


ELECTRIC  EYE  EQUIPMENT  CO.,  Danville.  IR 
Barclay 

W.  J.  Bishop  G.  R.  Dayton 


JOHN  BUDD  CO.,  New  York,  N.Y. 
Waldorf-Astoria 

James  .A.  Crouse  James  J.  Cooper 
Taft 

Charles  J.  Cole 


COOSA  RIVER  NEWSPRINT  CO. 

Coosa  Pines.  Ala. 

Waldorf-.Astoria 

M.  L.  Hunt  P.  A.  Bachehler 

A.  G.  Sharp 


ELGRAMA  SALES  CO..  La  Salle.  DI. 
Waldorf-Astoria 

John  N.  Barron  William  J.  Barron 
Barclay 

Peter  Miller 


AMERICAN-JEWISH  PRESS 
‘231  East  7«th  Street,  NYC 

David  Horewltz 


AMERIC.AN  STEEL  CHASE  CO. 

Long  Island  City,  N.Y. 

George  E.  Boucher  Vincent  McIntyre 
Harry  L.  Williamson  Anthony  H.  Miller 


BURKE,  KUIPERS  k  MAHONEY.  INC. 
New  York.  N.Y’. 

Waldorf-Astoria 

S.  P.  Mahoney  F.  P.  Ball.  Jr. 

S.  B.  Mahoney 

Barclay  Lexington 

C.  W.  Beller  W.  J.  Osmond 


CORKPAK  CO..  INC.,  New  Rochelle.  N.Y. 
Frederick  H.  Paulmann,  Jr. 

F.  H.  Paulmann,  Sr. 


CRESMER  k  WOODWARD,  INC. 

New  Y’ork,  N.Y. 

Waldorf-.Astoria 

Mr.  &  Mrs.  Leonard  L.  Marshall 
Mr.  k  Mrs.  Del  J.  Worthington 


FEDERATED  METALS  DIV.,  AMERIC.AN 
SMELTING  k  REFINING  CO.,  New  York.  S.T. 
E.  Baker  I.  Osias 

J.  Griffith  G.  Spotts 

W.  PoUock 


FLINT  INK  CORP.,  Detroit,  Mich 
Waldorf-Astoria 

Edgar  B.  Flint  Everett  L.  Mills 

Alan  A.  McNab  John  F.  Devine 


AMERICAN  WEEKLY 
575  Lexington  Ave. 

John  K.  Herbert  Edwin  C.  Kennedy 

Barday 

Thor  H.  Smith  Jim  Morton 


CANADA  WIDE  FE.ATURES,  Montreal.  Que. 
70  Park  Arc. 

F.  A.  Danks 


A.  S.  CURTIS  FEATURES  SYNDICATE 
Washington,  D.C. 

Arthur  S.  Curtis 


GENERAL  FEATt^RES  CORP.,  New  York,  N.I- 


ASSOCIATED  PRESS 
New  York,  N.Y. 

Frank  J.  Starzel  Harry  Montgomery 

Alan  J.  Gould  Wes  Gallagher 

Lloyd  Stratton  Oliver  Gramling 


C.APROCK  DEVELOPMENTS,  New  York,  N.Y. 
S.  Schwartz 


ATLANTIC  FEATURES  k  PRINTING,  INC. 
.Newport  News,  Va. 

Park  Lane 

Jack  R.  Homady 


CENTRAL  NEWSPAPER  INSTALLATION,  INC. 
W’aldoif-.Ystoria 

Harry  Meyerson  Monroe  Meyerson 
Emory  W.  WortbingtonWes  Dammes 


CUTLER-HAMMER.  INC.,  Milwaukee,  Wis. 
8  W.  tOth  St. 

C.  M.  Hall  E.  J.  Kiistner 

Waldorf-.Astoria 

A.  H.  James  H.  Spain 


S.  George  Little  Joel  Dolens 

Robert  B.  Pearsall  Charles  Wright 

Don  Goodwin  John  H.  Rouson 

Robert  Morgan  Stanley  Kugler 

T.  L.  Urkln  M.  J.  Pickett 

Robert  D.  Sloane  Richard  Brown 


CENTR.AL  PRESS  ASSN.,  Cleveland.  0. 
Waldorf-.Astoria 

Courtland  Smith 


DICKINSON  PUBLISHING  CORP., 
.545  5th  Ave.,  New  York.  N.Y. 
Seymour 

Harry  T.  Dickinson 
545  51  h  Ave. 

Frances  M.  Knox 


GILMAN  COLOR  FEATURES,  New  York.  N  T. 
Lou  Shainmark  Michael  Lavelle 

Bruce  Matthews 


W.  H.  GLOVER  CO..  Ventura,  Calif. 
Barclay 

W.  H.  Glover 


JACK  BEALL  VER’nCAL  SERVICE, 
Chicago,  Ill. 
sutler 
Jack  Beau 


CERTIFIED  DRY  M.AT  CORP.,  New  York.  N.Y. 
Frank  M.  Tlghe  James  Ricca 

George  T.  Kempter  Frank  Donnelly,  Jr. 


DOMINION  NT,WS  BUREAU  LTD. 
AInntreal,  Que. 

70  Park  Ave. 

D.  R.  Crandall 


BELL  SYNDICATE,  INC.,  New  York,  N.Y. 
Waldorf-Astoria 

J'lhn  N.  Wheeler  Henry  Nimls 

Ernest  Cuneo  Louis  DlPalma 

Joseph  B.  Agnelli  John  Osenenko 


PAUL  H.  CH.APMAN  CO..  INC. 
New  York,  N.Y. 

Henry  S.  Hovland 


BLACKBURN  k  CO.,  Washington,  D.C. 
Waldorf-Astoria 

James  W.  Blaekhum  Joseph  H.  Sltriek 
Jack  V.  Harvey  Stanley  Whitaker 


CHICAGO  SUN-TIMES  SYNDICATE 

Chicago,  IlL 

Waldorf-Astoria 

Robert  A.  Cooper  Fred  Dlngman 
William  A.  Thompson  Carl  RIblet,  Jr. 
Irwin  Smith 


EASTERN  COLOR  PRINTING  CO. 

New  York.  N.Y. 

(Valdorf-Astoria 

W’illiam  B.  Pape  Eugene  V.  Downey 
James  H.  Darcey  C.  E.  Poindexter 

Harold  A.  Moore  Frank  M.  Cronin 


GOSS  PRINTING  CO.,  Chicago.  Ill. 
Barclay 

C.  8.  Reilly  E.  G.  Morrison 

W.  H.  Granger  H.  E.  Hanson 

W.  T.  Goss  D.  B.  Baar 

F.  A.  Kopp  C.  W.  Burger 

J.  M.  Strong  W.  C.  Pratt 

R.  B.  Patch  H.  V.  Henry 


EASTERN  NEWSPAPER  SUPPLY.  IHa 
Corona,  N.Y. 

Irving  J.  Carter 


GREAT  LAKES  PAPER  CO..  LTD. 

Ft.  William,  Ont. 

Sheraton-East 

Mr.  k  Mrs.  C.  J.  Warwick  Fox 
Mr.  k  Mrs.  T.  B.  Fallows 
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SHERIDAlsr 
PRODUCTS 
for  Ne'W'spa.pers, 
Frintors  emca. 
tie  r  s 


FOR  NEWSPAPER  PRINTERS 

Stuffing  Machines 
Inserters 

Automated  Mailroom  Equipment 

SHERIDAN-MAGNACRAFT  MACHINES 

Tipping  Machines 
Inserting  and  Mailing  Machines 
'  Combination  Folding  and 
Flat  Magazine  Wrappers 
Mailing  Machines 
Labelling  Heads 
Newspaper  Feeders 


SI^CE:  18  3  s 


a  uPi 


SMlBWMeB. 

220  CHURCH  STREET  -  NEW  YORK  13.  N.  Y. 


PLANTS: 

Champlain,  N.  Y.  Easton.  Penn 

BRANCHES: 

Chicago,  III.  Boston.  Mass 

Torrance.  Calif.  London,  England 
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JOHN  GRIFFITHS  CO  INC.,  New  York,  N.T. 
415  Lexington  .\re 

John  Griffiths 

GORDON  L.4NGLEY  H.\LL  SYNDICATE 
New  York.  N.Y. 

Gordon  Langley  Hall 

HALL  SYNDIC.ATE,  INC.,  New  York.  N.Y. 
Robert  M.  Hail  Jack  llomady 

Ira  Emerich  Bob  Walton 

Jack  .MrCuilough 

H.AMM0ND  MACHINERY  BITLDERS,  INC., 
Kalamazoo,  Mich. 

New  Yorker 

Lee  Hammond  F.ed  KralTt 

M.  J.  Smith  Lyle  Pierce 

J.  J.  H.4RRINGTON  ASSOCI.ATES 
New  York,  N.Y. 

Jack  Harrington 

WILLIAM  C.  HERRICK  INK  CO.,  INC. 

E.  Rutherford,  N.J. 

Beverly 

John  J.  Fields,  HI  Nelson  Jackson 

Charles  H.  Merhitz  Obe  Zuidema 

Edmund  Jones 


R.  HOE  &  CO.,  INC., 
Waldorf-Astoria 
J.  L.  Auer 
G.  H.  Higgins 
McHenry  Browne 
W.  Pezdirtz 
W.  W.  Henderson 
A.  H.  Kenngott 
F.  Gelihard 
J.  M.  Crowe 
R.  R.  Dittrich 
R.  Cassidy 
R.  A.  Willoughby 

J.  M.  HUBER  CORP., 

Waldorf-Astoria 

J.  S.  Hart 

Lexington 

C.  D.  Akins 

Olln  Boone 


New  York,  N.Y. 

P.  Peaquln 
L.  D.  Pollock 
L.  Kelleher 
W.  Dombrow 
E.  W.  Petty 

C.  M,  Keeter 
L.  Kohl 

W.  J.  Robinson 
J.  Krupp 
G.  F,  Elrod 
J.  Boliko 

Hillside.  N.J. 

D.  II.  Mathews 

Guy  Myovcr 
Ed  Schirmer 


HUCK  CO..  New  York,  N.Y. 

William  F.  Huck  William  J.  Reilly 
Francis  J.  Cashin 


IMPERIAL  TYPE  MET.YL  CO..  New  York,  N.Y. 
W'aldorf-.Astoria 

Clarence  Seaman  Wm.  A.  Penney.  Jr. 
W'm.  C.  Otter 

Belmont  I’laza 

W.  S.  Yerger  W.  Van  Cott 

E.  Shuller  Clias.  P.  Olton 

INTA-ROTO  M.\CHINE  CO.,  Richmond,  Va. 
Wellington 

Albert  H.  Merz  Edward  A.  Coudriet 


INTERNATIONAL  PAPER  SALES  CO.,  INC. 
Montreal,  Que. 

Waldorf-Astoria 


I.  H.  Peck 
R.  C.  Neely 
W.  G.  Dodge 

E.  D.  Glendening 
E.  R.  Wheatly 
R.  B.  Lewis 

J.  W.  Vermont 

W.  C.  McCullough 
L.  E.  Mansfield,  Jr. 

R. 


W.  P.  Woodworth 
W.  W.  Morrow 

B.  H.  Logan 

C.  C.  Carpenter 
T.  E.  ReUly 

L.  C.  Burton 

F.  S.  Myers 

G.  B.  DeLashmet 
W.  R.  White.  HI 

I.  Coyle 


INTERTYPE  CO.,  Brooklyn.  N.Y. 


Harry  G.  WiUnus 
Raymond  B.  Baiglo 
Frank  Hoffman 
Ben  H.  Black 
Joseph  C.  Dom 
Arlan  F.  Fuller 
Thomas  Martin 
Harold  B.  Plant 

JAMPOL  CO.,  INC., 
Waldorf-Astoria 
Howard  M.  Jampol 
K.  J.  Herminghausen 


Martin  M.  Reed 
Alden  T.  Mann,  Jr. 
Wallace  R.  Asdel 
Wilbert  C.  Dalton 
William  R.  Evans 
Amos  G.  Hoffman 
Stanley  W.  Netherton 
Sheridan  S.  Skogen 

Brooklyn.  N.T. 

Herbert  E.  Daniels 
Fred  Casabona 


JOHNSON,  KENT.  G.AVIN  &  SINDING,  INC. 
New  York,  N.Y. 

Waldorf-Astoria 

Wm.  C.  Johnson  Jos.  G.  Gavin 

Albert  H.  Kent  Thomas  A.  Sinding 

ALLEN  KANDER  k  CO.,  New  York,  N.  Y. 
Park  Lane 

Allen  Kander 

Waldorf-Astoria 

Edwin  Tomberg  George  Cooper 

Walter  Grimes  Don  Hogate 

Edward  Wetter 


K.\TZ  AGENCY,  INC.,  New  York,  N.Y. 
Waldorf-Astoria 

Abe  Doris  Ted  Rathbone 

Jolin  Rohde  Richard  Walker 

Fiske  Loebridge  Peter  BonannI 


KING  FE.ATURES  SYNDICATE.  New  York.  N.T. 


Maggi  Byrne 
A.  H.  Alofsin 
George  C.  Driscoll 
Gerald  Gartland 
George  Haslam 
Kenneth  McCracken 
John 


John  V.  Matthews 
Fred  Methot 
Frank  J.  Nicht 
Clarence  E.  Rablnow 
Raymond  K.  Rogers 
Charles  Schultz 
Wright 


KRUGER  PAPER  COMP.VNY,  INC. 
New  York.  N.Y. 

Waldorf-Astoria 

Arthur  Dressel  Harry  Jonas 

J.  C.  Harvlson  J.  J.  Hilsdoif 


LAFAVE  NEWSPAPER  FEATURES 
Cleveland,  0. 

Williams  Cluli 

Arthur  J.  Lafave 

LAKE  SUPERIOR  NEWSPRINT  CO. 
Chicago.  Ill. 

Sheraton-East 

R.  S.  Fowler 

Waldorf-Astoria 

R.  T.  Houk  A.  K.  Atkinson,  Jr. 

LEDGER  SYNDICATE.  Pliiladelphia,  Pa. 
Waldorf -.Astoria 

George  F.  Kearney 

LORENZ  PRINTING  MACHINE  CO.,  INC. 
Long  Island  City,  N.Y. 

Walter  L.  Lorenz  John  Gudgeon 

Arthur  M.  Lorenz  Paul  Bird 

E.  Zimmerman 


LUDLOW  TYPOGRAPH  CO.,  Chicago,  Ill. 
Waldorf-Astoria 

Arthur  H.  Hedly  Frank  J.  Ferrari 
John  0.  King  Charles  S.  Cleaves 

Robert  W.  Buckley  0.  W.  Asbell 

MACL.AREN  NEWSPRINT  S.ALES  LTD. 
Buckingham,  Que. 

Park  Lane 

H.  W.  Cressy  C.  C.  Cressy 

MACNENS,  INC.,  60  Wall  St..  New  York,  N.Y. 
Philip  W.  Whitcomb  Philip  S.  Smith 


CHAS.  T.  MAIN,  INC.,  Boston,  Mass. 
Belmont-Plaza 

David  W.  Lewis 

M.YNHATTAN  INDUSTRIAL 
CONTRACTING  CO. 

Astoria.  N.T. 

Robert  Marcus  Sam  Woifson 

Joel  Marcus  Herman  Guck 

Fred  Ott  Irving  Joseph 


VINCENT  J.  MANNO.  New  York,  N.Y. 
Blackstonc 

Vincent  J.  Manno  Howard  E.  Stark 
George  Romano 


JULIUS  MATHEWS  SPECIAL  AGENCY.  INC. 


New  York.  N.Y. 
Waldorf-Astoria 
B.  F.  C.  Whltehouse 
Owen  E.  Landon,  Jr. 
Arthur  D.  Wright.  Jr. 
Roosevelt 
Glen  W.  Russell 
Jack  E.  Weaver 


Coley  D.  Doane 
Russell  E.  Franz 
George  S.  Fitzroy 

Norton  S.  Cole 
Robert  M.  Partridge 


MATRIX  CONTRAST  CORP.,  New  York.  N.Y. 
Waldorf-Astoria 

Clifford  Yewdall  Henry  Curlander 

Gerald  W.  Hunter  Jack  Faris 

M.AT  BROTHERS,  Binghamton,  N.Y. 
Commodore 

Charles  E.  May 

GEORGE  A.  McDEVITT  CO.,  INC. 

New  York.  N.Y. 

New  Weston 

Robert  M.  Morin  John  J.  McCarthy 

George  S.  Bywater 

McNAUGHT  SYNDICATE.  INC.,  New  York.  N.Y. 

V.  V.  McNltt  Frank  J.  Murphy 

Chas.  V.  McAdam  Milford  Marcus 

Chas.  V.  McAdam,  Jr.  Mildred  M.  Bellah 

MERGENTHALER  LINOTYPE  CO. 

Brooklyn,  N.Y. 

Waldorf-Astoria 
J.  A.  Keller 
Paul  8.  Chisholm 
J.  W.  Reid 
B.  W.  Patterson 

W.  M.  ChUders 
J.  F.  Sebuman 

R.  G.  Burgoon 


J.  C.  Hule 

E.  D.  Betts 

F.  B.  Asdel.  Jr. 

G.  A.  Boucher 
J.  A.  Jennings 
E.  R.  Leach 


METRO  ASSOCIATED  SERVICES  INC. 
New  York,  N.Y. 

Emanuel  Shapiro  William  Schak 

Joseph  Bernstein  W.  L.  Hansen 

Roger  Coryell  Neal  Gordon 

MICROFILMING  CORP.  OF  AMERICA 
Hawthorne,  N.J. 

Peter  E.  Brulatour  George  J.  Logan 
■  Peter  Workhoven 

MIDWEST  PUBLISHERS  SUPPLY  CO. 
Chicago,  HI. 

Stan  Rezabek  Jim  Rezabek 

Jim  Kolar 


MINNESOTA  &  ONTARIO  PAPER  CO. 
.Minneapolis,  Minn. 

Waldorf-Astoria 

Robert  Faegre  R.  A.  Campbell 

P.  A.  Mahony  J.  A.  Vauglian,  Jr. 

D.  F.  Gosln 

GEORGE  M.  MOLLOY,  New  York,  N.Y. 

261  Madison  Ave. 

George  M.  Molloy 

-MOLONEY,  REGAN  &  SCHMITT 
New  York,  N.Y. 

261  Madison  Ave. 

Mr.  &  .Mrs.  Herbert  W.  Moloney 
Mr.  &  Mrs.  Herbert  W.  .Moloney,  Jr. 
Mr.  &  Mrs.  Robert  H.  Lambert 
Yacht  Club  Biltmore 

Ingraham  Read  William  J.  Schmitt 


MONOMELT  CO.,  INC.,  Minneapolis.  Minn. 
Waldorf-.Vstorla 

W.  H.  F.  Thompson  H.  P.  Blodgett,  Jr. 

GEO.  H.  MORRILL  CO.,  New  York.  N.Y. 
Waldorf-.Astoria 

R.  W.  Dando  S.  Southard 

A.  H.  Soiberg  J.  Hays 

J.  Feidkamp  L.  R.  Shupe 

J.  H.  McGowan 

NATIONAL  NEWSPAPER  SYNDICATE 
Chicago,  HI. 

Waldorf-.Astoria 

Mr.  &  Mrs.  Robert  C.  Dille 


NEA  SERVICE.  INC..  Cleveland.  0. 


Waldorf-Astoria 
Herbert  W.  Walker 
Boyd  Lewis 
Ernest  L.  Lyon 
Meade  Monroe 
William  H.  Borglund 
Earl  H.  Anderson 
Jack  Gamble 
Ricliard  W.  Johnson 


Robert  C.  Whitehead 
Eli  Minton 
Ned  Mills 
Hal  Hanson 
George  J.  Eail 
Jean  Mooney 
James  Weiss 
Robert  Cochran 


NEW  ENGLAND  NEWSPAPER  SUPPLY  CO. 
Worcester.  Mass. 

Commodore 

Gardener  G.  DeMallie 

Edison 

.Anthony  B.  Cronin 

NEWSPAPER  PUBLISHERS  SUPPLY  CO. 
Chicago,  HI. 

Belmont-Plaza 

Joseph  D.  Goggin 


PARK,  JOHN  A.,  Raleigh,  N.C 
Waldorf-.Astoria 

John  A.  Park,  Jr. 

PRICE  BROTHERS  SALES  CORP. 

New  York,  N.Y. 

Waldorf-Astoria 

W.  B.  Bradley  H.  W.  Price 

B.  Colllster  R.  H.  Price 

R.  R.  Powell 

PUBLISHERS  SERVICE,  Greensboro,  N.C. 
Waldorf-.Astoria 

P.  T.  Hines 

REGISTER  k  TRIBUNE  SYNDIC.ATE 
Des  Moines,  Iowa 
Waldorf-.Astoria 

Henry  P.  Martin  Bruce  Horton 

RIBBON  k  TICKER  PAPER  CO.. 

Paleison.  N.  J. 

Belmont-Plaza 

James  J.  Warien 

BIDDER  JOHNS,  INC.,  New  York,  N.Y. 

St.  Regis 
11.  H.  Ridder 
Sheraton-East 

Bernard  J.  Ridder  Louis  E.  Heimiel 

Gustav  Nordin 

Barclay 

J.  R.  A’an  Horn  Raymond  H.  Rluultt 

Henry  Schmitt  Miles  Sines 

Kenneth  S.  Conn 

Belmont-Plaza 

John  H.  Lewis  Jerrold  W.  Lnn.lale 

Charles  F.  Reville 

Taft 

Eugene  McGuckin,  Jr. 

St.  Moritz 

Tliurman  Sallade  Harold  Shugard 

Harold  Hines 

RICHMOND  PULP  &  PAPER  CO.  OF  C.AN.IDA  ; 
AValdorf-.Astorla 

Arthur  Dressel  Harry  Jonas 

J.  C.  Harvlson  J.  J.  Hilsdorf 

ST.  CROIX  PAPER  CO.,  New  York,  N  T. 
Waldorf-.Astoria 

Kilby  Osborn  F.  L.  Carter 

K.  T.  Greenleaf  John  Lavin 

W.M.  J.  SCHECHTER  CO.,  New  York.  N.Y. 

Wm.  J.  Schechter 

WALTER  SCOTT  &  CO.  (Div.  of  Wood  New- 
paper  Machinery  Corp. ),  Plainfield.  N.J. 
Waldorf-Astoria 

Edward  G.  Ahearn  A.  W.  Stark 

Donald  A.  Brown  Charles  L.  Wyman 

LeRoy  Schnarzwaelder  Earl  Britton 

SH.ANNON  &  ASSOCl.ATES.  INC.  Cliieago.  BL 
C.  G.  Shannon.  Sr. 

BEN  SHULM.AN  ASSOC.,  New  York.  N.Y. 

Ben  Shulman 

SINCLAIR  &  VALENTINE  CO..  New  York,  N.T. 
Robert  Roosen  Thomas  B.  I'.nchaDM 

Anthony  J.  Math 


1 
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NEW  YORK  HERALD  TRIBUNE  NEWS  SERV¬ 
ICE  &  SYNDIC.ATE,  New  York,  N.Y. 
Waldorf-.Astoria 


Lloyd  D.  Hagan 
John  Dema 
Thomas  B.  Dorsey 
Robert  B.  Gillespie 


Harold  Renneck 
Nathan  Kingsley 
.Arthur  C,ates 
Harry  Welker 


NILES  &  NELSON,  I.NC.,  New  York.  N.Y. 
Waldorf-Astoria 

J.  W.  Carroll  Gene  Smith 

J.  H.  Clancy  J.  J.  Strickland 

Harold  F.  Johnson  W.  J.  Woods 

NORTHEASTERN  PAPER  SALES,  I.NC. 

New  York,  N.Y. 

280  Park  Ave. 

W.  B.  Moore 

Park  Lane 

T.  R.  Kenny  Walter  F.  Craddock 

D.  W.  M.  Smith  A.  E.  Potter 


O’MARA  k  ORMSBEE,  INC.,  New  York,  N.Y. 
Sheraton-East 

J.  Rufus  Doig  John  W.  Eggers 

Park  Lane 

Frederic  B.  Farrar 

Barclay 

Robert  A.  Jobson  C.  L.  Ilealy 


PARADE  PUBLICATIONS  INC., 


New  York.  N.Y. 
Waldorf-Astoria 
Arthur  H.  Motley 
Walter  I.  Tenney 
E.  B.  Caldwell 
Milton  P.  Rasmussen 
Edward  H.  Kimball 


Theodore  J.  Stulz 
Richard  W.  Winn 
Wallace  Sprague 
Jess  Gorkin 
William  J.  GillerlaIn 


SKIDMORE  k  MASON,  INC.,  New  York.  XT. 
S.  S.  Mason  George  B.  Skidmore 

SPADEA  SYNDICATE  INC.,  New  York.  N  T. 

J.  V.  Spadea 

SPEAR  FINANCIAL  FEATURES 
Babson  Park,  Mass. 

James  H.  Kennedy,  Westport.  Conn. 

STAFFORD  SYNDICATE.  Danla.  Fla 
Waldorf-Astoria 

Muriel  Stafford 

STA-HI  CORP.,  Whittier,  Calif. 

Lexington 

Vernon  R.  Spltaleri 

STORY,  BROOKS  &  FI.NLEY.  INC 
New  York.  N.Y. 

Waldorf-.Astoria 

Howard  C.  Story  R.  W.  Matl.son 

Howard  C.  Story,  Jr.  0.  A.  Carew 

John  Plner  Stephen  Czufin 

TAPE  PRODUCTION  CORP. 

St.  Petersburg,  Fla. 

Belmont  Plaza 

Furman  0.  Ruff  James  J.  Warren 

THE  GEO.  TARPLEY  CO.,  Chesterland.  0. 
Statler 

Richard  A.  Byrom  Preston  A.  Dul'ont 

Richard  A.  Byrom.  Jr. 

TEXAS  DAILY  PRESS  LEAGUE.  Dallas,  Tex. 
Waldorf-.Astoria 

8.  W.  Papert,  Jr. 

{Continued  on  page  122) 
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I  SAVE  TWICE  THE  COST 
OF  MASTER  FLONGS  IN 
OVERTIME  ALONE.” 


Because  of  faster  press 
starts,  we  never  miss  a 
train  connection  any  more 


WE  PROCESS  TWICE  AS 
MANY  PAGES  IN  THE 
SAME  AMOUNT  OF  TIME. 


My  composing  room  gets  ad 
copy  up  three  to  four  hours 
earlier,  with  Wood  Master  Flong. 


...in  addition  to  the  economy, 
the  thing  I  like  best  is  improved 
printing  through  better  plates.” 


you  can  take  their  word  for  it! 


These  are  quotations  from  some  of  America’s  leading 
daily  newspapers.  For  full  information  on  HOW  to  save 
time  and  money  while  improving  printing 
quality,  contact  us  today. 


Phone  MU  7-2950 
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TORONTO  STAR  SYNDICATE.  Toronto.  Out. 
Sberaton-Russell 

Fred  P.  Hotson 

UNITED  AMERICAN  METALS.  ChicHRo.  III. 
Waldorf-Astoria  Brooklyn,  N.Y. 

L.  W.  Goldberg  W.  R.  Cole 

UNITED  FEATURE  STNDIC.VTE.  INC. 

New  York,  N.Y. 

Waldorf-Astoria 

Laurence  Rutman  James  Freeman 

Harry  Gilburt  Charles  Trele'en 

James  Hennessy  Stuart  Hawkins 

John  Carroll  Albert  Moody 


IXITED  PRESS  INTERN.VTIONAL 
New  York,  N.Y. 

Waldorf-.tstoria 

Frank  II.  Bartholomew  P.  A.  Miner 


Earl  J.  Johnson 
.Mims  Thomason 
I.eRoy  Keller 
Joseph  L.  Jones 
Marry  Ferguson 
Robert  L.  Frey 
William  C.  Payette 
Wendel  Burch 
C.  Edmonds  Allen 
Phil  R.  Curran 
Ross  Downing 
Frank  Tremaine 
Harold  Blumenfeld 
Carl  B.  Molander 


John  L.  Sehon,  Jr. 
Gene  Gillette 
Joe  W.  Morgan 
Harry  Varian 
Bert  Masterson 
Philip  G.  Reed 
Paul  R.  Allerup 
Robert  L.  Bearil 
Harry  R.  Flory 
Roy  Mehlman 
A.  P.  Bock 
\V.  R.  Higginbotham 
J.  R.  Ellis 
Wayne  Butler 


I  NIVERS.AL  PRINTING  EQUIP.  CO.,  INC. 
I.yndhurst,  N.J. 

.Sam  S.  Puntolillo  Angelo  Splnola 

I  XITED  ST.tTES  PRINTING  INK  CORP. 
Little  Ferry,  N.J. 

Waldorf-.tstoria 

Irwin  Brooks  .Arthur  Brooks 

Donald  H.  Seixas  James  Shea 


WEST-H0LLID.VY  CO..  DiC.,  New  York,  N  T. 
Barclay 

Maleulm  C.  Smith  H.  E.  Deckert 
H.  A.  Lessersohn 


WIRE  IYER  CORP.,  East  Paterson,  N.J. 
L.  F.  Fallon 


WOOD  NEWSPAPER  MACHINERY  CORP 


Plainfield,  N.J. 
John  J.  Shea 
P.  L.  ToUi^ 

A.  J.  Munson 
R.  L.  Compton 
C.  G.  Tlefert 

B.  C.  Denning 


I.  Tomberg 
D.  McColley 
P.  P.  Romano 
R.  A.  Breur 
C.  8.  Calfrey 
W.  W.  Kihn 
W.  E.  Tolk 


HELEN  WORTH  E.NTERPRISES 
New  York,  N.Y. 

Mrs.  Helen  Worth 


Promotion 
Juries  Work 
In  Florida 

A  panel  of  21  Florida  adver¬ 
tising,  publishing,  and  public 
relations  executives  met  Mon¬ 
day,  April  13,  to  judge  the 
1958  Editor  and  Publisher  Pro¬ 
motion  Contest. 

The  selection  of  the  best  news¬ 
paper  promotion  entries  in  eight 
different  classifications  was 
made  at  Hotel  Deauville,  Miami 
Beach,  site  of  next  month’s 
convention  of  the  National 
Newspaper  Promotion  Associa¬ 
tion.  According  to  Richard 
Eltennan  and  Don  Coplin  of  the 
Deauville,  who  are  coordinating 
the  E&P  competition  and  re¬ 
ceiving  all  entries,  a  “record 
number”  was  submitted  for 
competition. 

The  judges  for  the  National 
Advertising  Presentations  clas¬ 
sification  are:  Tally  Embry, 
president.  Tally  Embry,  Inc. ; 
Elroy  Scrivener,  vicepresident 
and  Miami  manager  for  Mars- 
chalk  &  Pratt  Division  of  Mc- 
Cann-Erickson,  Inc.;  and  Karl 
Bishopric,  president  of  Bishop¬ 
ric,  Green,  Fielden,  Advertising. 

Selecting  the  winners  in  the 
National  Advertising  trade 
paper  and  direct  mail  categories 
are  John  Dey,  vicepresident. 
Grant  Advertising;  David 
Hume,  president,  Hume,  Smith, 
Mickelberry,  Lynch  Advertising, 
Inc.;  and  Allan  Gottschaldt, 
president,  Gottschaldt  &  Asso¬ 
ciates. 

Three  Miami  Department 
store  executives  judged  the 
retail  classification.  They  are: 
Edna  Tucker,  of  Richards; 
William  Rubin,  of  Jordan 
Marsh;  and  Sam  M.  McCulloch, 
of  Burdine’s. 

Circulation  Promotion  judges 
are  William  White,  Miami  Her¬ 
ald  Circulation  director;  Huie 
Stinson,  Miami  News  circula¬ 


tion  director;  and  Jack  Green, 
creative  director  of  Bishoperic. 
Green,  Fielden  Advertising 
Agency. 

Classification  Promotion  judges 
are  Howard  Parish,  president  of 
Howard  Parish  Associates,  Inc.; 
Mack  T.  Christian,  Tampa  Trib¬ 
une  and  Times  Classified  man¬ 
ager  and  ANCAM  vicepi’esident ; 
and  Jack  Dixon,  classified  man¬ 
ager  of  the  Fort  Lauderdale 
News. 

Judging  the  Public  Relations 
classification  are  Hank  Meyers, 
president  of  Hank  Meyers  As¬ 
sociates,  Tnc.,  Miami  public  re¬ 
lations  fiiin;  Woody  Kepner, 
Woody  Kepner  Associates;  and 
Sam  M.  McCulloch,  vicepresi¬ 
dent  and  publicity  director  of 
Burdine’s. 

Earl  Van  Scivei’,  executive 
vicepresident.  First  Research 
Corporation;  Ted  Johnson,  re¬ 
search  analyst,  Florida  Power 
&  Light  Co.;  and  Phillip  De- 
Berard,  division  public  rela¬ 
tions  manager.  Southern  Bell 
Telephone  Company,  are  the 
judges  for  the  Research  classi¬ 
fication. 

A  total  of  48  award  winners 
will  be  selected.  Awards  will  be 
presented  by  Robeit  U.  Brown, 
editor  of  Editor  &  Publisher, 
at  the  NNPA  convention.  May 
18-20. 

Arrangements  for  the  judging 
of  the  competition  were  com¬ 
pleted  by  NNPA  Convention 
Co-chainnan  Les  Bamhill,  pro¬ 
motion  manager  of  the  Miami 
Herald. 

• 

Hearing  Deferre<l 

Senator  John  L.  McClellan 
(Dem.-Ark.)  has  postponed  the 
special  investigation  of  the  New 
York  Newspaper  and  Mail  De¬ 
liverers  Union  and  wholesalers 
in  the  area  from  April  19  in 
Washington,  to  “sometime  in 
May.”  The  adjournment  was 
granted  at  the  request  of  Ben¬ 
jamin  Shedler,  attorney  for  the 
deliverers’  union,  who  pointed 
out  that  the  scheduled  hearing 
date  conflicted  with  the  Pass- 
over. 


Bureau  Show 

{Continued  from  page  18) 


The  Elements  of  Total  Sell¬ 
ing,  Charles  T.  Lipscomb  Jr. 
Edward  A.  Falasca,  Creative 
vicepresident;  1)  Research  — 
“Guess  We’ll  Have  to  Change 
our  Plans”;  2)  Conventions  — 
“We  Ix)ve  Conventions”;  3) 
Target  Accounts  —  “Our  New 
Selling  Scheme”;  4)  Total  Sell¬ 
ing  Tools  —  “Triplets”;  5)  Pro¬ 
motions  —  “Put  A  Shine  on 
Your  Sales.” 

The  House  of  Total  Selling, 
Charles  D.  Buddie,  J.  P.  McKin¬ 
ney  &  Son,  Chicago,  President, 
AANR;  Barry  Urdang,  Phila¬ 
delphia  (Pa.)  Bulletin,  Presi¬ 
dent,  NNPA;  Raymond  Dykes, 
ANCAM;  Louis  A.  Weil  Jr.; 
George  Lemons;  Charles  T. 
Lipscomb  Jr.,  and  Staff. 

Closing  Remarks,  Louis  A. 
Weil  Jr.;  Finale  —  “That’s 
Total  Selling,”  Orchestra  and 
Chorus. 

• 

Reno  Gazette  Wins 
3  Press  Awards 

Las  Vfxjas,  Nev. 

The  Nevada  State  Press  As¬ 
sociation  awarded  its  commun¬ 
ity  sei-vice,  best  editorial  and 
typographical  excellence  awards 
to  the  Reno  Nevada  State  Jour¬ 
nal  during  convention  sessions 
here. 

The  Tonopah  Times-Bonanza 
won  the  photo  award  and  the 
weeklies’  division  community 
service  trophy.  The  typographi¬ 
cal  excellence  trophy  for  week¬ 
lies  went  to  the  Yerington 
Mason  Valley  News. 

Hank  Greenspun,  Las  Vegas 
Sun,  was  judged  the  associa¬ 
tion’s  best  column  writer.  Mel 
Stenninger,  Elko  Free  Press, 
won  the  feature  story  award. 

William  W.  Eaton’s  series  in 
the  Reno  Evening  Gazette  re¬ 
ceived  the  State  Bar  Trophy. 
Thomas  C.  Wilson,  head  of  the 
Thomas  C.  Wilson  advertising 
agency  of  Reno,  was  cited  for 
advertising  service  and  for  co¬ 
operation  with  the  state  press. 

EDITOR  &  P 


Tokyo  Royal 
Pair  Shown 
In  4  Colors 

The  brilliant  hues  of  the  wed¬ 
ding  robes  worn  by  Crown  t 
Prince  Akihito  of  Japan  and  his 
bride,  Michiko  Shoda,  came  to 
life  in  the  foui’-color  picture 
which  appeared  in  several  U.  S. 
newspapers  for  April  11. 

The  color  photo  was  processed 
by  the  Chicago  Tribune  within 
four  and  a  half  hours  after  it 
was  transmitted  by  RCA  radio 
from  Tokyo  to  New  York  by  j 
AP  Wirephoto. 

It  was  believed  to  be  the  first 
time  a  spot  news  color  picture 
had  been  sent  via  radio  east¬ 
ward  from  Tokyo. 

The  color  separation  prints 
were  prepared  by  Chubu  Nip¬ 
pon.  Plates  were  ready  for  the 
Chicago  Tribune  presses  by  9 
p.m.,  April  10,  in  time  to  catch 
the  home  delivery  edition  in  the 
city  and  suburbs. 

The  feat  broke  the  old  record 
of  about  seven  hours  preparation 
time  established  in  1957  when 
the  Tribune  published  a  four- 
color  picture  of  Queen  Eliza¬ 
beth  at  Williamsburg,  Va. 

F.  A.  Resch,  AP  Newsphotos 
editor,  said  other  newspapers 
receiving  the  Wirephoto  color 
separations  were  the  Minne¬ 
apolis  Star,  Milwaukee  Journal, 
Spokane  Spokesman-Review, 
Nashville  Tennessean  and  Louis¬ 
ville  Courier-Journal. 

• 

Only  Half  As  Much 

S.  D.  Willey,  mechanical  su¬ 
perintendent  of  the  New  York 
News,  says  he  expects  to  save 
half  of  the  $140,000  spent  per 
year  on  electrotypes  for  comics 
by  using  quarter-inch  zinc  and 
printing  direct.  E&P  (April  H. 
page  56)  misquoted  Mr.  Willey 
as  saying  he  expected  a  saving 
of  $140,000. 

UBLISHER  for  April  18,  1959 
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DR.  HARVEY  E.  WHITE  teaches  Atomic  Age  Physics  to  270,000  students  on  NBC’s  5-day-a-wcck  “Continental  Classroom.’ 


RCA  Electronics  helps  put  nevA/  life  into  learning 


Five  years  from  now  America’s  student 
population  will  approach  50  million— 

8  million  above  today’s  figure.  By  pres¬ 
ent  standards  there  may  be  too  few 
teachers  and  classrooms.  But  an  impor¬ 
tant  part  of  this  problem  will  be  solved 
through  electronics. 

Already,  teachers  are  increasing  stu¬ 
dent  interest  and  covering  ground 
faster  with  the  help  of  such  electronic 
aids  as:  RCA  radios,  records  and  rec¬ 
ord  players,  special  audio-visual  aids, 
TV,  and  tape  recorders  included  in  the 
Language  Laboratorv  Package.”  More 
editor  ac  PUBLISHER  for  April  18, 


than  200  colleges  and  secondary  schools 
have  installed  closed-circuit  TV  to  im¬ 
prove  instructing  techniques  and  spread 
top  talent  bevond  the  walls  of  a  single 
classroom.  Still  other  schools  use  the 
programs  of  America’s  35  licensed  edu¬ 
cational  TV  stations  —  approximately 
60^  of  which  are  RCA-equipped. 


Even  at  home,  adults  and  youngsters 
alike  are  earning  school  credits  through 
television. 

Helping  the  teachers  reach  millions  of 
students,  providing  communities  with 
better  schooling  at  the  least  cost  are  just 
a  few  of  the  ways  RCA  helps  strengthen 
.America— through  electronics. 


RADIO  CORPORATION  OF  AMERICA 


Strfis  15  dkilned  as 


lar  daily  issues  of  newspapers? 

Circulation 


AN  PA  Program 
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committee  are  Charles  R.  Bux-  lem  caused  by  the  large  number 
ton,  Denver  (Colo.)  Post;  Otis  trains  taken  out  of  service? 
Chandler,  Los  Angeles  (Calif.)  How  do  most  newspapers  feel 
Times;  John  L.  Coughlin,  Hart-  about  fairness  of  the  Audit  Bu¬ 
ford  (Conn.)  Courant;  J.  M.  >eau  of  Circulations’  rule  which 
Dealev,  Dallas  (Texas)  Neivs;  lequires  that  daily  deliveries  of 
Albert  Spendlove,  Philadelphia  newspapers  to  motels  and  hospi- 
(Pa.)  Bulletin;  Oscar  S.  Stauf-  tals  paid  for  by  management  of 
fer,  Topeka  (Kas.)  State  Jour-  the  motels  and  hospitals  for  re¬ 
nal  and  Capital;  Jack  Tar\’er,  ®ale  or  gift  to  guests  must  be 
Atlanta  (Ga.)  Journal  and  Con-  ("lassified  as  hulk  sales? 
stitution.  How  many  newspapers  plan 

T,,  1  j!  -A  to  increase  circulation  prices  in 

The  panel  for  the  ovei'-oO,- 

000  group  includes:  Advertis-  ^ 
ing  —  Eugene  McGuckin  Jr.,  Editorial 

Duluth  (Minn.)  News-Tribune  Whei’e  do  newspapers  recruit 
and //eraZd;  circulation — George  pditnvial  ner^nnel’ 

W.  Hicks,  Pittsburgh  (Pa.)  Among  newspapers  is  labor 
Post -Gazette;  management  —  news  generally  gathered  or 
Martin  Wolman,  J/odison  (Wis.)  merely  accepted? 

Capital  Times;  mechanical  —  What  are  newspapers  doing 
Richard  A.  Graybiel,  H’ind.sor  to  emphasize  the  importance  of 
(Ont.)  Star;  news-editorial  —  editorial  integrity  in  the  light 
Bert  Struby,  Macon  (Ga.)  Tele-  of  pressure  for  news  space  for 
graph  and  News.  publicity,  advertiser  promotion, 

Some  of  the  questions  submit-  etc.? 
ted  by  ANPA  members  for  „ 

study  are:  Management 

.  j  .  .  What  is  the  nature  and  extent 

\ertising  working  relationships  be- 

\\  hat  is  the  primary  reason  tween  newspapers  and  local  ra- 
for  the  decline  in  national  ad-  dio  stations?  How  many  news- 
vertising  in  newspapers?  Is  it  papers  broadcast  news  programs 
caused  by  competition  of  other  directly  from  their  news  rooms? 
media,  higher  rates  charged  for  Do  any  newspapers  sell  adver- 
national,  multiplicity  of  billing,  t  is  ing  in  combination  with  radio 
lack  of  volume  and  frequency  advertising?  How  many  news- 
discounts  or  ponderable  factors?  papers  have  reciprocal  arrange- 
What  inducements  are  neces-  ments  for  the  exchange  of  time 
sary  to  attract  national  adver-  and  space  for  promotion  pur- 
tisers  to  buy  more  space  —  vol-  poses? 

ume  discounts,  consecutive  week  What  has  been  the  experience 
discounts,  multiple  day  inser-  ^f  members  who  recently  have 
tions  within  a  given  week,  more  dropped  their  Saturday  edition 
compatible  differential  between  jmd  now  publish  five  week  days 
general  and  local  rates,  or  some  or  five  week  days  and  Sunday? 

A  +  Howmanymetropolitannews- 
What  can  newspapers  do  to  J  ^ 

prevent  loss  of  retail  advertising  jjow  does  the  budget  sy.stem 
accounts  to  radio  and  TV  sta-  ^^ork? 
tions  through  the  activities  of 

so-called  advertising  agencies  Mechanical 

who  are  constantly  selling  radio 

and  TV  newspaper  retail  clients  are  the  advantages  and 

because  of  the  commissions  they  disadvantages  of  cold  type  as 
collect  from  radio  and  TV  on  compared  with  hot  metal  pro¬ 
retail  advertising?  duction . 

What  policy  do  members  fol-  Meiiibercliip  Report 

low  on  “repossessed  merchan¬ 
dise  ads”;  that  is,  ads  which  Almost  one-half  of  the  ANPA  omy.” 
encourage  readers  to  take  over  membership  has  circulation  un- 
“balance  due”  on  pianos,  living  der  25,000,  a  report  by  the  as- 
room  furniture,  etc.?  sociation  revealed.  Almost  three-  Tht 

Has  any  publisher  made  a  fourths  of  the  total  membership  uates 
cost  study  of  color  printing  so  has  circulation  under  50,000. 
that  he  can  determine  whether  Present  ANPA  membership 
or  not  his  charge  for  color  ad-  of  846  newspapers  with  circula- 
vertising  will  be  such  as  to  at-  tion  of  52,722,381  represents 
tract  advertisers  while  enabling  91.8%  of  total  U.  S.  daily  news- 
him  to  make  a  fair  profit?  paper  circulation  and  56.9%  oi 

How  many  newspapers  plan  the  total  Canadian  daily  news- 
to  offer  ROP  color  this  year?  paper  circulation,  according  tc 
Do  supplements  in  weekend  E&P  circulation  reports, 
or  Sunday  editions  divert  na-  Here  is  a  tabulation  of  ANP.A 
tional  advertising  from  the  regu-  member  newspapers  by  circula 


PANEL  for  AP  meeting  Monday  afternoon  consists  of:  Left  to  right— 
William  L.  Ryan,  foreign  news  analyst:  John  Hightower,  diplomatic 
reporter:  and  Harold  Milks,  home  from  Moscow. 


Courier-Journal  and  Times; 

Number  of  James  S.  Copley,  San  Diego 
Newspapers  (Calif.)  Union  and  Tribune,  SixA 
....  29  Cyrus  L.  MacKinnon,  managing 
....112  director.  Dr.  Girard  Larocqne, 
....278  New  York  News,  will  tell  the 
....  187  group  what  has  been  accom- 
. . .  .108  plished  in  improving  the  quality 
....  33  of  newsprint. 

....  8  The  need  for  long-range  plan- 

....  1  ning  by  newspapei's  will  get 

Sunday  cir-  special  attention  from  William 
Davis  Tayloi’,  Boston  (Mass.) 
Globe. 

Mr.  Bryan  will  give  the  an¬ 
nual  address  of  the  president 
of  the  ANPA  at  the  Wednesday 
session,  opening  at  10  a.m.  The 
ANPA  Research  Institute  will 
give  a  program  demonstrating 
the  results  of  some  of  its  experi¬ 
ments  in  the  mechanical  field. 

Both  the  Wednesday  morning 
session  and  the  Thursday  ses¬ 
sion,  beginning  at  10  a.m.,  will 
be  open  to  the  press. 


tion. 

Many  men  attending  the  con¬ 
vention  will  be  guests  at  the 
traditional  luncheon  of  the  Ban¬ 
shees  April  21.  The  entertain¬ 
ment  program  includes  a  num¬ 
ber  from  the  Broadway  hit  musi¬ 
cal,  “Flower  Drum  Song,”  by 
Miyoshi  Umeki  and  Larry  Bly- 
den  and  another  number  by  Pat 
Suzuki  and  the  entire  ensemble 
of  the  Rogers  and  Hammerstein 
show.  For  laughter  there  will  be 
an  appearance  by  the  stars  of 
“A  Party  with  Betty  Comden 
and  Adolph  Green,”  which  re¬ 
opened  on  Broadway  Thursday. 
Arthur  (Bugs)  Baer,  Chief 
Banshee,  will  be  master  of  cere¬ 
monies. 

Publishers  will  hear  a  report 
by  Robert  M.  White  II,  pub¬ 
lisher,  Mexico  (Mo.)  Ledger,  on 
the  steadily  increasing  attacks 
leveled  against  advertising  at 
all  levels  of  Government.  His 
speech  is  entitled  “There  Is  No 
Advertising  To  Regulate  Or  Tax 
In  A  State-Controlled  Econ- 


The  first  dramatic  change  in 
the  News  after  Foster’s  arrival 
came  in  editions  of  April  13, 
1942.  The  News  became  a  5- 
column  tabloid  in  size. 

On  that  same  morning  a  new 

_  , _ ,  _ _ name  was  added  to  the  staff. 

N.  Bitner,  Gannett  Newspapers,  Mrs.  Molly  Mayfield.  Faceless 

she  still  is  as 


then,  as  now,  she  still  is  as 
vibrantly  alive  as  a  close  friend 
or  the  next  door  neighbor.  Molly 
insists  on  anonymity  and, 
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COMING- 
THE  FIRST 
AUTOMATIC 
U.S.  POST  OFFICE 

The  Post  Office  is  out  to  win  a  race  with 
time.  They’re  going  to  keep  first  class  mail 
as  fresh  as  your  morning  paper. 

Next-day  delivery  is  the  way  theyll  do 
it.  Nationwide  automated  mail-handling 
is  the  method. 

The  strikingly  modern  post  office  re¬ 
cently  announced  for  Providence,  Rhode 
Island,  will  be  a  major  step.  An  ITT  sub¬ 
sidiary.  Intelex  Systems  Incorporated, has 
been  appointed  to  do  the  job. 

Push-Button  Operation 

This  will  be  a  fully-integrated  automatic 
post  office,  the  nation’s  first.  Intelex  will 
design,  construct,  equip  and  maintain  it. 

Machines  will  perform  many  tedious, 
time-consuming  tasks,  enabling  career 
employees  to  apply  their  skills  to  more 
productive  functions  where  machines 
cannot  replace  human  judgment. 

In  minutes.  Providence  mail  will  be 
ready  to  move.  Other  automatic  post 
offices  are  being  planned  to  speed  this 
mail  at  the  end  of  the  line.  The  vastly 
accelerated  rate  of  mail  movement  will 
keep  pace  with  our  surging  economy. 

You  don’t  just  sit  down  and  conceive 
an  operation  of  this  magnitude  overnight. 
Years  of  experience  and  months  of  plan¬ 
ning  are  required. 

This  is  one  reason  why  an  I’TT  subsidi¬ 
ary  won  the  assignment.  ITT  has  been  in 
the  creative  forefront  of  automatic  pro¬ 
cessing  equipment  for  many  years. 

Experience  Where  It  Counts 

The  ITT  System  has  developed  electronic 
computing  equipment  for  banks,  insur¬ 
ance  companies  and  mail-order  houses. 
It  has  created  many  types  of  document 
and  material  conveying  systems  for  hos¬ 
pitals,  brokerage  houses,  factories,  gov¬ 
ernment  agencies. 

Intelex  Systems  Incorporated  will  have 
full  responsibility  for  the  job.  Other  ITT 
divisions-other  companies— will  con¬ 
tribute. 

When  it’s  finished.  Uncle  Sam’s  first 
automatic  post  office  will  join  the  hun¬ 
dreds  of  ITT  projects  all  over  the  world 
which  help  others  to  get  big  jobs  done. 


• . .  the  largest  American-owned  world-wide 
electronic  and  telecommunication  enterprise, 
with  101  research  and  manufacturing  units, 
14  operating  companies  and  130,000 
employees. 


INTERNATIONAL  TELEPHONE  AND  TELEGRAPH  CORPORATION  67  Broad  Straat,  Now  Vork  4.  N.  V. 

■TT  components  division  •  ITT  FEDERAL  DIVISION  •  ITT  INDUSTRIAL  PRODUCTS  DIVISION  •  ITT  LABORATORIES  •  INTELEX  SYSTEMS  INCORPORATED 
AIRMATIC  systems  corporation  •  KELLOGG  SWITCHBOARD  AND  SUPPLY  COMPANY  •  ROYAL  ELECTRIC  CORPORATION  •  AMERICAN  CABLE  a  RADIO 
CORPORATION  •  FEDERAL  ELECTRIC  CORPORATION  •  ITT  COMMUNICATION  SYSTEMS,  INC.  •  INTERNATIONAL  ELECTRIC  CORPORATION  •  INTERNATIONAL 
STANDARD  ELECTRIC  CORPORATION  •  LABORATORIES  AND  MANUFACTURING  PLANTS  IN  20  FREE-WORLD  COUNTRIES 
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Chicago  American 
Begins  Move  Aug.  1 


Chicago  move  the  American’s  offices  to 
First  step  in  a  multi-million  Tribune  Square  was  hailed  by 
dollar  program  to  provide  the  Stuart  List,  American  publisher, 
Chicago  American  with  a  new  as  an  “assurance  of  great  things 
home  in  Tribune  Square  will  be  to  come  for  this  newspaper  and 
taken  next  Summer.  an  expression  of  resolute  confi- 

Beginning  about  Aug.  1,  all  dence  in  the  future  not  only  of 
editions  of  the  American  will  be  the  Chicago  American  but  our 
printed  by  the  Chicago  Tribune  dynamically  expanding  circula- 
in  its  expanded  plant.  The  Trib-  tion  area.” 

une  Company  purchased  the  The  plan  is  to  continue  to  pub- 
American  from  Hearst  in  Octo-  lish  the  American  in  its  present 
ber,  1956,  but  not  the  Ameri-  standard  format, 
can’s  plant  which  it  leased.  „  ...  .  ,  ^ 

When  the  program  is  finished.  Facilities  for  Growth 

all  departments  of  the  American  Chesser  M.  Campbell,  presi- 
will  be  located  on  North  Michi-  dent  of  the  Tribune  Company, 
gan  Ave.,  the  American  occupy-  said  one  reason  for  the  sale  of 
ing  the  present  WGN  building,  the  American  in  1956  was  the 
north  of  the  Tribune  Tower.  The  need  of  modem  mechanical 
WGN  building  will  be  enlarged  equipment.  Additional  funds 
by  four  stories,  WGN  is  moving  were  also  needed  for  expansion 
to  a  new  building.  of  news  and  features,  he  added. 

The  Tribune’s  huge  mechani-  stating: 
cal  department  will  handle  the  “The  Tribune  Company  be- 
dual  job  of  publishing  the  morn-  lieved  that  if  the  two  financial 
ing  Tribune  and  evening  Ameri-  handicaps  could  be  overcome,  the 
can,  and  two  Sunday  editions  American  would  gi'ow  in  prestige 
of  more  than  2,000,000  copies,  as  well  as  in  circulation  and 
The  decision  to  use  the  Trib-  advertising, 
line’s  facilities  and  to  eventually  “News  coverage  has  been  ex- 


!n  circulation  pronvotion:  the  Camden  (NJ.) 
illed  some  Model  A  Fords  of  1929  vintage  to  b« 
gers  for  a  few  weeks.  Dependability  is  the  tkeim 
1  a  home-delivery  campaign. 


Byline  Awards 
Winners  Named 


panded  and  new  features  added 
to  both  the  daily  and  Sunday 
American.  Circulation  is  ninning 
ahead  of  last  year,  both  daily 
and  Sunday,  and  the  volume  of 
advertising  shows  a  substantial 
increase  so  far  this  year. 

“We  ai’e  pleased  with  the 
progress  achieved  by  the  Amer¬ 
ican  since  its  purchase  by  the 
Tribune  Company. 

“The  Tribune  mechanical  fa¬ 
cilities  will  give  the  American 
opportunity  for  growth  in  cir¬ 
culation  and  advertising.” 


The  Byline  Award  of  the 
Newspaper  Reporters  Associa¬ 
tion  of  New  York  City  for  the 
best  reporting  of  a  fast-breaking 
stoiy  under  pressure  of  a  dead¬ 
line  will  be  made  to  William 
Federici  and  Jack  Smee,  JV«ic 
York  Daily  News,  at  the  associ¬ 
ation’s  installation  dinner  May 


The  men  will  be  honored  for 
downtown  loft 


coverage 
building  blaze  which  claimed  24 
lives  on  March  19,  1958.  Honor¬ 
able  mention  went  to  Joseph 
Endler,  New  York  Herald  Trib¬ 
une,  and  Ralph  Mahoney,  Nev 
York  Journal- American,  for 
other  stories. 

The  Gold  Typewriter  Award. 

F&M  Schafer 
for  the  best  re¬ 
porting  in  the  public  interest 
will  go  to  Harrison  E.  Salisbury, 
New  York  Times,  a  former 


Footl  Contest  Draws 
1,700,000  Entries 

More  than  1,700,000  entries 
were  received  from  Associated 
Food  Stores  customers  for  As¬ 
sociated’s  three  big  prize  draw¬ 
ings,  it  was  announced  this 
week.  sponsored  by 

The  contest  began  Dec.  1  and  Brewing  Co., 
drawings  were  held  during  Jan¬ 
uary,  February  and  March.  Cus¬ 
tomers  could  enter  as  often  as 
they  pleased  and  did  not  have  Pulitzer  Prize  winner,  for  his 
to  buy  anything  to  enter  the  series  of  stories  on  juvenile 
contest.  According  to  officials  gangs. 

of  Associated  Food  Stores,  this  Fire  story  awards,  sponsor^ 
was  the  most  successful  promo-  by  the  Uniformed  Firemen’s 
tion  the  co-op  has  ever  had  from  Association  of  New  York  City, 
the  standpoint  of  customer  par-  will  go  to  Robert  Alden,  New 
ticipation.  York  Times,  spot  news;  Joseph 

The  contest  was  advertised  Cotter  and  Alfred  G.  Aronowiti, 
for  16  successive  Thursdays  in  New  York  Post,  feature;  Mike 


The  story  of 
Sigma  Delta  Chi’s 
Service  to  American 
Journalism 


BY  CHARLES  C.  CLAYTON 


Use  the  coupon  and  order  your  copy  NOW! 

SOUTHERN  ILLINOIS  UNIVERSITY  PRESS 


SOUTHERN  ILLINOIS  UNIVERSITY  PRESS 
CARBONDALE,  ILLINOIS 

Please  send  me  .  copies  of  FIFTY  YEARS 
FOR  FREEDOM  at  $4.50  a  copy.  My  check  is 
enclosed.  Send  to: 


nme-year  oia  i  v  snow,  ne-  ^  •  c?  i 

tween  The  Lines.”  Wire  Service  Scale 

•  The  top  scale  for  reporters 

rs  A  u  j  and  photographers  employed  by 

Dawson  Abroad  Associated  Press  and  United 

Sam  Dawson,  Associated  Press  Press  International  rise  to 
business  news  columnist,  is  on  $157.65  a  week  next  year  ui 
a  month’s  tour  of  European  new  two-year  guild  contracts- 


Make  checks 
payable  to 
SOUTHERN 
ILLINOIS 
UNIVERSITY 
PRESS 
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Address 
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True,  vibrant  tone  of  comets,  trumpets,  and  trombones  depends  largely  on 
the  inside  shape  and  finish  of  their  tone  chambers. 

A  pioneer  in  improving  tonal  quality  since  1875,  C.  G.  Conn,  Ltd.,  makes 
many  of  the  wind  instruments  used  by  professional  musicians  as  well  as 
America’s  thousands  of  amateur  bands  and  orchestras. 


how  metals  from 

AnacondA 

make  sweet  music  for  you 


Conn  has  found  that  better  tone  results  when  mouthpipes  (or  tone 
chambers)  are  made  of  copper— built  up  electrolytically  on  removable  precision 
forms,  using  “Plus-4”»  Phosphorized  Copper  Anodes.  Mouthpipes  produced 
this  way  have  consistent  dimensional  accuracy  to  millionths  of  an  inch— and 
without  the  further  finishing  required  when  these  particular  parts  were  shaped 
from  tube  or  sheet. 

Other  industries  depend  on  “Plus-4”  Anodes  for  the  production  of  intri¬ 
cately  shaped  precision  parts,  among  them  microwave  components  of  extreme 
interior  complexity. 

“Plus-4”  Anodes,  one  of  many  developments  Anaconda  has  pioneered, 
demonstrate  what  Anaconda  research  is  always  striving  for  in  the  whole 
nonferrous  metal  field:  New  ways  to  do  things  better— more  value  for  less 
money— in  home  and  industry.  59172  a 

AnacondA 

PRODUCERS  OF :  COPPER  •  ZINC  •  LEAD  •  ALUMINUM  •  SILVER 
SOLD  •  PLATINUM  •  PALLADIUM  •  CADMIUM  •  SELENIUM  •  TELLURIUM 
.  URANIUM  OXIDE  •  MANGANESE  •  ARSENIC  •  BISMUTH  •  INDIUM 


ALSO  ELECTROFORMED  with  “Plus-4”  Anodes 
are  the  bells  of  Conn  instruments.  This  seamless 
unit-method  of  construction  gives  still  further 
control  of  entire  tone  chamber.  Bells  have  same 
density  throughout— increased  resonance  pro¬ 
duces  live,  powerful  tone. 


Cirr-AWAV  VIEW  of  tone  chamber  shows  “micro- 
finish"  of  interior  surface.  Another  cost  and 
quality  advantage:  by  add-copper  electro¬ 
deposition,  both  chamber  and  mouthpipe  are 
made  as  a  single  part.  They  were  formerly  made 
as  two  pieces  of  sheet  metal  and  soldered  together. 

editor  8c  publisher  for  April  18,  1959 


SYNDICATES 


•  Canadian  Service 

•  Diets  and  Money 

By  James  L.  Collings 


NEW  JOB  .  .  .  Fred  Methot,  r^ 
cent  sales  and  promotion  director 
ot  North  American  Newspaper 
Alliance  and  Women's  Newt 
Service,  has  joined  the  sates  de¬ 
partment  of  King  Features  Syn¬ 
dicate. 


OSENENKO  PROMOTED  _ 

John  Osenenko,  promotion  and 

sales  director  has  been  made  Headline  Seen 


vicepresident  of  Bell  Syndicate 

22  years  after  joining  the  Bell  j  Itrnttwckn 
group.  His  introduction  was  as 
a  production  man  with  McClure. 

He  switched  to  editorial  and  pro-  Chicago 

motion  work.  Competition  for  the  consum- 

“When  I  went  with  McClure  er’s  eyes  and  ears  for  either 
in  1937,”  he  said,  “I  was  attend-  editorial  or  advertising  is  bfr 
ing  an  engineering  school  with  coming  more  acute  and  compli- 
the  hope  of  entering  the  field  of  cated  every  day,  Carl  J.  Nelson, 
electronics.  (This  was  RCA  In-  Publication  Research  Service, 


short.  After  the  war  I  was  ap-  today,  Mr.  Nelson  reminded  his 
pointed  head  of  McClure’s  pro-  audience  that  headlines  are  still 
motion  department.  In  1952  Bell  the  key  to  increased  reader  traf- 
gained  control  of  McClure  and  I  fic. 
went  along  with  the  furniture.’' 

He  won  the  bronze  star  for  gal 
lantry  in  Italy.  “The  only  way  a  reader  can 

possibly  know  whether  or  not 
he  wants  to  read  a  story 
what  said  in  the  headline,” 
said  Mr.  Nelson.  “Yes,  the  copy 
desk  can  make  or  break  a  story. 
If  a  story  merits  valuable  white 
space  (which  is  becoming  dearer 
by  the  hour)  it  de-seiwes  the  most 
descriptive  and  provocative 
headline  possible. 

“Each  story  must  cany 
own  ignition  in  the  headline.” 

One  of  the  dangers,  from  the 
standpoint  of  reader  traffic,  he 
pointed  out,  is  that  with  l«s 
news  space  to  work  with,  the  in¬ 


Provocative  Headlines 


Six-day  smiles! 


ii  ^  Bottling  sunshine  in  cartoonist’s  ink,  Salo, 

giflfly  cartoon  panels, 
y /  ~  I  delivers  the  dependable  laugh  ...  finds 

c«;,  I  -  '  '  funny-bones.  releaM  S  roars... lets  loose  yaks 

and  yowls  with  his  humorous  habit  formers... 


Corrected  Typesetter  Tape 
For  All  Leadinjt 
Text  Features  &  Fillers 
Special  Features 
Serializations 
Available  in 


Laughing  Matte 


TAPSeO 


gets  giggles  from  subjects  such  as  spouses  and  small  fry,  bosses 
and  bankers,  sister’s  sparkler,  falling  hair,  flat  wallets, 
or  you  name  it!  Sale’s  hundred  lines  on  two  columns,  six  days 
a  week,  are  small  in  space,  but  large  in  laughs,  fans  and 
following.  Millions  of  readers  swear  by  them— but  never  at  them! 
Give  yourself  and  your  paper  a  lift  today!  For  proofs  and 
prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

ChicABga  Tribune^Neu?  YorkJVeivs 

C9ynaBCaEe9  mnc*  Tribune  Tourer,  Chlrago 
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Write  for  Production  Schedule 


lines.  “With  smaller  headlines 
there  is  less  display  and  witt 
less  display  lower  readership 
scores  are  inevitable,”  h® 
warned. 

On  the  brighter  side,  he  noted 
recent  studies  show  hightf 
readership  scores  for  sports  and 
financial-business  news  by  b0“ 
men  and  women  readers,  indi¬ 
cating  better  news  writing  and 
editing  in  these  fields. 
EDITOR  8C  PUBLISHER  for  April  18.  1959 


Headquarftrs 
during  A.N.P.A.  meeting 
BELMONT  PLAZA  HOTEL 


ALBERT,  THE  ALLIGATOR, 

Congratulates 

The  Winners  of  the  Country-Wide 

NATIONAL  NEWSPAPER 
COMICS  CONTEST: 

★  JON  V.  WILMUNEN 

In  the  DULUTH  HERALD  AND  NEWS-TRIBUNE. 

First  Place  in  the  Teen-age  Group. 

★  JOAN  KERR 

In  the  WASHINGTON  EVENING  STAR 
Honorable  Mention  in  the  Teen-age  Group. 

★  JOHN  W,  RUST 

In  the  WASHINGTON  EVENING  STAR 
Honorable  Mention  in  the  Pre-Teen  Group. 

ALL  OF  WHOM  WON  WITH  DRAWINGS  OF 

POGO 

MR.  WALT  KELLY,  OLDEST  BOY  CARTOONIST  IN 
THE  U.S.A..  CONGRATULATES  THE  JUDGES. 

POGO  Is  Distributed  By  The  Hall  Syndicate  Inc.  The  Hall-Mark  of  Quality 
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PROPER  TIMING  IS 
BEFORE  THE  EVENT! 

Before  you’re  accused  of 

LIBEL 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  W  Tenth.  Kansas  City  Mo 
New  York  Chicago,  San  Francisco. 
107  William  175  W  100  Bush 

I  St  lackson  St 


State  Drops 
Carrier  Age 
Limit  to  12 


Chemists  Help 
Press  to  Distill 
Feature  Copy 

By  Warren  Kornberg 

Kottion  Herald 

Boston 

When  the  American  Chemical 
Society  came  here  last  week, 
8,500  strong,  monopolizing  hotd 
i-ooms  in  a  20-mile  radius,  a 
battery  of  science  reporters  and 
general  staffers  from  the  win 
services  and  newspapers  was  on 
hand  to  meet  it. 

Chemistry,  as  the  ACS  demon¬ 
strated,  is  big  news. 

Newsmen  dogged  the  steps  of 
both  startled  and  cooperative 
scientists  through  the  corridon 
of  a  score  of  hotels  and  meetini 
halls  where  technical  papen 
were  being  delivered.  They 
found  themselves  becoming  fa¬ 
miliar  with  such  esoteric  tem* 
as  chlorpromazine  and  cocnzyme,  i 
PAM  and  UDMH  (the  first  be-  j 
ing  a  nerve  gas  antidote  and  the 
second  a  liquid  rocket  propel¬ 
lant). 

As  one  wag  put  it,  in  a  sigi 
posted  in  the  press  room,  “Lait 
week  I  couldn’t  even  spell  KEM- 
IST;  today  I  are  one,” 

Stories  that  came  out  of  Um 
conference  dealt  with  areas  of 
chemical  research. 

Anticipating  the  surge  of  in¬ 
terest  in  what  once,  not  too  long 
ago,  was  an  ivory  tower  in  whiek 
strange  breed  of  man  con- 
exotic  tongues,  the 
ACS  was  set  up  to  handle  it 

The  Society  has  its  own  new* 
service,  headed  by  James  H. 

former  slot  man  for 
the  New  York  Herald  Tribwu. 

Working  with  him  was  a  crew 
of  chemists  and  chemical  engi¬ 
neers,  turned  PR  men.  They  in¬ 
cluded  Roy  Avery,  ACS  New 
assistant  managing  editor,  Rob¬ 
ert  K.  Neuman,  Mrs.  J.  J.  Good¬ 
win,  John  F.  Henahan  and 
Eileen  Reilley. 

Besides  arranging  for  copi«» 


REPORTERS  IN  MOSCOW— Abe  Goldberg,  at  left,  of  AP  and  Aline 
Mosby  of  UPl  get  first-hand  report  of  construction  progress  at  the 
American  Exhibition  in  Solcolnilci  Park  from  representatives  of  Lydick 
Roofing  Co.  of  Texas. 


Progress  Made 
On  N.Y.  Pact 


Negfotiations  between  the  New  Piess  International  ‘‘travelers' 

York  City  publishers  and  Typo-  will  highlight  the  first  annual 
graphical  Union  were  reported  breakfast  meeting  of  the  UPI 
to  be  progressing  at  the  sub-  Regional  Editors’  Associations 
committee  level  as  E&P  went  to  April  20. 

press  April  16.  Held  in  conjunction  with  Pub- 

Revision  of  the  clause  on  re-  lishers’  Week,  the  meeting  wm 
production  of  advertising  (bo-  ^he  council  room  of  the 

eusl  was  said  to  be  one  of  the  8:30  a.m. 

Phil  R.  Curran,  just  back 
f  l  om  a  world  inspection  tour  by 
jet,  will  report  his  findings.  He 
is  assistant  director  of  client 
relations. 

Phil  Newsom,  foreign  news 
editor,  who  recently  completed  ^  ^  ; 

a  swing  through  Europe  and  the  versed  in 
Middle  East,  will  tell  what  he 
found. 

UPI  president  Frank  H.  Bar¬ 
tholomew  will  welcome  the  a 

group  and  outline  UPI  plans. 

Also  attending  will  be  other 
UPI  executives  and  by-liners, 
among  them  James  L.  Kilgallen, 

Jack  V.  Fox,  Doc  Quigg,  Wil¬ 
liam  Ewald,  Oscar  Fraley, 

Bruce  Munn  and  Lyle  C.  Wilson, 
vicepresident  and  Washington 
manager. 


the  ITU  topped  the  union  rep¬ 
resentatives. 

Typographical  Union  No.  6 
has  a  regular  meeting  .scheduled 
for  Sunday  to  hear  a  report  on 
the  negotiations  which  reached 
a  crisis  four  weeks  ago  with  a 
vote  to  request  strike  sanction. 
Wages  and  a  foreman’s  author¬ 
ity  clause  are  other  i>oints  in¬ 
volved. 

Members  of  the  Pre.ssinen’s 
Union  voted  to  postpone  until 
.\pril  22  action  on  ratification  of 
a  new-  contract  which  includes 
a  $7  two-year  package. 


8,000  at  Show 

Lima,  Ohio 
Despite  unfavorable  weather 
for  three  of  the  show’s  four 
days,  the  Lima  Citizen’s  second 
annual  Garden  and  Outdoor  Liv¬ 
ing  Show-  attracted  more  than 
8,000  spectators.  The  display 
was  held  April  9,  10,  11  and  12 
at  the  Allen  County  Fair¬ 
grounds.  Eight  automobile  deal¬ 
ers  participated. 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opporfumfies 


of  the  technical  papers,  they  h*d 
solicited  from  the  scienti*!* 
themselves  non-technical  sum¬ 
maries. 

With  news  releases  availaW«i 
many  of  the  writers  hunted  for 
“exclusives,”  or  less  public 
stories.  All  a  reporter  had  to  ^ 
was  find,  in  the  papers  or  m 
the  program,  a  topic  that  looked 
interesting,  and  Mr.  Avery  and 
his  crew  took  over. 

If  the  author  of  the  papec 
was  needed,  all  a  reporter  had 
to  do  w-as  say  the  word  and  one 
of  the  ACS  people  was  off,  soo” 
to  return  with  a  bewildered  hut 
each  hand, 


investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  ksep  in  touch  with  marketing, 
advertising,  publishing  and  graphic 
arts  In  Australia  read 


by  comment,  picture,^  error  In  fact  or 
identity;  or  oi  mlotmg  Privacy  or 
Copyright,  Piracy  of  matter  or  fomwt 

F  O  R  T  I  f  Y 

ogoinst  embarrotsing  loss 
with  oOr  special  excess 

t  N5UR  A  NC  E 

'  - '  '  covermg  tbetal  hoxards 

/  onigue,  eWeethp.  inexpanslm 


United  Press 
International 

NEWSPICTURES 
Tell  the  Story 


Fstbllshed  /ortnightlj 

Annual  Subscription  to  U.  S.  $8 

II  tfoaUHoe  St.,  Sydney,  AattraUa 


■  I  willing  scientist  in 
^  <  I  and  press  conferences  were  *«* 
'  up  on  the  spot. 
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YOUR  TWO  GALLONS  ARE  ON  THEIR  WAY !  Every 
(lay,  every  American  uses  an  average  of  two  gallons  of 
oil  products.  You  could  carry  that  much  home  in  a 
bucket.  But  —  carrying  two  gallons  for  every  American 
every  day  comes  to  over  a  hundred  billion  gallons  a  year. 


That  takes  enough  tanksliips  to  outweigh  the  U.  S. 
Fleet . . .  enough  tank  cars  and  trucks  to  reach  from 
Boston  to  Houston . . .  enough  pipelines  to  go  eight 
times  around  the  world.  Quite  a  job!  And  all  part 
of  the  “everyday  miracles”  oilmen  do  for  you  every  day. 


Helping  to  build  a  better  future  . 


Standard  Oil  Company  (New  Jersey) 


tOne  of  a  series  of  messages  appearing  monthly  in  netvspapers  from  Maine  to  Louisiana— the  area  served  hy  Esso  Standard  OU  ComiMiny.'n 
Other  Jersey  Standard  affiliates  and  their  distributors  market  elsewhere  tn  the  United  States  and  134  other  countries  and  deper\der%cie$.^ 


‘Big  3’  Auto 
Firms  Tops  in 
Newspaper  $ 

General  Motors  Corp.,  Ford 
Motor  Co.  and  Chrysler  Corp., 
in  that  order,  were  again  the 
three  biggest  national  advertis¬ 
ers  in  newspapers  in  1958. 

The  Bureau  of  Advertising, 
ANPA,  reported  this  week  that 
their  expenditures,  as  compiled 
by  Media  Records,  were;  GM  — 
S34,603,336;  Ford  —  $20,000,- 
024;  and  Chrysler  —  $16,049,- 
691. 

In  1957  General  Motors’  news¬ 
paper  expenditure  was  $52,390,- 
306;  Ford’s,  $31,533,144;  and 
Chrysler’s,  $26,144,287. 

American  Motors  Corp.  news- 
paper  advertising  increased 
from  $2,807,997  in  1957  to  $4,- 
295,899  last  year. 

Total  national  newspaper  ad¬ 
vertising  figure  for  1958  was 
$719,049,000  and  represents  a 
loss  of  5.1%  from  1957’s  figure 
of  $757,401,000. 

The  advertiser  in  100th  place 
in  1958  —  Canada  Dry  Ginger 
Ale,  Inc.  —  had  a  newspaper 
expenditure  almost  identical 
with  No.  100  of  1957,  Motoralo, 
Inc.  Figures  were:  Motoralo  in 
’57,  $1,154,735;  Canada  Dry  in 
’58,  $1,151,831. 

• 

23  New  Members 
In  25-Year  Oub 

The  New  York  Herald  Trib¬ 
une's  25- Year  Club  of  veteran 
employees  welcomed  23  new 
members  this  week.  The  club 
now  has  311  active  members. 

Howard  D.  Brundage,  presi¬ 
dent,  presented  gold  pins  to  new 
members  who  also  received  a 
photostat  of  the  front  page  of 
the  Herald  Tribune  issue  pub¬ 
lished  on  the  first  day  they  came 
to  work. 


PUNCH  LINE— Max  Baer,  left, 
former  heavyweight  champion, 
feigns  a  powder-puff  punch  at  Dan 
Walton,  Tacoma  (Wash.)  News 
Tribune  sports  editor.  Clay  Hunt¬ 
ington,  right,  of  state  athletic 
commission,  presented  TV  set  to 
Walton  at  testimonial  dinner. 


TOP  100  NATIONAL  NEWSPAPER  ADVERTISERS 
1958 

(Compiled  for  Bureau  of  Advertising,  ANPA,  by  Media  Records) 
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General  Motors  Corp . 

Ford  Motor  Co . 

Chrysler  Corp . 

General  Foods  Corp . 

Distillers  Corp.-Seagram's  Ltd . 

Lever  Bros.  Co . 

Schenley  Industries,  Inc . 

American  Tobacco  Co.,  The . 

Colgate-Palmolive  Co . 

General  Electric  Co . 

Procter  &  Gamble  Co.,  The . 

National  Distillers  &  Chemical  Corp. 

National  Dairy  Products  Corp . 

Lorillard  Co.,  P . 

General  Mills  Inc . 

Morris,  Philip,  Inc . 

Hunt  Foods  &  Industries,  Inc . 

Reynolds  Tobacco  Co.,  R.  J . 

American  Home  Products  Corp.  . . . 

Campbell  Soup  Co . 

American  Motors  Corp . 

Coca-Cola  Co.,  The . 

Quaker  Oats  Co.,  The . 

Pepsi-Cola  Co . 

Eastern  Airlines,  Inc . 

Standard  Oil  Co.  (New  Jersey)  . . . 

Standard  Oil  Co.  (Indiana)  . 

Walker-Gooderham  &  Worts.  Ltd., 

Hiram  . 

Doubleday  &  Co..  Inc . 

Westinghouse  Electric  Corp . 

Corn  Products  Co..  The . 

National  Biscuit  Co . 

American  Airlines,  Inc . 

Pillsbury  Mills,  Inc . 

Rexall  Drug  Co . 

Gulf  Oil  Corp . 

Socony  Mobil  Oil  Co.,  Inc . 

Standard  Brands,  Inc . 

Studebaker-Packard  Corp . 

Goodyear  Tire  &  Rubber  Co.,  Inc., 

The  . 

Trans-World  Airlines,  Inc . 

Liebmann  Breweries,  Inc . 

Carnation  Co . 

Shell  Oil  Co . 

Kellogg  Company  . 

.  Pan  American  World  Airways . 

.  Prudential  Insurance  Co.  of  America 

The  . 

Sterling  Drug,  Inc . 


34,603,336 
20,000,024 
16,049,691 
14,193,039 
12,1 12,999 
9,220,071 
8,952,863 
8,757.784 
8,276,947 
7,004,632 
6,972,897 
6,702,284 
6,029,557 
5,924,520 
5,679,067 
5,572,421 
5,425,390 
5,215,711 
4,638,493 
4,588,350 
4,295,899 
4,023,772 
3,889,910 
3,818,818 
3,635,321 
3,305,724 
3,231,748 


49. 

50. 

51. 

52. 

53. 

54. 

55. 

56. 

57. 

58. 

59. 

60. 
61. 
62. 

63. 

64. 

65. 

66. 

67. 

68. 

69. 

70. 

71. 


3,172,957 
3.078,389 
3,061,347 
3,044,049 
2,982,993 
2  964,339 
2,953,690 
2,881,419 
2,854,696 
2,836,019 
2,768.516 
2,738,153 


2,665044 

2,604,497 

2,548,483 

2,524,935 

2,465,433 

2,413,700 

2,386,489 


2,348,539 

2,329,208 


72. 

73. 

74. 

75. 

76. 

77. 

78. 

79. 

80. 
81. 
82. 

83. 

84. 

85. 

86. 

87. 

88. 

89. 

90. 

91. 

92. 

93. 

94. 

95. 

96. 

97. 

98. 

99. 

100. 


Heinz  Co.,  H.  J .  2,292,355 

Gillette  Co.,  The .  2,249,120' 

Sun  Oil  Company .  2,232,172 

Armour  &  Co .  2,22  5,387 

Curtis  Publishing  Co .  2,109,773 

Swift  &  Co .  2,097,734 

Borden  Co.,  The .  2,093,207 

Standard  Oil  Co.  of  California  ....  2,047,287 

Goodrich  Co..  B.  F.,  The .  1,987,470 

Phillips  Petroleum  Corp .  1,985,310 

Liggett  &  Myers  Tobacco  Co .  1,983,298 

Wrigley  Co.,  Wm.,  Jr .  1,982,704 

United  Air  Lines,  Inc .  1,972,711 

Renfleld  Importers,  Ltd .  1,945,070 

Du  Pontde  Nemours  &  Co.,  Inc.,  E.  I.  1,872,547 

Brown-Forman  Distillers  Corp .  1,869,447 

Bayuk  Cigars,  Inc .  1.848.200 

Beech-Nut  Life  Savers,  Inc .  1,809.087 

Delta  Air  Lines,  Inc .  I,775,M7 

Continental  Baking  Co.,  Inc .  1.732,120 

Houblein  &  Bro.,  Inc.,  G.  F .  1,723,817 

Reader's  Digest  Assn.,  Inc.,,  The  ...  1,680,734 

Warner-Lambert  Pharmaceutical 

Co..  Inc .  1,635,213 

Glenmore  Distillers  Co.,  Inc .  1,605,478 

Time  Inc .  1,584,721 

Minute  Maid  Corp .  1,569,458 

Kimberly-Clark  Corp .  1,563,981 

Anheuser-Busch,  Inc .  1,479,731 

Plough,  Inc .  1,473,643 

Beacon  Co.,  The .  1,439,393 

California  Packing  Corp .  1,427,778 

Helene  Curtis  Industries,  Inc .  1,427,171 

Atlantis  Sales  Corp .  1,3  7  6  254 

Zenith  Radio  Corp .  1,366,572 

Libby,  McNeill  &  Libby .  1,349,963 

Phllco  Corp .  1,3  3  3,739 

Norwich  Pharmacal  Co .  1,323,673  ^ 

Yardley  of  London,  Inc .  1.300,419 

Motorola,  Inc .  1,291.340 

Capital  Airlines,  Inc .  1,279.287 

Firestone  Tire  &  Rubber  Co .  1,278,607 

Institute  of  Life  Insurance .  1,278,343 

Simoniz  Co .  1,264,883 

National  Airlines,  Inc .  1,257,854 

Bristol-Myers  Co .  1,2  5  5.596 

Consolidated  Cigar  Sales,  Inc .  1,247,275 

New  York  Life  Insurance  Co .  1,219,929 

Greyhound  Corp .  1,210,880 

Top  Value  Enterprises,  Inc .  1,196,120 

Morrell  &  Co.,  John  .  1,184,855 

American  Dairy  Assn .  1,167,603 

Canada  Dry  Ginger  Ale,  Inc .  1,151,831 
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$75,000  Verdict 
In  Libel  Action 


Newhouses  Join 
Conde  Nast  Board 


Fort  Madison,  Iowa. 

Counsel  for  the  Fort  Madison 
Evening  Democrat  will  move  to 
have  the  court  set  aside  a  $75,- 
000  libel  verdict  in  favor  of 
Edmund  A.  Haas.  He  sued  for 
$225,000  two  years  ago  on  counts 
involving  12  news  stories,  6  edi¬ 
torials  and  one  letter  to  the 
editor. 


After  a  10-day  trial,  the  jury 
found  for  the  defendant  on  four 
of  the  11  items  which  the  judge 
had  submitted  as  libelous  per  se. 
The  largest  verdict,  $35,000,  was 
on  an  editorial  and  next  largest, 
$25,000,  on  the  letter.  The  jury 
awarded  $3,000  each  on  other 
items.  The  publications  were 
over  a  boat  harbor. 


Samuel  I.  Newhouse  and  his 
wife,  Mitzi,  were  elected  to  the 
board  of  directors  of  Conde 
Nast  Publications,  Inc.  this  week. 

John  C.  Whitehead,  partner  in 
Goldman  Sachs  &  Co.,  invest¬ 
ment  bankers,  was  elected  to  the 
board  at  the  same  time. 

A  statement  filed  with  the 
Securities  and  Exchange  Com¬ 
mission  showed  that  Ivan  S.  V. 
Patcevitch  chairman  of  the 
board  of  the  magazine  publish¬ 
ing  company,  recently  bought 
1,000  shares  and  exercised  an 
option  on  36,500  shares  to  bring 
his  holdings  to  50,000  shares. 

The  Newhouses  acquired  Conde 
Nast  stock  in  a  $5,000,000  trans¬ 
action. 


‘Political’  Label 
Penalty  Asked 

WASHI.N'CTI)?^ 

Loss  of  second-class  mailiffl 
rights  and  a  maximum  penalTj 
of  $500  are  proposed  in 
tion  amending  postal  repstnj 
tion  laws  to  require  labeling  c- 
political  material  appearing  - 

-  - - “If 


editorial  or  news  columns 
the  publication  of  which  a  vals 
able  consideration  is  paid,  ^ 
cepted  or  promised.” 

Sponsor  is  Rep.  Edward 
Kees  of  Kansas,  ranking 
lican  and  former  chairman  T 
the  House  Post  Office  C®®®. 
tee.  He  would  make  the  edit^ 
or  publisher  responsible 
pearance  of  the  ’Tnarking^P 
vertisement”  in  political 
rial  for  second-class  mailinf- 
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!,355 

1,120' 

i.l72 

>.387 

1.773 

7.734 

1.207 

7.287 
7,670 
>.310 
1.298 
!,706 
!,7II 
5,070 
2.567 
7,467 
3.20C 
7,087 
5,007 
2.120 
3,817 
),734 

5.213 

5,478 

4,721 

9.658 

3,981 

9,731 

3,643 

9,393 

7,778 

7,171 

6.254 

6.572 

9,963 

3,739 

3,673 

3,419 

l,34C 

9.287 
8,607 
8.343 


7.854 
5.596 
7,275 
9,929 
3.88C 
6.120 

4.855 
7,603 
1,831 


I  UNITED  FEATURES 


220  EAST  42ND  STREET 
NEW  YORK  17,'  N.  Y. 


Washington  Post;  Tod  Raper, 
Columbus  Dispatch;  A1  M.  Ele- 
witz,  Milwaukee  Sentinel;  Dave 
McIntyre,  Son  Diego  Evening 
Tribune;  William  Fanning, 
Pittsburgh  Post-Gazette;  War¬ 
ner  0.  Schage,  St.  Louis  Post- 
Dispatch;  Bob  Hull,  Los  Angeles 
Herald- Express;  Pauline  Smith, 
Columbus  Star;  John  Fink,  Chi¬ 
cago  Tribune;  and  “Casey,”  who 
is  Mrs.  J.  B.  Stephens,  wife  of 
the  managing  editor  of  the  In¬ 
dianapolis  Times. 

Mr.  Cross  said  he  was  consid¬ 
ering  giving  watches  to  all  who 
got  his  letter,  whether  they  re¬ 
plied  or  not. 


emy  of  Television  Arts  and  a  Theological  Seminary. 
Sciences.  “She’ll  get  a  watch  anyhow,” 

Mr.  Cross’  letter  to  the  TV  said  Mr.  Cross  generously, 
writers  went  out  April  3.  By  “Sending  this  small  souvenir  is 
April  13  more  than  35  had  re-  just  our  way  of  saying  ‘thank 
plied,  all  but  three  accepting  the  you’  for  helping  us  analyze  the 
watches  in  return  for  answers  value  of  this  expensive  property 
to  five  questions,  he  said.  for  our  clients. 

Of  the  first  returns  several 

were  offering  a  watch  as  bait  to  Incidental  Publicity 

readers  to  express  their  views  .  vi--:*,,  ...... 

in  print  Nick  Keni,y,N«»yorli  publicity  our 

Mirror,  wna  one  of  these. 

.  .  inquiry  will  be  quite  incidental. 

T>  u  TV  editors  would  undoubtedly 

Bob  Williams,  Philadelphia  Bui-  write  about  the  ETmmy  Awards 
tefm,  ref^ring  to  the  section  without  any  prompting  from 
marked  Gift  Information”  on  yg  >* 
the  sheet  provided  for  replies.  ,, 

Mr.  Williams  enclosed  a  column  ,,  /'hi  voH  tVio 

fra;»e\roaS^^^^^^  thlm 
tions.  DavW  Westhefmer,  Hous-  industry,  de- 

ton  Post,  cut  off  the  bottom  sec-  IT  I 
tion  at  the  dotted  lines,  after 

answering.  Among  those  furnishing  ad- 

Harriet'van  Horne,  Scripps-  exchange  for  watches 

Howard  Newspapers,  did  not  I 

check  any  of  the  spaces  in  the  ^  / 

gift  section,  after  answering  ^ 

thP  oiiprips  American;  Ben  Gross,  New 

me  queries.  ^ork  News;  Dick  Kleiner, 

Ihere  is  a  stigma  attached  neA;  Mary  Wood,  Cincinnati 
to  Emmy,  she  wrote.  “She’s  a  ^  Times  Star;  Roland  E. 

fa  len  woman.  No  one  will  ever  Lindbloom,  Newark  News;  Bob 
Mlieve  ^that  she  is  decent  or  Lubeck,  Detroit  News;  Eliza- 
honest.  Sullivan,  Boston  Globe; 

She  said  she  might  come  to  Arthur  Fetridge,  Boston  Post; 
believe  in  the  awards  if  the  Anthony  LaCamera,  Boston 
vote  was  held  under  auspices  of  American;  Lawrence  Laurent, 


TV  Critics 
^Watched’ 
For  Advice 


Grey  Advertising  Agency  is 
buying  “expert  advice”  on  the 
TV  Emmy  Awards  at  $25  (re¬ 
tail)  an  expert. 

The  total  bill  will  not  exceed 
$5,000,  the  retail  value  of  200 
Benrus  watches,  according  to 
Christopher  Cross,  vicepresident 
in  charge  of  public  relations. 
The  watches  are  being  offered 
to  about  100  newspaper  TV 
critics  and  columnists  one  each 
for  themselves,  the  other  for 
“readers’  views,”  if  desired. 


An  Imporfanf  New  Series! 


THE  PEOPLE  SPEAK 
by  SAMUEL  LUBELL 


In  this  up-to-the-minute  series  of  eight  to  ten  articles,  the  noted  public-opinion  reporter 
will  analyze  America's  conflicting  moods  on  such  vital  questions  as: 


Will  There  Be  a  Steel  Strike?  .  .  .  What  Do  the  Steelworkers  Themselves  Really  Want? 
Is  Economic  Recovery  So  Slow?  .  .  .  Who  Favors  Inflation? 


Scheduled  for  release  daily,  beginning  Wednesday,  April  29fh 
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CVDEX  TO  ADVERTISERS 


Ship  Disaster 
Team  Honored 


Allentown  Cell-Chron!cle 

Altoona  Mirror  . 

American  Telephone  &  Tel 

American  Weekly  . 

Anaconda  Co . 

Auociated  Press . 


48  Manhattan  Industrial  Contracting  Corp. 

38  Vincent  J.  Manno  . 

105  Julius  Mathews  Special  Agency,  Inc.  . 

79  Mergenthaler  Linotype  Co . 

127  Miami  Herald  . 

63  Miami  News  . 

Microfilming  Corp.  of  America  . 

112  Micro  Photo  Inc . 

I  Minneapolis  Star  and  Tribune  . 

134  Moline  Dispatch . 


Detroit 

Detroit  Free  Press  staffen 
won  six  major  awards  and  Dt- 
troit  Times  staffers  five  in  tht 
annual  Page  One  presentatiom 
The  breaking  news  category 
prize  went  to  James  B.  Glym, 
William  V.  Sudomier,  Ly»D 
Smith,  Tom  Davis,  Robert  Boyd, 
James  S.  Pooler,  Curtis  Ha^- 
tine  and  James  W.  Sullivan  of 
the  Free  Press  for  coverage  of 
the  sinking  of  the  freighter  Cari 
D,  Bradley  in  Lake  Michigan. 

Jean  Sharley,  Free  Press,  won 
the  feature  contest  with  a  story 
on  the  “Pony-Tail  Bandit” 
Warren  Stromberg,  Free 
Press,  won  the  public  servke 
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Boche  &  Co . 

Baltimore  Sunpapers  . 

Blackburn  &  Co . 

Branham  Co . 

Bristol  Courier-Levittown  Times  . 

Bureau  of  Advertising  . 

Burgess  Cellulose  Co . 

Burke,  Kuipers  &  Mahoney,  Inc . 

Chicago  Daily  News  . 

Chicago  Sun-Times  . 

Chicago  Tribune-New  York  News  Syndicate 

Christian  Science  Monitor  . 

Cleveland  News  . 

Copley  Newspapers  . 

Cresmer  &  Woodward,  Inc. . 

Cutler-Hammer,  Inc . 

Detroit  News  . 

Dickinson  Publishing  Corp.  . 

Electric  Eye  Equipment  Co. . 

Employers  Reinsurance  Corp.  . 

Fairchild  Graphic  Equipment . 

Fairchild  Publications,  Inc . 

Family  Weekly  Magazine,  Inc . 

General  Features  Corp . 

Goodyear  Tire  &  Rubber  Co . 

The  Goss  Co . 

Hall  Syndicate,  Inc.  . 

R.  Hoe  4  Co.,  Inc . 

J.  M.  Huber  Corp . 

Imperial  Type  Metal  Co . 

Interchemical  Corp . 

International  Telephone  4  Telegraph  Co. 
Intertype  Co . 

Allen  Kander  and  Co. 

Katz  Agency,  Inc . 

C.  M.  Kemp  Mfg.  Co. . 

King  Features  Syndicate . 

Louis  T.  Klauder  and  Associates . 

Lockwood  Greene  . 

Long  Beach  Independent  Press-Telegram 

Los  Angeles  Times . 

Ludlow  Typograph  Co . 

Lynn  Daily  Item  . 

Chas.  T.  Main,  Inc . 


. .  104  NEA  Service,  Inc . 

10,  II  New  Haven  Register . 

60  New  London  Day . 

43  Newspaper  News  . 

New  York  Herald  Tribune . 

.  OFC  New  York  Herald  Tribune  News  Service 
34,  35  New  York  Herald  Tribune  Syndicate  .  . . 

. .  128  New  York  News . 

57  New  York  Times . . 


.  33  Oakland  Tribune . 

. 13,  40  Orlando  Sentinel-Star  . . 

. 90,  91 

John  Park,  Jr . 

69  John  H.  Perry  Newspapers  . 

.  66  Portland  Oregonian  . 

.  12  Radio  Corp.  of  America  . . 

. 130  Register  and  Tribune  Syndicate  . 

Rockford  Morning  Star  4  Register-Republic 

110,  III  Rock  Island  Argus . 

.  74  Ronald  Press  Co . 

. 8,  9 

St.  Paul  Dispatch  Pioneer  Press . 

. 3,  74  St,  Petersburg  Times  . 

.  117  San  Francisco  Chronicle . 

.  41  San  Jose  Mercury  and  News . 

Science  Service  . 

.  129  Scranton  Times  . 

54,  55,  106,  107  Seri pps- Howard  Newspapers  . 

.  53  Seattle  Times . 

T.  W.  4  C.  B.  Sheridan  Co.  . 

^  Southern  Illinois  University  Press  . 

.  Spadea  Syndicate,  Inc . 

Standard  Oil  Co.  (New  Jersey)  . 

75  140  Production  Corp . 

This  Week  Magazine  . 

^4  Tulsa  World  and  Tribune  . 

. 72.  73 

jf,  United  Features  Syndicate  . 

United  Press  International  . 

. . . .  .  .  42  United  States  Printing  Ink  Corp.  . 

.  67 

IQI  Wall  Street  Journal  . 

50  Washington  Post  . 

52  Westchester  Group  Newspapers  . 

Wood  Flong  Corp . 

.  58  Wood  Newspaper  Machinery  Corp. 
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sailors  lost  on  the  frei^ter 
Bradley.  The  team  was  com- 


.Award  to  Hearsl 

The  1959  “Man  of  the  Year” 
tribute  of  B’nai  B’rith  newspa¬ 
per  lodge  w'as  awarded  to  Wil¬ 
liam  Randolph  Hearst  Jr.  at  a 
luncheon  April  12.  The  award 
commends  the  Americanism  rec¬ 
ord  of  Mr.  Hearst,  editor-in- 
chief  of  Hearst  Newspapers. 


^lackbiw! 

Compamf 


JK. 

NEWSPAPER  SALES. 
PURCHASES,  LEASES 

DURING  ANPA 
April  20-23  available 
at  Waldorf-Astoria  tor 

PRIVATE  CONFERENCE 
Your  Conliduct  Respected 

TE  3-3018 
RALEIGH.  N.  C. 

1805  McDonald  lane 

NATlOH-WlOE  nitSONAL  SKVICE 


a  recent  Sunday  issue,  carried 
more  than  12  columns  of  qu®®" 
tions  and  answers  in  an  inter¬ 
view  with  Gov.  Michael  V.  D'" 
Salle  of  Ohio  and  Murray 
of  the  Columbus  Bureau  of  the 

— - -  ...V.......  papers.  Editor  Wright 

Roy  Milligan,  52,  production  and  Managing  Editor  Everest 
manager  for  the  Pacific  North-  P.  Derthick  said  the  intern^ 


RADIO— TV 
NEWSPAPER  BROKERS 

NEGOTIATIONS 

FINANCING 

APPRAISALS 

Washington 
Atlanta,  Georgia 
Chicago,  Illinois 
California 


west  Newspaper  Association  for  was  the  first  of  several  with 
the  past  10  years,  has  been  state  officials  which  the 
named  production  manager  for  was  going  to  conduct  and  pm** 
the  Anchorage  Daily  Times.  for  its  readers.  • 


QtihtirhnnR  editions  of  the  Chicago  Daily] 

suourouns  effective  com- 

(Continued  from  page  15)  petition  and  showed  a  profit,  in 

was  any  lack  of  awareness  on  nal  tries  to  exploit  the  possibili- 
the  part  of  these  editors  to  the  ties  of  12  shopping  centers.  In 
problems.  Florida,  the  Miami  Herald  is  1 

“I  get  weary  of  the  proprie-  experimenting  with  regionals. 
tary  editors  of  eastern  seaboard  Ralph  Nicholson,  Dothan 

newspapers  who  think  the  rest  (Ala).  Eagle,  asked  if  there  is 
of  us  are  illiterate  or  unin-  an  early  prospect  of  a  good, 
formed,”  Mr.  Knight  said.  quick  method  of  reproducing 

Wright  Bryan,  Cleveland  Plain  halftones  in  color.  Mr.  Knight 
Dealer,  asked  what  metropolitan  said  he  has  been  experimenting 
newspapers  can  do  to  cope  with  with  a  new  type  of  press  which 
competition  for  readers  time  comes  close  to  slick  paper  repro- 
from  suburban  newspapers.  duction  but  as  yet  cannot  be  run 

Mr.  Knight  said  “a  great  very  fast. 

classifiecFl^cfion  - 

i  '  Benefit  from  our  Vast  Newsf>aper  Audience 

■  _ —  ...... _ -  -  1 

announcements 

.\NNOUNCEMENTS 

Newspaper  Brokers 

Publications  For  Sale 

THE  DIAL  AGENCY 
"America’s  No.  1  Newspaper  Broker’’ 

15  Waverly,  Detroit.  Mich.  TO.  6-9864. 

F(yR  SALE— Daily  newspaper  in  good 
faiming  section  of  Chart  Area  7. 
Now  grossing  $125,000.00  but  possibil¬ 
ities  for  much  higher  gross  are  excel¬ 
lent.  Exclusive  trade  area  with  popula¬ 
tion  of  40,000.  Good  terms  to  buyer 
with  substantial  financial  backing  and 
experience.  Write  Box  1111,  Editor  & 
Publisher. 

EXPERIENCE  COUNTS.  We  negoti- 
ate  newspaper  property  sales  in  Califor¬ 
nia,  fair  to  both  buyer  and  seller.  Try 
us.  GABBEUtT  &  HANCXXJK.  3709-B 
Arlington  Ave.,  Riverside,  California. 

g  i(  LET  US  help  you  find  a  sound 
uroperty  in  the  West.  A.  W.  Stypes 
k  Co.,  Inc.,  626  Market  Street,  ^n 
Francisco  6,  California. 

WE  HAVE  serious,  well-financed  buy¬ 
ers  wanting  good  Southern  newspapers. 
Newspaper  Service  Co.,  601  Ga.  Sav¬ 
ings  Bank  Bldg.,  Atlanta.  Ga. 

TWIN  WEEKLY  in  north  central  Min¬ 
nesota.  Both  done  in  same  modem 
plant,  grossing  $35,000.  ’Third  down, 
balance  on  easy  terms.  Box  1503,  Edi¬ 
tor  &  Publisher. 

FLORIDA  WEEKLY,  $8,000  total 
price,  $3,600  down  payment;  Georgia 
Coastal  Market,  UO.OOO  total  price, 
$2,000  down  payment.  Chapman  Com¬ 
pany,  1182  West  Peachtree,  Atlanta, 
Geor^a. 

ITS  NOT  the  down  payment  that 
buys  the  newspaper  —  it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 

Box  192  Mt.  Pleasant,  Mich. 

FLORIDA  WEEKLY  In  West  Florida. 
“Your  Florida  Broker"  A.  C.  Santo, 
724  N.  Mills  St.,  Orlando.  Fla. 

CONFIDENTIAL  INFORMATION 
Daily  Newsimper  Properties 

W.  H.  Glover  Co.,  Ventura.  Calif. 

DEEP  SOUTH  EXCLUSIVE  WEEK¬ 
LY,  largest  town  (3500)  In  big  county 
(20,000  pop.)  Priced  far  below  gross 
at  $13,000  all  cash  for  quick  distress 
sale.  Bailey-Krehbiel,  Box  88,  Norton, 
Kansas. 

kAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 

PROFITABLE  exclusive  daily,  growing 
market.  To  right  buyer  $390,000.  Chart 
Area  7.  Write  Box  1702,  Editor  & 
Publisher. 

WE  HANDLE  only  proven  properties 
in  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St..  Sioux  (Xty,  Iowa. 

SAI^-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.  O. 
Box  3132,  Greensboro,  N.  C. 

SOUTHERN  CALIFORNIA  Daily. 
$400,000,  half  cash.  Fast  growrth,  great 
future.  Earl  F.  McGinnis,  broker.  Box 
659.  LaJoIIa,  California. 

WESTERN  NEWSPAPERS 

Joseph  A.  Snyder,  2234  Ea.st  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Kite. 
Phone:  KEystone  3-1361. 

UNIQUE  MONTHLY  community  news 
photo-ofTset  magazine.  16th  year,  $100 
profit  monthiv  for  part-time  work. 
$1400.  Beach  News,  71  Bartlett  Place. 
Brooklyn,  New  York.  Nightingale 
6-4317. 

Newspaper  Appraisers 

200  VALUA’nONS  of  newrspapers, 
subsidiaries,  television,  radio  and 
syndicates  to  date  for  tax  and  other 
purposes.  By  mail  if  desired  uiion 
[•ceipt  or  required  data.  Compre¬ 
hensive  reports  submitted.  Quali¬ 
fied  court  witness. 

VAN  BEN’THUYSEN 
«•  Ocean  Avenue,  Brooklyn,  N.  Y. 

WEEKLY  in  northern  New  England : 
well  equipped ;  $25,000  class :  A  real 
buy  I  Box  1726,  Editor  &  Publisher. 
IF  you  have  been  considering  the  pur¬ 
chase  of  a  western  weekly  or  daily 
inywhere  In  the  United  States  see  us 
first  I  We  offer  an  outstanding  list  of 
•irofifable  properties  in  every  price  and 
xross  class. 

JACnt  L.  S’TOLL  A  ASSOCIA’TKS 
Newspaper  Brokers 

6381  Hollywood  Blvd. 

Hollywood  28,  California 

Puhlications  For  Sale 

A  WEST  COAST  group  of  semi-weekly 
yjRspapers  is  for  sale.  Established  over 
"r^mrs.  Well  known  end  highly  re- 
•taWed.  Grosses  over  one  and  a  halt 
TOllions.  An  exceptional  opportunity. 
r*S“».«re  retiring.  Box  1311,  Editor 
*  Publisher. 

Publications  Wanted 

SMALL  DAILY  Chart  Areas  10-11-12. 
Experienced,  well  financed.  Write  Box 
1640,  Elditor  &  Publisher. 

WEEKLY,  attractive  as  to  locale,  newt 
interest,  staff,  plant — for  ex-editor  with 
substantial  down.  Box  1641,  Editor  A 
Publisher. 

INTERESTED  IN  WEEKLY  or  daily 
located  in  Indiana  or  central  western 
Illinois.  Willing  to  work  and  invest  In 
going  newspaper.  Box  1748,  Editor  A 
Pub!is'’er. 

For  April  18,  1959 

0^  CALIFORNIA  (XJASTAL  exclu- 
■ve  newspaper.  $100,000  gross,  grow^ 
ma  ■•feduate  equipment,  isolated, 

W.OOO  down.  Information  to  qualifled 
-  only.  Joseph  A.  Snyder,  News- 

editor  a:  PUBLISHER 

ANNOUNCEMENTS 

Butineta  Opportunitim*  Wanted 

GENERAL  MANAGER 

WILLING  TO  MAKE 
SMALL  INVESTMENT 
IS  looking  for  publisher  who  needs 
aggressive.  profit-building  manager. 
Thoroughly  experienced  in  all  depart¬ 
ments  in  aggressive  chain  organization 
of  medium  dailies.  Top  references!  Box 
1416.  Editor  &  Publisher. 


NEWSPAPER  SERVICES 
_ Features-Syndicatet _ 

FREE — thirty-six  releases  of  adventure 
strip  of  unrivaled  story.  Write  Box 
617.  Eiditor  A  Publisher. 


_ Newspaper  Forms _ 

SAVE  ON  CLASSIFIED  AND  DIS- 
PLAY  ORDER  FORMS  BY  including 
your  order  on  Basil  Smith’s  economy 
press  run  in  late  April.  Dozens  of 
newspapers  now  participate  for  lowest 
prices  on  snapout  and  carbonized  ad¬ 
vertising  forms.  Send  for  samples  and 
prices  to  Basil  Smith.  Box  8169.  Phila¬ 
delphia.  Pa. 

_ Roller  Grinding _ 

GE».  C.  LOVELOCK 
Specializing  in 
Rubber-Roller  Grinding 
43  Hoffman  Blvd. 

Blast  Orange.  N.  J. 

Tel.  OR.  6-3344  MUrdock  6-3209 


_ Press  Engineers _ 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  ILASON  INC. 
5.'>-59  Frankfort  Street 
New  York  38.  N.  Y. 

BArclay  7-9775 

UPECO,  INC. 

Move — Erect — Anywhere  .  .  . 

Siierializing  in  Newspaper  Prea^es. 
Duplex  and  Goes  ^atbeds 
Rotaries — Tubulars 
Cylinders. 

Lyndhurst.  N.  J.  Phone  GEneva  8-3744 
20  minutes  from  New  York  City 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

36-26  31st  St. 

Long  Island  City,  N.  Y. 

Est.  1904  Stillwell  6-0098-0099 

Dismantling  —  Moving  —  Erecting  new 
and  used  newspaper  press  equipment. 
Nation  Wide  Service. 


MACHINERY  and  Sl'PPLIES 

Composing  Room 

PRINTER’S  white-face  tape.  Li’l  Devil. 
$3.00  postpaid.  4-foot  flexible  steel 
blade;  agate :  pica  on  top.  inches  re¬ 
verse  side.  Your  name  free  on  chrome 
case,  (print  plainly).  Spare  blade, 
$1.00.  FESS  (Company.  98  Vermont 

Ave..  Newark  6.  New  Jersey. _ 

LUDLOWS.  CABINETS, 

MATS.  ETC. 

Printers  Trouble  Shooter 

_ New  Haven.  Conn. _ 

WEEKLY  PAPER  equipment.  4  page 
Scott  flatbed.  Liberty  folder.  Intertype 
mixer,  6,  7,  8.  10,  12,  14,  24  pt.  mats, 
proof  press,  caster,  router,  saw,  cabi¬ 
nets  and  type,  galley  cabinet,  darkroom 
equipment.  etc.  Mid-Shore  ’Times, 
Easton.  Maryland.  TAlbot  2-2800. 

L.  &  B.  HEAVY  DUTY  Newspaper 
’Turtles  are  in  use  all  over  the  United 
States  and  foreign  countries.  ”Ask  the 
man  who  uses  them."  $84.50  to  $97.60, 
none  better  at  any  price.  Write  for 
literature.  L.  A  B.  Sales  Co..  Box  660, 
Phones  27  and  96,  Elkin.  N.  C.  World’s 
1  largest  distributor  of  Newspaper  Form 

1  Trucks. _ 

’ITS  COMET  like  new  fully  equipped, 
used  less  than  1000  galleys,  operating 
unit  and  Multiface  Perforator  and  all 
parts,  tables,  etc.  Box  1742,  Editor  A 
Publisher. 


Loose  Leaf  Devices 

ROTTTE  BOOK  COVERS 
NEWSPAPER  FILES 
Fit  any  size  newspaper 
Manufactured  by 

HAARVIG  LOOSE  LEAF  DEVICES 
I  1822  N.  Kedvale  Ave..  Oicago  39,  HI. 


MACHINERY  and  SUPPLIES 

Mail  Room  _ 


FIVE  like  new,  60  drawer  Elliott 
Btencil  C^ibinets  on  Casters.  Each  oaki- 
net  holds  about  13,000-2x4^^’'  address 
stencils.  $176  each.  Also  an  Elliott 
Addressing  Machine  foot  operated  $250. 
’The  McKenzie  Banner,  McKenzie,  Tena. 


Newsprint 


Direct  Mill  Shipments  Eine  quality 
Newsprint.  All  sizes  Rolls  and  Sheets. 
Brookman  Paper  Corp.,  555  West- 
chester  Ave.,  New  York.  MO  5-6022. 
NEWSPRINT  —  All  Sizes 
BEHRENS  PULP  A  PAPER  CO. 

70  E.  45  St..  N.  Y..  N.  Y.— MU  6-6676 


Press  Room 


24  PAGE  GOSS  PRESS 

For  Sale 

3  deck  single  width,  complete  stereo¬ 
type  equipment,  conveyor,  color  foun¬ 
tains,  curved  router,  extra  blanket  cyl¬ 
inder,  gears. 

New  Motor-Controls  in  1945. 

Delivery  about  June  1 


RAPID  CITY  DAILY  JOURNAL 

Rapid  City,  South  Dakota 


GOSS  6  UNIT  PRESS 
Arch  ’Type,  End  Feed.  Double  Folder, 
22%"  cut-off.  Color  Hump,  Reverse, 
100  H.P.  AC.  C-W  drive,  web  break 
detectors,  Alico  Form  Roller  Adapters. 
Available  January,  1960. 

LOYAL  S.  DIXON  CO. 

11164  Saticoy  St.  Newspaper 

Sun  Valley.  Calif.  Press 

POplar  6-0610 _ Erectors 

NEW  COLE  QUARTERFOLDER 

PORTABLE,  Adaptable  all  types  rotary 
presses.  Time  and  Money  saver. 

OKLAHOMA  CITY 
MACHINE  WORKS 

1633  West  Main,  Oklahoma  City.  Okla. 
Re  6-8841 


j  Advertising  Rates 

CLASSIFIED 

Use  Rotas  lACH  CONSECUTIVI 
lasertioa 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  9  50c  per  line  each 
insertion;  3  times  ®  55c;  2  •  60c; 
1  9  65c.  Add  20c  for  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
I  of  printed  employment  application  forma 
by  sending  self-addressed  8c  stamped 
envelope  to  EAP  Classified  DepL 

AU  OTHER  CLASSIFICATIONS: 
4  times  ®  95c  per  line  each  insertion; 

I  3  times  «  $1.00;  2  times  •  $1.05; 
1  9  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

$1.00  SERVICg  CHARGE  ROR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wsdnasdoy,  4  p.ai. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
;  holders’  identities  held  in  strict  con- 
I  fidence.  Replies  mailed  daily.  Editor  A 
Publisher  reserves  the  right  to  edit  all 
copy. 


DISPLAY  RATES 


Afste 

1 

6 

13 

26 

32 

Lines 

Time 

Timet 

Times 

Times 

Timas 

S64 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

UO 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 

1700  Timas  Towor  N.  T.  34.  N.  Y.  | 
Phono  BRyant  9-30S2  j 
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MACHINERY  and  SUPPLIES 


Press  Room 


MACHINERY  and  SUPPUES 

MACHINERY  and  SUPPLIES 

MACHINERY  and  SUPPLIES 

Press  Room  \ 

Press  Room 

Wanted  to  Buy 

Attention 
Publishers  I ! 


SCOTT  S  Unit  Press 
Full  ROP  Color 
AC  Motor  Drive 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


GOSS  6  Unit  Press 
Six)t  Color 

Substructure  &  Reels 


BEN  SHULMAN  ASSOCIATES 

«0  E.  42  St.,  N.  Y.  17  —  OX  UWi 


EXPANDING?....  or 


Just  Replacing 


GOSS  Unitube  16  Pages 
Spot  Color 
All  Tubular  Stereo 


You'll  Find  What  You  Need  Here; 


GOSS  3  Unit  HSLC  Press 
Pony  Autoplate 
AC  Motor  Drive 


WILL  Buy  for  Cash.  Complete  Plut 
also  Individual  Machine  and  Eiquipm«it 
anywhere  in  U.S.A. 

PRrNTORAFr  REPRESENTATIVK 
277  Broadway  New  York  7,  N.  I, 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 


AVAILABLE  IMMEDIATELY  ^ 

due  to  mechanical  plant  merger 

ST.  LOUIS.  MO. 


AVAILABLE  AUGUST  I.  1959 
BOSTON  HERALD-TRAVELER 


JOHN  GRIFFITH  CO.,  INC. 

415  Lexington  Ave.,  New  York  17,  N.Y. 


21  DUPLEX  Metropolitan  Units 
-23-9/16" 

5  Extra  Color  Cylinders,  5 
Drives 

5  Folders  with  Balloon  Formers 
21  Kohler  3  Arm  Reels  with 
Trackage 

How  much  or  little  can  you  use? 

Can  be  removed  in  Units  and 
stored 


22  SCOTT  UNITS— 22%' 

5  Color  cylinders  on  reverse 
units 

6  Double  Folders  with  C-H 
Conveyor 

22  Scott  3  Arm  Reels  with  Auto¬ 
matic 
Tensions 

Trackage,  Turntables,  Plate 
Conveyor 

Delivered  new — 1930-1937-1942 


Name  your  own  price 
Must  vacate  building  at  once 
4  or  6  Units  Hoe — 23-9/16  in.  cutoff 


INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  CSty  5,  Ha 
WANTED :  8-p«ge  Duplex  or  Goes  flat 
bed.  Advise  serial  no.  and  when  avail- 
able.  Northern  Machine  Works,  821 

N.  4th  St.,  Phila.  6,  Pa. _ 

TOP  PRICES  for  Plants  Anywhen. 


Four  units  (64-32  pages)  Arch  type,  GEINERAL  PRINTING  EXJUIPMHNT, 
cylinders  roller  bearing,  steel,  bronze  5708  N  W  2nd  Ave.,  Miami  37,  Fla.  or 


fabroil  gearing,  spray  fountains,  dou-  |  1608  Terminal  Tower,  Cleveland  13,  0. 
ble  folders  shaft  driven,  tabloid  slitters. 


offside  subway  delivery  to  conve:tor,  EXPANDING  GROUP  NEEDS  recent 
substructure  two  roll  positions,  rfectrlc  P4.4  Q4.4  i„tcrtype:  Model  30  or  34 


Linotype:  Comet  or  decent  five  with 
Horner  ^75-7.5  ^P.  teletype  keyboard  attached  :  24  page  Do- 


Tubular  Press;  and  recent  Bred, 
now  geared  32,800.  ink  Unk,  plate  qj  details.  P.  O.  Box  71,  Merced, 
hoist,  now  usinsr  68  in.  rolls  (9  cols. 

11  ems)  40  inch  diameters.  . . . . . 

Fifth  unit  Hoe  Z  pattern  heavy  con-  ROTARY  ROUTER.  Give  serial  nunv* 


stroction,  like  substructures  sivee  80-  ber,  conditions  location  and  price. 
40  piuree.  Sell  4  or  6  units.  Will  dem-  David  H.  Clymers  El  Dorado  Times, 


6  UNIT  SCOTT— 23  9/16" 


2  Double  Folders  with  C-H 
Conveyors 

2  AC  Drives,  Portable  Color 
Fountains,  Substructure  with 
Roll  Arm  Brackets 
Located:  KNOXVILLE 
(TENN.) 


AVAILABLE  IMMEDIATELY 
BOSTON  GLOBE 


onstrate.  Crane  rail  over  press,  unit  El  Dorado,  Kansas. 


transiiortation  bases  available. 

W.  B.  Pape — Republican-American. 
Waterbury  20,  Conn.  PLaza  4-0141. 


20  HOE  UNITS— 23-9/16' 
Reels  and  Automatic  Tensions 
Can  be  sold  as  3-4-6  or  8  Unit 
Presses,  or  in  individual  Units 
Delivered  new  1926-1929-1932- 
1937 


24  PAGE 

DUPLEX  TUBULAR  PRESS 


BLANKET  CYLINDER  for  two  piste 
wide  Semi-Plate  Goss  StraightJine 
Press.  Phone  or  write  Daily  Banner. 
Cambridgp.  Maryland. _ 


HELP  WANTED 

Administrative 


2  to  1  Model 
Double  Folder 


4  Plate  Wide 
AC  Drive 


SECRETARY  for  major  national 
newspaper  supplement,  office  New  York 


With  complete  stereotyping  equipment.  CTity.  Background  in  publishing,  adver- 
Installed  and  reconditioned  two  years  tising  sales,  circulation,  editorial  and/ 


ago.  Paper  suspended  operation. 


6  UNIT  SCOTT— 22  3/4"  3  SCOTT— 23  9/16" 


Double  Folder  with  C-H  Con¬ 
veyor,  Extra  Color  Fountain,  3 
Arm  Reels  and  Automatic  Ten¬ 
sions.  Trackage.  COMPLETE 
STEREO-7  ton  Kemp  Pot,  Dou¬ 
ble  Junior  Vacuum  Autoplates, 
Auto-shaver,  Router,  Stahi 
Master 

Located:  DETROIT 


ERNEST  PAYNE 
CORPORATION 


or  promotion  helpful.  Age  24-33.  En¬ 
grossing  work.  Stimulating  prewnt, 
challenging  future.  Crackerjack  dicta¬ 
phone,  stenotype  or  ahorthand.  Wel¬ 
come  responsibility.  Enjoy  m^in* 


with  2  extra  COLOR  Couples. 
Floor  Fed  Press — 23-9/1 6- Ster- 
eo-AC. 

Location:  Portsmouth,  Va. 


82  Beekman  Street  New  York  38  people.  Box  1743,  Editor  &  Publisher. 

BEk'kman  3-1791 


4  UNIT  SCOTT  PRESS  64  pages  23- 


_ Artists-Cartoonists 

LAYOUT  ARTIST,  prefer  newspaper 


9/16  double  folder,  ink  tank,  trackage,  back-ground.  Strong  on  layout  abiliW 
Bought  for  expansion.  Sold  plant,  for  all  types  of  accounts.  Some  finiehed 
Don’t  need  press  now.  $16,(K)0  for  quick  art.  &cellent  working  conditions  with 


5  UNIT  SCOTT— 22  3/4" 


DUPLEX  TUBULARS 

16 — 24  pages-AC-Stereo. 


Double  Folder — 2  Color  Cylin¬ 
ders,  AC  Drive — Scott  3  Arm 
Reels,  Wood  Pony  Autoplate, 
Complete  set  double  truck  stereo 
equipment. 


8  page  FLATBEDS 

Goss  Cox-o-type  —  Duplex  AB 


AGGRESSIVE  CIRCULATION 
MANAGER 


LINOTYPES  &  INTERTYPES 


3  UNIT  HOE— 22  3/4" 


Extra  Color  Cylinder  —  AC 
Motor.  Complete  Stereo  with 
Pony  Autoplate.  < 


And  many  other  Presses  and 
Equipment  of  every  size  and 
description 


sale.  A  publisher  looked  at  it,  found/n  many  comx>any  benefits.  SalaiTT  coia- 
excellent  condition.  He  must  decide  mensurate  with  experience  and  ability- 
whether  to  buy  now  at  this  low  price.  Send  complete  resume  and  samples  to 
store  and  erect  in  two  years.  This  bar-  Box  1600,  EMitor  A  Publisher, 
gain  won’t  last  long.  Phone,  write  — 

R.  Frey,  Rittman  Publishing  Co..  Circulation 

Rittman,  Pennsylvania.  '  "  ** 

DUTLES^TUBULAR  PRESS  in  dally  PIR(~I  II  ATION 

production,  16  page  capacity,  one  to  AtyttKtbblVt  I  lUI't 

one  ratio,  with  related  stereo  equip-  MANAGER 

ment,  all  in  good  condition.  Available 

mid-summer,  where  is  and  as  is.  Di-  ^ith  a  successful  record,  for  Ourt 
rect  inquiries  to  M.  L.  Brueggeman,  ^rea  2  daily,  25  to  40,000  olass.  must 

be  thoroughly  experienced  in  all  phssei 
Sun,  3409  Wilson  Blvd.,  Arlington,  Va.  „{  circulation.  This  is  an  excellent  op- 

DUPLEX  PRESS  about  yourself.  All  replies  strictly  cofr 

8  Units  and  double  folder.  Cutler-Ham-  fidential.  Box  1656,  Editor  A  Fuo- 
me  Conveyor.  Equipped  for  spot  color,  lisher. 

22^4*  cutoff,  AC  drive.  Underfed,  dou-  _ _ _ — 

ble  roll  stands.  AVAILABLE  NOW.  CIRCULA’nON-REPOR’TER  on  county 
MAKE  US  AN  OFFER.  W.  O.  Uttlck,  seat  Ohio  semi-weekly,  start  and  oon- 
Zanesville  (Ohio)  Publishing  Company,  trol  carrier  boy  system  in  local  cot- 


U1  CirCUII&i-lUll.  AI81B  89 

portunity.  If  you  feel  you  can 
for  this  position  please  write  us  fulu 
about  yourself.  All  replies  strictly  cot 
fidential.  Box  1656,  Editor  A  Pub¬ 
lisher, 


ASK  ABOUT  OUR  LEASING  SERVICE 


PRESS  MOTOR  DRIVES  of  25.  40.  munity  of  «800.  ^fb*r  nws  w 
50.  60.  75,  100,  160  H.P.  AC.  George  making  circulaUon  rontacta  in 
G.  Oxford.  Box  903,  Boise.  Idaho.  communities  and  do  s^  fesiw 

writing.  Young  man  desired.  7200 
Stereotype  circulation.  Box  1711,  Editor  A  ru*’ 

'■  Usher.  _ _ _ 

S®]?  2"*’  Duty  IWYUE  Qjjg  Op  CHICAGO  areas  lea^ 


BEN  SHULMAN  ASSOCIATES,  INC. 

60  East  42nd  St.  New  York  1 7,  N.  Y. 
Phone  Oxford  7-4590 


848,  Sedalia,  Mo.  TAylor  6-4684. 


Radl^  Ato  Rou^  disa^mWed  ^t  new8paper»-26  to  60.000 

^pleto,  leto  motor— 8100.00.  For  a^-  —(controlled  circulation  with  hi^ 


~ — 7'  j - rr —  . . —^conx-roiiea  cinjuimiiun 

Uon^  InfprmaUon,  ^one  or  w^.  percentage  of  paid)  has  a  big  P«lr  « 
Crotral  Missouri  Graphic  Arts  Box  ^rculation  manager’s  shoes  to  tjj- 


It  your  past  work  recorf  and  mfOT 


’  _ : _ ~  --  T -  jvur  yuBb  wuriA  --  - 

CURVED  ROUTEai.  23-9/16"  cut-off.  encoe  fit  theoe  shoos  we  havs  ^ 
Takes  and  9/16"  platos.  Good  con-  maUhing  suit  to  go  with  thesn.  »» 

dition.  The  Edmonton  Journal,  Ed-  salary  desired  and  repliee  conflaSD”*** 
monton,  Alberta,  Canada.  Box  1621,  Editor  A  Publisher. 
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HELP  WANTED _ 

Hatfified  Advertising _ 

UNUSUAL  OPPORTUNITY  for  young  ; 
man  with  one  or  two  years  experience  : 
Classified  Selling.  Right  man  can  ad-  | 
vance  to  Classified  Manager  short  time 
upon  proving  ability.  Give  full  details, 
education,  experience,  background,  ref¬ 
erences.  Advertising  Manager,  Port 
Angeles  Evening  News,  Port  Angeles, 
Washington.  | 

Display  Advertising  i 

DISPLAY  MAN  with  layout  and  sell¬ 
ing  ability  on  Ohio  daily  of  twenty 
thousand  circulation.  Write  full  details 
including  salary  requirements  to  Box 

13S4.  Editor  &  Publisher. _  I 

ADVERTISING  Manager:  also  second 
man.  Exceptional  opportunity  on  three 
growing  suburban  weeklies,  Chart 
Area  6.  Sales,  layout,  ideas  and  expe¬ 
rience  a  must.  Enterprise  Publica- 

tioTS,  Brookfield,  Illinois. _ 

AD  MANAGER.  Competitive  experi¬ 
ence,  good  salesman,  planner,  staff 
leader,  and  wants  a  real  challenge. 
Good  base  salary  plus  liberal  bonus 
on  increased  revenue.  Apply  ^x  1410, 
Editor  &  Publisher. 

ADVERTISING  MANAGER  for  small 
Colorado  daily  newspaper.  Ideal  cli¬ 
mate.  Right  man  will  have  good  op¬ 
portunity  for  advancement.  Must  know  | 
advertising  and  be  able  to  develop  | 
present  accounts  and  new  accounts. 
This  is  better  than  an  average  iKtsition 
and  we  will  pay  accordingly.  Write 
Box  1643,  Editor  &  Publisher. 

80  YEAR  OLD  Chart  Area  6  daily, 
25,000  circulation  bracket,  wants 
proven  promotion  display  man.  One 
who  can  hit  ball  and  really  produce 
on  si>ecials.  One  who  is  looking  for 
connection  where  results  will  pay  off. 
Family  man.  25  to  45  age  range,  pre¬ 
ferred.  Generous  retirement  and  other 
benefits.  Address  Publisher.  Box  1624, 
Editor  t  Publisher,  Give  full  particu¬ 
lars _ 

IMMEDIATE  OPENING  for  Display  I 
Advertising  Salesman.  Must  have  some 
ttles  and  layout  experience.  One  of 
eleven  papers,  so  chances  for  advance¬ 
ment  are  great.  Perfect  climate,  friend¬ 
ly  people.  Write  fully  to  Robert  E.  Lea. 
Advertising  Director,  Clovis  News- 
Joumal,  Clovis.  New  Mexico. _ 

VENEZUELA  DAILY  needs  two  men, 
one  advertising,  one  circulation,  1500 
plus  commimions.  Young,  drive  more 
iinpoi^nt  than  experience.  Good  Span- 
ish.  Box  1408.  Editor  &  Publisher. _ 

^AN  needed  on  aggressive  semi- 
wwkly.  Strong  on  layout  and  sales. 
Excellent  opportunities  within  live- 
wire  newspaper  group.  Gmxl  salary 
*1*5  for  producer.  Send  com¬ 

plete  resume,  salary  requirements  to 
^neral  Manager,  Timea-Green  Sheet. 
Walnut  Creek.  California. 

ADVEITISING  MANAGER 
Rapidly  extending  3  store  food  chain 
^Southeast  suburb  of  Chicago  needs 
^petent  Advertising  Manager  with 
good  knowledge  of  newspaper,  direct 
procedures.  Superior 
wnetits,  salary  open  to  your  ability, 
^nd  resume  prompUy  to  Model  Food 
Avenue  at  17.5th  St., 
Hammond,  Indiana.  Att:  James  Mar- 

ADVERTISING  MANAGER  -  subtiT- 

han  daily  in  10.000  to  20.000  clrcula- 
'w"*;  Metropolitan 

kn^'  crentive  and 

know  1^  to  handle  men.  Good  salary 
Yni-k  PrifiR®  benefits.  New 

jOrk  City  interviews  can  ^  arranged 

« yAgj*-  mrag 

r^fi^X^iu^  ^-^O.OOO  advertising  di- 
a  groi^'  "rii®  ®  chance  with 

ms*  weekly  in  choice 

UM  of  Southern  California.  Box 
Editor^  *  Publisher. _ 

^i„/*^AMENTO  BFJ:  has  an 
?^is?no.^  I  CTPerienced  ad- 

and  ovilTn®?!  ofi  fiww  bu.sinem 

PortM^  p  production  are  im- 

"'•'■•‘ot  area.  Job 
bmlfita  employee 

Parsonai  detailed  experience  and 

Personnel 


HELP  WANTED 


Display  Advertising 


j  WEIST  VIRGINIA  independent  combi- 
:  nation  daily,  Sunday  newspaper  seeks 
I  capable  display  advertising  manager. 
Good  opportunity.  Write  Box  1701, 
Editor  &  Publisher. 


FREE 

JOB  MARKET  letter,  with  list  of  avail- 
able  jobs  and  nationwide  employment 
conditions.  Bill  McKee  Birch  Personnel. 
59  E.  Madison,  Chicago,  Illinois. 
REPORTER  PHOTOGRAPHER  wanted 
by  small  central  New  York  daily. 
Must  know  dark  room,  be  capable  on 
'  all  news  beats.  Good  wages,  opportunity 
for  advancement  for  right  person.  Ap¬ 
ply  Eiditor,  Dally  Messenger,  Cajiandal- 
gua.  New  York. _ 

EDITOR  for  aggressive  60,000-plus 
circulation  morning  newspaper  in  a 
progressive  Southern  community,  CTart 
Ar>a  4. 

This  man  will  join  a  team  of  top 
flight  newspaper  executives  dedicated 
to  maximum  professional  advancement 
and  to  publishing  a  superior  newspa¬ 
per.  This  job  requires  experience,  cour¬ 
age,  and  dedication,  and  can  be  a  re¬ 
warding  career  opportunity  to  the 
right  man.  He  should  not  be  under 
35  nor  more  than  60  to  fit  into  this 
1  challenging  opportunity. 

Write  in  full  to  Box  1400.  Editor 
&  Publisher.  Your  confidence  will  ^ 
protected. _ 

EDITORIAL  MANAGER  to  be  work¬ 
ing  supervisor  of  3-man  department 
handling  publications  and  public  rela¬ 
tions.  J-School  grad,  age  36  to  60, 
with  editorial,  layout  and  production 
experience  on  hotise  organs,  industrial 
publications  or  newspapers.  Pleasant 
living,  chall^ging  work  within  3.5 
miles  of  Chicago,  foremost  National 
Trade  Association.  Salary  to  1700  per 
month,  depending  on  experience.  Ap¬ 
plicants  should  be  readily  available  for 
j  interview.  Address  replies  and  com¬ 
plete  resume  to.  C.  H.  LANHAM. 
DIRECTOR  OF  PERSONNEL.  AMERI¬ 
CAN  INSTITUTE  OF  LAUNDERING, 

JOLIET,  ILLINOIS. _ 

bagklojsOT  OPPORTUNITY  FOR 
MAN  to  edit  company  magazine,  large 
city  in  CJiart  Area  6.  Experience  on 
small  town  newspaper,  knowledge  of 
camera  and  layout  desirable.  Not  en¬ 
tirely  a  _  desk  job.  Some  short,  over¬ 
night  trips  involved,  in  company  car 
on  expense  account.  Include  full  back¬ 
ground  material  and  salary  require¬ 
ments.  Write  to  Box  1611,  Editor  & 
Publisher.  _ 

EXPERIENCED  social  news  and  fea¬ 
ture  writer.  Knowledge  of  head  writ- 
mg,  layout  and  makeup  necessary. 
Prize-winning  medium  size  daily  in 
New  York  metropoliUn  area.  Box  1602. 
Editor  A  Publisher. 

OIL  ^ITUK  —  reporter  with  back- 
ground  in  oil  news,  preferably  now 
living  in  South  or  Southwest.  List  ex¬ 
perience.  references,  salary  require¬ 
ments  and  samples.  Write:  AI  Hewitt. 
Managing  Editor,  Shreveport,  La. 


_ HELP  WANTED _ 

Editorial 


SPORTS  reporter-editor,  young  man, 
sonie  experience,  must  be  sha.'p  and 
hard  worker.  Twin  City  News-Record, 
Neenah,  Wisconsin. 


ASSOCIATE  BOOK 
EDITOR— WRITER 


I  ASSOCIATE  EDITOR 

National  financial  weekly  has  an  open¬ 
ing  on  its  staff  for  an  experienced 
writer.  Financial  background  preferred 
birt  not  necessary.  Submit  complete  de- 
inclurling  salary  required  to  Box 
1646,  Editor  &  Publi.sher. 

DKK  MAN — Reporter  on  morning 
daily  In  resort  community.  Right  man 
can  find  congenial  work  providing  ex- 
eellent  all  around  experience  on  small 
SUIT  of  well  edited  newspaper.  Apply 
n  .  Publisher.  Bedford 

Daily  Gazette,  Bedford.  Pennsylvania. 

SPORTO  EDITOR.  Experienced  in 
heads.  layout  and  local  column,  needed 
for  immediate  opening.  Heavy  local 
siwrts.  Present  man  being  advanced. 

and  opportunity 
on  Texas  daily.  Correspondence  confi- 

Editor  A  Publisher. 

WIRE  roiTOR  needed  on  prize  win- 
ning  Texas  medium  sized  daily  by  May 
1.  Two  wire  service*  with  TTS.  Right 
spot  for  yoang  man  interested  In  mov- 
j^up.  Minimum  one  year  experience. 

I  Good  salary.  Smd  resume  with  applica- 

ft*P  bM"JS*'*** ' 
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j  This  position  involves  extensive 

original  writing  in  natural  his¬ 
tory  and  the  natural  sciences. 

The  bwks  are  liberally  illus¬ 
trated  in  color.  Our  i>olicy  is 

quality  and  not  quantity  annual 
titles.  KnowledRe  of  layout  and 
photo  journalism  helpful.  Age  to 
40.  In  confidential  resume,  please 
give  education,  job  experience,  age 
and  salary  requirement.  Box  1700, 
Editor  &  Publisher. 


COPYREADERS 

and 

REWRITEMEN 

One  of  the  country’s  lead¬ 
ing  metropolitan  dailies 
(Chart  Area  2)  is  making 
a  substantial  addition  to 
its  present  edtiorial  staff. 

It  wants  and  needs  only 
top-talent  copyreaders  and 
rewritemen.  This  is  an  op¬ 
portunity  for  young  (pref-  | 

erably  under  30)  college 
graduates  with  a  minimum 
of  four  years  of  sound  and 
solid  newspaper  experience. 

For  those  who  qualify,  the  I 

newspaiier  offers  growth,  i 

modern  benefits  and  ex¬ 
cellent  salaries. 

For  consi  leration.  submit  a 
complete  resume  (to  be 
held  in  confidence),  and 
samples  of  your  work. 

'HiMe  who  qualify  will  be 
invited  for  an  interview 
and  try-out  at  the  news¬ 
paper's  expense. 

Our  staff  is  aware  of  these 
openings. 

Please  write  today.  Box 
1731,  Editor  &  Publisher. 

DESK  MAN.  some  writing.  75  miles 
from  New  York.  Will  consider  young 
man  with  some  experience.  Hard  job. 
$80  to  start.  Box  1721,  Editor  A  Pub¬ 
lisher. 

EDITORIAL  WRITER 
REPORTER 

j  Interesting  position  on  Connecticut 
,  daily;  general  reporting  in  news  room 
I  and  ^itorial  department  work  under 
I  direction  of  Editorial  Page  Director. 

I  We  are  looking  for  ambitious  young 
I  man  preferably  familiar  with  area; 

about  30  years  old.  Some  experience 
I  necessary  but  enthusiasm  for  newspa¬ 
per  work  most  essential.  Must  be  men¬ 
tally  mature,  friendly  disposition,  have 
good  nose  for  news,  energetic  enough 
to  dig  for  facts  and  have  ability  to 
write  clearly. 

Congenial  work  surroundings,  excel¬ 
lent  plant,  well  bslanced  fringe  ^ne- 
fit  program.  Write  Box  1719,  Editor  A 
Publisher. 

EDITORIAL  WRITER  for  independent 
conservative  New  England  newspaper. 
Send  complete  biography  and  samples 
of  work.  Personal  interview  necessary. 
Box  1718,  Editor  A  Publisher. _ 

GENERAL  NEWS  REPORTER,  also 
cover  some  sports.  land  and  water; 
camera  user  or  willing  to  learn.  Flor¬ 
ida’s  best,  largest  and  growingest  week¬ 
ly,  eventual  dally.  B<mming  but  not 
expensive  East  Coast  town  known  as 
"^ilfish  Capital  of  the  World.”  New 
air-conditioned  plant.  Lifetime  career 
for  right  person.  $66  plus  car,  allow¬ 
ance  with  regular  raises  for  near-be- 
glnner;  higher  startle  pay  If  J-grad- 
uate  or  experienced.  Pull  details,  sam- 
;  pies  if  available,  character  references. 

I  first  airmail  letter.  Mr.  Lockwood, 

I  Stuart  (Florida)  News. 


HELP  WANTED 


_ Editorial _ 

GENERAL  REPORTER  wanted,  write 
D.  Gr.indon,  The  Daily  Gazette, 

Sterling,  Illinois. _ 

MALE  KEPOR’TER,  experienced,  dedi¬ 
cated  newsman  wanted  for  ooui^ouse 
beat.  Southwestemer  preferred.  Good 
pay.  Write  full  details  in  first  letter. 
Odessa  American,  Odessa,  Texas. 

MANAGING  HHTOR 
for  one  of  the  largest  weekly  news¬ 
papers  in  the  East  (Chart  Area  2). 
Must  have  a  solid  background  and  real 
ability.  Excellent  salary  and  working 
conditions.  Wrjte  Box  1798,  Bklitor  A 
Publisher. 

NEWSPAPER  LIBRARY 
YOUNG  MAN  to  train  for  night  super¬ 
visor  in  Minneapolis  Star  and  Tribune 
library.  Newspaper  or  library  back¬ 
ground  preferred,  but  not  essential. 
Responsibility  for  operations  of  eve¬ 
ning  library  staff  averaging  five  per¬ 
sons  will  be  assigned  when  readine.ss 
demonstrated.  Send  resume  of  e.\peri- 
ence  an  1  background,  state  salary  re¬ 
quirements.  Personnel  Department. 
Minnear,olis  Star  and  Tribune.  Minne¬ 
apolis  15,  Minnesota. 

PRIZE-WINNING  GLOBE,  Arizona 
Record  weekly  needs  news  man  May  18 
capable  of  becoming  news  editor,  man¬ 
aging  editor.  Must  cover  local  news 
sources,  edit  correspondents’  copy, 
write  own  heads,  cut  lines,  use  cam¬ 
era,  etc.  Self  starter  requiring  mini¬ 
mum  supervision.  Well  written,  clean 
copy  essential.  Present  man  buying 
own  paper.  $75-$95  weekly  to  start 
depending  upon  experience,  capability. 
Group  insurance,  mileage.  Clippings, 
best  references  required.  World’s  best 
all-year  climate,  good  hunting,  fishing. 
John  D.  Seater,  Jr. 

REPORTER  —  EXPERIENCED  IN 
!  GOVERNMENTAL  REPORTING.  Ca- 
I  reer  opportunity  for  right  person. 
Morning  paper.  Good  wages,  top  bene¬ 
fits.  Allowance  for  moving  expenses. 
Write  Jay  H.  Wenrich,  Lancaster 
;  Newspapers,  8  W.  King  St..  Lancaster, 
Pa. 

,  REPORTER  FOR  general  as.signment. 
$75  to  $85  depending  upon  experience 
for  5-day,  40-hour  week.  Give  details 
I  in  lette.-  to  W.  W.  Wilson,  Managing 
Editor,  Wilmington.  North  Carolina, 
Star-News. 

REPOR’ER-PHOTOGRAPHER.  after- 
noon  daily,  5  day  week,  pension  plan, 
etc.  Write  George  H.  Bevan,  Editor. 
Coming  Leader,  Coming,  New  York. 

REPORTER  WANTED— large  ABC 
weekly.  Experienced  newsman,  camera 
experience  good,  but  not  necessary. 
Permanent  position  for  man  who  pre¬ 
fers  work  on  weekly,  good  opportuni¬ 
ties.  Write  'The  Coalfield  Progress, 
Norton,  Virginia,  stating  age.  experi¬ 
ence.  qualifications,  personal  habits, 
etc. 

Free  Lance 

FREE  LANCERS!  Sull  your  photoa  to 
the  huge  house  organ  market.  4,00fl 
company  magazines  buy.  Payment  from 
$10  to  $100  for  singla  pieturea  and  eap- 
tions.  Free  information.  Gabble  Press 
Pictures,  151  W.  48th.  N.Y.C. _ 

_ Merhanical _ 

OOMBINA'nON  LINOTYPE  OPBR- 
ATOR-Foreman — may  become  floorman 
— 37 'A  hour,  five  day  Daily  Union  $2.78 
hour  base  with  extras,  vacation,  sick 
pay,  hospitalization,  wonderful  living 
conditions  in  one  of  the  more  beautiful 
towns  of  10,000  in  the  Northwest. 
Write  Box  1604,  Editor  A  Publisher. 

TBLETYPESSTTTER  PERFORATOR 
OPERATORS 

EXPERIBNCH)  OR  TRAINEES 
IN  AWARD  WINNING  CITY  OF 
NEW  HAVEN 

Qualified  operators — $119  i)ar  week- 
night  work,  $114  days,  87%  hour  week. 
Trainees — increasing  percentages  of 
scale  according  to  line  production  up 
to  350  lines  per  hour  competency. 
Write  Richard  G.  Harris.  New  Haven 
Register,  New  Haven,  Conn.,  or  phone 
for  appointment. 

GENERAL  FOREMAN  to  supervise 
composing,  press  (flat-bed),  stereo. 
Evening  News,  Port  Angeles,  Wash¬ 
ington. 
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HELP  WANTED 


Mechanical 


HELP  WANTED 


Syndicate  Salesmen 


SITUATIONS  WANTED 


Administrative 


SITUATIONS  WANTED 


Classified  Advertising 


"TAPECO" 


j  SALESMEN  for  KTOwing,  new,  inde- 
'  pendent,  weekly  column  to  dailies.  Only 
!  one  of  kind  in  expanding  fieid.  Box 


TELCTYPESETTER  OPERATOR  one  of  kind  in  expandii 
PL.\CEMENT  SERVICE  .  .  .  NO  FEE  1653,  Editor  &  Publisher 

Top  pay  for  qualified  operators - 

All  areas  .  Write  fully.  iv’sxnnn’il 

P.O.  Box  10789,  St.  Petersburg  33,  Fla.  _ Ii-Qinuiuin 


Promotion — Public  Relations 


INSTRUCTION 
Linotype  School 


OHIO  UNOTYPE  SCHOOL 

PROMOTION  DEPARTMENT  of  high-  ,  .  ,  _ 

ly  successful  organization  closely  as-  Linotype,  latertype  Inrtruction 

sociated  with  newspaper  business  is  Free  Information _ 

expanding  promotion  program.  Needs  " 

man  as  Associate  or  Assistant  promo-  LITERARY  AGENCY 

tion  manager  with  imagination,  ideas,  „ 

experience  preparing  copy  and  layout  Services _ _ 

for  newspaper  ads  and  direct  mail  pro-  rw,  .  wk-lenirth  manuscrint 


LITERARY  AGENCY 
Services 


office  Tell  us  in  ^  ^rtuIcU 

confidence,  all  about  your  experience,  ^ 


AGGRESSIVE,  YOUNG  (36)  hard 
working  assistant  retail  manager 
on  200,000  midwest  daily  desires 
relocation  on  progressive  paper 
comparable  size  or  retail  man¬ 
ager  of  smaller  daily.  Strong  in 
use  of  sales  training,  qualified  in 
Bureau  of  Advertising  aids,  pro¬ 
motion,  copy,  layout,  zone  adver¬ 
tising.  Good  follow  thru.  Ten  years 
newspaper  experience.  Outstand¬ 
ing  record  as  assistant  retail  man¬ 
ager,  metropolitan  New  Jersey 
daily  as  well  as  present  position. 
Stable  family  man.  Active  in 
civic  organizations.  Contact  L.  C. 
Molloy,  66  East  Fourth  Street, 
St.  Paul,  Minnesota.  GApital 
2-6011. 


CLASSUIED  MANAGER  —  SAUB- 
MAN  40.  Promotion  minded.  Box  IIU. 
Editor  &  Publisher. 


CorrespondenU 


WASHINGTON  CORRESPONDENT* 
stringer:  Expesrienea:  AP.  dailiM  ui 
trade  (shipping  aviation) ;  last  I  jim 
covering  Capitol  Hill,  other  U.  S.  gn- 
emment.  Fully  accredited  White  Hos*. 
Congress.  Now  represent  2  dailies;  on 
large  metro,  other  smaller  city.  Prt(« 
peut-time,  but  will  consider  full.  Ref*, 
ences.  Phil  von  Herberg,  918-18th.  8t 
NW,  Wash.  6.  DC ;  phone  DI  7-nu. 


Display  Advertising 


rbURyT-'Slucktiom  faiJily:  sal'a'^^ 

fitheV^®"^'  INTERNATIONAL  LITERARY 

iibner*  .  /-snvmv  Tvir» 


AVAILABLE  JULY  1  .  .  .  Display  Ad-  | 
vertising  Man.  81  years  productm 
SUCCE5SSFUL  background,  dailies  6,000  to  40, Odd, 

Bertha  Klausner  GENERAL  MANAGER-PUBLISHER  midwest,  California,  Alaska.  Divers- 

INTERNATIONAL  LITERARY  fied  talent,  strong  on  layout  and  oopj. 

AGENCY,  INC.  SEEKS  challenging  opening  as  top  West  preferred.  0>mplete  resume,  ref. 

130  E.  40th  Street  .  New  York,  N.  Y.  man  or  back  stop  to  over  burdened  orences  follow  .your  inquiry.  Box  Uld. 

Murray  Hill  6-2642  executive.  Have  assisted  top  flight  men,  EMitor  &  Publisher. _ 

also  operated  medium  and  metropolitan  ADVERTISING  MANAGER  and  sal» 
SITIIATION-S  WANTED  papers  U.  S.  and  Europe.  man  (31)  Display  and  Classified.  Id 


PROMOTION  MANAGER 
Promotion  manager  who  has  proved 
himself  sought  by  daily-Sunday  combi¬ 
nation.  Must  be  aggressive  with  suc¬ 
cessful  record.  Ebccellent  growth  op¬ 
portunity,  If  qualified  please  write  us 
fully  about  yourself.  It  will  be  held 
in  strict  confidence.  Box  1612,  Eiditor 
&  Publisher. 


Murray  Hill  6-2642 


SITUATIONS  WANTED 
Administrative 


man  (31)  Display  and  Classified.  Id 


CONVERTED  $260,000  loser  to  prof-  years,  (Chart  Area  12  only).  Box  IWd, 
it  while  cutting  costs  and  building  Editor  &  Publisher. _ 


PUBLISHER-AD  DIRECTOR 


circulation  and  advertising.  Over  26 
years  practical  administrative  experi¬ 
ence  all  departments.  Also  executive 


New  competiUve  conditions  require  new  ':lln 


METROPOLITAN  NEWSPAPER 
WANTS  PROMOTION  ASSISTANT 


«^Uvr  ide;:.  D^irT  ‘tr“conUrt  graduate. Wharton  .and 


owners,  medium-city  properties,  who 

on  kotri  .111  onmT^jtiva  BEiST  references.  Available  short  no- 


WANTS  PROMOTION  ASSISTANT  agree.  20  years  hard-sell,  competitive  "vaname 

oYThAriAncp  ICnowR  t-od&v's  m^lhudi  to  J&CK  rlHTrinfrtOTiy  441  Ijcxins^on 

If  you  are  stuck  wiUi  little  oppor-  ati^ato  ‘  organizaUons.  Box  1413,  Ml^av  Hill®'?  0l?5°‘^*' 

tunity — this  position  fits  you.  Back-  Editor  t  Publisher.  Murray  Hill  2-0195. 


ground  in  Circulation  and  Classified 
promotion  of  3  years  or  more  neces- 
^ry.  Our  Promotion  Manager  needs 
intelligent  and  imaginative  as.sistant  to 
back  him  up  in  an  aggressive  pro¬ 
gram.  Write  giving  work  and  personal 
history  to  Personnel  Director,  The  Ok¬ 
lahoma  Ehiblishing  Company.  6C0  N. 
Broadway,  Oklahoma  City,  Okla. 


AVAILABLE  AS 
AD  MANAGER. 
BUSINESS  MANAGER  OR 
PUBLISHER 


Artists-Cartoonists 


EDITORIAL,  Sports,  and  Illustration 
cartoonist,  would  like  staff  position. 
Samples  sent  on  request.  Box  1764, 
Eklitor  &  Publisher. 


Startling  record  In  one  of 


Circulation 


ADVERTISING  MANAGER 

14  Years  Eixi>erience 
ADVERTISING— REISEIARCH 
PROMOTION 
Now  with 

Pacific  Northwest  Metropolitan 
Proven  record  of  achievement. 
Have  permanently  increased 
classifications  up  to  26%  in  less 

than  SIX  months.  1 

I  CAN  MAKE  MONET  FOR  YOU! 

Eicperienced  in  most  circulation 
groups.  Young  family  man.  College. 
Present  income  $10,000.  Would 
consider  a  small  paper  with  oppor¬ 
tunity  to  invest.  Prefer  California. 
^x  1741,  Eiditor  &  Publisher. 
ADVERTISINff"  MANAGER  saleenun 
— thoroughly  exjierienced  in  all  phseee 


PROMOTION  DIREXTOR  wanted  by  *  •  of  advertising  selling  and  promotk*-  iL  ences.  ( 

expanding  New  England  daily  with  America  S  mOst  Competitive  due  to  RECENT  MERGER  would  abilUy  Ind  "maXatTon  ^bitious.  re  f  *  Pnbli 

wide  interests  in  cornmunity  activities.  pnetrODolitan  markets.  Distin-  !**'«  “  Position  as  an  assistant  on  a  Uable  family  man,  age  60.  Box  1714,  , 

Opportunity  to  develop  own  program.  ' ^  ^  large  paper  or  as  a  manager  on  a  pAitor  A  Publisher  NEWSK 

Must  be  familiar  with  all  aspects  of  quished  tor  energy,  resourcetui-  small  paper.  8  years  experience  includ-  av  s r.vicpTugTMr'  vraNABlS  :  «.000  d 

newspaper  and  radio.  Detail  expert-  ^  >ng  2  as  a  Country  manager.  Very  °  i.*  will  ^  .  eluding 

ence  in  first  letter,  1717,  Editor  neSS,  COmpatablllty  and  leader-  familiar  with  carrier  promotion  and  dwires  change  by  May  IsL^Will  t  114  yea 

&  Publisher.  -L-  WpN  knnwn  in  industrv  Little  Merchant  Plan.  40  year#  old.  «  I  otfei. 

— -  Ship.  e  ry.  Proven  builder.  Robert  D.  ftet  sure  remits  _md  will  IJJ  I  j^iiy  |, 

PROMOTION  MANAGER  —  Metro-  Available  at  Once.  Write  Box  j  Everhart.  4106  Miramar  NE.  Grand  s  PA  f  from  « 

jiolitan  paper  with  circulation  over  r  j-.  o  n  Ur,U«-  Rapids  6.  Mich.  only.  Box  1716,  Editor  *  rw  r 


400,000  wants  experienced,  creative  1^)37,  Editor  8c  Publisher,  j  - 

genius  with  aggressive  initiative.  Good  - — - j  »mickxT  u  a  vr » /-ikti  i:. 

salary.  Send  full  background  informs-  BUSINESS  MANAGER,  General  Man-  CTRCULATION  MANAGER  on  Eastern 
tion.  Box  1725,  Elditor  &  Publisher,  ager.  Assistant  to  Publisher.  Former  I  ““"X-  ex^rienced  on  Midwestern, 
=======  publisher  under  10,000  daily;  ten  years  i  Southey  dailies,  effectively  ver^  in 

IMCXnirrmirxM  varied  experience;  M.B.A.  degree;  circulation  procedures;  skilled  in  de- 


Editorial 


INSTRUCTION 
Classified  Advertising 


circulation  proc^ures ;  skilled  in  de- 


available  for  inteiwiewi  ANPA  Con-  signing  and  execuUon  of  carrier-saJes- 
vention.  Box  1654,  Editor  &  Pub-  ro®"  public  promotions,  ^ks  new 


1 1  NEWSMEN  — 


opportunity  in  top  spot  Box  1722, 
Eiditor  and  Publisher. 


NOW — it’s  up  to  318  newspapers  that  STRONGLY  GROUNDED  all  income, 
have  enrolled  students  in  the  20  lesson  production  departments.  Capable,  dy- 


Classified  Advertising 


Howard  Parish  Course  in  Classified  namic  representative.  45,  f^ily,  good  CLASSIFIED  Manager  Assistant  or 


Advertising!  references  and  documentetion  exi^-  classified  Display.  CompeUUve  Market. 

_  ,  .  ,  ,  OTce.  Now  associated  allied  indust^.  Available  inte^ew  at  oonvcoition:  re- 

Une  big  reason  it  s  a  smart  plan  for  Can  make  money  for  owner,  publisher  locate.  Box  1412  EMitor  &  Publisher, 

newspapers  .  .  .  their  salespeople  get  medium,  small  daily  and  fit  in  smooth- 

top  notch  training  AT  HOME  and  ON  ly.  Want  high  grade  opportunity  where 

THEIR  own  TIME.  The  salespeople  top,  permanent  individual  needed.  Box 

go  for  it.  because  it  helps  them  do  a  1607,  EMitor  A  Publisher.  I  EDITOR  AND  PUBLI 


Available  now  because  of  sus¬ 
pension  of  Grand  Rapids. 
Michigan  Herald.  Deskmen,  re¬ 
porters,  sports  writers,  pho¬ 
tographers.  One  through  M 
years  experience.  For  details 
write  P.  O.  Box  691,  Grand 
Rapids,  Michigan,  or  call  Glen¬ 
dale  4-0769. 


better  job  and  makes  them  worth  more 
to  their  newspapers. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


WANT  MORE  CTRCULATION7  Reve- 

If  you’ve  been  putting  off  enrolling 


your  Classified  people  in  this  course 
that  gets  more  linage  and  revenue  .  .  . 
now’s  a  good  time  to  quit  being  a 


rience  with  6,000  to  300,000  Morning. 
Evening  and  Sunday  operations  avail¬ 
able  for  right  job  and  Publisher.  Box 


"putter-offer” !  Write  or  phone  us  their  1623,  Editor  &  Publisher. _ 

SS^^“d«cripU^  broX'jl  '■a®^d®''reS  MANAGEMENT  Aallenge  want^- 


enrollment  forms.  The  tab  is  just  66  liv?-vrtre  profit  Producer,  leader,  solid 
bucks  apiece,  and  when  your  people  citizen  under  50,  wants  opportunity 


have  finished’  the  course,  if  you^n’t  ^5  vc^rs  experience  all 

feel  it  was  one  of  the  beet  invest-  dailies  to  fullest. 


ments  of  the  yeai— let  us  know,  and  Property  on  round  foundaUon. 

we’ll  send  you  a  bushel  of  fresh  Florida  ^leyelw  mw  adv^ing,  metend  or- 


Do  yourself  a  favor.  Check  this  im 


culation.  Present  key  position  secure ; 
will  move  where  owner  offers  greater 
diance  contribute,  reward  accomplish- 


portant  newspaper  executive’s  aid  to-  I  Our  client  trtll  secure  sizeable 


SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 


increased  earnings  for  you  in  return 
for  compensation  around  $25,000.  In¬ 
vestigate!  James  A.  Stewart  Company, 
Advertising.  Roeslyn  Road,  C^negie, 
Pennsylvania. 


OE'FICE  MANAGER  —  administrative 
Classified  Advertising  Development  assistant,  (female),  20  years  experi- 
Services  For  Newspapers  Since  1938  ence,  business  end  of  newspaper.  In¬ 
terested  in  newspaper  under  26,000 
2900  N.W.  79th  St.,  Miami  47,  Florida  circulation.  Available  for  interview 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTIHCATION 


PLaza  4-5591 


ANPA  convention.  Box  1747,  Editor  A 
Publisher. 


EDITOR  &  PUBLISHER  for  April  18,  19« 


EurroR 

Highcat  recognition,  i>roven  record. 


tbie  Beatarn  interview  April.  Box  1401, 
Editor  A  Publiaher, _ 

•♦EDITORS  &  REPORTERS** 

National  clearing  houae  for  competent 
Deraonnel  coast-to-coast  at  no  ch^ge 
M  employer.  Phone.  Write  or  Wire 
HEADUNE  PERSONNEL  (Agency) 

$  E.  46  St..  New  York.  OXford  7-6728 


SPORTS  EDITOR 

Seek  poeition  with  ambitiova  medium 
daily.  Onacientioua  aporta  writer-desk- 
man,  4  yeara  large  Midwest  dailies.  Box 
1103,  Editor  A  Publiaher. 


SPORTS  EDITOR.  16  years  all  iHiaaes 
on  small  newspapers  (under  40,000). 
Seeks  new  opportunity  in  top  spot, 
Ohio,  borderline  states  over  15,000. 
Now  onployed.  Strong  on  makeup.  Age 
40,  married.  $120-5125  per  week.  Box 
1402,  Editor  &  Publisher. _ 


®JCATION-REUGION  EDITOR  with 
26  years'  top  service,  features.  Wants 
Chart  Area  2,  3,  6  spot;  medium  pa¬ 
per.  Samples,  resume.  Box  1404,  Ekli- 
;  tor  &  Publisher. 


GENEIRAL  REPORTER,  27,  married. 
Vet,  BAJ,  two  years  experience  on 
70,000  daily.  Seeks  reporting  job,  pref¬ 
erably  sports,  in  Chart  Areas  3,  4.  5 
or  9.  Box  1506,  Editor  &  Publisher. 


EDITOR  OR  MANAGING  EDITOR 
Outstanding  record  and  references. 
1416,  Editor  &  Publisher. 


SOCIETY  roiTOR,  26;  Five  years  ex- 
penence  with  dailies  wants  society  or 
wneral  reportins:  jiob.  Sotithwest  or 
Midwest  location.  Available  now.  Box 

1532.  Editor  A  Publisher, _ 

SPORTS,  versatile  family  man,  5  years 
Petro  sports  staff,  stymied,  siwt  on 
prtyreasive  paper  or  Ihiblic  Relations. 
Wide  sports  background.  Box  1409. 
Mitor  A  Publisher. 


SYNDICATE  news  and  featurea  edi- 
j”;  years.  Single.  27.  Yale  grad 
1  reporters  job.  Prefer,  know 

j  !g?rts.  Box  1405,  Editor  A  Publisher. 
nhutauso  MANAGING  BDlTOR~?5 
•OTSMive  ■nall-cIty  daily.  Wve  yean 
^all  ^itorial  responsibility  building 
Ww.  colorful,  heavily-loeal  news  prod- 
^  heading  7-man  staff,  re-building 
WMunIty  relations.  $7,000.  Box  1505. 
“■tor  A  Publisher. 

HKPORTBR,  with  writ- 
I  Vn*-i,  oi  opening  around  New 

t  weekly  or  daily.  Walter 

f  N  Y  •  i®33.  GPO,  Now  York  1. 

^  Re^ 
ytter-editor-photogranher.  top  daily 
field,  assures  results 

* 

newspaper  man  seeks 
Bit  WPortunity.  Daily  experience. 

PeWishl?’  •  * 

•"■rried.  now  with 
job  with 

0,..  Active  military  duty 

16m'  '****'  Box 

Editor  A  Publisher. 


SITUATIONS  WANTED 


DEISKMAN,  wiro-copy-news  editor.  10  ] 

Yeara  All-Round  Elxperience.  Chart  ' 
Areas  10.  12.  Box  1610,  Editor  A  Pub¬ 
lisher.  _ 


FULLY  -  EXPEaUEaiCnD,  competent, 
conscientious  assistant  editor,  83,  will  ] 
relocate  almost  anywhere  for  secure  i 
job  with  future.  Reasonable  working  ' 
oonditiona,  adequate  salary.  Box  1627,  i 
Ekiitor  A  Publisher. _ 

GOING  WEST — Anyone  interested  in 
siioita  writer  with  6  years  experience, 
J-Grad,  deekman  and  photagrapher  7  j 
Box  1603,  Editor  A  Publisher. 

NEaD  WOMEai'S  EDITOR?  ' 

Elxtensive  large  daily  experience.  Can 
create,  execute  ideas.  News  and  fea¬ 
ture  writing,  editing,  layout,  makeup,  i 
administration  my  skills.  Resume,  sam¬ 
ples.  references.  Box  1608,  Editor  A 

Publiaher. _ 

PHOTOGBAPHER-REa»ORTER.  News-  i 
paper  or  magazine  summer  fill-in,  June 
1-Septembw  5.  Boston  University  Jour¬ 
nalism  Junior  with  trade  paiier  expe¬ 
rience.  Single,  have  car.  Chart  area 
1  and  2.  Mason  P.  Smith,  29  Powers 

Street,  Needham  92,  Maas. _ 

REVIEWEJR-CRITIC,  29,  informed, 
readable  regarding  stage  movies,  TV. 
Clippings,  B.A.  Box  1651,  Ekiitor  A 

Publisher. _ 

TWO  JUNE  J  GRADS  looking  for  s 
news  start.  Prefer  Chart  Area  2.  Box 

1642,  Editor  and  Publisher. _ 

TWO  YEARS  reporter  photographer 
small  daily  midwest,  all  beets,  sports, 
make-up.  Young  J-grad,  drive  any- 
where.  Box  1652,  Editor  A  Publisher 
UNDERCHA  LLEIN  GED  wire  service 
man  (4  years)  wants  solid  reporting 
job.  EIrst-rate  in  depth,  color  or  hu¬ 
mor,  Ideas!  Challenge  me,  wring  me 
dry — I’ll  love  it.  Family  man,  29.  Box 

1635,  Editor  A  Publisher. _ 

VOTE3RAN  NEWSMAN— 26  years  ex¬ 
perienced  metropolitan  and  35,000  cir¬ 
culation  dailiea  and  suburban  weekly. 
Specialist  in  feature  articles,  inter¬ 
views,  civic  events.  Want  permanent 
writing  berth  south-southwest.  Box 

1605.  ^itor  A  Publisher. _ 

AGGRESSIVE  NEWSMAN,  college 
graduate,  26,  single,  desires  job  on 
small  daily,  some  experience,  any  area. 
Box  1710,  Editor  A  Publisher. _ 

ASSISTANT  EDITOR,  medium-sized 
trade  magazine,  wants  shot  at  large 
con-sumcr  or  trade  publication,  prefer¬ 
ably  New  York.  Crisp,  sharp  writer. 
Conscientious.  Two  years  in  editorial, 
advertising  production,  layout.  Former 
feature  man.  reporter  on  300,000  daily. 
Freelancer.  College.  Married.  24.  De¬ 
ferred.  Terriffic  references.  Loves  work. 
Box  1713,  Editor  A  Publisher. 


A  TOP  REPORTER- 
FEATURE  WRITEHl 
ANPA :  Meet  working  newsman,  34. 
famous  daily.  Must  relocate  family. 
—  or  send  for  resume.  Box  1729,  Edi- 
tor  A  Publisher. _ 

AWARD  WINNING  reporter  will  trade 
throe  year’s  solid  experience,  ambition 
and  loyalty  for  a  $110  per  week  re¬ 
porting  j<^  that  offers  advancement. 
Prefer  daily  In  Wlsconsin-Illinois  area. 
Write  Box  1733,  Editor  A  Publisher. 

EDITOR/FEATURE  WRITER,  small 
daily,  weekly.  Chart  Areas  2,  6.  7. 
11 ;  also  liave  professional  organization 
experience.  Box  1746,  Editor  A  Pub- 
liidier. 

EDITORIAL  EXECUTIVE 
Exceptional  profes.sional,  civic  and 
educational  background.  Has  directed 
news  operation  on  papers  of  8.000  to 
400.000  circulation.  Ebeperienoed  in 
problems  of  coots,  personnel,  produc¬ 
tion  and  policy.  Qualified  to  advise 
publisher,  assist  chief  editor,  or  take 
full  charge  of  putting  out  paper,  in¬ 
cluding  editorial  page.  High  standards. 
Top  references.  Box  1708,  Editor  A 

Publisher, _ 

ETRST  RATE  EDITOR  —  writer,  x>ut>- 
lishing  experience,  eastern  city,  de¬ 
sires  relocate  west,  preferably  Lm  An¬ 
geles.  20  years  newspapers,  wire  serv¬ 
ice.  general  and  trade  magazines,  also 
Public  Relations.  Know  production, 
graphics.  Salary  $14,000.  Available  in- 
terriew  daring  trip  about  May  22.  Box 
1727,  Editor  A  ^Wisher. 


editor  sc  publisher  for  April  18,  1959 


SITUATIONS  WANTED 


EDCPEDIEINCED  HUSBAND  -  WIFE 
TEIAM  News  editor,  deskman,  reporter. 
Woman’s  editor-feature  writer.  Box 
1709,  Editor  A  Publisher. 


KEY  EDITING  job  or  challenging  re¬ 
porter’s  spot  sought  by  seasoned  news¬ 
man,  33,  now  on  desk  of  metro  daily. 
Ten  years'  experience  on  dailies.  $125 
minimum.  Journalism  graduate.  Fam- 
ily.  Box  1714,  Editor  A  Ehiblisher, 

MID-ATLANTIC 

Top  hand  from  top  paper  available 
at  journeyman's  wages.  City  desk  and 
Washington  experience.  Age  63,  but 
not  senile.  Box  1744,  Editor  A  Pub- 
Usher. 

OLDER  EDITOR-WRITEnt.  time-tasted, 
widely  exiierienced,  much  published, 
with  practiced  skill  and  nice  judgment, 
willing  to  leave  Midwest  supervisory 
seat  for  Far  West  weekly  or  monthly. 
Box  1728,  Editor  A  Publisher. 

ONEJ-MAN  GANG  with  car,  camera 
seeks  combined  sports-news  poet.  Box 
1739,  Mitor  A  Publisher. _ 

REPORTED,  B.S.J..  desires  reporter- 
feature  writer  position  on  Mid-West 
daily.  Magazine  and  newspaiier  expe- 
rience.  Box  1720,  Editor  A  Publisher. 

REPORTER-EDITOR.  5th  year  daily, 
seeks  responsible  poet  small  operation, 
opportunity  larger  daily.  Box  1736, 
Editor  A  Ehiblisher. _ 

SEASONED  jet-age  journalist  seeks 
desk  job.  E'ast  orbit  every  workday ; 
minimum  of  mental  flameouts.  Box 
1737,  Editor  A  Publisher. _ 

SPORTS  PAGE  BEEF? 

If  you’re  tired  of  steady  diet  of  wire 
copy,  here’s  a  sports  editor  who’ll  sat¬ 
isfy  hometown  appetites.  I  give  them 
generous,  sparkling  helpings  of  local 
reporting,  features,  art,  imaginative 
makeup  and  interesting  columns.  I’m 
36,  soter,  reliable,  have  credible  refer¬ 
ences,  camera  and  car.  Now  sports 
editor  for  medium  size  daily  in  Chart 
Area  6,  directing  coverage  that’s 
greater  than  papers  twice  as  large.  12 
years  experience.  Looking  for  oppor¬ 
tunity  with  aggressive,  sports-minded 
publisher  in  southwest  or  far  west. 
Salary.  $9,000  range.  Box  1734,  Editor 
A  Publisher. 


TOP  NEWSMAN  six  years  experience 
medium  dailies.  Features.  Box  1740, 
Editor  A  Publisher. 


SUNDAY  MAGAZINE  EDITOR  of 
metropolitan  Midwest  daily,  specializes 
in  writing  features  but  can  write  edi¬ 
torials  and  general  news.  Know  every 
phase  of  editing.  Can  do  layout,  su¬ 
pervise  makeup.  Familiar  with  back- 
shop.  12  years  experience.  Box  1706, 
Editor  A  Publisher. 

WANTED :  An  American  newspaper  to 
stake  me  to  two  or  three  years  college. 
I’m  25,  with  9  years  J.  experience,  and 
due  for  AF  discharge  soon.  In  return. 
I’ll  give  services  after  graduation  or 
what-have-you.  Let  me  tell  you  my 
I  story.  Box  1706,  Editor  A  Publisher. 

_ Instructors _ 

JOURNALISM  teaching  poeition 
sought.  27.  2^  years  on  dailies;  1 
year  part-time  t«iehing.  Master’s  in 
June.  Box  1732,  Editor  A  Publisher. 

Mechanical 

NEWBPAPEni  MEX3HAN1CAL  EXEC- 
UnVB,  experienced  large  and  small 
plants,  cost  conscious,  production 
minded.  Familiar  new  proceosea,  color. 
Box  1829.  Editor  A  Publisher. _ 

TEDETTY PtftSElT'JSR  —  The  only  an¬ 
swer  to  new  high  speed  hot  and  cold 
type  machinery.  11  years  experience 
all  phases;  meclianical,  managerial, 
personnel  training,  systems  planning 
end  control,  interdepartment  coordi¬ 
nation.  Age  36.  Background;  College, 
electronics,  communications.  Will  at¬ 
tend  convention.  Reply  strictest  con- 
'  fidence  to  Box  1636,  Editor  A  Pub¬ 
lisher. 


SITUATIONS  WANTED 


Mechanical 


PRODUCTION  MANAGER,  composing 
superintendent.  Both  hot  and  cold  back¬ 
ground.  Could  be  very  valuable  to  any 
publisher  who  wislied  to  fully  utilize 
my  abilities.  Know  and  can  handle 
Iiersonnel  easily.  Box  1497,  Editor  A 
Publisher. 


PAGE  COSTS  TOO  HIGH? 

CONSULTING  SERVICE. 

SPECIAUZING  IN  NON-MET 
COMPOSING  ROOMS 

MULTIPLY  your  number  of  pages 
per  year  by  your  hourly  wage  rate, 
la  this  worth  saving?  Reduce  your 
man-hours-per-page  ONE  HOUR  and 
you  can  achieve  this.  Unless  your 
present  man-hours-per-page  record  is 
among  the  lowest  in  the  nation,  this 
U  a  MINIMUM  EXPECTATION.  If 
you  are  in  the  higher  half  you  should 
expect  much  more. 

We  can  furnish  certified  proof  of 
$85,000  annual  operational  saving  in 
non-met  of  19,000  circulation,  placing 
this  operation  as  one  of  the  most  ef¬ 
ficient  in  the  nation. 

A  simple  inquiry  stating  your  present 
man-hours-per-page  figure  will  bring 
an  answer  to  any  question  you  want 
answered,  together  with  our  background 
information  and  plan  of  procedure. 
Completely  confidential.  Box  1534,  Edi¬ 
tor  and  Publisher. 

COLOR  COORDINATOR  —  go  any- 
where.  15  years  photographer,  5  years 
color  coordinator  and  manager  color 
separation  department  one  of  country’s 
largest  dailies.  Know  all  newest  color 
processes.  Box  1715.  Editor  A  Pub¬ 
lisher. 


_ Photography _ 

EXPEailE^fCED  NEnVS  PHOTOGRA¬ 
PHER.  Newspaper  9  years.  15  years 
photo.  Elxperienced  all  phases.  Pres¬ 
ently  with  midwest  daily.  Have  car 
camera's.  I*refer  Chart  Areas  4,  6. 
Inquiries  welcomed.  Box  1628,  Editor 
A  Publisher. 

Need  a  Photographer? 

The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CONETDEIN- 
TIAL  list  of  Nows  Photographers 
available.  Still-TV,  Film-News  reel. 
Most  with  own  equipment.  No  Fees — 
Write,  wire  or  telephone. 

Gerald  A.  Clarke 

4624  Towle  Avenue.  Hammond.  Indiana 
Telephone  WEktmore  1-2906 


REPORTER.PHOTOGRAPHEK  highly 
skilled  with  camera,  capable  of  making 
rough  layouts  and  specialty  type.  Elx¬ 
perience  with  editors  of  local  and  na¬ 
tional  publications.  Family  man,  vet. 
Chart  Areas  4,  9.  12.  Seeking  growth 
opportunity.  Box  1745,  Editor  A  Pub¬ 
lisher. 


Promotion — PuMie  Relations 


I’UBLIG  REJLATICyNS  —  Eimphaals  on 
writing.  Eixeellent  10-year  newspaper 
reporting  record.  Box  1508,  Editor  A 
Publisher. _ 

EX-REIPORTEIR,  public  relations,  6 
years  experience;  B.A.,  M.A.,  now 
teaching.  Intereated  in  sales,  publie 
relations-editorial  slot.  New  York  area. 

Box  1644,  Editor  A  Publiriier, _ 

Newsman  with  16  years  experience  in 
news,  features,  editing,  management. 
Sober  family  man  age  42,  now  in 
management.  Seek  public  relations  po¬ 
sition.  Box  1609,  Editor  A  Publisher. 
EXPEHUENCED  PUBLIC  RELA- 
'nONS,  NEtWSJJAN,  47.  wanto  job 
with  Ohio  weekly  or  daily.  Prevailing 
salary  range  acceptable.  Sell  adver¬ 
tising,  use  camera.  References.  Write 

Box  1707,  Editor  A  Ehiblisher. _ 

NEWSMAN,  27,  seeks  publie  relations 
post.  2^  years  ss  reporter,  deskman; 
1  year  teaching.  Master’s  degree.  Box 
1730,  Editor  A  Publisher. _ _ 

PROMOTION  MANAGEHt 

E>illy  experienced  in  all  phases  news¬ 
paper  promotion.  Over  5  years  in  edi- 
torisl,  advertising,  circulation  promo¬ 
tion  with  two  top  metropolitan  dailies. 
Strong  copjr,  presentations.  29,  family 
I  man,  BSJ.  Box  1738,  Editor  A  Pub¬ 
lisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

Inflation  is  the  topic  of  the  decline  of  14%.  At  the  same  time 
day  and  its  affect  upon  the  costs  per  unit  of  production 
newspaper  industry  will  be  a  went  from  $.70  to  $1.73 — an 
topic  of  conversation  at  the  increase  of  147%. 
forthcoming  publishers’  conclave  Only  in  the  engraving  depart- 
in  New  York  City.  If  it  isn’t,  ment  was  this  trend  reversed. 


THE  FOURTH  ESTATE  . 

\ 

THE  WALDORf  ASTORIA  » 


it  ought  to  be. 


Production  per  man  hour  in- 


The  experience  of  E&P’s  creased  54%  in  that  period  from 
“typical  50,000  circulation”  daily  47.59  units  (square  inches  of 
(reported  elsewhere  in  this  is-  engraving)  to  73.01  units.  Costs 
sue),  its  increasing  revenues  per  unit,  therefore,  increased 
and  skyrocketing  costs,  its  only  20%  from  $.05  to  $.06. 
shrinking  profits,  is  a  reminder  There  wouldn’t  be  any  prob- 
of  what  inflation  has  meant  to  lem  if  all  departments  had  rec- 
the  newspaper  business  since  ords  similar  to  the  engraving 
World  War  II.  This  newspaper  department  of  this  paper, 
had  its  highest  revenues  in  But  the  cost  spiral  without 
1948,  but  its  expenses  were  also  increased  productivity  occurs  in 
at  their  peak  and  profits  at  their  other  departments,  too.  Editorial 


nadir. 

Why? 


costs,  for  instance,  went  from 
$165,617  in  1945  to  $412,645  in 


E&P  has  kept  score  on  this  1958 — an  increase  of 


newspaper  since  1945.  In¬ 
creasing  costs  per  unit  of  pro- 


During  that  period  the  number 
of  columns  of  reading  matter 


duction,  practically  no  increases  increased  from  27,903  to  36,563 
in  production  per  man  hour,  (up  31%)  so  that  the  editorial 
and  the  failure  of  ad  rates  to  cost  per  column  went  from  $5.94 
keep  pace  with  rising  costs  pro-  to  $11.29 — an  increase  of  90%. 
vide  the  answers  for  this  and  ♦  ♦  * 

other  papers.  As  yet,  the  bene-  The  advertising  dollar  volume 
fits  of  automation  have  not  found  of  this  newspaper  increased 
their  way  into  the  newspaper  151%  from  1945  to  1958.  It 


production  line. 

*  *  * 

Between  1945  and  1958  the 


went  from  $851,750  to  $2,144,- 
273. 

The  cost  of  getting  that  busi- 


of  eight-page  papers)  to  4.00 — 


Ry  Trcni 
^  ' 


"I  don't  feel  a  year  older!” 


cost  of  operating  this  news-  ness  increased  164%. 
paper’s  four  mechanical  depart-  And,  of  vital  importance  in 
ments  (press  room,  composing,  creating  higher  mechanical  costs, 
stereo  and  engraving)  increased  the  volume  of  advertising  in 
97%  from  $387,326  to  $764,320.  inches  increased  79%. 

One  might  say  such  an  in-  The  net  result  was  that  while 
crease  was  justified  because  the  the  cost  of  securing  this  busi- 
newspaper  was  growing  in  size  ^ess  was  held  pretty  much  in 
during  that  period.  The  average  line —  increasing  only  4.9% — the 
number  of  pages  per  issue  revenue  per  inch  increased  only 
actually  increased  from  23.4  52%  from  $1.27  to  $1.93  and 
pages  in  1945  to  35.6  pages  in  did  not  keep  pace  with  rising 
1958.  cost  of  production  per  unit  in 

That  is  not  the  answer,  how-  the  mechanical  deprtments. 
ever,  when  you  compare  the  Revenue  per  inch  of  local  ad- 
production  records.  vertising  increased  only  46%, 


ever,  when  you  compare  the  Revenue  per  inch  of  local  ad- 
production  records.  vertising  increased  only  46%, 

■c  m.ic  i  into  j  i."  per  inch  of  national  advertising 
From  1945  to  1958  production  58^  revenue  per 

per  man  hour  in  the  press  room  of  classified  increased  only 

went  from  3.52  units  (thousands  during  that  period. 


costs  of  production.  They  must 
adjust  their  rates  in  direct  pro¬ 
portion  to  their  costs  rather 
than  attempting  to  meet  higher 
wages  and  prices  through  in¬ 
creased  volume  as  they  have  been 
trying  to  do  for  the  last  15 
years. 

• 

Detroit  News  Has 
216>Page  Edition 

Detroit 

The  Detroit  News  of  Sunday, 
April  5,  contained  the  largest 
number  of  black  and  white  pages 
it  has  ever  published  in  a  single 
edition.  Included  among  its  216 
pages  was  the  regfular  Passing 
Show  tabloid  magazine  and  a 
special  22-page  home  furnish¬ 
ings  section. 

In  addition  to  the  black  and 
white  pages,  readers  also  re¬ 
ceived  the  News’  Pictorial  and 
This  Week  magazine. 

Statistics  released  by  the  De¬ 
troit  News  research  department 
.show  a  definite  strengthening 
of  metropolitan  Detroit’s  retail 
economy. 


Re  plate  Hails  *  Oscar'  ' 

W inner  on  Location 

Marquette,  Mich  v 

Movie  cameramen,  headed  by[ 
Otto  Preminger  and  his  produc  i 
tion  crew,  are  here  filming  “An¬ 
atomy  of  a  Murder,”  State 
Supreme  Court  Justice  John  D. 
Voelker’s  best  seller. 

The  Marquette  Mining  Jo»r- 
nal  cooperated  with  Dave  (Jold- 
ing  and  Jim  Merrick,  publicity 
men  with  Carlyle  Productions, 
when  word  came  over  the  news 
wires  that  Sam  Leavitt,  head 
cameraman  had  won  an  Oscar# 
for  best  achievement  in  black 
and  white  Cinematography. 

A  replate  of  Monday’s  edition 
was  cast,  featuring  a  story  of 
Sam  (Rembrandt)  Leavitt  win- 1 
ning  an  academy  award.  Two 
hundred  copies  were  run  off. 
with  a  front-page  banner  an¬ 
nouncing:  “Rembrandt  Wins 
Oscar.”  When  the  cast  came  to 
the  courthouse  the  next  morning 
for  the  day’s  filming  they  found 
Merrick  and  Goldburg  hawking 
the  extra. 


j.  These  figures  are  supported  by 

an  increase  of  13%.  At  the  .v  .  .  r-  i  -i 

same  time  the  costs  per  unit  of 
pmdpctiop  went  fmm  $.49  to 

$.93-an  mcrea^  of  89%.  year  Book.  They  show  that  the 

In  that  period  production  per  national  milline  rate  for  mom- 
man  hour  in  the  composing  room  papers  increased  46%  from 
went  from  .56  units  (columns  1945  to  1958,  for  evening  papers 
of  type)  units  an  in-  jt  went  up  53%,  and  for  Sunday 

crease  of  3.5%.  But  composing  papers  it  was  up  61%.  The  in- 
r<x)m  costs  per  unit  of  produc-  crease  in  local  advertising  rates, 
tion  went  from  $2.69  to  $5.68,  an  for  which  there  are  no  records 
increase  of  111%.  or  comparisons,  have  been  con- 


production  went  from  $.49  to 
$.93 — an  increase  of  89%. 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 


increase  of  111%.  or  comparisons,  have  been  con- 

In  the  stereoty^pe  department  siderably  below  those  percent- 
there  was  actually  a  drop  in  the  ages. 

rate  of  production  while  costs  It  all  adds  up  to  this,  in  our 
were  going  up.  Production  per  opinion: 

man  hour  went  from  2.47  units  Newspaper  advertising  rates 
(plates  cast)  to  2.10  units — a  have  not  kept  pace  with  rising 
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SEE  GRAPHIC  ARTS  IN  ACTION 


NEW  YORK  COLISEUM  SEPT  612. 1959 


He  s  effective  only  if  the  ads  in  your  paper 
really  pull.  Ads  pull  only  if  there’s  high 
reader-traffic  through  every  page.  That 
high  reader-traffic  comes  from  readership. 

Readership  comes  from  body  type  that’s 
easy  and  pleasurable  to  read. 

That,  of  course,  means  Corona,  the  high- 
readability  type  used  by  the  high-linage 
newspapers  of  the  w'orld. 

corona 

ol'  (lowue! 

has  the  world's  biggest  and  best  selection  of  newspaper 
body,  headline,  classified  and  display  types. 


Set  in  Linotype  Spartan,  ProType  and  Corona,  of  course 


I'his  is  No.  56  of  a  continuing  series  of  advertisement! 


hy  typical  readers  from  all  wall 


quoting  the  reasons  \v 


of  life  “Like  d  he  Times.”  The  series  has  been  appeann 


in  rhe  Indianapolis  Times  since  August,  1957. 


the  pricel' 


reader  confidence 


Reader  faith 


Mr.  Frank  McKinney 

Former  Chairman, 
National  Democratic  Committee 
President, 

Fidelity  Bank  &  Trust  Company, 
Indianapolis 


says 


“I  Like  The 
TIMES” 


The  Indianepolis  Times 


because 

“*Hartley’s  Column  Is  Good  Reading” 


*Harold  Hartley  has  been  Business  Kditor  of  1  he  Indianapolis  Times  for  11  years. 


“As  a  banker,  I  am  impressed  by  the  way  Harold 
Hartley  tells  the  inside  story  of  business  news.  Whether 
it  is  the  bond  market,  or  home  building  or  taxes.  Hartley 
knows  what  he  is  talking  about.  And,  just  as  important, 
he  knows  how  to  tell  it  so  everyone  will  understand  .  .  . 
the  banker,  the  businessman,  the  housewife.  He  has  the 
human  touch.  On  top  of  every  thing  else,  I  like  Hartley’s 
column  because  it  is  good  reading.” 


reward  a  newspaper  earns  only  by  courageously  and  i: 
personally  promoting  the  public  good.  It  has  a  plus  vali 
that  is  not  always  evident  simply  in  circulation  figures. 


NEW  YORK.  WorW.r*(«graminw  Sun  COLUMBUS . CHifn 

aEVElAND . Pr.n  aNCINNATI  .  .  .  Port  S  Tiimt  Star 

PITTSBUROH . Proi,  KENTUCKY  .  .  .  Kentucky  n/iHor. 

SAN  FRANCISCO . Nowi  Cincinnofi  Poif  4  Timet  Star 

INDIANAPOLIS . Timet  KNOXVILLE  ....  Newt-Sentinel 

0*n«ral  Advartiting  Daportmant,  230  Pork  Avanua,  Naw  Yark  City 


Rock,  Mountain  Newt  EVANSVILLE  . 
.  .  .  .  Pott-Herald  HOUSTON.  , 


Newt  EL  PASO 


MEMPHIS . Prett-Scimitar  FORT  WORTH .  •  ' 

MEMPHIS  .  .  .  Commercial  Appeal  ALBUQUERQUE . rnlHiM  f 


Chicaga  San  Franclua  Datrait  Cincinnati  PhHadalplil'.  OMi** 
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